
PRODUCED BY

ENGAGING VIOLENT FAR RIGHT
AUDIENCES ON TWITTER

UK

O u r  co m p a r i s o n  g ro u p  w a s  a  re p re s e n ta t i v e  
s a m p l e  o f  m a l e  u s e rs  o n  Tw i t te r

MENTAL HEALTH AND
VIOLENT EXTREMISM

31%
more likely to engage
with our  mental  health ad

15%
more likely to cl ick

on our  mental  health ad

VIOLENT FAR
RIGHT AUDIENCE

Moonshot CVE has conducted a  range of  
experiments across  different  online platforms.  
These experiments have tested the engagement 
of  at-r isk audiences with content  offering mental  
health resources and support.  Below are 
statist ical ly  s ignif icant  highlights  and trends we 
are seeing internationally  for  both j ihadist  and 
violent  far  r ight  audiences.

EXPLORING THE APPETITE 
FOR MENTAL HEALTH CONTENT 
AMONG THOSE AT-RISK OF 
VIOLENT EXTREMISM

In  Januar y  2017,  in  partnership  with  the Gen Next  Foundation,  
Moonshot  CVE conducted an experiment  on Twitter  to  test  whether  
v iolent  far  r ight  audiences  were  more l ikely  to  c l ick  on mental  health  
ads  than a  comparison group.  For  this  test ,  we targeted male  users  
who fol lowed accounts  that  promoted v iolent  far  r ight  extremist  
ideology,  and were  based either  in  the  UK or  the  US.  

Whi le  results  of  the  US experiment  were  not  s igni f icant ,  users  based 
in  the UK were  found to  be disproport ionately  more l ikely  to  engage 
with  mental  health  content .
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more l ikely

Users looking to join or  
engage with violent far  
r ight  organisations were

to  c l ick  on mental  health ads

ENGAGING VIOLENT FAR RIGHT AND
JIHADIST AUDIENCES ON GOOGLE

USA

As part  of  the  Redirect  Method USA,  Moonshot  CVE ran an experiment  in  partnership  
with  the Gen Next  Foundation to  test  whether  v iolent  far  r ight  and j ihadist  
extremists  are  more l ikely  to  engage with  mental  health  content  than a  comparison 
group.  

Our  results  show that  v iolent  far  r ight  audiences  are  disproport ionately  l ikely  to  
c l ick  on ads  offering mental  health  resources.  Those indicat ing a  desire  to  jo in  or  
engage with  v iolent  groups demonstrated an e ven higher  appetite .  We found no 
stat ist ical ly  s igni f icant  difference in  the uptake of  the  mental  health  ads  between a  
j ihadist  audience and a  comparison group.   

O u r  co m p a r i s o n  g ro u p  fo r  t h e  v i o l e n t  fa r  
r i g h t  te s t  w a s  re p re s e n ta t i v e  o f  g e n e ra l  
A m e r i ca n  p o p u l a t i o n .  Fo r  t h e  j i h a d i s t  te s t ,  
o u r  co m p a r i s o n  g ro u p  w a s  a  re p re s e n ta t i v e  
s a m p l e  o f  u s e rs  w h o s e  s e a rc h  a c t i v i t y  
i n d i ca te d  s e l f - i d e n t i f i ca t i o n  a s  M u s l i m s .

MENTAL HEALTH AND
VIOLENT EXTREMISM

48%
more likely  to  cl ick

on mental  health ads

VIOLENT FAR
RIGHT AUDIENCE

115%


