
32919Federal Register / Vol. 60, No. 122 / Monday, June 26, 1995 / Rules and Regulations

3 Subsequent to the comments, Congress codified
this Act at 49 U.S.C. section 30101 et seq.

testing of large samples of each model
would be necessary to determine that
two or more models really had different
stopping distances. Since there was no
information supporting a contrary
decision, the agency re-identified the
requirement as a candidate for
rescission as part of the current review.

II. Comments on the NPRM
In response to the NPRM, NHTSA

received comments from motor vehicle
manufacturers (American Honda, BMW,
Chrysler, Fiat, Ford, General Motors
(GM), and Volkswagen), advocacy
groups (the Coalition for Consumer
Health and Safety (Coalition) and
Advocates for Highway and Auto Safety
(Advocates)), the Association of
International Automobile Manufacturers
(AIAM), and an individual interested in
automobile safety. Fiat, BMW, and Mr.
John Kourik agreed with the agency’s
proposal to rescind the requirements
related to stopping distance
information. Honda, Chrysler,
Volkswagen, GM, Ford, and AIAM
believe that the current requirements
were unnecessary but were concerned
that States or local governments could
require manufacturers to provide
information about vehicle stopping
distance if the Federal requirements
were rescinded. In support of rescission,
the manufacturers argued that the
required information is potentially
misleading, that the information is an
unnecessary economic burden on
vehicle manufacturers, and that the
information is not actually used by
consumers.

The Coalition and Advocates opposed
the proposal to rescind the stopping
distance information requirement.
These commenters stated that rather
than rescinding this consumer
information regulation, NHTSA should
expand and strengthen it. Advocates
further stated that NHTSA must
determine that dissemination of
stopping distance information is no
longer necessary to the furtherance of
the National Traffic and Motor Vehicle
Safety Act.3

III. Agency Response to Comments

A. Summary of Agency Decision and
Rationale

After considering the comments and
other available information, NHTSA has
decided to rescind the stopping distance
information requirements. The agency
reached this decision after concluding
that the current stopping distance
requirement is not providing
meaningful information to consumers

about the differences between different
vehicle models in stopping distance and
that an upgraded requirement would be
prohibitively expensive and might not
provide significant safety benefits.

B. Rationale for Agency Decision to
Rescind.

1. Current stopping distance
information is not meaningful. NHTSA
has decided to rescind the stopping
distance information requirement of
§ 575.101 because it is not providing
meaningful information to consumers
about stopping ability among different
models. The agency notes that Chrysler,
Ford, and GM, which together
manufacture over 60 percent of new
passenger cars, list only the maximum
allowable stopping distance permitted
under Federal Motor Vehicle Safety
Standard No. 105, Hydraulic brake
systems for all of their cars. Information
(e.g., GM and Chrysler’s comments on
the NPRM) indicates that manufacturers
appear to do this in part out of a
concern that listing specific stopping
distance information could mislead
vehicle owners about their vehicle’s
braking ability. The stopping distance
measurements are taken under optimum
conditions of vehicle loading, tire-to-
road peak friction coefficient,
environment, and driver braking skills.
Manufacturers are concerned that a
consumer could mistakenly believe that
his or her vehicle will stop in the listed
distance under conditions that are less
than optimum, e.g., under wet road
conditions with a unskilled driver. They
have thus listed under § 575.101 the
maximum allowable stopping permitted
under Standard No. 105.

As a result of the practice of listing
the maximum allowable stopping
distances permitted under Standard No.
105, consumers cannot use stopping
distance information to identify which
vehicles have the best stopping
distance. Given this, it is not surprising
that dealers reported to NHTSA that
consumers typically neither ask for
stopping distance information nor rely
upon it in making purchase decisions.

2. Improving stopping distance
information would be prohibitively
expensive. NHTSA believes that the
requirement should be rescinded
because improving stopping distance
information would be prohibitively
expensive. Several manufacturers stated
their belief that there is no cost effective
method for obtaining adequate stopping
distance information. For instance, GM
stated that there was no cost effective
method for obtaining stopping distance
information that properly compares
differences in stopping ability among
various models. In contrast, Advocates

suggested that, as an alternative to
rescission, NHTSA should adopt a
‘‘more stringent’’ requirement and
require manufacturers to provide actual
model-specific stopping distance
information for each make and model.

In considering whether to rescind
§ 575.101, NHTSA analyzed several
alternatives to rescission, including an
alternative to require manufacturers to
provide model-specific stopping
information. NHTSA believes that such
stopping distance information would be
unduly burdensome for manufacturers
to obtain, based on its assessment of the
costs of such a program and the small
safety benefits, if any, that might result.
Tests measuring stopping distance
would have to be conducted for each of
over 400 car models. Each stopping
distance test costs approximately $1000
to conduct, and manufacturers typically
conduct tests on three or four different
vehicles of the same model, since no
two vehicles have the same stopping
distance. Therefore, the aggregate costs
of the 60 mph dry surface stops would
be greater than a million dollars.

NHTSA has decided not to adopt
more stringent stopping distance
information requirements because it
does not appear that consumers will use
the stopping distance information in
making their purchasing decisions.
Consumers typically consider and value
such attributes as reliability, styling,
price, reputation, roominess, and safety.
While stopping distance relates to
safety, NHTSA does not believe the
information would impact purchasing
decisions because precise stopping
distance information would in many,
perhaps most, cases yield differences
insufficiently large to make stopping
distance a factor in consumers’
selections among similar vehicle
models. For example, based on
compiled information from NHTSA
compliance stopping distance tests for
several passenger cars, these family size
vehicles achieved the following
stopping distances: Buick Park
Avenue—161.7 feet; Chevrolet
Caprice—166.3 feet; Volkswagen
Passat—170 feet; and Nissan Infiniti
G20—171.3 feet. These small differences
are insignificant and are unlikely to
provide any meaningful comparative
data to consumers.

3. Alternative methods. In considering
whether to rescind the stopping
distance information requirements,
NHTSA considered the suitability of
alternative methods to characterize
braking performance, including an array
of stopping distance tests and braking
efficiency tests. However, any
comprehensive, meaningful information
about braking performance could only


