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Distribute the seats to low-income families
and/or families with special needs across a
broad geographical area throughout the
United States.

The intent of this provision is to
assure that underserved children from
culturally diverse populations
throughout the United States receive the
benefits of the program. Qualified
organizations need not distribute seats
in every state. However, as stated
previously, they must have a program
that is national in scope and reaches
their target populations throughout the
United States.

Organizations must submit their
mission statements, a description of the
method they will use to identify
underserved low income or special
needs families, and a list of the
geographic locations that would be
targeted for receipt of the seats. They
must demonstrate the ability to identify
underserved low income and special
needs families, and the ability to
distribute seats to these families at the
community level throughout the United
States.

(4) Mix of Child Safety Seats

The organization must certify in
writing that it shall:

Comply with NHTSA guidelines with
respect to the approximate mix of child
safety seats (e.g., infant, toddler, booster,
special needs).

Children of differing ages and
transportation needs require different
types of child safety seats. The intent of
this provision is to assure that the
children who are recipients under this
program receive seats that meet their
needs. The provision is also intended to
assure that organizations purchase the
correct mix of seats for their target
population.

Organizations will need to identify
the ages and transportation needs of the
intended recipients and the types of
seats needed to properly fit the target
group. For example, an organization
targeting special needs children may
need very specialized seats, while a
program targeting older children may
need convertible toddler and booster
child restraint devices.

Organizations must specify the
maximum number of seats they are
capable of distributing to local agencies
(their affiliates) within 120 days of their
receipt of the funds and the amount of
funding they are requesting from GM to
purchase and distribute this number of
seats. Organizations must specify the
proposed mix and types of seats needed
to serve the age and needs of the
populations to be targeted (i.e., 25%
booster seats, 50% toddler seats, 20%

infant seats and 5% special needs seats),
and must describe the method used to
derive the mix. They should indicate
whether the mix would change if they
receive less funding than the full
amount requested.

Organizations should also indicate
whether they plan to operate a loaner or
a give-away program and what fees, if
any, they intend to charge. Both types
of programs are acceptable. Any fees
charged to recipients must be nominal,
and any income from these fees must be
used for the purchase and distribution
of additional child safety seats under
the agreement.

(5) Within 120 Days

The organization must certify in
writing that it shall:

Distribute all of the seats purchased with
the funds provided by GM to the local
agencies within 120 days of the receipt of the
funds.

Organizations are required, under the
agreement, to purchase and distribute
all of the seats to local agencies (their
affiliates) within 120 days of receipt of
the funds. To satisfy this criterion,
organizations must clearly demonstrate
the ability to meet this requirement.

As stated previously, organizations
must submit a plan describing how they
will accomplish the purchase and
distribution of seats to local agencies
(their affiliates) within the 120-day
period. The plan must describe how the
organization will reach a broad
geographical area, how it will identify
the low income and special needs
families to be served by this program,
and it must include a proposed
schedule for the purchase and
distribution of seats. The plan must
clearly demonstrate that the
organization is able and prepared to
purchase and distribute child safety
seats to local agencies (their affiliates)
within 120 days of their receipt of the
funds and that, if their staff is not
already experienced or trained, that they
will be trained within the 120-day
period.

Organizations that were selected by
GM to receive donations for the
purchase and distribution of child safety
seats under the settlement agreement as
a result of the Federal Register notice
published on March 31, 1995, must also
describe the progress they have made,
including the schedule they have
followed, the number of seats they have
distributed to local agencies (their
affiliates) and the number of seats that
have been provided to recipients, by
geographic location.

Organizations must also demonstrate
that the distribution and education

efforts funded under this program will
either create new initiatives or
complement (rather than duplicate)
existing initiatives, in the geographic
areas to be served. In other words, these
distribution and education efforts
should take place in communities that
have either been underserved or not
been reached. In addition, organizations
must ensure that their efforts do not
conflict with activities already planned
or underway. This may be demonstrated
by including in the plan, a description
of new or complementary initiatives
that are planned and either letters of
support from the organizations that are
(or would be) responsible for child
safety seat programs in the geographic
areas to be served (such as state
highway safety offices and state public
health agencies) or a description of the
organization’s plans to coordinate with
these responsible organizations.

(6) Educate Recipients
The organization must certify in

writing that it shall:
Educate recipients of the seats as to

methods of proper installation and use.

While the distribution of child safety
seats is vitally important, and can save
many children’s lives, the effectiveness
of those seats in preventing injury and
death increases significantly when
recipients are trained in and follow
proper use and installation instructions.
Organizations are required, under the
agreement, to provide education to the
recipients of the seats regarding the
proper installation and use of child
safety seats. Education is most effective
if it is provided at the time that the seats
are being distributed to recipients, and
if it includes a number of components,
such as conducting a hands-on
demonstration, showing a video and
having recipients demonstrate that they
understand how to properly install and
use their child safety seats.

Organizations must describe the
specific means they, their affiliates or
their collaborators will use to educate
families about the proper installation
and use of child safety seats.

To assist in this effort, NHTSA will
make resources, including materials and
technical assistance, available to the
selected organizations.

(7) Administrative Expenses
The organization must certify in

writing that it shall:
Not use more than 10 percent of the funds

provided by GM for administrative expenses
related to distribution of the seats.

Organizations shall use no more than
10 percent of the funds provided by GM
for administrative expenses related to


