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consultants, consulting firms,
advertising agencies or similar business
organizations to perform the policy-
making or decision-making functions in
the CFC. It may, however, contract with
entities or individuals such as banks,
accountants, lawyers, and other vendors
of goods and/or services to assist in
accomplishing its ministerial tasks.

(f) The LFCC will notify a federation
if it is determined that the federation
does not meet the eligibility
requirements of § 950.301(e). A
federation may appeal an adverse
eligibility decision in accordance with
§ 950.205.

(g) The Director may waive any
eligibility criteria for federation status if
it is determined that such a waiver will
be in the best interest of the CFC.

§ 950.304 Responsibilities of local
federations.

(a) Local federations must ensure that
only those member organizations that
comply with all eligibility requirements
included in these regulations are
certified for participation in the CFC.

(b) LFCC’s may elect to review, accept
or reject the certifications of the
eligibility of the members of local
federations. If the LFCC requests
information supporting a certification of
local eligibility, that information shall
be furnished promptly. Failure to
furnish such information within 10
business days of the receipt of the
request constitutes grounds for the
denial of local eligibility.

(c) The Director, upon
recommendation by the LFCC, may elect
to decertify a federation which makes a
false certification for up to one
campaign year, subject to the
requirement that any federation that the
Director proposes to decertify shall be
offered the opportunity to have a
hearing on the record on the proposed
decertification, followed by a written
decision stating the grounds for the
decertification. False certifications are
presumed to be deliberate. The
presumption may be overcome by
evidence presented at the hearing.

(d) The failure of a local federation to
respond in a timely fashion to a request
by the Director or the LFCC for required
information or cooperation in an
investigation may be grounds for
decertification, provided that a decision
to decertify is preceded by a hearing on
the record and communicated in
writing.

(e) Each federation, as fiscal agent for
its member organizations, must ensure
that Federal employee designations are
honored in that each member
organization receives its proportionate

share of receipts based on the results of
each individual campaign.

Subpart D—Campaign Materials

§ 950.401 Campaign and publicity
materials.

(a) The specific campaign and
publicity materials, such as the official
brochure, will be developed locally,
except as specified in these regulations.
All materials must be reviewed by the
LFCC for compliance with these
regulations and will be printed and
supplied by the PCFO. Any disputes
over local materials will be resolved by
the LFCC. All publicity materials must
have the approval of the LFCC before
being used. Federations must notify the
PCFO in writing of their desire to
participate in the development of
campaign and publicity materials. The
PCFO must respond in a timely manner
to a federation’s request to participate in
the development of campaign and
publicity materials. Federations must
also respond in a timely fashion in the
development of campaign and publicity
materials.

(b) During the CFC solicitation period,
participating CFC organizations may
distribute bona fide educational
materials describing its services or
programs. The organization must be
granted permission by the Federal
agency installation head, or designee to
distribute the material. CFC
Coordinators, Keyworkers or members
of the LFCC, are not authorized to grant
permission for the distribution of such
materials. If one organization is granted
permission to distribute educational
materials, then the Federal agency
installation head must allow any other
requesting CFC organization to
distribute educational materials.

(c) Organizations and federations are
encouraged to publicize their activities
outside Federal facilities and to
broadcast messages aimed at Federal
employees in an attempt to solicit their
contributions through the media and
other outlets.

(d) LFCC’s are further authorized to
permit the distribution by organizations
of promotional pamphlets to Federal
personnel in public areas at or near
Federal workplaces in connection with
the CFC, provided that the manner of
distribution accords equal treatment to
all charitable organizations furnishing
such pamphlet for local use, and further
provided that no such distribution shall
utilize Federal personnel on official
duty or interfere with Federal
government activities. LFCC members
and other campaign personnel are to be
particularly aware of the prohibition of
assisting any charitable organization or

federated group in distributing any type
of literature, especially during the
campaign period. Nothing in this
section shall be construed to require an
LFCC to distribute or arrange for the
distribution of any material other than
the Campaign Brochure and the pledge
card.

(e) The Campaign Brochure and
pledge card is the official CFC
information package and shall be made
available to all potential contributors.
All CDC Brochures must inform
employees of their right to make a
choice to contribute or not to contribute;
to designate or not to designate; and to
give a confidential gift in a sealed
envelope.

(f) Campaign materials must
constitute a simple and attractive
package that has fundraising appeal and
essential working information. The
package should focus on the CFC
without undue use of charitable
organization symbols and logos or other
distractions that compete for the donor’s
attention. Extraneous instructions
concerning the routing of forms, tallying
of contributor’s receipts, and similar
reports, which are primarily for
keyworkers must be avoided.

(g) The following applies specifically
to the campaign brochure:

(1) Contributor’s Information Section
will include:

(i) A description of the CFC
arrangement and explain the payroll
deduction privilege. It will clearly state
that the Federal donor can direct his or
her gift to specific charitable
organizations or federations of his or her
choice, or to the international general
designation option, and urge them to do
so. It will further explain that failure to
designate a specific organization or
federation will result in the
undesignated donation being distributed
proportionately to all recipient
organizations in the local campaign,
minus a 15 percent administration fee to
the PCFO.

(ii) A statement that the donor may
only designate charitable organizations
or federations that are listed in the
brochure and that write-ins are
prohibited.

(iii) Instructions as to how an
employee may obtain more specific
information about the programs and the
finances of the organizations
participating in the campaign.

(iv) A description of employees’ rights
to pursue complaints of undue pressure
or coercion in Federal fundraising
activities. The Campaign Brochure will
advise civilian employees to consult
with their personnel offices and military
personnel with their commanding
officers to identify the organization


