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University of Illinois’  WW2010 site:

ww2010.atmos.uiuc.edu/(Gh)/guides/

maps/home.rxml

The Butterfly That Roared page 22

Center for Analysis and Prediction of Storms

www.caps.ou.edu/

Do We Need the National

Weather Service? page 28

AccuWeather

www.accuweather.com

Billion-Dollar Twister  page 32

National Weather Service, Norman, Okla., Office

www.nwsnorman.noaa.gov/storms/3may99/

index.html

Extreme Weather page 40

The National Climatic Data Center

www.ncdc.noaa.gov/extremes.html

Fleeing Floyd page 42

The News & Observer (search “Hurricane Floyd” 

in news archive)

www.news-observer.com

Big Sky, Hot Nights, Red Sprites page 48

FMA Research Inc.

www.fma-research.com/

Tempests from the Sun page 56

Space Environment Center

www.sec.noaa.gov/

Cloud Dancers page 64

Weather Modification by Cloud Seeding—

A Status Report

rams.atmos.colostate.edu/gkss.html

Weatherproofing Air Travel page 70

Aviation Weather Center

www.awc-kc.noaa.gov/

Beyond El Niño page 76

National Centers for Environmental Prediction—

Climate Prediction Center

www.cpc.ncep.noaa.gov

Warming to Climate Change page 84

U.S. Global Change Research Program:

www.usgcrp.gov/ipcc

Under the Weather page 90

Johns Hopkins University School of Public Health

www.jhu.edu/~climate/

Lights, Camera, Weather page 98

The Layman’s Guide to the 

Art and Science of Movie Sfx

www.geocities.com/Hollywood/Makeup/9472/

sfx.htm

Channeling the Weather page 104

Pennsylvania State University, Weather Links

http://www.psu.edu/weather/
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Our National Passion page 6

The Storm Chaser Home Page

www.stormchaser.niu.edu/chaser/

chaser2.html

Forecasting Is No Picnic page 12

University Corporation for

Atmospheric Research

www.ucar.edu/wx.html
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