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(vii) Coordination with each
candidate, candidate’s agent, and
candidate’s authorized committee(s)
may include discussions of the
structure, format and timing of the
candidate appearance and the
candidate’s positions on issues, but
shall not include discussions of the
candidate’s plans, projects, or needs
relating to the campaign; and

(viii) Representatives of the news
media may be allowed to be present
during a candidate, candidate
representative or party representative
appearance under this section, in
accordance with the procedures set
forth at 11 CFR 114.3(c)(2)(iv).

(2) Candidate and party appearances
on labor organization premises or at a
meeting, convention or other function. A
labor organization may permit
candidates, candidates’ representatives
or representatives of political parties on
the labor organization’s premises or at a
meeting, convention, or other function
of the labor organization to address or
meet its restricted class and other
employees of the labor organization, and
their families, in accordance with the
conditions set forth in paragraphs (b)(1)
(i) through (iii), (vi) through (viii), and
paragraphs (b)(2) (i) and (ii) of this
section. Other guests of the labor
organization who are being honored or
speaking or participating in the event
and representatives of the news media
may be present. A labor organization
may bar all candidates, candidates’
representatives and representatives of
political parties from addressing or
meeting its restricted class and other
employees of the labor organization and
their families on the labor organization’s
premises or at any meeting, convention
or other function of the labor
organization.

(i) The candidate’s representative or
party representative (other than an
official, member or employee of a labor
organization) or the candidate, may ask
for contributions to his or her campaign
or party, or ask that contributions to the
separate segregated fund of the labor
organization be designated for his or her
campaign or party. The candidate,
candidate’s representative or party
representative shall not accept
contributions before, during or after the
appearance while at the meeting,
convention or other function of the
labor organization, but may leave
campaign materials or envelopes for
members of the audience. No official,
member, or employee of a labor
organization or its separate segregated
fund shall, either orally or in writing,
solicit or direct or control contributions
by members of the audience to any
candidate or party representative under

this section, and shall not facilitate the
making of contributions to any such
candidate or party. See 11 CFR 114.2(f).

(ii) A labor organization or its separate
segregated fund shall not, in
conjunction with any candidate or party
representative appearance under this
section, expressly advocate the election
or defeat of any clearly identified
candidate(s), and shall not promote or
encourage express advocacy by its
members or employees.

(c) Communications by a corporation
or labor organization to the general
public.

(1) General. A corporation or labor
organization may make the
communications described in
paragraphs (c)(2) through (c)(5) of this
section to the general public. The
general public includes anyone who is
not in the corporation’s or labor
organization’s restricted class. The
provisions of paragraph (c) of this
section shall not prevent a qualified
nonprofit corporation under 11 CFR
114.10(c) from including express
advocacy in any communication made
to the general public under paragraphs
(c)(2) through (c)(5)(i) of this section.

(2) Registration and voting
communications. A corporation or labor
organization may make registration and
get-out-the vote communications to the
general public, provided that the
communications do not expressly
advocate the election or defeat of any
clearly identified candidate(s) or
candidates of a clearly identified
political party. The preparation and
distribution or registration and get-out-
the-vote communications shall not be
coordinated with any candidate(s) or
political party. A corporation or labor
organization may make communications
permitted under this section through
posters, billboards, broadcasting media,
newspapers, newsletter, brochures, or
similar means of communication with
the general public.

(3) Official registration and voting
information.

(i) A corporation or labor organization
may distribute to the general public, or
reprint in whole and distribute to the
general public, any registration or voting
information, such as instructional
materials, which has been produced by
the official election administrators.

(ii) A corporation or labor
organization may distribute official
registration-by-mail forms to the general
public. A corporation or labor
organization may distribute absentee
ballots to the general public if permitted
by the applicable State law.

(iii) A corporation or labor
organization may donate funds to State
or local government agencies

responsible for the administration of
elections to help defray the costs of
printing or distributing registration or
voting information and forms.

(iv) The corporation or labor
organization shall not, in connection
with any such distribution, expressly
advocate the election or defeat of any
clearly identified candidate(s) or
candidates of a clearly identified
political party and shall not encourage
registration with any particular political
party.

(v) The reproduction and distribution
of registration or voting information and
forms shall not be coordinated with any
candidate(s) or political party.

(4) Voting records. A corporation or
labor organization may prepare and
distribute to the general public the
voting records of Members of Congress,
provided that the voting record and all
communications distributed with it do
not expressly advocate the election or
defeat of any clearly identified
candidate, clearly identified group of
candidates or candidates of a clearly
identified political party. The decision
on content and the distribution of voting
records shall not be coordinated with
any candidate, group of candidates or
political party.

(5) Voter guides. A corporation or
labor organization may prepare and
distribute to the general public voter
guides consisting of two or more
candidates’ positions on campaign
issues, including voter guides obtained
from a nonprofit organization which is
described in 26 U.S.C. 501 (c)(3) or
(c)(4), provided that the voter guides
comply with either paragraph (c)(5)(i) or
(c)(5)(ii) (A) through (E) of this section.
The sponsor may include in the voter
guide biographical information on each
candidate, such as education,
employment positions, offices held, and
community involvement.

(i) The corporation or labor
organization shall not contact or in any
other way act in cooperation,
coordination, or consultation with or at
the request or suggestion of the
candidates, the candidates’ committees
or agents regarding the preparation,
contents and distribution of the voter
guide, and no portion of the voter guide
may expressly advocate the election or
defeat of one or more clearly identified
candidate(s) or candidates of any clearly
identified political party.

(ii) (A) The corporation or labor
organization shall not contact or in any
other way act in cooperation,
coordination, or consultation with or at
the request or suggestion of the
candidates, the candidates’ committees
or agents regarding the preparation,
contents and distribution of the voter


