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Topics

• How did we market an office building in 2007?
• How has the digital landscape changed in 5 years?
• How does the world consume information today about your 

brand?
• How are we marketing office buildings or mixed-use 

developments in 2012?
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How did we approach marketing an office building in 2007? 

• Brochure Creative
• Signage
• Broker Gifts
• Website
• Broker Flyers
• Tombstone Ads
• LEED Rating a Differentiator
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How did we approach marketing an office building in 2007? 
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How did we approach marketing an office building in 2007? 



© NAIOP. Do not distribute or reproduce without permission. 7

How has the digital landscape changed in 5 years?

Video
• In 2007 there were 60,000 videos uploaded daily. Today- 3 Billion 
videos viewed daily.
• YouTube is the 2nd most trafficked search engine

Mobile:
• 15-30% of Google queries are mobile
• Mobile Internet use is set to overtake desktop by 2014

Local Search:
• According to Google, 20% of searches are related to location

Social Media:
• In 2007 there were 50 million users on facebook. Today there are 1billion
• Social media accounts for one out of every six minutes spent online in US.
• Advertising spending will increase from $2.1 billion in 2010 to $8.3 billion 

by 2015
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How does the world consume information about your brand?
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How does this relate to B 2 B?

Brokers
• Follow buildings and sub-markets on Twitter
• Research competition online
• Follow businesses on LinkedIn
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How does this relate to B 2 B?

The Press:
• Follows sub markets and commercial real estate on Twitter
• Follows business on Linkedin
• Determine a companies reputation online
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How does this relate to B 2 B?

C-Level Executives/Owners
• Google a Building’s Name
• Google the Landlord
• Google the Brokerage Firm
• Watch videos on Youtube
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Case Study: 1776 Wilson Boulevard 
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Case Study: 1776 Wilson Boulevard 

• Creative Concepts:
• No Brochure
• Tour Book
• Day in the Life

• 6 Month Co-Star Advertising
• Eblast in Publications
• Digital Marketing
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Case Study: 1776 Wilson Boulevard 
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Case Study: 1776 Wilson Boulevard 
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What are we doing differently to market an office building or 
mixed-use development today?

• Social Media
• Videos
• Digital Public Relations
• SEO/SEM
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Case Study: 1776 Wilson Boulevard 

Local Listing (Google Places)

Optimized Website

Facebook

Twitter
Digital Press Release

Video
Blogger Outreach



© NAIOP. Do not distribute or reproduce without permission. 21

Social Media
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Social Media: Live Tweeting
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Social Linking Strategy

• Sustainability
• Brokers
• Targeted Businesses
• Targeted Retailers
• Local Retailers
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Video

http://www.youtube.com/watch?v=N-G8BJkOyoU&feature=plcp
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Linkedin
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Digital Public Relations

• Create Press Release
• Optimize 
• Dialogue with Bloggers
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1776 Wilson Boulevard Website
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1776 Wilson Boulevard Website SEO
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1776 Wilson Boulevard Website SEO
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Case Study: The Yards DC (Forest City Development)
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Case Study: The Yards DC (Forest City Development)
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Case Study: The Yards DC (Forest City Development)
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Social Media
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Social Media

• Facebook Ads drive over 
300 users monthly

• Facebook is 4th highest 
referrer of traffic to the 
website
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Social Media: Live Tweeting
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Social Media

• 58 mentions and re-tweets last month
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Digital Public Relations

Blogs such as “DC Real Estate 
Blog” drive 100s of user to the 
site each month
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Questions?
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