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More than 98%      
of the population 

has little 
connection to or 

knowledge of 
how food is 
produced 
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EFFECTIVE

MESSAGE

Factual 
and 

Credible

Clear and 
Concise

Relevant to 
the 

Audience

Personal 
Ownership

Frequent 
and 

Consistent

Unified 
Voice
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Know your audience

Be simple and straightforward

Do not be condescending

Actively tell your story

‘Paint’ a picture
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Milk

Eggs

Dog food

Shrimp

Oranges

Kleenex

Asparagus

Pork chops

Tomatoes

Butter

Edamame
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Key Messages

Think of them as headlines

• Must be credible

• Offer proof 

• Must be clear, concise

• Cannot convey more than three ideas

• Define terms
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Simplicity 
is not an option—

it is essential.
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A media interview is 
not your typical 

conversation

•Question + Answer

A media interview 
requires strategy to get 

your message points 
across

•Question   Answer, 
plus Message
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Consumer Reports claims that beef from conventionally 
raised cows is more likely to have bacteria overall, as well 
as bacteria that are resistant to antibiotics, compared to 
beef from sustainably raised cows. As a meat scientist, 
what do you think about that?

I am suspect of the methodology used in the 
research. To begin, in analyzing their findings, 
there is no way to know if any samples came from 

animals that had been given an antibiotic. 

REPORTER

MEAT SCIENTIST
Question           Answer
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Question           Answer + Message + Supporting Information

As a meat scientist, let me first emphasize that all beef in the United 

States is safe. All beef is subject to the same stringent government regulations and inspection 
procedures that ensure safety. As a consumer (mom/dad/grill master), I am confident that all beef, 

including ground beef, is safe and nutritious.

Ground beef is the safest it has ever been with (greater than 90 percent reductions in E. coli
O157:H7) in the past XX years. Beef farmers and ranchers, along with food companies, have food safety 
programs, intervention technologies, and additional voluntary testing programs to further improve the 

beef supply and protect consumers. 

Where Consumer Reports also fails its readers is interchanging the terms organic and 
sustainable. They do not mean the same thing. Sustainable refers to a system that is renewable for the 

long term and uses resources in the most efficient way possible to maximize productivity. Organic 
means that the beef animal has been raised and fed under specific, regulated methods. It is also 

important to point out that both grain-fed and grass-fed systems can be organic and 
NOT all grass-fed beef is organic. 

30
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Delivering Your Message

• Be concise. Keep it simple.

• Be conversational, but use your 
messages.

• Define industry terms and 
negative buzzwords.

• Stay positive.

• Show concern and genuine 
interest.

• If you don’t know, say so.
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Verbal Bridges

“No, Bill.  What I said was …”

“Well, Jane, the real focus is …”

“Let me put that into perspective…”

“I wish I could answer that; I simply don’t know.              
What I can tell you is…”

“That’s a common misconception…”
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Flagging

• “The two key 
elements are …”

• “The bottom line is …”

• “What I want people 
to remember …”

• “What’s really 
important …”

• “When you go back 
to your home or 
your office, 
remember…”
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Did you tell 
a compelling story 

in 30 words or 
in 30 seconds?
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• Know your key messages

• Practice bridging techniques

• Ask a question yourself

The Tough Questions
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