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to those for the control group (the $0 incentive group). The most notable findings from
thissurveyontheetfeetofrespenderﬂpaymemsare

"« Resporise rates increased by offering a monetary incentive. [More people were
located (10 percent) and oompleted the survey (5 percent) when an incentive was
ofiered.)

*  ltem nonresponse rates decreased. (Fewer "Don't Know" responses.)

«  The cost per completed interview was smaller for the group that was offered an
incentive.

The second study, by the. Educational Testing Service (1991), examined the use of
monetary incentives in the pilot test of the National Adult Literacy Survey. The sample
population of 2,000 included a nationally representative sample of adults aged 16 and

- older living in households. The sample persons completed a 15 minute background
questionnaire and a timed 45 minute test of literacy skills. The respondents received a

- monetary incentive of $0, $20, or $35 for participating in the survey. The impact of the
monetary incentives were determined by comparing the survey response rates and

. other outcomes for the experimental groups (the $20 and $35 incentive groups) to

those for the control group (the $0 incentive group). The most notable findings from

this survey on the effect of respondent payments are:

+  Response rates for economically disadvantaged, minority, and high school dropout
popuiations are significantly improved by offering monetary incentives.

* The use of monetary incentives reduced item nonresponse and data collection
) costs. -

Many other studies have been done and articles written documenting the effect of
monetary incentives on response rates.

* A study by Miller, Kennedy, and Bryant (1972) of the 1971 Healith and Nutrition
Examination Survey showed that offering a monetary incentive increased the
response rate from 70 percent to 82 percent.

* A study by Chromy and Horvitz (1978) suggests that response rates were found to
be unacceptably low when no monetary incentive was used. However, the
participation rate increased from 70 to 85 percent with the use of monetary
incentives.

« A study by Berk, Mathiowetz, Ward, and White (1988) discusses how monetary
incentives improved the response rates of adults.

During 1991 and 1992, the University of Michigan Survey Research Center, examined
the effects of monetary incentives on the willingness of youth to participate in the Youth
Risk Behavior Sutveillance System (YRBS) interview and on their motivation to answer
YRBS questions as accurately and tnuthfully as possible. The study involved focus
groups with about 6 to 8 teenagers (ages 12-19) in each group. The focus groups

~ Included teenagers from a range of ages, racial, and ethnic backgrounds and both

- sexes. In order to assess the impact of monetary incentives on respondent



