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2. Industry Manipulation and Control of Nicotine in Smokeless Tobacco

Smokeless tobacco manufacturers control the delivery of nicotine from smokeless
tobacco to produce a line of smokeless products that deliver nicotine in graduated amounts.
Products that deliv-er lower doses of nicotine are marketed to new users of smokeless tobacco.
Smokeless tobacco marketing then encourages them to "graduate” to products that deliver higher
doses of nicotine. Smokeless tobacco manufacturers’ manibulation of nicotine deliveries and
marketing of low-nicotine products to new users and high-delivery nicotine products to
experienced users demonstrates their intention to market products that facilitate nicotine
dependence, a significant effect on the structure and function of the body. Smokeless tobacco
manufacturers' products are thus intended to affect the structure and function of the body.

Moist snuff is the most popular form of smokeless tobacco. U.S. Tobacco Co. ("UST"),
which accounts for 85% of the moist snuff sales in the U.S.**® markets a line of moist snuff
products that includes Skoal Bandits, Skoal Long Cut, Original Fine Cut Skoal, and
Copenhagen. Skoal Bandits deliver a very small amount of absorbable nicotine, Skoal Long Cut
and Original Fine Cut Skoal deliver sequentially more absorbable nicotine, while Copenhagen
delivers the highest amount of absorbable nicotine. UST representatives in fact acknowledge
that the company's products provide users with a range of nicotine deliveries.**

Smokeless tobacco manufacturers produce graduated nicotine delivery products primarily

4% See Appendix 5.

® Marsee v. U.S. Tobacco, note 317, supra. (Remarks of Mr. Finnegan, attorﬁey for U.S. Tobacco.)
In: 1.7 TPLR 3.202.

See also deposition of Erik Lindqvist, Senior Vice President for Marketing, U.S. Tobacco, in Marsee v.
U.S. Tobacco. Transcript of Jury Trial Proceedings, at pp. 1648-1676.
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