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LESSON OBJECTIVES
(Specific points of information to complete the goal statement):

Review the early days of crime prevention as it relates to the development of the 10 Action Principles of Crime Prevention.

Explore the 10 Action Principles and understand how to implement these principles in your crime prevention efforts.

INSTRUCTOR'S LESSON PLAN

I.
PREPARATION
(Student Motivation / Opening Statement)

It is necessary to as law enforcement officers to know how to empower and enable citizens and community groups to develop and sustain the best crime prevention strategies based on the 10 crime principles.

II.
PRESENTATION
(Implementation of Instruction)

INTRODUCTION

1. Early Days of Crime Prevention

a. 1970s—Crime was increasing; the public was unsure of what to do, or how to help

b. Late 1970s—Concerned citizens joined with the Justice Department and others to promote ways to spur the public to act

c. 1979—Nineteen organizations joined forces to form the National Citizens’ Crime Prevention Campaign; new character unveiled

d. 1980—National Citizens’ Crime Prevention Campaign’s first public service ads are aired; McGruff the Crime Dog® is named

e. 1980—National Citizens’ Crime Prevention Campaign founders join with other organizations to form the Crime Prevention Coalition of America (CPCA)
f. 1990—CPCA promulgates principles for effective crime prevention and publishes them in Crime Prevention in America: Call to ActionDevelopment of Engaging the Power of Prevention: 10 Action Principles
g. Coalition affirms the 1990 foundation and updates it for the challenges and opportunities of coming decades

h. More than two years of research and discussion is conducted

i. 26 groups participated in two days of focus group meetings
2. 2005—The 10 Action Principles were published and distributed by the National Crime Prevention Council (NCPC) at the 7th National Conference on Preventing Crime: Silver Successes Golden Opportunities, October 8–11, Engaging the Power of Prevention: 10 Action Principles
a. Foundations for Action

b. The 10 Action Principles of Crime Prevention

i. .Everyone’s business
ii. .More than security
iii. A responsibility of all levels and agencies of government

iv. Linked with solving social problems

v. Cost-effective

vi. A central role in law enforcement

vii. Cooperation and collaboration by all elements of the community

viii. Education

ix. Tailoring to local needs and conditions

x. Continual testing and improvement 

3. Applying the 10 Action Principles

4. What do each of these action principles look like in practice?

5. Principle One 

a. Preventing Crime Is Everyone’s Business 

b. Children, youth, and adults
c. Criminal justice community
d. Social services

e. Building the Foundation
f. Educate 

g. Motivate

h. Organize

i. Mobilize
j. Remember, no single group or organization can possibly prevent crime on behalf of all.
6. Principle Two

a. Preventing Crime Is More Than Security

b. Embraces both the physical and the human environment
c. Reduces risk and the human conditions that cause risk
d. Addresses a broad range of issues

7. Principle Three

a. Preventing Crime Is a Responsibility of All Levels and Agencies of Government

b. Prevention is a sound government investment. 

c. Agencies within each level of government, not just law enforcement, have a stake in promoting crime prevention.

d. What Roles Can Government Play?
i. Direct funding

ii. Training

iii. Technical assistance

iv. Policy guidance

v. In-kind resources

vi. Participation and/or leadership
vii. Information 

viii. Positive alternatives to specific problem

1. How Can Citizens Affect the Government?

2. Know your representatives
3. Create opportunities to state your case for change

4. Advocate for your community’s issues

8. Principle Four

a. Preventing Crime Is Linked With Solving Social Problems

b. Problem-solving approaches to policing need to address;

i. Community

ii. Structural and

iii. Social issues.

iv. What Types of Social Problems Lie Beneath the Surface?
v. Unemployment

vi. Lack of education

vii. Physical surroundings

viii. Truancy
ix. Latchkey youth 
x. Absence of childcare

xi. Absence of healthcare

9. Principle Five

a. Preventing Crime Is Cost-Effective

b. Research shows that crime prevention initiatives can more than pay for themselves. 

c. Crime is expensive.
d. Effective prevention is a sound investment.
e. Examples of Crime Prevention Saving Money

f. Settling disputes without violence

g. Preventing juvenile violence

h. Better street lighting

i. Crime Prevention Through Environmental Design (CPTED)

10. Principle Six

a. Preventing Crime Requires a Central Role in Law Enforcement

b. Law enforcement needs community support

c. Community residents and leaders need to support prevention

11. Principle Seven

a. Preventing Crime Requires Cooperation and Collaboration by All Elements of the Community

b. Tips for a Successful Coalition or Group

i. A clear definition of mutual goals

ii. A jointly developed structure and shared responsibility

iii. Mutual authority and accountability for success

iv. Sharing resources and rewards

v. Appropriate cross-section of members

vi. Members see coalition as in their best interest

vii. Members share a stake in both process and outcome

viii. Clear roles and responsibilities are developed

ix. Flexibility, adaptability, and the ability to compromise

x. Equal decision-making authority (per member, not based on rank or authority)
xi. Mutual respect, understanding, and trust

12. Principle Eight

a. Preventing Crime Requires Education

b. Education is at the core of crime prevention.
c. It embraces information, training, and motivation to action at all levels. 
d. It helps all residents of communities make themselves and their homes safe

e. It informs and engages all government agencies. Every Resident of This Country Needs Crime Prevention Information

f. From children to senior citizens, kindergarten to college
g. New immigrants

h. Parents  and families

i. In the workplace
j. Civic, social, and religious organizations

k. Adult education venues

l. Teen programs both by and for youth

m. Applying Principle Eight

i. Education about personal and community crime prevention strategies has been the cornerstone of modern crime prevention since its inception. 

13. Principle Nine

a. Preventing Crime Requires Tailoring to Local Needs and Conditions

b. Crime Prevention is local.

c. Programs need to be tailored to local needs.

d. No two communities are alike.

e. Tailoring programs to local circumstances  must be a group effort.

f. All needs must periodically be reassessed so that programs can better fit changing requirements.

g. Training in program planning and management for non-law enforcement persons could help customize new program efforts.

14. Principle Ten

a. Preventing Crime Requires Continual Evaluation and Improvement

b. Tips on Evaluation

c. Applying Principle Ten

i. The Bureau of Justice Assistance has established a web-based Center for Program Evaluation. The site offers both how-to information on conducting evaluations and the latest on programs that have been evaluated. www.ojp.usdoj.gov/BJA/evaluation
ii. Putting the Principles to Work 
iii. Promoting Engagement

iv. Build communit engagement

15. 10 Action Principles as framework

a. Focus efforts of individuals and groups

b. Encouraging Improvement

c. Evolution of crime and crime prevention

d. Limited resources versus tremendous demand

e. Improving current programs to reflect emerging trends

f. Anticipating new needs

g. Enlisting Partners

h. Acquire partners for support, e.g., Crime Prevention Coalition of America (CPCA).

16. The 10 Action Principles can highlight joint goals and objectives.

17. Making the Case for Prevention

18. The 10 Action Principles provide framework for general presentations that can be supplemented with
a. Personal experience
b. Data

c. Successful local strategies
d. Less crime
e. Less fear of crime

f. Safer neighborhoods for all residentsBetter communication among residents and with law enforcement

g. A way to address both crime and the causes of crime

h. Flexibility

i. Personal and family skills that build safety and reduce crime risks

j. Costs saved

k. Pointing out key benefits that are attractive to their audiences 
l. Use examples to help generate real images
m. Remember that persuasive presentations blend reason and emotion

n. It’s Up to You!


KEY TOPIC POINTS



        ELABORATION ON KEY POINTS

NA

III.
APPLICATION:
Planning for student to practice or apply new knowledge 



(where applicable)

NA

IV.
EVALUATION:
Final  check  of  student's comprehension of material 



presented- TEST TO BE GIVEN AT END OF COURSE

V.
REFERENCES:

•Resources (continued)

Guidelines for McGruff® and Related Marks


This is the updated source for all information about getting permission to use McGruff®, Scruff®, "Take a Bite Out of Crime®," and "Unete A La Lucha Contra El Crimen®" as part of your program. This booklet also explains guidelines for uses of McGruff poses, costume, image, character, and more.


•Resources (continued)

•Mobilizing the Nation To Prevent Crime, Violence, and Drug Abuse, 2004, 2005, and 2006 editions

•These publications, annual reports of the Crime Prevention Coalition of America (CPCA), highlight the challenges faced by crime prevention practitioners, recognize the crime prevention techniques of some of the Coalition’s many member organizations, and celebrate the thousands of people and organizations committed to preventing crime and building safer, more caring communities. Many of the program examples used in this presentation are featured in these annual reports.  

•National Crime Prevention Council

2345 Crystal Drive

Fifth Floor

Arlington, VA 22202

202-466-6272

FAX 202-296-1356

www.ncpc.org

__
