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expenses, including credit expenses,
Colombian indirect selling expenses and
other indirect selling expenses. We
recalculated Colombian indirect selling
expenses based on verification findings.
We made a deduction for unrelated
party commissions. We deducted
inventory carrying cost which we
calculated, as respondent did not report
this expense.

13. Grupo Sabana

For Sabana, we calculated purchase
price based on packed, f.0.b. prices to
unrelated customers in the United
States. We made deductions, where
appropriate, for foreign inland freight,
air freight and U.S. import duties. For
certain transactions for which Sabana
did not provide proof of payment, we
recalculated the credit expense using
the date of the final determination as the
payment date.

We calculated ESP based on packed
prices to unrelated customers in the
United States. We made deductions,
where appropriate, for discounts,
foreign inland freight, air freight, U.S.
import duties, direct selling expenses,
including credit expenses, and U.S. and
Colombian indirect selling expenses
including inventory carrying costs. We
recalculated the credit expense using
the average interest rate reported by the
companies that had short-term POI
borrowings. We also recalculated the
inventory carrying expenses using the
average interest rate, an additional
number of days for movement of the
subject merchandise from Bogota to
Miami, and the COM.

14. Grupo Sagaro

For Sagaro, we calculated purchase
price based on packed, f.0.b. prices to
unrelated customers in the United
States. We made deductions, where
appropriate, for foreign inland freight.

We calculated ESP based on packed
prices to unrelated customers in the
United States. We made deductions,
where appropriate, for foreign inland
freight, air freight, U.S. import duties,
and brokerage and handling expenses.
We also deducted credit expenses,
promotional fees, and other direct
expenses, U.S. indirect selling expenses
and commissions to unrelated parties.

15. Grupo Tropicales

For Tropicales, we calculated
purchase price based on packed, f.o.b.
prices to unrelated customers in the
United States. We made deductions,
where appropriate, for foreign inland
freight and air freight. We deducted
reported packing expenses and replaced
them with verified data. We also
deducted discounts, where appropriate.

We calculated ESP based on packed
prices to unrelated customers in the
United States. We made deductions,
where appropriate, for discounts and
rebates, foreign inland freight, air
freight, brokerage, credit expenses,
promotional fees, and other direct
selling expenses, and U.S. and
Colombian indirect selling expenses,
including inventory carrying costs. We
recalculated credit, inventory carrying
costs, and other U.S. indirect selling
expenses, based on findings at
verification. We deducted reported
packing expenses and replaced them
with verified data. We also deducted
discounts, where appropriate.

16. Rosex Group

For Rosex, we calculated purchase
price based on packed, f.o.b. prices to
unrelated customers in the United
States. We made deductions, where
appropriate, for foreign inland freight.

We calculated ESP based on packed
prices to unrelated customers in the
United States. We made deductions,
where appropriate, for foreign inland
freight, air freight, U.S. import duties,
and brokerage and handling. We also
deducted credit expenses, and
promotional fees, as well as U.S.
indirect selling expenses and
commissions to unrelated parties.

Foreign Market Value

To determine whether a respondent’s
sales of roses from Colombia to the
United States were made at less than
fair value, we compared the United
States price (USP) to the foreign market
value (FMV), as specified in the “United
States Price”” and ‘“Foreign Market
Value” sections of this notice. We based
FMYV on constructed value (CV) for all
producers. For those respondents with
viable home markets, we found
insufficient sales above COP. For those
respondents with viable third country
markets, we rejected sales to these
markets (see Comment 7). The
remaining respondents had no viable
home or third country markets. We
calculated CV on a rose type basis,
where the appropriate data was
available (see Comment 6).

In calculating FMV, wherever there
were insufficient sales above cost in the
home market, we based FMV on CV, as
explained in ““Cost of Production
Analysis”, below.

Home Market Sales

In order to determine whether there
were sufficient sales of fresh cut roses
in the home market to serve as a viable
basis for calculating FMV, we compared
the volume of home market sales of
export quality roses to the volume of

third country sales of export quality
roses in accordance with section
773(a)(1)(A) of the Act. Based on this
comparison, we determined that ten of
the 16 respondents had viable home
markets. The ten companies were:
Andes; Benilda; Bojaca; Caicedo;
Floramerica; Fragancia;
Intercontinental; Papagayo; Prisma; and,
Sagaro.

Cost of Production Analysis

Because the petitioner’s allegations,
when considered in light of the
information on the record, gave the
Department “‘reasonable grounds to
believe or suspect” that the ten
respondents with known viable home
markets were selling roses in Colombia
at prices below their COP, the
Department initiated COP investigations
to determine whether these respondents
had home market sales that were made
at less than their respective COPs (See
the September 8, 1994, memorandum
from Richard W. Moreland to Barbara R.
Stafford). The respondents requested
that we depart from our normal practice
and interpret our COP analysis in such
a manner as to either accept or reject all
sales. We denied this request. (See the
January 26, 1995, COP memorandum
from the team to Barbara R. Stafford).

In keeping with our past practice in
cases involving perishable agricultural
products, where we found less than 50
percent of a respondent’s sales of roses
were at prices below the COP, we did
not disregard any below-cost sales
because we determined that the
respondent’s below-cost sales were not
made in substantial quantities (See
Certain Fresh Winter Vegetables From
Mexico 45 FR 20512 (1980)). Where we
found between 50 and 90 percent of a
respondent’s sales of export quality
roses were at prices below the COP, and
the below cost sales were made over an
extended period of time, we disregarded
only the below-cost sales. Where we
found that more than 90 percent of
respondent’s sales were at prices below
the COP, and the sales were made over
an extended period of time, we
disregarded all sales for that product
and calculated FMV based on CV. The
Department enunciated its practice of
modifying the standard cost test to
account for the perishability of products
in Certain Fresh-Cut Flowers from
Mexico (3/1/88 to 4/31/89), and stated
that the 50 percent modification only
affected the lower threshold of the
standard 10-90-10 test. The Department
is continuing this standard practice in
this investigation (for a detailed
discussion of the history of the cost test
for perishable products, see the January



