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Introduction

Everyone remembers his or her favorite cat-
alog, from the Sears Christmas Wish Book
to the J. Peterman Owner’s Manual. Edward
R. Murrow and Walter Cronkite even called
Stanley Marcus each year to find out the lat-
est “His and Hers” gift in the Neiman Marcus
Christmas Book. Gift items ranged from
mink riding chaps and million dollar jewels to
“His and Hers” windmills, dinosaurs, hot air
balloons, and submarines. Mail order cata-
logs show how we lived—even if we did so in
space-dyed Orlon pullovers and knee-high
polyurethane boot socks from the Sears
Catalog of 1971. They reveal how we dressed,
decorated our houses, worked, played, and
got around. They show how prices have esca-
lated and how both language and graphic
design have evolved. They reflect our eco-
nomic, political, and cultural times, and they
show how ourideals of beauty have changed
over time.

The history of mail order starts in 1872
when traveling salesman Aaron Montgomery
Ward realized he could offer his rural cus-
tomers better prices by eliminating the mid-
dleman and selling goods to his customers
directly. Former railway agent Richard Sears
started his company in 1886, beginning one
of the greatest rivalries in American busi-
ness. Ward and Sears were followed by
catalogs selling everything from food and
flowers to medieval weapons and mummy
tombs through the mail.

A number of advances in industry made
the dramatic growth of mail order possible:
rural free delivery, started in 1896, delivered
mail and catalogs directly to the houses of
rural residents (who previously had to travel
long distances to their post offices to col-
lect their mail); the expansion of the railroad
lowered the cost of transportation; refrig-

erated railroad cars made it possible to
deliver perishable goods across the country;
and standardized clothing sizes—developed
during the Civil War for soldiers” uniforms—
made it viable to sell clothing through the
mail. Finally, technological advances in pro-
duction made it feasible to mass produce
items in the quantities required for national
distribution.

CHRONOLOGY

1865-1890

Immigration, industrialization, and rising
prosperity characterized the years follow-
ing the Civil War. Bicycles were at the peak
of their popularity and young women found
new freedom thanks to the invention of
women’s bicycles and the social accep-
tance of bloomers. Consistent with growing
prosperity, voluptuous women were prized.
Children’s dress demonstrated the social
status of their parents. Clothing was formal,
ornate, and restrictive.

1890-1914

Frivolity characterized the Gay Nineties
and the Belle Epoque (1895-1914), but the
specter of war signaled the end of an era.
The growing popularity of the car required
“traveling clothes.” The Gibson Girl, with her
high collared blouse, long flowing hair, and
impossibly small waist, was the feminine
ideal. To achieve this ideal, Sears encour-
aged “fat folks” to take Dr. Rose’s Obesity
Powders. Parcel Post, which delivered pack-
ages directly to people’s homes, was intro-
duced in 1913.



1914-1920

Men went off to fight and women were left
at home to run the factories. They gladly
gave up their corsets to save metal for the
war; the amount of metal salvaged from
corset straps was enough to build two war-
ships. Hemlines shortened to conserve fab-
ric. Lillian Gish was the feminine ideal.

1920-1930

The Roaring Twenties were a heady post-
war cocktail of jazz, speakeasies, and flap-
per dresses. Ladies had slimmer silhouettes
thanks to wartime rationing and the right to
vote thankstothe passage of the Nineteenth
Amendment. People had time for leisure and
self-improvement; athleticactivitiesbecame
more popular. Book-of-the-Month Club,
founded in 1926, advertised that reading
the monthly selections would make a person
more “attractively interactive” and there-
fore better able to handle social situations.
The adult bicycle became passé thanks to
the popularity of the automobile; both Sears
and Montgomery Ward introduced children’s
bicycles in 1920. Prompted by urbanization
and the popularity of the automobile, Sears
opened its first retail store in 1925. Louise
Brooks was the feminine ideal.

1930-1950

The twenties culminated in the Great
Depression and the period leading up to
WWII. FDR, president from 1933-1945, en-
couraged America to stay optimistic. The fall
1930 Sears catalog proclaimed that “thrift
is the spirit of the day. Reckless spending is
a thing of the past.” Fashion became much
more conservative and austere until well
after the end of WWII. As men went off to
war and women returned to the factories,
Rosie the Riveter, in her overalls and scarf,
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represented the generation’s female icon.
Escapist entertainment was popular; both
The Wizard of Oz and Gone with the Wind
were released in 1939. Judy Garland dolls
and Scarlett-inspired fashions appeared in
the following year’s catalogs. Western Wear,
with its clearly delineated images of good
and evil, was especially popular during these
times of unrest. In 1943, to support the war
effort, Sears printed a full-page listing of
merchandise not available in the catalog.
I[tems included aluminum cookware, copper
teakettles, lawnmowers, plows, plywood,
and children’s cowboy boots. All scrap metal
was recycled and children did their part by
saving foil candy wrappers. Television sets
made their first catalog appearance in 1949.

1950-1965

The fifties were an aggressively positive
decade. Eisenhower, a war hero, was elected
president in 1953. The world seemed to sta-
bilize in the aftermath of war, though the
fear of communism spurred McCarthyism
and the second Red scare. The nuclear fam-
ily (mother, father, 1.54 children) was glori-
fied in advertising and film. Doris Day was
the feminine ideal. Book-of-the-Month
Club sold over one hundred million books.
Although the introduction of the birth con-
trol pill in 1960 led to a relaxation in social
attitudes, the revolutionary lifestyle and
dress of the sixties didn’t really begin until
the middle of the decade. The early sixties
were more Jackie Kennedy than Woodstock.

1966-1979

The teenagers of the fifties turned into the
young hippies of the late sixties and seven-
ties. The Civil Rights Act was passed in 1964.
The legendary concert at Woodstock took
place in 1969. The space race between the
United States and U.S.S.R. was featured on



children’s toys and pajamas. Mattel intro-
duced Major Matt Mason, Man in Space, in
1967. Neil Armstrong landed on the moon
in 1969. Mission accomplished, Matt Mason
was discontinued in 1970.

The seventies found Americans trying to
come to terms with the Vietham War, wom-
en’s lib, and the energy crisis. Microwave
ovens and the early videogame (PONG) were
introduced. New catalogs started to appear.
The Horchow Collection was founded in
1971. Banana Republic was founded in 1978.
With antiwar sentiment running high, boy’s
action figures engaged in sports and outdoor
activities rather than the military. The
energy crisis caused a dramatic spike in the
popularity of bikes and mopeds. The moped,
long popularin Europe, hadn’t made inroads
in America because the Department of
Transportation lumped it in with motorcy-
cles.Frenchman Serge Seguin, who convinced
Motobecane that the American market
was ripe for the moped, got the National
Highway Traffic Safety Administration to
change the classification and forty-eight
out of fifty states to accept mopeds. By
1977, over 250,000 Americans owned the
half-bicycle/half-motorcycle.

1980-1989

After the humiliation of the Iran hostage cri-
sis, President Reagan declared it was “morn-
ing again in America.” Americans were
optimistic and ostentatious. This was the
decade of power dressing, yuppies, Dallas,
and Dynasty. Functional and formal cloth-
ing prevailed. The female ideal was a big-
shouldered toss-up between Dynasty’s
Alexis Carrington (Joan Collins) and Krystle
Carrington (Linda Evans); Wall Street’s
Gordon Gekko (Michael Douglas) was the
eighties male icon. Youth culture, so domi-
nant over the past two decades, lost its influ-
ence. Cabbage Patch Kids were all the rage,

gracing Montgomery Ward’s 1984 Christmas
catalog and the cover of Newsweek. Growth
in shopping malls was unprecedented; more
than 16,000 were built between 1980 and
1990. Unable to keep up, Montgomery Ward
discontinued its catalog in 1985.

1990-1999

The United States won the first Gulf War and
the Soviet Union collapsed. The dot-com
boom of the late nineties churned out young
millionaires overnight; business casual
was the order of the day and youth culture
returned with avengeance. The stock market
went wild; the Dow Jones Industrial Average
rocketed from 3,000 to 11,000. The old way
of doing things was under attack. Both malls
and catalogs were threatened because the
internet made online shopping easier than
ever. A July 1998 TIME magazine advised
readers to “Kiss Your Mall Good-Bye: Online
Shopping is Cheaper, Quicker, Better.” Sears
folded its Big Book catalog in 1993 though it
continued to mail specialty catalogs.

2000-present

The spread of the internet changed the eco-
nomics of catalogs. Even a catalog that can’t
afford paperand postagecansurviveon-line.
Niche catalogs flourish. However, the burst
of the dot-com bubble, showed that, for
most companies, on-line was another chan-
nel, not a replacement. People still like to lie
on their sofa and shop. When the holidays
approach, everyone’s mailbox continues to
overflow with mail-order catalogs. In 2007,
Searsbroughtbackthe WishBookand mailed
its first Christmas catalog in thirteen years.
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DESIGN, COPY, AND TYPOGRAPHY

Over time, catalog design evolved from
a simple listing of items to an illustrated
omnibus listing, with dozens, if not hun-
dreds, of items on every page. As the cat-
alogs matured, however, they evolved from
visibly pushy to persuasive in both tone
and design. Richard Sears was known for
his particularly fanciful advertising copy.
Sears is said to have written all six hundred
pages of the early catalogs. Eventually, even
Sears had to tone down the hyperbole and
rely more on facts to sell products. Without
salespeople to close the deal, catalogs’ rep-
utations lived and died based on accurately
representing the quality of their merchan-
dise. As John Wanamaker said on the occa-
sion of the Philadelphia department store’s
fiftieth anniversary, “Don’t impose on poor
dumb merchandise responsibilities that it
cannot bear.”

At the end of the 1800s, catalog design
was influenced by the Victorian fashion
for ornate, elaborate typefaces, flamboy-
antly decorated with curlicues and filigrees.
Throughout the early 1900s, catalogs used
primarily serif fonts. The advent of Art Deco
in the twenties introduced more geomet-
ric, sans serif fonts, which were used to con-
vey progress and modernity. Since sans serif
fonts are harder to read, they were used
primarily for headlines, and serif fonts are
still used for the body copy. Sans serif type
remained fashionable throughout the thir-
ties and forties. Seen as type that elimi-
nated nonessentials, it suited the thrift and
scarcity of the period.

Type from the fifties was clean, fresh,
and optimistic, and was complemented with
aliberal use of color. In the late fifties, a new
wave of graphic designers, like Milton Glaser
and Seymour Chwast, developed exciting
new fonts. These bold new types, known
as eclectic modern and psychedelia, were
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ideal for introducing innovations like the
microwave oven and videogames. Catalog
typography in the sixties and seventies was
innovative and exuberant.

The 1984 introduction of the Macintosh
computer changed graphic design for-
ever. The touchstone for digital typography
was Emigré magazine, founded by graphic
designer Rudy VanderLans and typogra-
pher Zuzana Licko. Inspired by the Mac’s
bitmapped fonts that were used for low-
resolution dot matrix printers, VanderLans
and Licko led graphic design into the digital
realm. While some praise the duo for cour-
age and innovation, others called their Mac-
generated typefaces ugly and lacking in
depth. At the close of the twentieth century,
catalog type was clean, though increasingly
sterile, and catalogs were no longer at the
vanguard of graphicdesign. The Montgomery
Ward and Sears catalogs were gone.

Celebrities from radio, television, mov-
ies, and sports have always appeared in and
influenced catalogs. In the thirties, one-third
of all dolls sold were Shirley Temple dolls.
There were Judy Garland dolls, Lone Ranger
costumes, Joan Crawford hats, and clothing
lines from Arnold Palmer, Stephanie Powers,
and Cheryl Tiegs. In the eighties, tennis star
Yvonne Goolagong modeled sportswear and
Sears offered Dorothy Hamill exercise equip-
ment. Dolls included the Flying Nun, | Dream
of Jeannie, and Broadway Joe Namath and
his Mod-About-Town Wardrobe.

Catalogs also served a number of ancil-
lary purposes over the years. Little girls
used them to make paper dolls. In fact, two
eleven-year-old girls made the following
request to Sears: “Please put feet on your
ladies in your catalog so they will make nicer
paper dolls. Please don’t put the prices on
their legs.” Teachers used catalogs to teach
reading, while homemakers decorated the
walls with them. They helped immigrants
assimilate to their new country by giving



them exposure to American fashions and
household goods and making them available
at a reasonable cost. And they were used for
bathroom reading and, in extreme cases, as
toilet paper; when Sears introduced glossy
paper in the thirties, they received numer-
ous letters of complaint. In Canada, boys
sometimes strapped a catalog to each shin
to make goalie pads for hockey.

Mail order has also attracted the atten-
tion of criminal minds. In 1989, over $1 mil-
lionin fraudulent mail-order purchases were
made by New Jersey inmates. The racket
was discovered when an inmate was seen
sporting a watch from Tiffany—no word on
whether the blue box gave him away.
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The Pioneers and Their
Successors

Montgomery Ward started it all, fol-
lowed shortly thereafter by Richard Sears,
thus beginning the most famous rivalry in
American business. These two generalists
were followed by specialty catalogers like
Neiman Marcus, Frederick’s of Hollywood,
Lillian Vernon, and many more.

Montgomery Ward

When former store clerk and traveling sales-
man Aaron Montgomery Ward started the
world’s first mail-order business in 1872,
there were approximately 38 million peo-
ple living in the United States, 74 percent of
whom lived in rural areas. (Today, the United
States population is closer to 294 million; 25
percent live in rural areas.)

People had little choice but to buy what
they needed from the local general store.
And the general store, as both a monop-
oly and the middleman between wholesaler
and customer, could, and often did, gouge
its customers. General stores were also lim-
ited in what they could stock. Ward thought
he could offer better prices and selection
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to rural Americans by selling goods directly
to them through the mail, thus eliminating
the middleman. His first customers were
the Patrons of Husbandry, better known as
the Grange, a protest movement formed by
farmers to fight high prices.

Ward’s first catalog was a one-page list-
ing of 162 items that included hoop skirts,
grain bags, and a “very stylish” writing desk.
From that single sheet, no one could have
imagined mail order would grow into a $100
billion industry. By 1883, the Montgomery
Ward catalog had 240 pages with some ten
thousand items ranging from buggies and
corsets to curios and cutlery. By the mid-
twentieth century, the catalog was over one
thousand pages long.

During the Depression, Ward'’s business
suffered, and the board brought in tough,
ornery businessman Sewell Avery to run the
company. In 1944, Avery was ordered by the
War Labor Board to renew a labor contract.
An avowed opponent of both the govern-
ment and the New Deal, he defied the orders
of President Roosevelt and was the subject
of a famous photograph of soldiers physi-
cally removing Avery from his office while
still seated in his chair. A Ward executive
suggested that they put the picture on the
cover of the next catalog with the headline
“We take orders from everybody.”

Chicago’s railroad tracks actually ran
through Ward’s warehouse, making it fast
and inexpensive for Ward’s to ship their
merchandise. We have Ward'’s to thank for
coining the phrase “Satisfaction Guaranteed
or Your Money Back” as well as for Rudolph
the Red-Nosed Reindeer, who was created
by copywriter Robert L. May as part of a 1939
Christmas promotion. Rejected Rudolph
names included Rollo (too breezy) and
Reginald (too British). Gene Autry recorded
the song, which went on to become the sec-
ond-best-selling Christmas song of all time,
after “White Christmas.”



The Browze Figure—"Spirit of Progress"'—3Symbsl
of Mentgemery Ward & Co.

-1.1-This bronze statue stood in front of the
administration building at Montgomery Ward.

-1.2-

In 1946, in recognition of its prominence
in Americans’ lives, the booklovers’ society,
the Grolier Club, chose the catalog as one
of the one hundred most influential books
in America. Ward’s models that would go on
to bigger and better things included Gregory
Peck and Lauren Bacall in the forties; John
Davidson, who modeled underwear, in the
fifties; AliMacGraw, who modeled a wedding
dress, in the sixties; and Angelina Jolie, who
modeled prom dresses, in the seventies.

In 1980, a disgruntled Ward’s employee
wrote “f*ck” on the picture of a bedroom wall
over “Create your dream bedroom.” It ran in
eight million catalogs. In 1982, a printer was
printing both Ward’s spring/summer cata-
log and Playboy and either as a prank or an
accident, someone inserted Miss March’s
centerfold into some of the catalogs. (It
was inserted in the women’s jeans section
although Miss March was wearing nothing
more than a tiny silver pendant.)

A catalog marketer purchased the
Montgomery Ward trademark and re-
launched it, primarily as an online mer-
chant, in 2004. They held a contest for the
best “Montgomery Ward Memory.” The win-
ner recounted that when she was four years
old, her family’s pastor stopped by, and her
grandmother told her to “go and fetch that
book | read so often and love so much.”
She returned with the Montgomery Ward
catalog.

Sears Roebuck & Company

Sears entered the picture in 1886 when
Richard Sears, a Minnesota railway agent,
purchased a shipment of watches that had
been refused by a jeweler and sold them to
his fellow agents along his route. Pleased
with his success, he started the R.W.
Sears Watch Company. A few years later,
Sears moved to Chicago and placed an ad:
“WANTED: Watchmaker with reference who
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can furnish tools.” Alvah Roebuck answered
the ad and Sears, Roebuck & Co. was born in
1892. They mailed their first catalog in 1893.
What started as a mail order watch business
expanded to include products from cloth-
ing to houses, and was once responsible for
over one percent of the United States Gross
National Product. Sears was so much a part
of family life that when a little boy was asked
by his Sunday school teacher where the Ten
Commandments came from, he said, “from
Sears.”

Another of the most significant figures
in the history of Sears was Julius Rosenwald,
whose family company supplied menswear
to Sears. Rosenwald joined the company in
1895 when Roebuck left and Sears needed
additional financing. A meticulous business-
man, he encouraged the company to diver-
sify and helped increase sales dramatically.
When Sears’s poor health forced him to give
up the presidency in 1908, Rosenwald took
over. Although he would remain Chairman
of the Board for the rest of his life, he gave
up the presidency in 1922, so he could devote
himself to philanthropy. He joined forces
with Booker T. Washington, who persuaded
him that the miserable state of African-
American education was one of the most
pressing social issues of the day. Rosenwald
became a trustee of Washington’s Tuskegee
Institute and through his foundation funded
the creation of over 5,000 schools in poor
African-American communities. Rosenwald
also helped to establish Chicago’s Museum
of Science and Industry.

Sears’s shipping operation was so well
organized that Henry Ford studied it before
setting up his assembly line in Detroit. F.D.R.
said the best way to convince Russians of
the superiority of the American way of life
over communism was to bomb Russia with
Sears catalogs. Sears catalogs actually
served a number of roles in international
affairs. When Rosenwald accompanied the
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Secretary of War to France near the end
of World War |, he boarded the boat with
a small carry-on and four massive wooden
boxes whose contents he didn’t reveal. As he
toured the American hospitals in France, the
Secretary realized that Rosenwald had given
out catalogs to the wounded soldiers. When
asked why, Rosenwald said that he knew
that most of the boys came from farms or
small towns and that the catalog would
remind them of their lives back home. “The
catalog,” he said, “helps our soldier boys
to escape the miseries of war and live hap-
pily again, if only for a little while, amid the
scenes of their childhood at home.” All of the
catalogs also offered gifts that people could
send to their family members serving over-
seas—something they continue to this day.

In 1946, the United States government
sent old catalogs from Montgomery Ward
and Sears to some of its overseas offices to
serve as a weapon of anti-Communist pro-
paganda. In 1955, Sears’s own foreign sales
agent sent 3,500 copies of the fall/win-
ter catalog to 255 overseas offices. Sears'’s
contribution to the downfall of commu-
nism can’t be determined, but it did have an
impact on U.S.-Soviet relations. Russian dip-
lomats read the catalogs to figure out what
to wear when visiting the United States.

When NASA’s first astronauts returned
from space in 1970, NASA quarantined them
to guard against the possibility that alien
organisms, capable of destroying life on
Earth, had invaded their bodies. To make the
astronauts feel at home, NASA decorated
their “Lunar Receiving Laboratory” with
Early American furniture from Sears.

The 1897 Sears Catalog was repro-
duced in 1971 with an introduction by S. J.
Perelman, who called it “a fairyland for kid-
dies from nine to ninety, a garden of won-
ders appealing to every taste.” The publisher,
Fred Israel, received an order for the book
from the then U.S. ambassador to South
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Vietnam on embassy stationery. Israel was
stunned to notice that the stationery had
a watermark with a turreted fortress with
the word “Conqueror.” In his response, Israel
added the following postscript: “l noticed
the watermark on your stationery, and | am
wondering if it is apt.” Bunker responded,
on watermark-free stationery, that he had
been unfamiliar with the watermark.

In 1971, following Jordan’s expulsion
of the Palestinians, West Bank refugees in
the Jordan River Valley were sheltered in
Ted Williams-branded tents from Sears.
Unfortunately, the tents, designed for casual
summer camping, were destroyed by violent
sandstorms.

Sears offered everything one could need
in life—and beyond. One woman sent back
medicine she had ordered for her husband,
because he had died before it arrived. Sears
sent a letter of condolence accompanied by
their “special tombstone catalog.”

The Sears Catalog was selected as one
of three hundred books in an exhibit called
America through American Eyes shown at
the Moscow Book Fair in 1981. Other titles
included a book of Allen Ginsburg’s poetry,
Dr. Seuss’s The Butter Battle Book, The Fallacy
of Star Wars by The Union of Concerned
Scientists, and Jane Fonda’s Workout Book.
Music Mountain, a chamber music series
that has been held in Connecticut since
1931, is performed in a concert hall built by
Sears in 1930. It is the only cultural institu-
tion the company ever built and is listed in
the National Register of Historic Places.

The Sears catalog also played a signif-
icant role in the work of American artists
and writers. In 1956, folk artist Elijah Pierce’s
wood carving Obey God and Live (Vision of
Heaven) depicts his moment of religious
conversion. It came when he reached for the
Sears catalog instead of the Bible and was
struck unconscious by what he perceived
to be the hand of God. Southern novelist
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—1.7- Sears fashion, 1957

Harry Crews, the son of tenement farmers,
said, “There were hardly any books where
| grew up. | used to read the Sears catalog
and imagine those people in it as charac-
ters.” He recalls marveling at the “perfect
people” who were in sharp contrast to those
around him. In 1972, Pulitzer prize-winning
American composer William Schuman wrote
the “Mail Order Madrigals,” setting to music
a listing of pills and tonics for feminine con-
ditions from the 1897 Sears catalogs. The
four choral madrigals are titled “Attention,
Ladies!,” “Superfluous Hair,” “Sweet Refreshing
Sleep,” and “Dr. Worden'’s Pills.” In 1989, Lewis
Nordan’s collection of short stories, The All-
Girl Football Team, included one in which a
boy and his mother escape reality by cre-
ating a fantasy world based on characters
from the Sears catalog.

Sears enlisted actor and noted art col-
lector Vincent Price to make fine art avail-
able to the general public from 1962 to
1971. The American public was in good com-
pany: Price also served on Jackie Kennedy’s
White House Art Committee. His personally
selected collection offered original works by



Rembrandt, Chagall, and Picasso, as well as
lesser-known artists. Sears also convinced
football and baseball greats Gale Sayers,
Brian Griese, and Tom Seaver to appearinan
ad for their “Twill-look Double-Knits made
of 100 percent Fortrel polyester.”

Hammacher Schlemmer

Opened as a hardware store in the Bowery in
New York in 1848, Hammacher Schlemmeris
credited with starting the oldest mail-order
business though their first catalog wasn’t
published until 1881. In the early 1900s,
there were no service stations, so the cat-
alog offered a Motorist Touring Kit so driv-
ers could fix the flat tires or blown gaskets
on their new “horseless carriages.” In 1916,
in preparation for the Russian Revolution, a
member of the Russian government’s staff
purchased a sample of every piece of hard-
ware offered in the company’s 1,000-page
catalog to use as manufacturing masters.
The store was even the subject of a song
called “Hammacher Schlemmer, | Love You,”
which was sung by comedian Fred Allenin the
1929 Broadway production, The Little Show.
Lyrics include: “Hammacher Schlemmer, |
love you / Roebuck and Sears, | adore you
/ If you want to buy a bassinet or buy a
hog / Don’t be in a fog, use our catalogue /
Hammacher Schlemmer / You’re sweet and
dear /Hammacher Schlemmer | repeat dear
/ Macy’s and Gimbel’s have plenty of thim-
bles / But | love you.” The company contin-
ues to be known for being first to introduce
a number of well-known products, which
have included the pop-up toaster (1930),
the electric shaver (1934), the steam iron
(1948), the electric toothbrush (1955), the
microwave oven and telephone answering
machine (1968), Mr. Coffee’s automatic cof-
fee maker (1973), the cordless phone (1975),
and the food processor (1976). They publish
America’s longest running catalog.

Orvis

Founded in 1856 as a fly-fishing outlet and
mail-order concern, Orvis mailed a niche
catalog to a small group of existing cus-
tomers as early as 1861 (and lay claim to
being the first mail-order catalog). Their
primary business, however, was retail until
1965, when Leigh Perkins bought the com-
pany and turned it into a mail-order pow-
erhouse offering products suitable for the
“country lifestyle” of affluent sportsmen
and women. Perkins usually had terrific
instincts, though when he ignored the coun-
sel of his colleagues and insisted that Orvis
customers would buy scores of Lucite toilet
seats inlaid with salmon-fishing flies, he was
sorely mistaken.

J .C. Penney

The aptly named James Cash Penney
founded a retail store to sell clothing and
dry goods in Kemmerer, Wyoming, in 1902.
The son of a Baptist minister and farmer, the
ethically minded Penney called his first store
The Golden Rule. By 1913, Penney had thirty-
six stores and changed the store’s name to
J. C. Penney. Wal-Mart founder Sam Walton
got his start working for Penney’s. Penney
didn’t mail his first catalog until 1963, but it
was a smashing success; sales topped $1 bil-
lion in 1979. Because Penney’s studios were
in New York, a number of celebrities-to-be
got their starts in the catalog. Kim Basinger,
Pam Dawber, Susan Dey, Whitney Houston,
Ricky Schroder, Brooke Shields, Phoebe
Cates, Matthew Fox, and Angelina Jolie were
all Penney’s models.

Caswell-Massey

America’s oldest apothecary, founded in
1752, issued their first catalog in 1904. The
company took an extended break from mail
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order but came back with a new catalog in
1963. Their Number Six cologne was George
Washington’s favorite; he gave it to the
Marquis de Lafayette to thank him for his
help during the Revolutionary War. Before
the Battle of Little Bighorn, General Custer
brushed his teeth with a Caswell-Massey
toothbrush; it was found at his “last stand.”
And their almond cold cream was a favor-
ite of President and Mrs. Eisenhower who
ordered some for the White House after his
election.

National Bellas Hess

Founded as National Cloak and Suit in 1888,
the company was rechristened National
Bellas Hess in 1910. Once one of the coun-
try’s preeminent mail-order firms, the com-
pany shifted their focus away from mail
order and went bankrupt in 1974. The com-
pany lives on in law school textbooks; in
1968, the Supreme Court ruled in favor of
National Bellas Hess and against the state
of lllinois, declaring that the state could only
collect taxes from companies that had nexus
(physical presence) there.

Spiegel

Founded as a home furnishings store in
downtown Chicago in 1865, Spiegel went
bankrupt in 1893. After they reorganized,
they decided to offer everything on credit;
their slogan was “We Trust the People.”
When they started their mail-order catalog
in 1905, they were the first catalog to offer
credit through the mail, adapting their slo-
gan to “We Trust the People—Everywhere.”
Catalog sales reached $1 million by 1906.
Spiegel introduced apparel in 1912 and in
1957 was the first catalog to send buyers to
the Paris fashion shows. A number of merg-
ers and acquisitions followed, including the
purchase and subsequent spin-off of Eddie
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Bauer. Spiegel declared bankruptcy in 2003
and emerged from bankruptcy protection in
2005.

Aldens

Founded in 1899 as the Chicago Mail Order
Millinery, the company dropped millinery
from the name in 1906. The name was later
changed to Aldens, after Henry and Jane
Alden, the company’s popular—and entirely
functional—men’sand women’s fashion buy-
ers. The company was an extremely success-
ful mail-order business until it was acquired
by a conglomerate that folded it in 1982.

Neiman Marcus

The great Dallas department store was
founded in 1907, and their first catalog was

mailed in 1926. The Neiman Marcus cata-
log really came into its own, however, when
Stanley Marcus and his brother, Edward, cre-
ated the “His and Hers” gift section for their
annual Christmas Book. Inspired by journal-
ists searching for holiday features, the gifts
section is a tradition that the brothers’ suc-
cessors continue to this day.

The first “His and Hers” gift, a pair of
Beechcraft airplanes costing $176,000, pre-
miered in 1960. Other noteworthy items
have included a Swarovski crystal-encrusted
Mr. and Mrs. Potato Head ($8,000 each), a
custom-fitted suit of armor ($20,000), and
customized action figures made to look like
the people who order them ($7,500). Modes
of transport have always been a Neiman
Marcus hallmark and have included an NM-
Burberry London taxi ($589,000); a personal
zeppelin ($10 million); and lots of subma-
rines, jets, cars, and motorcycles. Models in
the Christmas Book have included Lauren
Hutton, Cindy Crawford, Heidi Klum,
Morgan Fairchild, Cybill Shepherd, and Andie
MacDowell. Before becoming her coun-
try’s United Nations ambassador, Princess
Elizabeth of Togo also modeled for the cat-
alog. Artists Ludwig Bemelmans (of Madeline
fame), Saul Steinberg (the renowned New
Yorker artist best known for his cover depict-
ing “A New Yorker’s View of the World”),
Pop artist Robert Indiana (who riffed on his
famous LOVE image when he did an “NMé68”
cover for Neiman Marcus), and legendary
artist Al Hirschfeld (known as “The Line King”
for his pen and ink drawings of Broadway’s
stars) all designed covers. The celebrated
store was also known to carry items that
customers didn't even know they’d need.
Marcus stocked a set of Steuben crystal
plates with Mexico’s crest “because sooner
or later somebody will be going to call on the
President of Mexico and need a proper gift.”
Texas-born lke Eisenhower’s wife, Mamie,
ordered her inaugural gown from Neiman'’s.
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Frederick’s of Hollywood

When Frederick Mellinger suggested that
his boss at the Lower East Side lingerie store
in New York sell black lingerie in addition
to white, he was fired. He joined the Army
and noticed the racy Hollywood pinup post-
ers around the barracks. He talked with his
fellow soldiers, who confirmed his instinct:
men would be delighted if women switched
from white underwear to something a little
sexier. Returning from Europe after World
War |, he started Frederick’s of Hollywood
in 1946 to sell sophisticated European-style
lingerie to American women. Mellinger was
responsible for many innovations in linge-
rie, including the push-up bra, the thong,
and the water bra. He once hired a team of
industrial designers from the Army Corps of
Engineers to help with research and devel-
opment. Pamela Anderson was a Frederick’s
model pre-Baywatch.

Lillian Vernon

Pregnant with her first child, Vernon started
her multimillion-dollar business on her
kitchen table with $2,000 of wedding money.
In 1951, she placed a $495 ad for a person-
alized belt and purse; it brought in $32,000
in orders. Vernon wasn’t her original last
name; Hochberg was. She named the com-
pany by combining her first name with the
town where she lived: Mt. Vernon, New York.
When the company achieved success, she
legally changed her name to match.

L.L. Bean

The famous outdoor equipment company
was founded by Leon Leonwood Beanin 1912
to promote his newly invented Maine hunting
shoe (a.k.a. the “Bean boot”). The company
had an inauspicious beginning: Bean had to
refund the money for ninety of the first one
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hundred boots sold when the soles sepa-
rated from the tops. In 1951, Bean decided
to keep the Freeport store open twenty-four
hours a day and removed the locks from the
doors. Today, L.L. Bean is the second biggest
tourist attraction in Maine.

Lands’ End

Founded in 1963 by sailing enthusiast Gary
Comer, Lands’ End was originally tar-
geted at sailors and offered racing sailboat
equipment, duffle bags, rain suits, and some
sweaters. The first catalog was called the
Lands” End Yachtsman’s Equipment Guide,
and it included a typo (the apostrophe was
in the wrong place). Since Comer couldn’t
afford to reprint, he kept the mistake and
continues to spell it the original way, much
to the dismay of English teachers the world
over. Lands’ End was one of the first com-
panies to use a “magalog,” a catalog with
photographs and articles interspersed with
the merchandise.

Thompson Cigar

Founded in Key West in 1915, Thompson
Cigaris the oldest mail-order cigar company
in the U.S. The company still holds Postal
Permit #1 for Tampa.

Burpee Seeds

The company was started in 1876 by an eigh-
teen-year-old plant lover whose mother was
willing to lend him $1,000 of “seed money.”
By 1915, Burpee was mailing one million cat-

alogs a year.

Omaha Steaks

Founded in 1917 by J. J. Simon, a Latvian ref-
ugee, the company mailed its first catalog
in 1963. When Simon’s son bought a build-



ing called the Table Supply Co., he moved
the Co. to the right and inserted the word
“Meat.” Thus, the company was known as
the “Table Supply Meat Co.” until 1966, when
the name was changed to Omaha Steaks
International. Today, it’s the country’s larg-
est direct marketer of steaks and frozen
foods.

Johnson Smith

During the twenties and thirties, Johnson
Smith sold novelties and practical jokes
that provided an escape from WWI and the
Depression. The catalog still exists under the
name Things You Never Knew Existed.

Jackson & Perkins

This mail-order rose business grew out of
a display at the 1939 World’s Fair in New
York. Visitors purchased roses but asked if
they could have them mailed home so they
wouldn’t have to carry them. When they told
their friends, orders poured in from all over.

Abercrombie & Fitch

Founded as a retail store selling sporting
goods in 1892, they mailed their first cata-
log in 1909. It was known as “the place” to
buy hip flasks during Prohibition. The com-
pany outfitted many legendary outdoors-
men (and women) including Teddy Roosevelt,
Charles Lindbergh, Amelia Earhart, and
Ernest Hemingway (who is said to have pur-
chased the gun he used to commit suicide
from the company). Hollywood stars like
Clark Gable, Greta Garbo, and Katharine
Hepburn were also customers. When the
company was acquired by The Limited in
1988, it was transformed into a sexy lifestyle
brand and is now the controversial epit-
ome of young cool. The company was spun
off from The Limited in 1999. Photographer

WHAT IS A CAPITALIST?

The best definition of a capilalist 1 have heard lately
comes from the fertile brain of my friend Bill Feather
who writes and edits his own THE WiLLiaM FEATHER
Magazixg, Bill says:— )

“At the bottom of the scale of human labor is the
shiftless man of all work who demands payment for his
labor at the end of each day. To the extent that capitalists
are wage-earners, they are no exception in wanting their
wages at regular intervals. BUT . . . the earmark of a
capitalist ie his willingness to wait for his earnings. The
experienced capitalist yres in long periods . . . five,
ten, twenty years. This takes nerve, patience, self-control.
It is foolish to denounce the man who has schooled him-
gelf to wait, His willingness to sacrifice the present for
the future is of benefit to us all. Hiz price is moderate

. six to ten per cent a year . . . so small in fact that
it does not appeal at all to the imagination of D0% of
human beings. . ..."

—-1.11- Vermont Country Store

Bruce Weber, known for his racy and homo-
erotic images, shot the catalog photos from
1999 to 2003. Detractors accuse the com-
pany of using pornography to sell clothing to
young people.

A&F has long been a fixture in popu-
lar culture. In the song “When the Idle Poor
Become the Idle Rich” from 1947’s Finian’s
Rainbow, the newly rich blend in “with
clothes from Abercrombie-Fitch.” Decades
later, in Buffy the Vampire Slayer, a character
observes that the aftermath of a frat house
massacre “looks like someone murdered an
Abercrombie & Fitch catalog.”

Figi’s

In 1944, federal cheese inspector John Figi
decided to sell Wisconsin cheese through
the mail. He sent out 1,500 postcards and
received forty-three orders. Since he didn't
have a car to get his cheese to the post
office, he borrowed a red wagon and used it
to deliver them.

The Vermont Country Store

Founded by Vrest Orton in 1945, Vermont
Country Store’s first catalog featured thirty-
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six items on twelve pages. It was mailed to
Orton’s Christmas card list. Today, VCS spe-
cializes in the “practical and hard-to-find.”
“Hard-to-find” includes a skip down mem-
ory lane for “lost” candies and foods, as well
as bygone beauty and household products.
When he was starting out, Orton asked for
and received the following advice from Mr.
(L. L.) Bean: “Don’t oversell your products.
It’s better for customers to open the package
and have the item be better than you said
it was.”

Eddie Bauer

Originally asporting goodsretailerin Seattle,
Bauer’s first invention was a badminton
birdie (the Bauer shuttlecock) that remains
the sport’s standard. After almost freez-
ing to death, he invented a quilted, down-
insulated jacket, The Skyliner. During World
War Il, the U.S. Army Air Corps ordered over
50,000 Bauer jackets. Their first catalog was
mailed in 1945. In 1963, Eddie Bauer out-
fitted James Whittaker, the first American
to summit Everest. In 1970, the company’s
focus shifted from sporting goods to casual
wear. In 1971, it was acquired by General
Mills, which sold it to Spiegel in 1988. When
Spiegel declared bankruptcy in 2003, Eddie
Bauer became a stand-alone company once
again.

The Collin Street Bakery

Founded in Corsicana, Texas, by a baker
who brought his recipe for fruitcake from
Wiesbaden, Germany, in 1896, the bak-
ery got into the mail-order business in 1914
when John Ringling’s circus troupe, after
tasting the cake, asked to have cakes sent
to family and friends throughout Europe.
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Williams-Sonoma

During a visit to Paris in 1953, building con-
tractor Chuck Williams noticed the won-
derful cooking equipment and decided to
import sauté pans, stockpots, fish poach-
ers, and French bakeware for American
home cooks. He bought an old hardware
store in Sonoma, California, and remodeled
it to display his new merchandise. The tim-
ing was perfect. At just around this time,
Julia Child took to the American airwaves
and took housewives by storm. Stopping by
the store, customer and copywriter Jackie
Mallorca said to Williams, “You need a cat-
alog and | can create one for you.” After
Williams consulted with his friend, mail-
order guru Edward Marcus, he decided she
was right. Williams mailed his first “catalog”
(some black-and-white sheets in a #10 enve-
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lope) in 1971. Items that Williams introduced
to the United States included garlic presses,
lemon zesters, ice-cream makers, Kitchen-
Aid mixers, and balsamic vinegar. Today, his
multibillion-dollar empire includes Williams-
Sonoma, Pottery Barn, and West Elm.

The Horchow Collection

Neiman Marcus alumnus Roger Horchow
founded his catalog in 1971 to sell luxury
items from around the world. Horchow is
credited with pioneering the use of the toll-
free number for placing catalog orders.
Neiman Marcus welcomed Horchow back
into the fold when it acquired his company
in 1988.

Bloomingdales

New York’s first department store came late
to the world of mail order, launching their
first catalog in 1976 though the store had
been around since 1872. But when their lin-
gerie catalog, Sighs and Whispers, with sexy
photographs by French Vogue photogra-
pher Guy Bourdin came out, it was a smash.
Today, the original catalog fetches between
$700 and $1,000 at auction.

Banana Republic

The company was founded in 1978 by Mel
and Patricia Ziegler when Mel couldn’t find a
replacement for his beloved yet threadbare
safari jacket. After locating one in a second-
hand store in Sydney, Australia, the Zieglers
started their own store to provide quality
safari-esque attire. Their catalog was the
first to combine wit and whimsy, with Mel,
a former journalist, writing quirky copy and
Patricia, an artist, drawing the sketches. J.
Peterman called it his inspiration.
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J.Crew

In 1983, the company started offering
preppy clothing with a contemporary twist.
While their clothes are bright and appealing,
J.Crew’s major contribution to mail order
was to take the art of “color naming” to a
new level. Today’s colors range from Pebble,
Dark Mineral, and Twig, to Chili Pepper,
Espresso, and Cognac. The following recipes
were developed using only J.Crew “colors” as
ingredients:

Blend Soft Butter and Chili Pepper with
Juicy Orange and Sour Lemon juices in a
bowl. Add Shrimp to coat and grill. Transfer
to plate. Drizzle with Honey Glaze and gar-
nish with Lime Zest. Serve with salad of Ripe
Avocado, Yellow Corn, and Roasted Peppers.
For desert, top Strawberry Ice with Bright
Guava and Fresh Tangerine; sprinkle with
Toasted Almond and Raisin. Finish with a
Light Latte.

J. Peterman

Starting in 1987, John Peterman built a $75
million business from a western coat before
becoming a pop-cultureicon as Elaine’s boss
on Seinfeld. Peterman’s entertaining prose
revived the art of catalog copy: “As my boat
sank into the Zambezi | watched my luggage
float downstream over Victoria Falls. But
the day wasn’t a total loss.” After expand-
ing too rapidly into retail stores, the com-
pany was forced to declare bankruptcy in
1999. In early 2005, Peterman relaunched
the catalog. Peterman ended up becoming
good friends with actor John Hurley, who
portrayed him on Seinfeld, and Hurley now
sits on the board of the new company.
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Park Seed

In 1984, Park Seed became the first cata-
log company to ship products to space when
their tomato seeds were shipped on board
the Challenger. The seeds were returned to
Earth and when Park attempted to germi-
nate them, they found that they germinated
thirty percent faster than tomato seeds that
had not flown in space. This tomato-seed
experiment was turned into a worldwide
student outreach program, which has dis-
tributed more than sixty thousand tomato
seed kits.

Sundance Catalog

After Robert Redford founded Sundance
Village, he opened a general store where vis-
itors could purchase unique handcrafted
Western items. The catalog was started in
1989 (with four employees working in the old
village firehouse) to make those items avail-
able to a wider audience. Uncertain about
the catalog’s prospects, Redford said, “If for
any reason this catalog should fail, | plan
to change my name and move to Bolivia.”
Suffice it to say that Redford doesn't live in
La Paz.
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Fashion and Beauty

Nothing documents the history of American
fashion and beauty better than mail-order
catalogs. They showed the sometimes ques-
tionable progress of clothing from corsets,
bustles, men’s (bibbed) fancy bosom shirts,
and Clara Bow hats, through leisure suits,
tunics, and bell bottoms, to more contem-
porary fashions like baby doll dresses and
Uggs. Natural fabrics gave way to synthet-
ics that sounded eerily like science projects
(Orlon acrylic, Estron acetate, Avril viscose,
and Fortrel polyester).

Fashions following the Civil Warreflected
the country’s growth and increasing wealth.
Women, in their tightly laced corsets and
full skirts, were voluptuous and elegant.
Children dressed like little adults. Young girls
wore crinolines and petticoats. Young boys
also wore dresses, while older boys often
appeared in military-style uniforms.

The Gay Nineties and prewar Belle
Epoque reveled in clothing that was osten-
tatious and luxurious. Women wore wide-
brimmed hats and tight corsets. The growing
popularity of the automobile required “trav-
eling clothes” to protect elegant fashions
from the grime that was an inevitable part
of open-air motoring. Both men and women
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wore long, loose-fitted coats that kept them
clean and made it easy to get in and out
of vehicles. The summer coats were called
dusters because they shielded passengers
from the dust kicked up on the unpaved
roads. To protect their eyes, men wore gog-
gles and ladies wore scarves. A glove com-
partment was added to hold driving gloves.
To keep warm in the winter, lap robes were
popular. Hemlines inched above the ankle.
During WWI, men went off to war and
women took their places in the factory. They
required clothing that was more tailored,
relaxed, and utilitarian, and there was no
turning back. WWI made the world safe for
democracy and women'’s pants. The formal-
ity that had characterized fashion since the
Victorian era was gone. An interest in sports
and the outdoors led to a rise in sportswear.
The Roaring Twenties featured women
in straight dresses with flat chests, short
bobs, and cloche hats. The rising interest
in athletic activities led to a further relax-
ing of daytime wear. Louise Brooks was the
fashion icon. The twenties culminated in the
Great Depression and the slow drift toward
another war. In 1941, the War Production
Board regulated all manufacturing. Neiman
Marcus president Stanley Marcus, in his
role as apparel consultant to the board,
told designers it was their patriotic duty
to make clothes that would remain fash-
ionable for several seasons and use a min-
imum amount of fabric. Men’s suits were
sold without vests and trousers were sewn
without pleats or cuffs. Marcus encouraged
men to wear droopy socks so the rubber
used to hold them up could be redirected to
the war effort. Items that required a surplus
of fabric like long skirts, full sleeves, wide
belts, and patch pockets were prohibited.
Hemlines rose to conserve fabric. According
to Marcus, the board’s restrictions “froze the
fashion silhouette,” effectively preventing
the introduction of dramatically new styles
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that might have encouraged women to get
rid of their existing clothes.

DuPont introduced nylon (then known
as Fiber 66) in 1939 and caused a fashion
revolution when “stronger than steel” and
“run-proof” nylon stockings were intro-
duced at the World’s Fair and exhibited at
the Golden Gate Exposition in San Francisco.
At the DuPont pavilion, the chemist who
invented nylon introduced Miss Chemistry,
a long-legged beauty in nylon stockings who
emerged from a giant test tube. Nylon was
considered a miracle of modern science.
In 1941, Neiman Marcus first offered nylon
stockings for $2.95; silk stockings were $1.35.
A prescient editorial read, “While our collec-
tions now are bounteous and you’re sure to
find the stockings you want for gifts, we can-
not make promises for the future.”

Thelove affair with nylon hosiery was cut
short when the United States entered WWII
and the War Production Board declared that
nylonwastobestrictly formilitary use. Nylon
was used for items such as parachutes, tow
ropes, and mosquito netting. Max Factor
introduced a stocking cream to simulate
stockings. Women would also draw lines
down their legs to replicate stocking seams.
In August 1945, eight days after Japan’s sur-
render, DuPont announced it would resume
production of nylon hosiery, and the follow-
ing month, stockings went on sale at major
department stores. Massive crowds showed
up, but the stockings quickly sold out, and
fights known as the “Nylon Riots” broke
out. Angry mobs of women rioted outside
department stores until March 1946 when
the nation’s hosiery supply caught up with
demand.

Western-inspired clothing was pop-
ular during times of war; Sears offered
Roy Rogers and Dale Evans Western Wear
throughout the forties. The 1947 introduc-
tion of Christian Dior’s New Look, with its
soft curves and cinched waist, ushered in a
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new era of femininity in dress. Dior’s couture
clothing was democratized into the popular
shirtdress.

When Frederick Mellinger returned from
the war, women’s underwear was white, util-
itarian, and unflattering. Seeking to provide
American women with the sensuous lingerie
made popular by the WWII pinups, the for-
mer Gl set up a shop called Mellinger’s on
Fifth Avenue in Manhattan. While he was
beloved by Broadway showgirls, he thought
he could do better on the West Coast, believ-
ing that Hollywood stars and wannabes
would embrace his sexy attire. He moved to
California in 1946 and opened the legend-
ary Frederick’s of Hollywood where he sold
“California Originals Styled for the Stars” to
American housewives who wanted to “please
their man.”

The fifties witnessed the rise of the
“Career Woman,” although she was only
expected to stay in the workforce until a
suitable husband was found. To that end,
Frederick’s of Hollywood introduced the
padded bra and the first push-up bra, which
it called “the rising sun.” Thanks to the fine
engineers at DuPont, acrylic and polyester
(known by their nifty sobriquets, Orlon and
Dacron) made irons less important. “Wash
and Wear,” a nonwrinkling cotton-poly-
ester blend, was invented by Ruth Rogan
Benerito, a scientist with the United States
Department of Agriculture. Benerito figured
out how to chemically treat the surface of
cotton so that it would resist wrinkles, thus
freeing housewives from hours of weekly
ironing. Her process is credited with saving
America’s cotton industry, which had been
losing sales to synthetic, nonwrinkling fab-
rics as well as to foreign imports. Benerito’s
patented process also led to the creation of
stain- and flame-resistant cotton. Although
society was swinging, fashion remained
conservative until the mid-sixties. Jackie
Kennedy was the fashion icon.



The late sixties and seventies were groo-
vy and psychedelic. Colors were loud; pat-
terns were louder. Miniskirts were all therage
(made possible by the invention of panty-
hose), and pants were widely accepted for
women. Catalogs offered a wide selection of
athletic clothes, like track suits with match-
ing tops and bottoms (making trans-conti-
nental flight comfortable for generations
to come). Twiggy was the physical ideal. In
the seventies, newly liberated women could
choose from an array of hemlines: from mini-
skirts and hot pants to midiskirts and maxi-
dresses. Caftans and ethnic clothing were
popular leisure wear for women; men, horri-
fied in hindsight, embraced the leisure suit.
Disco reigned; platform shoes were worn by
both men and women, putting the ankles of
both sexes at risk.

In the eighties, women wore shoulder
pads and floppy silk ties. Men returned to
conventional business suits; yellow ties were
popular. Youth culture, so dominant over the
past two decades, lost influence. The nine-
ties was the era of dressing (and stripping)
down. Stirrup pants, stonewashed denim,
and camouflage were popular. The Gap, The
Banana Republic, and J.Crew ruled. Women
could cherry-pick their fashion favorites
from past decades. Bell bottoms and baby
doll dresses from the sixties and seventies
staged returns. In 1997, Abercrombie & Fitch
relaunched its catalog as the A&F Quarterly
with the racy photography of Bruce Weber.
Weber, who is well known for his erotic
black-and-white photos, caused conster-
nation, contention, and confusion with his
titillating images of scantily clad, beautiful
young men and women. Weber knew A&F
Creative Director Sam Shahid from their
collaboration on Brooke Shields’s contro-
versial “Nothing comes between me and my
Calvins” ads for Calvin Klein. Weber pre-
ferred jocks to professional male models. To
be considered, students were asked to sub-

mit Polaroid pictures, because they weren’t
as slick as professional photos. Successful
A&F models were uninhibited young men
who had no qualms about getting naked at
the drop of a hat. In 2001, Abercrombie &
Fitch was prohibited from selling the cata-
log to minors. The quarterly was discontin-
ued in 2003 after parents and the American
Decency Association protested its graphic
content and called for a boycott of its store.
It was replaced by the less controversial A&F
Magazine. In 2008, the company announced
it would bring back the A&F Quarterly in the
less puritanical city of London.

The dot-com boom of the late nineties
churned out young millionaires overnight;
business casual was the order of the day.
Heroin chic was both revered and reviled;
waif Kate Moss was the most sought-after
model. Actress Camryn Manheim took a
stand for plus-sized women, accepting her
Emmy Award saying, “This is for all the fat
girls.” The aforementioned bubble burst
and the economic landscape had changed.
Corporate layoffs were rampant; early-
twenty-first-century fashion embraced a
bit of everything—trends came and went
at lightening speed. America continued to
broaden its standard of beauty to include
plus sizes and nonwhite ethnicities. Jennifer
Lopez and Queen Latifah appeared along-
side conventional skinny white beauties
on People magazine’s 50 Most Beautiful
People List.

BEAUTY

Catalogs have offered beauty enhancers
like hairpieces and cosmetics from almost
the beginning. At the turn of the twenti-
eth century, society went from viewing cos-
metically enhanced women as “painted
ladies” of questionable virtue to those who
simply wanted to look good (and, in 1910,
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Sears cautioned: “Because You Are Married
is No Excuse for Neglecting Your Personal
Appearance”).

Ivory Soap was accidentally invented
in 1879 when a soap-maker at Procter &
Gamble forgot to turn off the soap mixer
when hewent to lunch. Extra airwas pumped
into the soap and rather than admit his mis-
take, the soap-maker packaged and shipped
the air-filled soap. Soon buyers were clam-
oring for the “soap that floats.”

Even then, the French were held in high
esteem (recognizing French toilet prepara-
tions as the standard and in many cases far
superior), so Sears devoted pages to French
lines like Coty, Houbigant, and Bourjois.
Sears offered Rouge de Theatre that gave
(presumably living) women a “natural and
lifelike glow.”

In 1913, T. L. Williams invented mas-
cara and named it after his sister Mabel,
who wanted to be more alluring to Chet,
who was interested in another woman. The
darker lashes worked. Chet and Mabel were
married in 1914. By combining Mabel with
Vaseline, Williams named his mascara, and
subsequently his company, Maybelline.

Even though the use of makeup was
encouraged, the Victorian association of
makeup with prostitution held sway until
the 1920s. Makeup was used to make women
look healthy and pure, not sexy and alluring.
When the twenties hit, women got the right
to vote and celebrated with bold red lip-
stick. Not everyone was enthusiastic how-
ever, and in 1924 the New York Board of
Health considered banning lipstick, because
they feared it would poison men who kissed
a woman wearing it. Fifty million American
women were using lipstick at the time. The
board decided not to move forward with the
ban. Also during the twenties, Coco Chanel
popularized the idea of the suntan when she
accidentally got sunburned on a cruise from
Paris to Cannes. Prior to Chanel, suntans
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had been reserved for low-class outdoor
laborers. Tanning would also be all the rage
in the seventies and eighties when self-tan-
ners were popular despite their distinctive
orange tint. In 1979, the FDA declared the
importance of sunscreen in preventing skin
cancer. By the 1990s, the awareness of skin
cancer prompted most manufacturers to
produce skin products with SPF protection.

The rise of Hollywood cemented wom-
en’s right to bear compacts, and no one did
more to make them beautiful than Polish
émigré Max Factor. Factor got his start at
the age of eight apprenticing for a dentist-
pharmacist where he learned how to mix
potions. He moved to Russia and opened
up a shop in Moscow selling handmade cos-
metics and wigs. A traveling theater troupe
wore his products while performing for the
Russian nobles, who were so impressed that
they appointed him official makeup supplier
to the royal family and the Imperial Russian
Grand Opera. In 1904, Factor moved to St.
Louis and sold his cosmetics at the World'’s
Fair. Sensing that St. Louis was not a hotbed
of celebrity and glamour, he set off to Los
Angeles and in 1914 scored his first hit with
greasepaint that would not cake or crack on
film like theatrical makeup. In 1928, he cre-
ated the first makeup for use in color motion
pictures and was awarded an Oscar. He
created the glamorous looks of Hollywood
stars like Rita Hayworth and Jean Harlow
in the twenties and thirties. He is cred-
ited with Clara Bow’s Cupid’s bow lips, Joan
Crawford’s mouth “smear” and Betty Davis’s
eyes. In the twenties, Factor started sell-
ing his cosmetics directly to women believ-
ing they should be able to look as good as
the stars. In 1935, he revolutionized the cos-
metics world with his invention of Pancake
Makeup, the first powder makeup in solid
form. During the thirties, Factor himself
was featured in the Sears catalog, applying
makeup to Claudette Colbert.



Between 1939 and 1945, three million
women entered the civilian workforce, and
their employers encouraged them to look
good. Martin Aircraft offered beauty tips
and Lockheed had beauty salons installed in
its factories. Relieved of the war shortages,
women in the fifties caused a dramatic rise
in the sale of face powders, tanning oils, and
fragrances. In the sixties, hippies went au
naturel (except for the ever-present painted
butterflies). For other women, foundation
and lip color were pale and austere. Mascara
and false eyelashes were redundantly aug-
mented with black kohl eyeliner. Elizabeth
Taylor’s Cleopatra is partly to blame.

The “natural look” was the face of the
feminist movement and the seventies.
Foundation was light and subtly tinted lip
gloss was all the rage. Women had no inten-
tion of painting their face to please their
men. In the eighties, the cosmetics industry : 3 - :

. . . . Misses designs . . for this season’s glamorous events!

embraced diversity, tailoring products for L LACEAATIGD OV s s SPAVNALOOK OUBIUNE smn (] THE WEBLEASHON SHARE o0
a wide range of ethnic skin and hair. Power : o ;
dressing required power makeup: big shoul- S i mem‘:r:m =
ders, bright lipstick. A heightened awareness '

that animals were being used to test cosmet-
ics caused an extreme backlash against the
inhumane use of animals. Since the nineties,
cosmetics have become increasingly sophis-
ticated, using scientific methods and ingre-
dients to try to stem the tide of age.

Today, the classic beauty products of
bygone days can be found in the Vermont
Country Store catalog. Items include Tabu,
the original smear-proof lipstick; and
Tangee, an orange lipstick that changes
color to accentuate your own skin tone; as
well as long-lost perfumes like spicy Tigress
from the seventies (“Are you wild enough to
wear it?”), and Evening in Paris (touted as
“the fragrance more women wear than any
other in the world”) from the twenties.
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OUR 60-CENT PRINGESS TONIC HAIR RE

No.
8C1O1 Reslores the Natural Color, Preserves and
Por Sirenglhens the Hair for Years, Promoles
Botile the Growth, Arrests Falling Hair, Foeds and
m.' Nourishes the Rools, Cures Dandrufl and
Bcur!, mnd Allays all Scalp (Irritations.

not an

ARE YOU BALD?

Doea your head ltch?

IF YOUR HAIR SUFFERS loan

wionl

accordin,
wonderful results. It acts
in averg' balr coll, tones u
and slakl

lite in dormant, slugg

turning
healthyl
and beauty.

PRINCESS TONIC Il::an ron
HAIR RESTORER ,xo women.

EVERY SINGLE BOTTLE OF PRINCESS TONIC HAIR RESTORER

Is compounded especially In our own Inboratory by our own akilled
chomists, nnd sccording to the prescription of one who has mada the
huir and scalp, its diseases and cure, & 1ifs stud ]

—% PRINCESS TONIC HAIR RESTORER IS NOT AN EXPERIMENT
- Bob AR Gnirled, unkoown remedy, deponding on  enOFMOGE

untrled, onknown remedy,
glittering advertlsoments for enles, but it ls & preparation of the
very fnest and most expensive in
sare any onse of falling halr, stimulate the growthof new halr on
bald heads, oure dandruff and other disepses of the soalp.

I8 your halr thin or falling out?
Doea your halr come out saally and gather on the
comb and brush when you bruah It?

Do you have dandruff o
like partlcles settle on you

Is your halir stiff and ooarse and hard to brush?

Is your hairfading or has it turned prematurely gray?

r scurf and do white, dust-
r coatoollar?

one or more of these particulars, wo
urge you by all means to order a bottle
of Princess Tonle Halr Restorer as & tris . for upsedél' rellef.
to directlons nnrl:d-piou will be surprised and
reot on
them roquired fresh nourlahment, starts
thescalp, freshens the poros, Stops falling
¥ halr, chan n halr to o fine heavy growth,
ﬁ!}:ha!r cells on bald heads, produciog

time an absolutely new growth of I |
ray: one bottle of Princess Tonle Hale Restorer will
&, renew it original color and restoro 1t to youthful profosion

USE IT ALWAYS IF YOU WANT
BILKY, GLOSSY HAIR, THE PRIDE OF EVERY YOMAN.

AS A CURE_FOR DANDRUFF,

IS EQUALLY EFFECTIVE OH MEM'S,

e . acales, keopa the sealp clean and b
WOMEN'S AND CHILDREMN'S HAIR. its vigorous nction,

growth of halr s assured.

ns n fine halr dressing, no one who takes any pride
FOR A TOILET ARTICLE, in o nles head of balr can efford to be without a bottle
8lwuys on thedresser. Princess Tonlo Halr Eestorer 18 delicatal aimtumed,
and ons lght applieatlon Impartsa delightfol, refined frugrance. Nolther olls,
pomades, vasellne or other grenses are required with onr preparation,

DON'T SEND AWAY TO A CHEAP SPECIALIST o4, pav, 8100, ®1.50 or
less nnd perlinps Injurlous preparation. Don't be misled by catchy adver-
Hsemcats with balts of free trial sample bottle and fake examin ation offers—
such people will draw you In, make you believe something awful Is the
mitter and seure you into paylng enormous prices for alleged remedies, whan
Fou can get the gonulne, tried, tested Frincess Tonlo Halr Restorer nt
80 emnts a bottle, tho notual cost of the Ingredients and labor of bottling,
with our one small profit added.

storor acts with qulck und wonderful sucooss. [t removes crusts and
ealthy, the roots at once respond to

andruff 1s banlshed and & thick and

A WONDERFUL NEW HAIR TONIC AND PRODUGH
%‘:

THE ONLY ABSOLUTELY EFFECTIVE, U
CESSFUL, PERFECTLY HARMLESS

NO-DYE PREPARATION ON THI

that restores gray hair to Its natoral and Fouthiul cols
and dandruff, soothesirritating, ltohing surfunoes, stin
sapplies the roots with energy and nourlshment, ren:
#olt, and makes the halr grow,

Regular Retail P
Our Price, per L

Qur Price, per

Unmaliabla:
e —

deponding on  enormous,
rodlents, that will positively

Uso it
ellghted at tha
the tiny roots of the hair, 1’“‘I|lﬁ'

ulek, energetie clreulation

s naw
A short
halr 1s fading or
lve it

hair. If your

A HEAD OF FINE,

ms & tonle for thin. and scanty
halr, Princess Tonle Halr Re-

FPrincess Tonle |
Halr

PRINCESS TONIC HAIR RESTORER IS ABSOLUTELY HA

not Injore the most delicnte halr, It will oot Eimin th
Princess Tonle Halr Rostorer works wonders with the b
from nl:-:lqdp telling how much good It hus done for ther
for vou. You eansell a dozen ttles at & profit to you
nelghborhood to peoplewho see the good it hasdone and ¢

=——ORDER A BOTTLE AT 60

which you can emnslly sell at 81,00, and If you do
than we elalm for it, 1 yon do not find It 1s just the hu
ulating the growth, cleansing the scalp, stopping hair fro
natural color, curing dandroff or ﬂrumnu_w n nnm
hesd, réturn it t0 us &t ones AND WE WILL ©
YOUE MONEY.

wenlthy

EVERY BOTTLE OF OUR QENUINE PRINCESS TONIC HAIR RESTORER 1S STAN
LABEL AS BHOWN IN THE ILLUSTRATION,

OUR CUARANTEE OF HICHEST OUAI

AIR TONICS

and halr restorors widely sdvertisod In

Thia Label Ia your
_Prah_mtlun.

Tonle Halr
n

YOU WILL FIND VARIOUS SO CALLED H

Those that possess merlt are s0ld for two and thron times the prics wo sk for the genning Princei e Halz
Bqual to lhuEFrapnr:uuu wa put out under our binding guarantes for quality,

eslorer a8 agalnat the preparations advertised and offered by others, we woul
'l.ll.hﬂl_l sond for any other preparation in tha maskat olws bbb rord SwlBTE

magnazines. Bome of them possess mer

If you have any doubt ns to the
d ba wi ling for you
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TWO SUITS OF ORDI]
“Leads the World in Value”

Equal in Value Most Popular of the Newest Fall Models,
to Suits Reg- Mothers all agree that quum'e

ularly Sold for isting, $
e M o e price we aak for

them.

Read about Boyeille superior construction. e [ta many
wentures that make for greater wear. See for yu\:rul[ t'hat it'is
mad the latest and most popular styls of the season.

‘Pumim on the statement that N
ou'll Not Find as Big a Sult

h. '"'26""\

SPECIAL FEATURES

J includin
DO UBLE.
SEAT-KNEES-ELBOWS

‘The DOUBLE SEAT, DOUBLE KNEES and DOUBLE
N ELBOWS are very carefully stitched in from the inside
by skillful workmen and not a trace of this stitching can be
seen from the outside, and therefore does not detract from
the elegant appearance of this suit. Our many years of study
and experience have taught us the places that wear out first,
0 we have found this way of uuy doubly reinf g
them. This also helps to keep the suit in shape.

Other shape retaining and a:trn -tnnzlh giving features
are: Heavy bar tacks on Fs and other places
subject to severe strain or wear; pants are tul.l ined, have double
stitched, taped and serged svat and ingeams; trimmings are of
extra strong materials and are strongly n-né; all pockets Inve
facings of self material.

Coat has strong hair-al lining, i to wear
as long as the suil; canvas and hnircloth fronts that will
always retain shape; well formed shoulders; collars felled

on; cloth undercollar; strongly reinforced bar tack
ckets; vegetable ivory leather-like buttons on strong

E:nna‘..nndg. Extra piece of material for patching and B8E SURE TO

extra buttons Induded J OUR VERY |

ov'rwmamsnrrs '
N of Ordinary Make .
/

‘The () A o

Kind of Caps (I3 1

¥ Boys Want. >
Made of the Same Matarial

“Boyville ' Suits Shown on Th
Flexible visor, lustrous twill |

An exceptional value, Sizes, 6\{:07“

Order by catalog number of cap

wanted, as given with the suits Hsted

above, and state size. Av.shpg.wt.. 12 02,

o.,arﬂ'

“Leads the World in Value”
All Wool BROWN Mixture. $
Sizes,9tol18yrs. Chest measure, 28to3dinches
37 18—The Boyville Overcoat we offered

40K
last fall and winter was such a tremendous suc-
that we again offer ir.

e
in the exact same r canstruction and int
w.'ryelllui llr]. llll: ﬁl L WOOL brown mJ)ocd materinl has the
fancv lighter brown D BACK which you hear so much sbout these
days—tl ﬂo lllmnrl wry h“'u‘u‘“'im;?k \'\-;u c\_m\'-:ﬂlh]i! cou:é,
large mu kcu. mm inverted plaitin bac uttons strongly sew
e lentls 2 Allsegms neatly piped with good
quality va.-tinn. (..uammn-d to please. State size or clu meas-
uremaents. Average shinping wt., 73§ Ibs.

L] Sramun e’ Rverace shinpine Wi, Titbe
224. w Srape Rarrickan(n

Rl

-2.8- Sears, 1922



" B. ALTMAN & CO.,, Fifth Avenue. NEW YORK
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Ta facilitate the promps and correct filling of orders, it is suggested that the order blank be wiel
in every instance possible, eAdditional erder blanks will be sent on request

-2.9- B. Altman and Co.
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Afraid to be
Weighed?

It’s a joy to watch
your weight go
down with the
Rubber Reducer!
Makes larger figures
look and grow...
slimmer!

Sears, 1934




TWENTY-TWO PAG|
o NEW YORK'S

LATEST COAT STYLF

/or SPRING e FALL

o ¥ SURPASSING
ALL IN VALUE

LOWER THAN
ALL IN PRICE

B2 = Srans Bormres(n i‘iﬁai! - =

-2.11- Sears, 1922

-2.13- Sears, Anne Williams, 1935

SPECIAL PRICE FOR

LOVELY SMOCKED D)

]‘HL/IUMHJ%‘[J Modsah
; and FverSo

7 Attrac tively Pnced

-2.12- Sears, 1924

-2.14- Sears, lingerie, 1936
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- Fieures...FeEmaALE?
~ Looking, as all men must, at the increasing array of

- photographs of girls in our magazines, I am led to the
inescapable conclusion that something terribly wrong,
and perhaps dangerous, is afoot. And I don’t mean
dangerous to me or other men . . . I mean dangerous -
to the girls themselves. , .

Other and more learned - writers have commented
upon the American mania for sex and its growing use
to sell everything from lipstick to Diesel engines . . .
none of which I object to . . . that is, if it were sex!

But the notion, as exemplified by editors and pho-
tographers in these magazines as to what constitutes
sex and gives forth as a girl, or even an attractive
female has, I submit, gone completely haywire. Indeed,
in a manner of speaking, the employment of these
creatures as symbols of sex has reached the point of
diminishing returns!

No one, I think, or at least no man old enough to
remember women who looked like females, can accuse
the editors and photographers of using sex when the
symbols they display are emaciated, scrawny, fusiform,
spiny sticks, instead of standard animated females! The
girls selected for models today are a disgrace to the
female race. Not only do they look like shrunken un-
healthy Dead End boys, who have just crawled through
a fence, and a very tight fence . . . but the bored,
blase, supercilious, and sneering look on their faces, in-
dicates that the models too have forsworn and abjured
sex and have entered a curious land of neuter gender
from which there is no return. \

I haven't a daughter, unfortunately for me . . . but
if I' did have one, the last ambition [ should want her
to seize upon would be to become a model. I know
men who do have daughters and some of these girls
had such ambitions and realized the same. My friends
tell me that when they see their daughters, they hardly
recognize them. Furthermore they are worried about
them . . . and not the way fathers are usually worried
about daughters. They are worried for fear the poor
girls will starve to death,

- No woman wants to be fat I am sure, but there is
a reasonable point ‘beyond which they cease to be
women . . . or what is commonly recognized by us old-
timers as women . . . and become travesties of women.
I don't know if there are any men interested /any
longer . . . this thing has gone so far . . . but I am
" willing to start a new Society for Saving Spindly Girls.
Now men, don’t laugh . . . because the poor incapa-
cious creatures are dying . . . of starvation.

-2.17- Vermont Country Store’s Vrest Orten was ahead of his time.
Here he calls for the creation of a “Society for Saving Spindly Girls”

Beruffled -
Yet Divinely

SLENDER

YOU KNOW THE KIND OF
entrancing *Pencil-Slim" figure
Ginger Rogers has! All slim
soft curves! Well, here is a dress
as exciting and vivacious as
Ginger herselil Beruffled at the
shoulders, slim and slinky about
the hips, a swirling flare at your
feet! The very mewest silhometle
—That's why I selected it for
you. It's Cotton Chiffon Seer-
sucker, as light as silk, and cool
and airy enough for the hottest
July night. The back dips to a
deep V, flowers blossom at your
throat. g
Anne Williams

Misses’ Sizes: 14-16-18-20 years.
Bust: 32-34-36-38 in.
Lengths, about 52 inches. Siate

size.
31 H 8625— Blue Stripe.
31 H8626—Green  §7 OQ
Strpe.....crainians .
Sent direct from New York
to You . . . but you pay post-
age only from our nearest Mail
Order House.
Shipping weight, 1 b

-2.16- Sears, Ginger Rogers, 1935 —-2.18- Sears, Western Catalog, 1941



Strong 8-0z. Denim Cowboy Jacket
A mighty low price te pay for the finest 8-
ounce indigo blue denim, in a roomy, strong- $I39
ly-tailored work jacket you can wear day in
and day out for months and months! San-
forized-Shrunk for rrrmancnl good fit. Maximum fabric
shrinkage 195. Main seams Iriple-stitched—guaranteed
not to rip. per rivets ol pockel corners—won't pull
out. Panel pleats in front and back for easy action.
Adjustable back strap. Average length, 22 inches.
Union Made in the West.

Sizes: Even chest sizes 34 to 44 inches. Siote chost
measurement. Shipping weight, 2 pounds.
61 K 742—8-Ounce Denim Cowboy Jacket...... $1.39

Super 10145-0z. Denim
Cowboy Riding Pants

59 * Qur heaviest weight
$I denim—full 1014
ounces par denim

* Doeplona indige biue color!
® Sanforized-Shrunk for Iusrlng ™,
N fabric shrin}

]
B ndg“ and
back strep—can't pull out.
oke back styls!
sm strongly stitched with good-
loaking erange-salor throad!
® Strong coMten drill pockats,

Cut for greater ri
i} mml’cn:ble thig
1a d- with

ling con

with anug seat &
to trim narrow b
ments needed to
slash pockets |
Sizess Even
sixes 30 to 36-in
See How to M t
2 pounds 12 oun
81 K 730—Indigo Blus 10%4-O«. Denim Riders .. $1.59

. even
and inseam meas
ire on Page 447 hipping

Sturdy Ranchwear for Boys

. —
Boys' Western Saddle Pants

Super heavy 9-0z. coarse weave blua
denim. Sanforized-Shrunk (fabric sloo
shrinkage 19:). Western made . , . fa-

mous Circle S Ranch quality through-

out, with a big leather label. Twenty tough copper
rivets and bartacks at all strain points. HCAVK
drill pnckcllni Western style yoke back wit
adjustable back strap,

-Even slzes: 6 to 18, Smdn Sct Pnr: 360
B0 K 9107—Shpg. wt., 1 1b..... -$1.0

Outfit Him Like
a Real Cowboy!

In Genuine Leather Vest and Chaps

THE VEST ... Made in the West of
Genuine Fawn Color Suede Leather

Add style to your outfit with this smart
looking vest—and save at Sears low price. $|59
Made in the West—of genuine fawn color

syede leather to match the chaps de- For Veat
scribed below,

Two :herrr red leather pockets decorated with
leather flower cutouts, flashing glass “‘jewels,
nickel plated studs. Cherry red leather cross st
with two large nickel plated buttons; nickel plllcd
nud decorat!om on chest.

12, 14. Stale slze; see Pm 367.
40 K uao—-v.ﬂ onlr Shpg. wt., 1 Ib.......81.89

THE CHAPS ... Match Above Vest
Western Made—Fawn Color Suede

Genuine fawn color suede leather fronts, 98
heavy weight brown cotton twill back. $2
Cherry red leather belt has leather
flower cut-outs, mirmr—liklr chromium g, Chags
underlay, sparkling glasé "jewels,” and
nickel plated studs. Ad]usmb]c buckle in back,
Cherry red leather éanc leather flower cut-
outs, nickel plated studs, and * jeuel stones. Decor-
ated at sides and bottom with cherry red leather
flower cut-outs with chromium underlay, glass *'jewels,”
and nickel plated studa.
Stzes: 4, 6, B, 10, 12, 14. Mlk.;m?m.‘iéﬁ
40 K 4381 —Chaps only. Shpg. wt., 2 lbs....52.08

Sanforized Breeches for Boys
Extra heavy 8-0z. cotton whi

Sam’nn:cd maximum fabric shrink: $l79

Five pockets of wtar-rel[lr.ing

boar. sail drill—two are polo pockets

button, Handy zip legs. Lm‘tthem m fit the first
time. After that use the zipperl

All sizes: & to 18, State size. Sce Page 393C.

40K4406—Dork Gray. Shpg. wt., 1 |b. 2 02.51.78
40K4409—Med. Brown. Shpg. wt., 1Ib, 2 0z, 1.79

© PAGE 546J ......RANCHWEAR



“PasTevnrizep” Fack CREAM SPECIAL,
Thorough cleanser for dry, taut skin or
wver-30""  skin.

Deer CreEanseR. Creamy liquid with
ing action reaches deep into pore

lubricate, soothe, and leave skin velvety
t. Cream gnvmly but thoroughly, re-

moves make-up and dirt . . creates finer

textured, more translucent look. Trust

Helena Rubinstein to aid you to softer

looking skin beauty. 3-oz. jar.

BK SP00EPostpaid, (W1, 12 oz) $1.85

ey, nél;y Skin?

“Pasteurizep” NIGHT CrEAM—a lux-
urious overni cream that gives deep-
down lubrication to dry, taut skin. This
extra-rich blend of emollients helps
smooth out fine lines as well as rough-
ened areas resulting from winter weath-
r. “Pasteurized” Night Cream works
while you sleep . . helps give skin a

younger look! 2 ounce jar.
..51.93

8 K 5933E—Postpaid. (Ws, 12 ozl

2-0z. NUDIT FOR THE FACE AND }4-0Z.
SUPER-FINISH. Only facial hair remover
which gives you protection of Super-
finish from reduness, rash. Apply Nudit,
wash off in minutes. Skin fecls satin-
smooth, fuzz free. Follow with Super-
finish. Your skin is protected against
bacteria which cause surface blemishes.
B K 5920E—FPostpaid. [Wr. 6 ozl . $2.48

236 .. SEARS, ROFBUCK AND CO. PeBEMN

-2.19- Sears, Helena Rubenstein, 1957

helps whisk out make-up,
grime, counteract dryness. Wonder
antiseptic R-51 helps prevent externally-
caused blemishes by destroyving bacteria
th:lt commonly cause them. Plastic
bottle won't break. 160
cleansings in 6-0z. bottle,

8 K S904E—Postpaid, (W, 12 ozl $1.65

PLus CLEANSER is a miracle for the
man) women who are embarrassed by

oarse pores. This remarkable eream
imma md lathers like soap, yet soothes

like a cream. Its penetrating lather
loosens ﬁpore ~clogging du—t, pe give
#kin a finer-textured a glow

that comes from skm that s really
clean. 43§-o0z.
8 K 5901—Postpaid. (W 11b)....$1.50

Helena Rubinstein

offers solulions for eleven of your beauty problems!

g C mywhuvs!eumedﬂlom For years | have
i workod with doctors and scientists fo perfect the correctives below. | am
proud to assure you that you can rely on every prndud from my world-
wide laboratories. They have been wuﬂiﬁwlly compounded, tested and
proved effective. | am so sure of their results when used as directed that
) guuruma them or you will gel a full reiund.“-m HEI.ENA RUBINSTEIN

BeAuTY WasHING GraINs do a wonder-
ful clean-up job on your pores. These
granules and water make an invigorat-
ing friction wash that helps rout out
stubborn blackheads, other cloggi

uty begins with scropu-
. the kind that beauty
washing grains can give you, 7-oz. box,

8 K 5902E—Postpaid. (Wt 12 oz $1.49,

]om'cleansmx

EvE CrREAM SPECIAL. You need special
care for the dry, delicate area around
eyves and on eyelids. This rich, easily
absorbed cream helps check age-betray-
ing squint lines, crow’s feet, dryness.
Smoolh on lightly for avernight action.
You'll be ples at how much softer
and mlmllber vour skin will look . . how
lovely your eyes will look. }4-oz. jar.

8 K 5924E—Fostpald. (Wt 4 o). .$2.20

Mepicaten Cr
cated formula for

overnight. Don't
ishes . . help them hes
safely. 1-0z, jar. :
8 K 59P03E—Pestpaid, |

m'li:e -up: Choose fro
ping weights 12 oz,
SP0BE—Fo

REDUCE-AID TABLETS contain exclusive
ingredients which help curb appetite,
Vitamin enriched. Four a day pro-
vide adults with normal fl'n]y need for
Vitamins By, Bs, C, v
and 8% of phosphoru;
Pantothenate, Niacin Amide and
min Be. 4-Plan Reduce Book . .. Ten-day
diet with erchangeable intmenus, Family

NOTE: Catglog Numbers ending in “‘E' include 10% Federal Excise Tox. Order regularly; get Sears Cato

#lan diet allows dieting while you cook for

a family. Professional woman's diel gives
eating-out food. Handy diet
-lists permissible and non-permis-

Euide—
sible foods, Plastic pill box for purse use.
Postpaid.

State candy w coffee  flavor.
(Wts, 2 1bs.; 4 Ibs.)

8K 5934—140 rublerx.
B K 5935280 tablets. .

natural hormones—the
fective beauty help tod
ing moisture. Helps mj
appear, make skin
looking. Aids in plump
smoothing outer

look firm and fresh,

8 K 5921 E—Postpald.




Sizzling Red Shipes One record with 6 briefs
Estra fine 1007 combed  Choose record by Eddie Flaher,
colton ribbed knic Elvis Praslsy, or Parry Como

Esetter L
Srale pige small (30- |
3): medum (35-38); Oii baxed 5397
lage (0-40)inch Mps
o test, Pl wash. Novel comber] codion elastic beg bricks ploase
the young set. Facsimile of rocond embrobdersd

uni | L]
EI lllllala'l:\ Ibl'-w Mlbtﬁn:rhmuurip-n. Treated Lo
[{] Do S wation,  Peudnce shriskage, Skate sne rise amall (30-H); |
BAMIR0D. foch 297 med, (35-38); large (-0 hipe | cach
@m..h-lm. e, coral, malee, mint, pink, white. Wi 12 o0 |
I H 5008 (ach 5027 A0 M B3 b Tivhar 143 IPRA &
St il J bvew ek sylad taoes BB M TR — i Fraiday FRS R
w10, d 3N M SR — Perry Coma LE5 B

ool lnd HRAT Bas radeng gl & Brindy g% Boesd {50

Clever Rooring 0% Briefs Sowcy Fringed Brich

[[] Rumproof soetate tricot elastic leg E?.m avlon tricol novel trim

birlets. Phruses of era embroiderad briefs. Two oval out-owts . . under
an sheer nylon sewn to briel. Seven lays of white splon | . overlays of lare
smorted eolots | ocsch Black, blor, Matching looped fringe sdps e
ETeen, . yellow, 1 white Stair owe  Package of two . . 1 black, | il Shaie

barge (39—40-inck hipe. Shp. w. 4 or.
38 H 5177 —7 briwt s reventle paciags, §2.0F

-2.20- Sears, 1958
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Bright ideas in

PURE
LINEN

from Balgium. Tebelized®
for crease-resistance.

s§00

1 Slander drass. Heromisg roll
collar amd ihe fop the gemily

shaperd bodice. Lomg back ipper.

Hanid washable separately.

T MAART MTEL BP, 10F, 12F,

147, 16F. Please siair pize.

VA1 K 3868F — Vellow

Vil K 3365F— Lt copm Blus

Shipmieg weight | poand . . . 9800

SINEST SIS 10, 13, 14, 16, 18

Vi1 K 3354F=Yellow

V31K 3355F—Lt copmn blus

Srale rive. Shpg. wi 1 Fh . 3R00

TALL WSS SIS 10T, 1IT, 4T,

16T, 15T, Plaase siafe sse.

Va1 K 3258F — Yellow

Vil K 3359F~Le copen blee

Shipping weight | pound . . §8.00

EHOETER WOMBNS HINE 144,

Ve VAL, J0Mg, X204,

Y21 K 3356F —Yellow

Vil K 335TF—LL copen blue

Staie vise. Shpg. wi. 1 Ih. . 68,00

'2_ Two-plets dren. Chelses-col-
Bures] top with perky polka-dat

bow Bn navy ea white. Dack sip-

peeel skirt, Hased wash separately.

Bracelet sold on page 3.

FENTE WMSES' W &F, K, 10F,

12P, V4P, Flaaw rhale nise.

Va1 K 3300F —Yellow

Va1 K 2301 F—Geranium ned

Shipping wi. 1 1b 2 ea,, ... 08.00

WEALEST SRS 10, 12, 14, 16, I8,

Vil K 320MF—Yellow

Val K 3295F — Geranium rod

ok pige, Wi 1 B, T on. .. 88,00

TALL MESSES' SI9S 10T, LIT, 4T,

16T, IET, Pledsy sale niss.

Vil K 3298 F = Yellow

Vil K 32%9F— Geranlum red

Shipping wi. | . }os., .. . s8.00

SHOATID  'WOMEN'S STES 1414

FOFE 18, 200, 2244

¥i1 K 3200 F=Yellow

a1 K 3297F— Gonanism red

Stade pize, W 1 1h 2 oz, . $8.00

Fo2 Bo sure fo use oy
SEARS NEW
MEASUREMENT CHARTS
for proper fit
« « bow poges 434, 435

-2.25- Sears, 1966
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-2.27- Catalogs offered sleepwear with scrumptious-sounding names like Nylon tricot, Dreamy Delectables, Camelot, and Romatic Rose;

Montgomery Ward.
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.opliiz a lift that gives

m‘ Whire Loagline Bro. Luscious nybes

lacr, npdan mangilsetie | Wide
leno elastic back pascls aml froat lnserts
(acetate, rubber, Dy
Lightly boned. 5-in. hand. Telubar rikilon
sirage, back beolcs adjust. 4 gindle hooks
i B THE TR
M, M 1B &
o 34, 34, 34, 40, 47 b
Seate be nipe, Faaipaial WL ¥ azd fTE T

ester

7] Mackor White Bandeos Bro_ Frothy ay
lon lace, mylon marquisette Eusl AR
clasti back (arctate, rublier, Dacron poly
eter), Tabuler ribbon straps, back hooks
aclpust. Poufpaid, (WL 6 az.)

Betwp. Stafe beu fite XL 0, B 38 (n. . §5.00
AEEN ATl AR WAN M 7O~ Bk
Coeup Shaty br Ad, 46, 3R, 4 in.. . 3500
NI M AT01 5 — Wi K10 H 47035 i
Bigup, Sdaie bra sise 34, 86, K 0 in.., $5.00
K10 H AFQ1 4~ Piviee K1 M Bt

7| Blodk or white Hi-rise Girdls . . simming
periection, Power net (nylon, myes, rul-
ber), Satin elastic back, sides (rayon, cottem
mubher), Double nylom ma sclie Trowl
pretidly eembirclderod on fope Colled wine beos
Shle zip. & gariers

Avceage Bo Full Migs, 8 w11 jn breer thas
waksl, Fles aboin 15 in. walst down, I e
7 IR M, 3080, 12, 33 3 in

HBOT1 — e AL H BT — Bk
Sagrie wwa, i sire. Pripald IWA. T3 sl (TR ]

E Block or Wit Foundatlon. %o light, sr

bematiful you 't bellicve {0 can slim vou
with smch eye-stoprring results, Jaopmasd uewer
aet (aylon, rayo bbaer), 3y b e Tros
cups, nybem maruisetie lined, Back is reinforesd
for comirol. Heaks conve ty st upger back
Twhular straps. & garters adjust,

Average to Fuoll Hips, & to 11 in. Lirger than
waksl, Fits about 16 im. wabsl down, Shate bt
H, A8, 56, 37, 38, 29, 40 in.; sl weisd, bip i
Bisch  X1EN 183 —B-es
Bloci XNEHEM 18X} —Cop

| iiapieg waighi | &, 1| ol

Whits Fosmdabion shapes your figure 1o @
menl, marrow I

Power at PRy,
rublser) with embroidered nylos manpsisctie froo
aml cups, mylon marggisetie lined. Firm satin
elstie back panel | eatian, mbber). Moaks
at ugiper back, Teludar strape, & gariers yel frisd,

Wwerage to Full Fips, & to 11 ln larger than
walil, Fits alswut 16 in. waist down. Sfafe be
M. 38, 36, 3T, 3R, M A0 In; afee wais, bip
IR H 1803 Boeur
EM M 10— Corwin Pl (A1, 1 B | ) BURSS

& Figa. Dol T, t

—-2.29- Sears, Contessa di Roma, 1960

Alastic insert in fmm:l'qﬁtsh.-up relieves strap pull
\ beaudiful support

7 omET sears 187



UNG LINES

. . tnm body-hugging Underwear
50% Kodel® polyester, g4 49
50% combed cotton h

wbion colors stay bright washing after washing. Soft,
portenl cotien plus Kodel® polyester far long wear
hrinkage controlled. Machise wash, medism

s, Flat kndt. Spambess body. Ample length. Chast
Bl MR-, Lid2—4d) Seare S, M or L

L Slearveloss Uindershin 2 Craw Nock T-Shir
G S1T5IF—Cenld 33 G 8177 1F—Blas
05175 IF—Blue A3 G 817 7IFE—Gald
168175 IF—Creen 33 G 517 7TIF—Lirven
B8 S1754F—Red A3 G517 T4F=Hed
bog wi. d on B1.48 Shpg wi Son B1.48

Lewy Risa Brial. Will ride on hip bose—perfect un-
der todays low-slung slacks. Hib knit. Covered no-

elastic walsthand .

bl rosistant. Double fsbric

sad croteh, Waist S[30-32 MiB-165; L1840

3G 51 7EIF—iokd
8 G 51761 Pl

X3 G 51762 F=lireen
330 S1784F—Hasd

iaie 5. M or L. Shipping weight d oz, .. .. 149
65% Kodel* polyester, g 14 9
35% combed cotton .
dand B | Two-ply yarns give thess smooth, white

il addded stremgth. Cotfion Sopirea® mewns soft ab-
slency. Shrinkage controlled. Mackise wash, md

Slesvelass T-Shin. Smooth, seamless body, Amples
length. Flat knit Chest SCM-06; MiM-40); Li42-
and XL{4&). Srate 5. M, L or XL
meck sfvle (whown)
W fied i mtyla
bipping weight B ounees 8148
" Low Risa Brief. Will ride on hip bone—designed e
- pecially for wear under todny's kip-hugeing slacka
B knii. No-roll slestie wajsthand heat resistant.
bl fabric My, croteh. Waist SA0-32F M{34-301:
80 XLig2-44). State 8. M. L. XL
IG5 133F—Shpit. wi 4 o2 T LS

i PERMA-PREST® Tribm "N Tapared Bowxer Shoris.
Side action venta for firee movement. Comfortable
jlcoivnrod Hve rubber wotsthand, Croteh reinferoed
ik mylos tape for long wear. Broadeloth needs no
ming —machine wash, mesd, tumble dry. Maximam
bt shrinkage 1%, Stale rien ivaisl sise 28 o 40

) G 5 1504F—Blae suripe 33 G 51534F=Blus
G 8 154 FE—White, plaid trim 33 G 81538F—Gold
} G S1537F—Hud 33 G 51538 F—Grape
fipping wuight B cunces TR

100 Caprolan® nylon tricot

2219 1o 999
ek and lustrous, in colors aed prints that sty bright

ishing afler washing. Machine wash, msdiom.

wrts. Ample length. Chest Si34-36k M3 40k Li42-
pand X1I46). Seode 5 M, Lor XL

Blssvaloas Cronwr Mook T-Shint
arshirt FIGH08I 1 F-Leopard
| G 5083 2F—Python priat
E:III! 33 G S0832ZF=Pyihon
| G 5082 1F—Leopard mind
arini 33 G 508904F—Plum

| G SOT0AF—"usm

| 6 S0 70F—Hlnek

|G 507 1 F—White

| G SOT0EF—Soul lus 1
pr.wtSoe.... 0249 Shpg wrBon..... 0208

33 G 509 1 F—=White

33 G 5090F—Riack

33 G S090BF—Seul
b

Brisd. No-roll elastic waistband . . heat resistani
Double fabrie My s evotch. Walst S(30-32% Mi34-

| amad LOAB-40). Sture 5, M or L.

| G S080IF-Pyvihon print 33 G 8073F-Eiack

|G 5080 1F-Leopard print 33 G S07T4F-White

LG SO734F-Flum 33 G 50736F-5So0ul blss

pppang weight dounces. . ... ......... - #1245

Boxer Shorts. Hont-reskstant olastic waisthand
Wiaist sizes S(30-3Z; M{34-36) and LE8-40).
G 5081 1F-Leopard print 33 G 507 T0F-Rlack
|G 5081 2F-Pyvihon print 33 G SO7B0F-While
|G S0 7BAF-Phim 33 G 507R8F-Boul blus
uiv S, M or L. Shippsing weight 5 ounces 5249

-2.30- Nothing warms a woman’s heart like a man in python print underwear, Sears, 1971
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Sears

The Springline Prints

-2.33- JC Penney, 1967 —-2.34- JC Penney, Susan Dey, 1970



[ODAY AT [Sears

THE INPORTANT LOOKS
IN NIHTWEAR

1 .. Kimonos done for the first time i
sot, warm, hourious Wincama® feeee

Tha coxy kimoni . . 1 wiag nd leungs in all yeas ‘rownd.
The siegant knit fabno is B0% Amel® riscewte, 20%
brushed mylon . . 8o fichly blanded it sctuslly takes on
the book of velour, Knes langth. Roaamy % langth sleeves.
Two patch pockots. Self-tie belt (men's has Gripper®
snaps 1o anchor ssb 1o bekl loops), Weonderfully ma-
chine wathable atwatm mpenaturs .. PERMA-PRESTE
fabuic mever needs ioning wihen you tumble dry,

HIS: One aire i all,

33 G B0AET —Blue

33 G 80353 —Copper

Shipping weight 1 pound B ounces, . .. ... ... F18LDD

HERS: Misses" sizes S{10-12); M{14-18); and L{1E),
Plaase staie sire fetter 5, M, &f L

38 G 6861 8F—Blua

34 G BBA1BF—Copper

Shipping waight 1 pound 3 cunces. . . . w500

Solt. emooth nylon tecot in vibmnt twvo-1ones that look
prest with kimonos . . of slone. Lightly colored tureo
1064 have & comrasting. dark tie sash. Thess's dark pip-
IngL too, on the 3-butien front shodt sleove culs, and
Wenack Men's 180 has pockst with dark piping. Strasght-
beg pants malch up 1o the piging and skih, have comion-
nbls Boxer-stide walstbands. Buttons are pearfuned plas-
e Beat of a1, the line PEAMA-PREST® fabric keeps iis

good looks with minamum care. Jusl maching wash,
msiecliain tuFnble dny,

HI8: Chast sizes 534 1o 38 inchas); M(36-40 inchas);
L{AZ-A44 inches): XL{406-48 inches).

Plaase sivie size ferder 5. M, L o XL

33 G 17781 F—Light blue and medium blus

33 G 11 784F —Ambar and biown

Shipping weight 1 pound B ounces. . . . . un e o H0,00

HERS: Busi sizes 32, 34, 30. 38, 40. Plasse srale sire.
38 G 17372F—Light blue and medium Blue

M G 173TIF—Ambar and bitwn

Shipping weight 14 ounces. . .. ... cenan s n o 6700

ORDER YOUR LSUAL SITE. .
it in dioiabt, see papes T48 and T4B

-2.35- Sears, pajamas, 1971



-2.36-J. C. Penney, 1974
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=M A VANTINE B-CO-lnc

5

L

Tharity hrsdoms paimssnts 1hat grw proviial sl preaty,

-2.38- AAVantine & Co., Inc., Japanese kimonos, 1917

ZA. Clear vinyl veils a glow
of rayon satin.

by Patricia of Miami in black,
white, champagme
high, %" top, 11%
2B. Ko

try rayon
brocade purse accessories, the

{Dpposite page)
sive hostess gown
of silk peau d'ang
teh in matio

with its pleated p
of silk ekiffor, Pale pink
or blue; 10-16. $150
Also in purple, gree
poreslain blue velveteen with
contrasting panel; 10-16. §125

AA, Our exe

B

-2.39- Bergdorf Goodman, hostess gown, 1958

“AAYANTINE 8O0 Ine




1A. Empress Chinchilla. Exelusive
design by EMERIC PARTOS of
Bergdorf Goodman, custom-made in
our own workrooms. Bolero, $4400
including Federal Tax

Also available in various shades of
mink and sable, priced accordingly.

-2.40- Bergdorf Goodman, 1958



-2.41- Neiman Marcus, Christy Turlington
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—2.42- Neiman Marcus, Andie MacDowell -2.43- Neiman Marcus, Iman



Hanami Caftan.

The cherry trees will
blossom soon. Time for
another hanami, a flower
viewing. on the banks of the
Hozu River.

Moble M. Arashivama in
the distance. Soft tolling of
bells from an ancient Shinto
shrine. Sip fragrant tea,
discuss nuances of pink.

By evening, you will
all be in a hot fub, drinking
Suntory whisky and singing
old geisha songs filled with
double-entendres. It is an
honorable tradition.

Hanami Caftan
(MO, 1845), in a gorgeous
Déco Japanese floral patterr.
Comfortable cotton poplin.
Flowing, ankle-length cut.
2" wide crossover V-neck.
Deep side-seam pockets and
side vents.

As the poet Basho said,

“The moon is brighter since
the barn burned.”

Size- one size fits most.
Color: shades of Pink. with
Green, Blue, Orange, and Red.

Req price: $83.

Sale: §55.

Colt in Clover. The sight of a young American F ',f ‘
Saddiebred frisking over a Lexington hillside is a /
glorious thing...those long legs really do almast 4
seem to unfold in slow motion.

Later. it gets even better. The limestone water
here encourages more length of bone. And vears of
training perfect the high-stepping gait.

I'm not surprised that women in Bluegrass
Country, the ones who spend
time around horses, often favor
pants like these,

hibred Twill Pants

(Mo, 1902), in fine-line colton
blend with stretch for comfort
and fit. Clean Hollywood
waistband, Buttoning back
pockets.

The precise seams, high
fly, vertical side pockets, and
straight-cut legs create a long,
graceful [ook.

See you at the Kentucky Horse
Park Classic.

Women's sizes: 4 through 16.

Colors: Stone, Tan,

Req. price: $78.

Sale: §59.

—2.45- Neiman Marcus, Janine Turner —-2.46- J. Peterman



IZAB

33A.B A blouse of ivory lace and
crepe deChine, and a rich
red cotton W ki printe
in festive border and scanter

14, 33A. Blouse, poly
charr =, 135,00 (3.75)

33B. Skirt, with golden cumys
bund, 120.00 (3.75). R.5.V.P

ct for tweedo di

33D.E

Memmas Mareud. Srwriicre Dol

35E

—2.47- Neiman Marcus, Isabella Rossellini
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-2.48,2.49,2.50,2.51- Inits initial travel gear incarnation, Banana Republic’s founders invited reviews by commentators like writers
Paul Theroux and Martin Cruz Smith, and actor Alan Arkin. Banana Republic, 1984




S.M, L or XL

W= @i} MTifits 39-41
g MT, LT or XLT

-2.52- J. C. Penney, men's, 1989
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-2.55- Neiman Marcus -2.56- Neiman Marcus, Christy Turlington, 1990
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Toys, Dolls, and Sporting
Goods

From Noah’s Ark to the Man on the Moon,
toys and dolls reflect the times. Female dolls
evolved from housewives to “Presidential
Candidate” Barbie. Dolls also reflect soci-
ety’s attitudes toward race, from the racially
offensive depictions of black mammies to
more true-to-life dolls resembling children
of every race and color.

Early catalogs featured parlor games
like jigsaw puzzles, magic and coin tricks,
and board and card games. Comic dialogues
that could be read as entertainment and
Ouija boards, which Sears said, “purported
to enable people to communicate with the
afterworld,” were also popular.

Until the early twentieth century, most
toys were homemade, often of wood, straw,
and stone. After the industrial revolution,
modern materials like iron and tin were used.
The first toy-grade plastic, polystyrene, was
invented in 1927.

Until the women'’s liberation movement
of the seventies attempted to advocate gen-
der neutrality, toys were largely gender-spe-
cific. Girls learned to sew by making clothes
for their dolls. Boys loved electric trains and
construction. In 1900, Joshua Lionel Cowen

78

came up with a gimmick to liven up a New
York City toy manufacturer’s window dis-
plays. He put a small electrical motor under
a cheese box and had it ride around a track
advertising specials and displaying small
items. The trains proved to be more popular
thanthe products they were designed to pro-
mote. The entrepreneurial Cowen decided
to market his Electric Express and Lionel
trains was born. As the company expanded,
trains grew more streamlined and realis-
tic, and additional components like Pullman
cars, cabooses, and freight cars were added.
These were first offered in the early twenti-
eth century catalogs, and Cowen also pub-
lished his own catalog. Sears gave Lionel
trains their “Sears Best” label.

During WWI, the company produced
compasses, binoculars, and navigation
equipment for the United States Navy, as
well as a model war train. The postwar years
were good, but while the core business suf-
fered during the depression, a Mickey Mouse
handcaroffered for $1 wasamajorhit. During
WWII, train production was suspended, and
Lionel again made nautical items for the
navy. The late forties and early fifties were
the heyday for train sets. During the fifties,
Lionel published the third most popular cat-
alog in the country, its distribution exceeded
only by Sears and Montgomery Ward. Alas,
the popularity of television and a diminished
interest in train travel caused the compa-
ny’s fortunes to sag in the late fifties, and
the Cowen family sold the company. The
Lionel Corporation declared bankruptcy in
1967, the same year the legendary Twentieth
Century Limited made its final run. Lionel
has had many owners since then and today
is owned by a consortium that includes train
enthusiast and rock star Neil Young.

The early-twentieth-century construc-
tion boom led to the invention of several
classic building toys that were offered by
both Sears and Montgomery Ward. The



Erector Set was invented in 1913 by A. C.
Gilbert, a Yale-trained physician and former
Olympic Gold Medal winning pole-vaulter.
The multitalented Gilbert was also a gifted
magician who paid his way through med-
ical school doing magic tricks. In 1907, he
founded a company to sell magic kits to chil-
dren. Although he graduated from medical
schoolin 1909, he decided to pursue hisinter-
ests in magic and business. Gilbert claims he
was inspired by construction workers erect-
ing steel girders to electrify the train lines
while taking the train from New Haven to
New York. In 1913, with a $5,000 loan from
his father, Gilbert produced a collection of
steel beams, gears, and bolts and marketed
them as the Mysto Erector Structural Steel
Builder. With new skyscrapers, planes, and
cars captivating the popular imagination,
the Erector Set was a smash and went on to
become the best selling educational toy of
all time.

Gilbert also played an important role in
the lives of children during WWI. In 1918, the
United States Council of National Defense
considered banning the sale of toys to sup-
port the war effort. As president of the Toy
Manufacturers of America, Gilbert lob-
bied against the ban, arguing that toys
were critical to the education and develop-
ment of children. The council agreed. Toys
were declared “essential,” prompting the
Boston Post to call Gilbert “the man who
saved christmas.” Alas the 1958 introduc-
tion of the lighter, more colorful, and easier
to use LEGO sounded the death knell for the
Erector Set. The company folded in 1968. The
Man Who Saved Christmas, a movie based on
Gilbert’s story, aired on CBS in 2002, starring
Jason Alexander as Gilbert.

Charles Pajeau invented Tinker Toys
for younger children (after seeing toddlers
play with thread spools and pencils) in 1914.
Lincoln Logs were invented by Frank Lloyd
Wright's son, John, in 1916, after he watched

builders lay the foundation for his father’s
Imperial Hotel in Tokyo.

Toys for girls sought to prepare them for
lives as happy homemakers. Catalog pages
touted items “for thelittle housekeeper” and
included toy sewing machines, dresser sets,
sewing boxes, ironing boards, and laundry
sets for the doll’s laundry. Sears offered a
Bissell toy carpet sweeper as early as 1897.
Toy kitchen sets, often in pink, included
ranges, stoves, ovens, pots, pans, utensils,
and dishes. Little girls had mini wicker baby
buggies. Tea sets for tea parties (initially tin
and enamel, and later china) were popular
until long after their mothers had given their
last tea party. Miniature typewriters were
seen as appropriate for little girls since full-
size typewriters were often many women’s
entrée into the business world. The snazzy
turquoise Easy Bake Oven (a real oven with a
fake stovetop) was introduced in 1963; over
500,000 were sold in the first year.

One doll that enchanted both boys and
girls was the teddy bear. In 1902, after Presi-
dent Theodore Roosevelt refused to shoot
a captured bear, toy maker Roy Michoum
decided to rechristen his toy bears “Teddy’s
bears” in his honor. Michoum went on to
found the Ideal Toy Company, which would
become one of the country’s preeminent toy
companies. Teddy bears were used as table
decorations at the wedding of Roosevelt’s
daughter.

In the twenties and thirties, toys glori-
fied the future. Italian immigrant, Antonio
Pasin, originally named his company Liberty
Coast, in honor of the Statue of Liberty.
When he introduced his new wagon at the
1933 World’s Fair, he wanted it to have a
name that evoked the future. He named it
Radio Flyer, combining infatuation with the
new wireless radios (invented by another
Italian) with the exciting concept of flight.

The post-war period was prosperous;
a record number of children were born.
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Educational toys like the shape-sorting blue
mailbox from Playskool and the Chatter
Telephone from Fisher-Price were popular
as parents hoped they would keep their chil-
dren entertained (and get them into the Ivy
League).

As America embraced fitness and the
outdoors, active toys gained in popularity.
Wham-O was founded to sell slingshots; it
was named for the sound projectiles made
when they hit their targets. In 1956, they
branched out with flying disks that they
christened Pluto Platters, inspired by the
country’s infatuation with UFOs. The name
was later changed to Frisbee, after the bak-
ing company whose pie plates were origi-
nally used. Wham-O also scored a hit with
another classic: the Hula Hoop.

Dolls were made of rags, straw, and wood
until manufactured dolls, made of composi-
tion (sawdust and glue) and bisque (unglazed
porcelain) were introduced. Celluloid, an
early plastic, was used from the mid-nine-
teenth century until the fifties when it fell
out of favor because it faded and was highly
flammable. Horsman, which manufac-
tured dolls for both Sears and Montgomery
Ward, introduced “soft, realistic, washable
vinyl dolls that were guaranteed not to rot,
crack, or mildew” in 1947. They later intro-
duced a more flexible vinyl that they trade-
marked Fairy Skin. Real hair was used until
the fifties when United States health regu-
lations banned it. After that, dolls” wigs and
hair were made of Saran, later used in the
eponymous wrap. Barbie, who would go on
to become an American icon, was invented
in 1959. Retailers were not initially taken
with the new doll, which retailed for $3, but
consumers went wild; Barbie sold out com-
pletely. In 1963, Sears devoted eight pages
of their Christmas catalog to Barbie and her
accessories. Barbie enhancements (her bust
required none) included the Twist ‘n Turn
Waist, Talking, Live Action, and sun-kissed
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Malibu. Barbie got a boyfriend, Ken, in 1961;
black friends, Christie and Brad, in 1969; and
a bellybutton in 2000.

The influx of immigrants (and the anx-
iety it caused the Anglo-American major-
ity) was accompanied by a large number
of toys featuring derogatory stereotypes
of African-Americans, Native Americans,
Asians, and immigrants. Dolls, mechanical
toys, and board games represented African-
Americans as either lazy and subservient or
strong and menacing. Africans were savages
and witch doctors; Native Americans were
the ferocious nemeses of the virtuous white
cowboys; and Chinese merchants were por-
trayed as wily and deceptive. Over time,
through assimilation and legislation like the
Civil Rights Act, these disgraceful toys fell
dramatically (and thankfully) out of favor.

Today, little girls flock to American Girl,
a store that offers girls dolls in every skin,
eye, and hair color and an array of hair-
styles (including with or without highlights).
American Girl dolls come with a book to help
bring the doll’s backstory to life. Historical
dolls include Depression era Kit Kittredge
who “as a girl growing up in 1934, sees her
dad lose his business overnight. Her days are
filled with worry about whether her family
can save their house. Kit pitches in at home
all she can, struggling with an endless list of
chores that keeps her constantly busy.” Girls
are invited to experience Kit’s whole world.

Space toys go back to the twenties; Buck
Rogers, the twenty-fifth-century space
explorer,wasintroducedin 1928. Buck Rogers
(and his competitor, Flash Gordon) ignited
the fantasy of space travel and helped to
launch a rash of toy rocket ships, ray guns,
and robots. His existence five hundred years
in the future made him less relevant when, in
1957, the Soviets launched Sputnik, the first
man-made satellite to orbit earth. Sputnik’s
launch may have shocked lawmakers, but
American toymakers knew the golden rocket



had landed. As an executive at ldeal Toy
Company put it, “This may be a propaganda
blow to the U.S., but for us, boy, oh, boy.”
Children clamored for robots, rockets, and
spaceships. The toys children wanted were
more practical than those of the twenties
and thirties—they replicated objects that
we could really imagine in use. Montgomery
Ward offered a telescope, Spiegel offered a
“Super Satellite Station,” and Sears offered
the “Radar Rocket Cannon.” In 1975, Neiman
Marcus offered “The Moon Walk,” an inflat-
able trampoline with a plastic roof that
made it safe for all children. Billionaire J.
Paul Getty ordered one but refused to pay
the transportation charges. After repeated
attempts to collect, Stanley Marcus filled his
car up at a Getty gas station and refused to
pay the tax, telling the attendant to refer
the matter to Mr. Getty. Science kits were
also popular as children looked toward the
future.

In 1974, Montgomery Ward was the
exclusive seller of Mego’s line of Secret
Identity outfits, which featured the civil-
ian clothes of Clark Kent (Superman), Peter
Parker (Spiderman), Bruce Wayne (Batman),
and Dick Grayson (Robin). Since buyers of
the outfits presumably had the doll, the
Secret Identity set came with an (unmasked)
head and the outfit. They are extremely
rare and eagerly sought by legions of Mego
collectors.

Today, even religion is fair game. The
Jewish Source catalog offers toys based on
traditional favorites like Candy Land and
Chutes and Ladders. In Kosherland, players
spin their way to the Kosher Home; along the
way they meet the Little Latke Men, sail the
Kiddush Wine Ocean, andvisit Hamentashen
House—but they mustnt get stuck mixing
milk and meat. In Passover Slides & Ladders,
players try to be the first to reach Square
Ten—Jerusalem. It shouldn’t, they promised,
take forty years of wandering.

Sears was also at the forefront of the
video game phenomenon. When Atari ush-
ered in the era of video games with PONG,
Sears, under its TeleGames brand, was its
exclusive retailer. Although Magnavox’s
Odyssey was the first video game, it wasn't
until Sears offeredthehomeversion of Atari’s
PONG that video games took off. Because of
the failure of Odyssey, most of the buyers at
the 1975 Consumer Electronics Show passed
on PONG.When Sears’ssporting goods buyer
was told that Atari could make 75,000 con-
soles, he told them he needed 150,000 and
would pay for the increased cost of produc-
tion. Introduced under Sears’s TeleGames
brand, PONG was the most successful toy of
the year, and Sears sold out completely.

JOY BUZZER

(Hand Shaker and Tickler)
FUNNIEST JOKER'S NOVELTY EVER INVENTED!

po~~,  -@n Use the ring
as a key to wind
it.

~ Wear itas aring
—the Buzzer in
the palm.  par

) -ga It “shocks” Z1%
them when they &7
shake hands.

It makes them
jump if they are
ticklish. s

=#e They wili hit
theeeilingif they
it on it.

Under a sheet
it feels like a
IMOuse. B

* no end of fan

RACINE, WIS,

W0 JOHNSON SMITH & CO,

-3.1- Johnson Smith & Co.
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Hitler, Mussolini, Stalin, Etc. MASKS

Full Size Masks That Cover The Face—Very Realistic

Your chance to have some real fun!

and then go visiting!

Fine for school plays.

Get one of these Hitler or Mussolini masks
Slip on one of these Hitler masks

and then try leoking into your friends’ windows—they'll never get over seeing

Hitler,
face.

in person,

looking in on the party!
Looks very realistic when
through mouth opening. Covers face fully from ear to ear.

worn. You

Fully moulded masks that fit the
see through eye slits and talk

Natural colors.

Come in five diffierent styles, Order by name and number. Price Postpaid, Euc‘h79c

Neo. 4977

Neo. 4956 No. 4963 No. 4979 No. 4980
GHANDI HIROHITO STALIN MUSSOLINE HITLER
79¢ 79¢ T9¢ 79¢ 79¢

Pirate

Eve Patch

The eye patch
can be used in
combination with

i

many other

guises sueh framp,
gangster, !etc, you can
wor it aluhe as &

No. 4298. Price Postpald izc

The Masked Man

Imitate the masked
men you see in the com-
ics, movies or hear on
radio, Use it as a band-
t's hold-up mask, Fun.

No. 4611, Price loc

Postpaid.

i\
MAMMOTH SPECTACLES

If you wish to make yourself
appear quite grotesque looking,
pair- of these huge
The illustration will
e ides to their

give
mam-

make Harold

P
moth 1
Lloyd or Ed Wiynne sit up and

812

tuke notice. Horn rimmed. with
transparent celluloid lenses. ISc
No. 2844. Price Postpaid

Celluloid Teeth

These cellulold teeth fit convens
fently inte the mouth. When you
smile, you d the most hide-
ous il expregsion,  It's
E]lull!']\ Il@l\l’oll:{ peap'e  a

= ‘smile In front
d or removed

wood for a

JJ % h.

akes your

nose ook

aunost twice the s!se—wl‘ll m.
be,

Jimmy Durante’s. 15
al- a LX]
il ta

colmd .;
10c

calistic, Natura
gauze. You w ave lon

for the opporiunity to use ll,l
No. 4991. Each. Postpaid...

e,

2}

Burnt Cork

Nose Putty Spirit Gum
Comn]etely mu\n the shape of the nose

"0SE PUTTY into any ou desire. Useful for

making warts, moles, elc, ?Ies color. is

No. 7008. Nose FPutty. Price Postpaid € No. Black |
Ideal for negro and minstrel make up. EYEBROW‘ PENCIL

BURHT BGRKP“\SHV applicd in  wvarlous shades to

fuit your requirements. Removed. by using ordiqary

foap, " Washes off easily with soap and water, 25¢

No."7013, "Burnt Cork. Price Posteaid

MAKEUP STICKS BB o rarators, OF to sh

Rrey.

Brinkles. Colors: Black, brown,

“making-

ke up work., Comes in black only.
!’or rn..o 94. “iyobrw Pencil. Price Postpaid.

B ENDING PB\\'{DER,*;%;; “n ;m"“rx\-r;,;ggn " brems
1 lending. Poder: i

Makeup Sticks
Worke

Eyebrow Pencil

BLM:K WAX ;{anawf‘:r blm.lclm: .outzwelhappmdk
1t

:l:m‘m'i

o stongthen e  Wppeary
of the brows., Very handy

15¢

Used
nee

ADPearal
Frice Postpald. . .

critasony. White MASB&RA

Eyobrow dressing. Aller your eyel
different roles: s Aninamin

ganEeLer,

No. 7608, Make Up Sticks. Price Postpaid..... 15€  No. 7012. Ma"fﬂd!:v e
e
White. For making white on race, Ho
LOWN MAKEUP PASTE : SPIRIT GUM &ied.cer s

elown
nnibal markings, ote
7006, Clown Make Up Paste.

-3.2- Hitler, Mussolini, and Stalin masks, Johnson Smith & Co.,

Postpaid. s .40 A10c

marks, Indian sl moved
clean.

MNo.

1940s

with cold cream.
Not affected by
7011. Spirit Gum.

+ds_and mual.ach
1 Is f"‘m]v and be
Hol zht and earnes oﬂ'
erspira:lon

rice rmpa.d..isc l* 26 H
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-3.3- Sears, 1922



-3.4- Montgomery Ward, 1921
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Girls? Be Just B8 Stylish ns Mother £
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-3.5- Sears, 1928



-3.6-Montgomery Ward, 1921
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-3.7- Sears, Tinker Toys, 1922

DS FINEST BABY DOLLS

ARS MONEY SAVING PRICES -

E&xﬁk 184 Inches, Slp-
and sighol et e

Ehg e e
ik

The N n's Dal'lll;
DIMPLES
A FamousHor: Doll
Never hefore was there a doll so
popular.  And deservedly sol

-3.9- Sears, baby dolls, 1928.

-3.10- Sears, Erector Sets, 1928




' SHIRLEY TEMPLE I}u]l

Sold by Mail Only by Sears

Lﬂl'll-.- I’ Bhlvleyl Adorabie Shicley Tempio with goiden
dar rimglecs all ovee ber besd; lovely barel, unbirakabile
oo with read laskees) Sliikey's cube chishby (oce wid lancus
e difiepivs wroumsd her toth. ARd drcsscd In Uhe same toin
0t gy fhess aad ribbon halr e, rapon sk ol wlie
bciclel #lees mad dalncy underthangs ihkan Shiriey wore in ber
lirwt phetars] Amd & Biiriey Tompls hedges and sk bl on
b B0 shaw she's Che only gensine Hiirley "nr-pm

-3.11- Sears, Shirley Temple Doll, 1936

& i 2 108 50X,
49 K 3299 4D K3296

$5.79

$4.79

Tall 20-In. Tall

Thia. U om, Ehipg. wr., 3 ks, T oe,

90 3458

-3.13- Sears, Flossie Flirt, 1928

-3.14- Sears, 1936

PORT

fuﬂﬂfummtrm

-3.12- Sears, sports catalog, 1928

Sho i 113

5enrs,'m'nn-huck and Co.

Pretty as a Princes
Big as a Baby
28 Inches Tall

Iullj warth fram $1.50 &
more ﬂu? 'E;Ill’. H‘rjrl
graiin aE & e
uulwuﬂj:'ﬁ'. et
I-H.'II vour heart awayd 18
Hoe eyes with seal la n]
long cysla of lustiou.

shsoulders! “Timy pearly teeth nm
 Hitle (sl (omgee gevin om
throiggh her smdle,  Amd] she’
drrased Hice a Hiike pedncess!
Pleatod pink crgnnedy, ribhanes
anid tace trlmmed, with two-tow
ru sk, boekded ahosd, A
dalaty wndies, Her hosd, army
and legs mre  hard-to-boeal
composithon. Her arms are in
while pednted, (Lhs betier kisd) am
ber by mig thg
Shipg, wi., f (el

TOKI0AT.......

wow sllm wivle

$2.9¢

shopping from Scars catalogs



Never get
over seeing
Hitler in per-
son, looking
In on the
party

Johnson Smith & Co.;
Hitler, Mussolini, and Stalin
masks, 1940s



We're 10%%-inch Miniatures.. Just Right to Dress

l& |

Ceio wine 0t 282222

Shapely grownsp, 25 pretty as the models in fashion magasines. S5¢ ha
joinderd legs and tuming waist s she can &t akose and poge. 10 fun to
camly, bhrush, and set hor rootied Saran halr. Vinyl plasise hesd and arms. * Magic
touch' bedy of firm vinyl focks Bike real skin, Painded fmgernalls, (oensils
Pleaar waly prwy fad or babded buiv siwlv
AP W D07 6 Doll wifh bun, posky girgis, toey, ssmisgl, Sag. o, |
Clothing for Mina Revioa. Iligh-myle, nicely malde. Shpe. wi each 8 o
[R] 40 HIPFI—3-plece Pogomar, Conos wik lpes bis, a0 oo, ., ... . ..., .00k

-1

EC] 49 W IPTd - Frind Bemin, Coitan pagem with jpoiat-eFect, Seap I

1) AF M AFTS—Sariped Drwta, Comon, boll il oou-srmmed postion. .. ..., ....... 137

(1] l'F“I'i‘.?'i‘ Torsader Outlie, Cofon bidem, velvel peh, b, BOE. . ooz oue ]'21'

— AECREALFE el thitmal T palt Rime, 3 pole bgrh besl thoan e

(L] "I‘H-I‘I‘.?I Bollorma Chaolll. Fopoo imfens limmed mih metelle S am) ses
Shatigs, med fpwse ipiay For bav. leap caies . LR

[G) 4% M 3976 —Pain Ourle, Weisr-repslisat plawiic com nuhmo.cnm-lm- lm_
Wairhisg kst y g balt, Cliat plnfe b2 137

[H) 4% H 3977 —Everiog oo, Futi owt, Py conos asd rryms Beets e LT9

g4
S @

I'm SHIRLEY TEMPLE..12-inches tall

12:imch Shirlay Templs Doll. AN vingd with pednved
arms amsd logs, burning beail, footel Saram hair and

Glamorous :mfn Doll $2.82 i

D Full-figared visyl doll with s, bisgee fnisk. Jomniod arms, b, turning
b, Lashan] mrving ey, Rooted Saran hair . . yoo con consh, beash, sef It

In fashisemhie undies, high-bod socs. For play wave scl. soc bolow

A% N X1} —Shipping wwight | pomsed SLET

AVH IV =Play Wees Kip Bor ibdwel. Bchoin aoliion, wmueess botil, apslicains,

Euriary, coms, biosh ond mobeap caps, Sipg wi, o, [*H

Clathking for 103 -inch Tonl Doll. Exquisite detail. Shpe. wi. each 8 oz

IK) A IPIN - o Bima, Paryos taflens drev, @oaw bat, king ko, iom. , .. BT8P
TL) 49 M IF5F —Biwwardani, Blos cotios feilcesd selioms, bat, esd bag, died {F
Bl A M 3D Caat and Mal, Folt cosl, diraw bat, Lvchkin!, bamg Bow, thees. .. 157

[H] 4% H 193] —High Society. Tofats el dhaped hoves st drae, powy R L-uru

icmg hoas, high bael showi, Mighiiyle bor Taals partping . . 3
[Fh 4% M 3962 —Bon Bolr. Clsmormu ayion srpewmide. e sigivy, ..;_qn .-q.ﬂ

gl igas, "lew e ke d ! dapgeri .. it tF e
(19] “N“H Sebwrbonie, Pt ﬂr coa, -l::-l-!-ner.l (LETR 1Im waf, dae. . LE
[5) a9 M 300l — R andd. fuva loimal tien 0 e arw chemim s, (med st

fuflata, Cansins Basch Mash giols, Taps 0l geshs,” dgag biss, shay )

Complete Outfit , . 12-inch Shidey
Temple Doll with 4 eucfite k& a
1 as desavibeed st

m lashad moving eves. Dresed in rayon islets offy, matching gt hox. Same «
panties, wocks, patest lmather sboot Hair bow, Wi | b lefe. Imcledes: caiton dooss with

AF W IR Dol oy deicrivend nbove oy . 3377 collom panties, “peasi' necklace;

Co ot fleecy ouat, “sraw” hat; 1
Buy Shirley's wardrobe below, Shippiag weight cach 8 oz s .
AT 1 4% M 3P4P —ylon Party Dra, Afiached dip, passiss, "l COOIME PAjma e Jope, Bous,
el hm.mm“wuwnmulum.mnj u'.' shosts and skirt ensemble of cot
i kv hair, tom. All outfits highly styled with

Paabiarn, ghler, beh, M Py ] I? e
Hlﬁﬂnﬁlhmﬁ-l.mm"';uuu'!h;‘ careful detniling, snap chonres.

E?TIHMDL* e Hisy cxtra oulhits ot bt
1 ey —— Hoched Eekaana, AR W IPID — Dol pemly, 3
438 sga Ko Viotet. Shiiey Tompls Pocbotbohe e el e g s

-3.15- Sears, 1958



ERECTOR

See/what-you- cambuild with
America’s Greatest Construction Toy

Compare Sears low, low prices! A.C. Gilbert Erector Sets . . $2.29 to $56.95

Each set includes steel girders, wheels. nuts, bolts, illustrated booklet. Electric motors UL approved; 110-120-
volt, 60-cycle AC. Parts from all sets interchangeable. All sets except Engineer's in steel chests!

Master Builder Set. Build a record player that plays
standard 6-in. 78 RPM records; a giant, walking robot;
jets; Texas tower; satellite scanners; rocket launcher;
many more! Huge parts assortment. Two electricmotors
(one with forward and reverse speeds), 2 power take-
offs and 4-position gear shift. $6.00 down.

79 M 02021K—24% x14% x4 In. Shpg. wt. 39 Ibs.. . Cosh $56.95

Amusement Park Set. Sound effects unit reproduces
carnival music for merry-go-round, parachute jump,
similar models: construction sounds for cranes, hoists,
lifts, ete. Electric motor; electromagnet. $4.00 down.

79 N 02020K—22x13%x2% in. Shpg. wi. 29 lbs.. . Cash $37.93

Musical Ferris Wheel Set. Sound effects unit repro-
duces carnival music and building noises. Makes real
record player. Includes electric motor. $3.00 down.

79 N 0201 9L-20% x12V x2% in, Shpg. wt. 19 1bs.. . Coth $25.95
Rocket Launcher Set. Includes electric motor.

49 N 2017—18x10x3 inches. Shpg. wh, 10 Ibs.,........ $13.88

Automatic Radar Scope Set. Battery-operated electric
motor. Uses 2 batteries (not included).

49 N 201 6—16% x10% x3 in. Shpg. wi. & Ibe. 3 oz.. ... $7.44
34 N 4650—Batteries for above, W for two, 8 oz...2 for 33¢

Engineers' Set. Makes jet fighter, rockets, robot.
49 N 201 5—14x5-in, tube. No motor, Wt. 2 Ibs. & oz.. . $2.29

Real Steam Engines, Atomic Power Plant change heat into energy

Low-priced Steam Engine. Oscillating brass cylinder en-
gine. Safety valve, real dome whistle. Water heatsin nickel-
plated 314-in. brass boiler with copper-plated, embossed, brick-
type walls. Steam operates piston, turns separate flywheel
with grooved pulley. To be heated with solid alcohol. Finely
varnished metal base 5x8 inches. German import.
49 M 2144—8 in. high overall, Shpg. wh. 3 lbs. .. coiia. $6.98

Our Standard Steam Engine. 3-in. flywheel. Throttle
valve controls speed . . engine runs fast or slow. Double-
acting, ascillating brass cylinder, slide valve. Positive-acting
safety valve, large water gauge, real whistle. Electric unit
heats water in 6-in. brass boiler; develops steam to operate
piston and turn flywheel. 6-ft. cord. UL approved. 4}x9-inch
wood base.
49 N 2321—8 inches high overoll. Shpg. wt. 4 lbs.. .........§12.98

@ Operating Atomic Power Plant Steam Engine. Power
plant actually uses the principles of nuclear energy produc-

tion to create mechanical power. 110-volt house current substi-

tutes for uranium pile in heat generation. Authentic-looking

Graphite Moderator, Heat Exchange Tower, etc. UL ap-

proved. All metal. German import. 9x11-inch base.

49 M 2145—9 in_high overoll. Shpg. wt. 5 lbe. §2 dn.. .. .Cash $19.95

-3.16-Sears, 1959



-3.19- Sears, doll houses, 1960

OVER @S0 CHCTTING

SEARS
Tr@\"( CATACG;

A, BOPREDR AND GO, ATLANTS, SEORELA

-3.18- Sears, toy catalog, 1960

Richly heswtiful witl
4 white lvy on rich gres
troe plus M4 I oanedy
saigters. Service far 4
kmives, forks, spoons,
tempot, sugar bowl, et
and pepger shakers, na
49 M PBE—LY. piece Set,

3 1444

dally Bor ligtle
ry colors that
Ll ), cups,
s, Also sugar
st with stand,

-3.20- Sears, toy dinnerware, 1961
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-3.21- Sears, atomic train, 1960

-3.23- Sears, doll house, 1961
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—-3.24- Sears, toy kitchen appliances, 1960



$399

Easy way to discover the
wonders of the human body

The “Visible Man” Kit. A valuable teach-
ing-learning aid that makes studying the
human body interesting and fun. Marvel-
ous do-it-yourself project. Instead of just
reading about the parts of the body, you
see them, actually put them where they
belong inside a plastic skeleton of the

bone structure. Clear Lucite “skin’ houses

the circulatory system. So life-like that
it’s startling, Anatomy chart, study guide
and instructions included. 3§ scale model
- - 16 inches tall on base,

8 N928B2—Shpg. wt. 3 Ibs........... $3.99

The *“¥isible Woman" Kit. Model of a wo-
man with same material features as above.
8 N 9283 —Shipping weight 3 pounds. $3.99

The “Visible Head” Kit
Life-size model of the human head
and neck inside clear Lucite “skin,”
Fine detail will interest doctors and
students . . amuse teen-agers.

All components can easily be re-
moved  for analysis, Includes all
neck and head parts. Made of plas-
tic molded in 4 colors . . requires
little painting. Fasy to assemble,
Instruction booklet is included.

8 N9279—Wt. 5 lbs. 8 oz......$9.99

“The Seeing Eye” Kit
Twice life-size model of the human
eye, complete with skull section
orbit which serves as a stand. Fea-
tures an unusual lifelike motion
which is achieved by pulling on
wires which represent actual muscles
in the eye.

Fu]]y""‘-Easyt.o bl
Made of polystyrenc plastic. In-
structions, anatomy chart incl.

8 N 9292—Shpg. wt. 12 0z..... 5199

“The Beating H

Larger-than-life mode
man heart with displa
movable sections ma
the interior chambers
detailed construction.
So life-like you can
it beat. Polystyrene
includes a full-color
chart, assembling ar
instructions.
8N 9301 —Wt. 11b. 4¢

For the Teen-age

Pinto Groomer Set for your cowboy or cowgirl-
Helps them ride the range neatly. Break-resistant

(5] Sleek-looking Cat is 14 inches ta]l 'gé

1Tewelrverin.sa dast haldee Lo



Happi-time Sink
+ . running water

sges

Faucet wwivels to
tam waler on-afl
lior all “dally"s™ dishes,
Watertight plastic
banim, Eifal imches,

plate

18x15x27 14 in. high.
Esiy 1o assemble. Ac-
wemories sakd at right.
Shp. wi. 14 Tha

Fa L RIT LS L

Kenmore Range
has big oven

sgos

[E] 5o wealistic with

oontroly and koot
that really tern amd
click. Blg oven for
Pl
Chrome-plated bandle.
Litbographed kick
plate. 18x15x7hy in.
high. Easy boassemble.
Accemiorien sold a1
right. Shps. wi. 15 T,

TRHIMIC. ... .45

Chrome-plated handle.
Lithographed  deuhle
deors and kick plate.
18x1 5236 inches high
Easy to assemble, Ac-

kick plate on hase. 15z
18236 in. high Essy
toamemble, Mo grocer-
ben, ubemalle, Wi 1% Tha
FoMMSIC. ., . B0k

Save ‘3.3-3 to 14.54 on Complete Kitchen Ensembles

3.pe. Modemn Kitchan. Range, refrigerator, slnk
TN |m¢|-mm.n'. Wi A0 aSTLEE T8 M 1167 CA— Separabiy E30.47, We 68 e 3458

-3.26- Sears, human body, 1961 (opposite)

Kitchen Accessories for items at

A% H V128 —1-piacn Flai Beligeraior 3ot of bowl,
hottles wned make-believe food Shpg. w1 b B

A9 W 1132 =22:plagn Piawis “Flay Foaad™ Sen, Wi B '

% W V13T 17 phvee Cook ond Bokn Sa4, Assrrried
Inminam wiensils. Shie. wi, L b 2oz .o

d-pe Kichen, Range,

s ink. capboard

49 M 1128-=12-piers Plmiic Siek Sot. Shp. wi 1 B,

Kenmore Laundry
spsecset 8] G94

Specially chosen as a Sears Jubilee

4p Because lab tests
" prave cveryihing
really works . . just
like manmmy's

-3.27- Sears, 1961
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Isrom up above the
sky so high came the
MINI-MARTIANS
“pinky’" high

irj-marians ™

b

Martian Star House

Far beyond earth’s bustling pace

Mini-Martians dwell at ease
Zooming around {5 “outer space”, Mini-  Two elevated hanks for sleeping.
Martinns live and play, Nestledamong the  scanner to check on pala. ALl i
starn and comets . . a home so streamlined.  vacuum formed. Vinyl house closes
all their own, Brightly colored outside and  visits to “'other planets" | 155 §
in. Space car parks on terrace plutform. 48 N 9203 ~Shpe. wi. 2 Ik, 14 op, 538

Mmi-Mamans fot indluded wiih Ste Houss

S-— i
Bonnie Man Tesnie

"Carnaby Comet” Clothes for Mini-Martians

; (
Mini-Martians * l'l'l cach e Two outlits in each space-age sel.
* i Fuluristic sprites a8 mere 4% inches tall. They'll take |ﬁk = ]_ Star Time Togs. For all the Mi

vt their world above whers make-beliove is somuch -

fun. Macle of solt vinyl, their anms and bead move. Comb / =
and wash their roated hair. Hemove hoots for hanefnod :
space walks. Diressed in supersonic stvles. From Japan
Colbect all 6 and have vour own Mini- Martian community
A9NIZ46-Prol. Pook, Painted glasses. Wi Aoz 51,49

Martian girls, Hright eoborod siri
ane tent deess and hostess pajam

¢ 49 N 3206 -Shpg. wi. 3oz, . Set 8

Fu h ) Zoom Suits. Just the thing w]
; the girls take the seonter lor s
Esch dress has matching helmaot,
49 N 3297-5hpg. wt. $ox, . Set !is

A49N3Z4T7-Martil. Space bnd. Shpg. wi. 3 oz, 1,49
A9M3I248-Mini. In dlver-color cape. Wi | 1.49 3 Stellar Shifts, Just meant for
48M3248-Bonnia. In lupar sarong. Wi, 3 1.49 “ Gl partivs. Gold-evlor drees

49N3260-Meri. In solar shift. Shpg. wi. 3 oz 1.49
AGMNIZ251-Teanie. In cosmic tenl dres. Wi Joz, 1,49

guld-color headbamd. Bloe dress
star irimmed headpiece,
48 N 3298 Shpg. wi. 5 ox. . .Set 0f

4lunar Letsure Wear, For b
ing, pames of stnr tng. Yellow,
jumpser., headband. Bloe, white jum
49 N 3209 -Bhpy. wt. Aoz, . Ber 8
5 Galaxy Garb. For Marti or Prol
Pook. Full cape for cobd weal

short jacket and helmet for soooter
49 N 3292-Shpg. wi. 3oz, . .Sl

G Jot Jumpers. Professor Pook w
them, Marti can too. Silver-colo
ever b0 dashing lor Martian pan
49 N 3293 -Shpe. wi. 3 oz Bet

Diolls niot ncluded with abve outfit

-3.28- Sears, 1967
$ 2!1!]

Sporty Space Scooter for errands on the
<100  Cun MinkMartian drivee’

i T e



RIDE "EM, COWBOY

-3.29- Hasbro, Tiger Electronics (top left)
-3.30- Neiman Marcus, mechanical bull, 1996
(top right)

-3.31- Sears, Gl Joe, 1966 (middle left)

-3.32- Sears, View-master, 1966 (above) -
-3.33- Hasbro, Galactic Heroes (middle right) I - |§f
-3.34- Hasbro, Transformers (left) g ™
-3.35- Sears, James Bond toys, 1966 (right)

{
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Callisto . . astronaut
" from Jupiter

1 I be friend or foe?
Mattel's green plastic
alien . . transparent skull
revenls hix superior ho-
manoid brain. Posable, 6in.
tall. Space sensor samples
space mattier.
49 C 598659-WL 6 ox. 32.44

banries

MOON COPTER . . mator roars, lights blink,
blades whirl as it taxies and turns

tic astronaunt jargon , .

v

Major Mett Masol
with Flight Set

2 Mattel's space hero
* and leader of the Men
in Space. Complete with
jet propulsion pack and
space aled for short trips
in space. 6 in. Plastic.
Shipping wt. 8 ox.
43 C 59088, . . .5ct $2.99

Mattel’s Talking Space Station . .
s hear the voice of Matt Mason

3 “Ready for blast-off . . 3, 2, 1", Listen in to authen-
activated by pull-string.
Control panel is complete with “Rashing™ lights, radar
scoeens, scanners. 2 movabbe chairs. Closes into carrying
case, 13ndx814 in. high, Vinyl. Figures not incl,, see (2)
]_Tj andl 49 C 59058, Uses 2“0 balteries, order pkg. below.

49 C 59868—Shipping weight 3 pounds. . ..., .57.99

* MAJOR MATT MASON

Mattel's Uni-Tred and S

{ 6 and 7 ) shown an eopes

Diual action tow-yoke links the powerful lmar

tectively tinted space bubble, Astronnut Jeff

wiews lunar landscape from his stationary position

space bubble. Matt Mason (sald at left) drives the dim
(uses 2 "I} batteries, order pkg. below left). 19

79 C 59061C—Shipping weight 3 pounds. . ... .,

43 C 59058—Astronaut Joff Long. 6 inches tall.

4-unit Convoy . . Astro Trac wilh

? Last Christmas wos $1.5.66. Vehicle of the fu

satellites as it traverses its own 40x24-in. me
vehicle has foam plastic rear wheels, front wheels
not incl) Plastic. Uses 1 “D" battery, order below,
78 C 59011C—Shipping weight 3 pounds. .. ...

Deluxe Billy Bl
(Shown o agpe

3 Eilly and hnﬂ

rocket vehicles with jm.t__

Wheels adjust for straight forward, right or left tums.
High-impact plastic body, metal trim , . 16 in. bmg. 2
figures incl. Japan. Uses 2 “D™ batterics, order pig. below.
49 C 5B07—Shipping weight 1 pound 3 cunces. . . .....54.99
-3.36- Sears 1969

SPACE MOBILE climbs over obstacles

B Bun= forward or reverse B-whee] drive lets wheels oner-




—-3.37- Sears, 1969

THE MOON

/

¥ Zgage 4

-3.38- Sears, 1969



20-inch Spyder Bikes
just for the Girls

White flower-fun baskets . .
1: lor frames, trim

Single-speed Junior Spyder

1 This bike grows with your daughter] Re
Standard size head and seat post let you

sent and mini power-grip handlebar with full

Redline 20x1.75-inch tires are fully pneamatie 1)

leg reach. tix%xb-in. deep minbow color vinyl ek

6 A 47569M2—Shipping weight 39 pounds

6 A ATEIIN—IWithouw! baskei. Shipping welght

Training Wheels. Wide track. Steel. Fits most |
& A 48602 —Shipping weight 5 pounds

Flower-wild three-speed

A three-speedster that will have her keepilng it

Pick the gear ratio with twist of the right hisd
action just like a motor-cyele accelerator, Femi
like flower decorated white vinyl covered seat i
whitewall tires. and the Bx 14 05x8-inch deep lowerds
basket. Front and rear handbrakes with easym
levers, Coloriul turguodse frame with chromepls
power-grip handlehar, support bar, Adjustabie b
6 A4TT19N—Shipping weight 41 poands. |

Racer-stripe single-speed

3 Bright white stripes on the flambovant "
Matching raspherry frame . . a real mover oo il
tires. Front 20x1.75-inch tire, rear 20x2.125-0c008
Rear coaster brake delivers straight-on stops: Chig
grip handle bar and seat support bar add & shing
covered banana aeal for real riding comfort 8
reflector, Adjustable leg reach. 8x145x8-in, basl
6 A AT5B3IN2—Shipping weight 47 pounds. . L0000
6 A A7562N—W ithont baskel. Shipping weight 43 poon

Single-speed 20+ 16 Gremlin

The distinctive Gremlin frame complete with b

Iront sits perched on two different sized tiee B
mini wheel, big 20x2.125-inch rear cheater slick S8
white raised billboard letters. Frost-lemon colos
chrome-plated scoop fenders and power-grip b

Frost lemon and black vinyl coversd banana
support bar, Bendix coaster brake plus rear
F-inch diameter reflector for safer night time
reach. Wicker-style vinyl basket measures 82141838
6 AATT1SN—5hipping weight 38 pounds. . .....0000

& " 4 |
-, 1
-3.39-Sears, 1971 @@ "4 All bikes on
\ : are sent pan
1 ||IL .I ..-II"‘.“ﬁﬁ.‘.l‘ll"[..-' d“’luu I'IEEdI




Ted Williams 2-man Pack Tent EED

h sewni-in floor with insido-zip storm flaps "5

v e Ltk i s oonder. Waler ropellient finlh. Really lizhrecight nnd casy (o carry . . weigh juat 1535 peandi. Pitchos in
)l o faz, poften drill, 4-nn cotion sheeting foor, mimsiey wih ootsde aluminum dreme Vinylcomoed eplon o bas eealed
- Ml.'l.uu-hd.!u.!ll_ﬁnﬂlhq.rq-—ndnhl In\.n-n-mrrrq m.n-u-h'rm.rm-.

windw wcreem door.
ﬂ-tll'l e pepredlenil Gaish. Mads Tﬁmmm:n‘xi Bncbl':ﬂ [
'I'DIHMGJILM-:.I'L“-!L pE ] rwtlih:hh"l'hlqrhql.. -:hn?gﬂmd:n-gid-h:r?lh_
ool

lpgmred e E.IL:I.-JJ.IIJU\L Bl and arangs
5 Bt Mitar. 2 e of s s rom g o e g o gk
mmimmudullmmﬂmwu. —
teraites and pooaing Liwe paatesn cn pags S0 mmﬂi -1k

—-3.40 - Sears, Ted Williams tents, 1971



Row, Row your way to o more streamlined
e, to better muscle tone, increased activity

MG MACHINE.
frame is silver
mfortable  con-
i rubber wheels
sth rowing. 3
ted steel springs
jngts spring ten-
toair foot rest . .
wrds. Polished

handle grips
g8 with rublber

fg] DE LtwxE RowiNg MACHINE.

Wickel-plated seat, foot rnest,
standing platform are extra durable
- . won't chip. Silver gray frame of
strong sieel Cn:-mrnrlabﬂ contour
seat mounted on nabber wheels for
smooth rowing exercise. 3 nickel-
plated steel springs plus 2 extra
::i:lrill.n’ﬂt Avare tEnsion in exercises,
-ontour foot rest . . ateel guards
protect feet. Highly polished hard-

bber bumpers.
Ning exercise at
[pping wt. 18 lbe.

wod handle grips. Sieel legs. rub-
ber fect. Rubber bumpers. Provides
wonderful

exercige! 48x13 M xE

bim. inches, Shipping weight 18 pounds.

Livoa 51295

-Red Massager

d Heat Oacillating
 Massage action stim-
wulation in muscles,
ieep, penetrating heat
onthi_lm. Helps rali_ﬂ'q
8, it frndoe to sprains,
over-exertion, every
e, Stinwlates healthy
n in facial muscles,
alp, Durable plastic,
flate, UL listed. 110-
flcycle AC, ~

—5Shpg, wt. 12 oz, $5.49

BK02521L-52.50 down, Cash $22.95

Chest Exerciser

Spwing-Fulley Chest Exerciser,
For bodyv-building effects.
Adaptable for men, women,
children. Helpa Improve pos-
ture, limbers and topes the
muscles. Helps strengthen and
firm chest and bust muscles.

Comes ready for installation
to any wall or door. Easy
to install . ., ., directions in=

cheded. Spring tenzion adjusts
ensily, Shpg. wi. 9 T
BE 2504, vanres B13.95

Sun and Heat Lamp . . .
Sun-bathe indoors

Spertl professiomal type. Fro-
vides elfective therapeutic heat
rays and full-bodied sun bathing
in the privacy of your own home
in any wenther. Works three
ways: emits ultra-violet and
infr-red simultansously or sep-
arately. Adjusts from 51 inches
to 69 inches.

Built-in timer for ultra violet
use tiprngoff lnmpantomatically,
helps prevent ovVersxpogure.
101 20-vaolt AT, INC, Wil
l'ihitprnl lreight, express or
vruck.. Shpg. wi. 33 b
BEM2S99-£7.50 dn, Cosh $72.95

Exercise Suit

Fitted elastic wrist and ankle
culffs, help create perspiration.
Easy to use. Just wear guit
while you garden, clean loise,
participate in Bparts, exercise,
Suit is made of heavy vinyl
plustic with a 30-in. zipper, elas-
ticized neck, wrists and anklets.
Medinm size fits persdng up to
& feet tall, Large fits those over
6 feet. Sfale gfite medium or
rge.
B K 2506—Shpg. wi. § az.,.53.29
Lo N

—-3.41- Sears, health aids, 1957

-3.43- Sears, Radio Flyer, 1956

-3.45- Sears, Ted Williams Fielder’s Glove, 1971
(opposite)



.SIZED JUST FOR YOUR CHILD

Thase gold-color applances run on the bast kind
of energy . . your child's imagination. Heawy-gaugs

|- steel sections have smooth, rolled edges to help protect
flooss and fingers. Assembly instructions, Ages 4 and up.

. Retrigerator-Freezer with
New at Sears . . “ice-makar” and 5 shalf areas

b g 313 $1599 =

) 3 Vo dholls cam bave chean clothe, oo Just B the platic  § A doubls-door reirigerston that even bas & real looking
itub with wwier, gt b G clothes and “eel” the dal “lor-maker™ b= ihe lroceer companmest, ot glastic

ar ary Tochidos bos for empkying waise. & arnpas wilh slabag denr. Side by side dewry
s 1805 inches high Buy i the sasy way—csder by whow pictuses of [eoe! on shalvm, Mlessurm [abinih inches
b hih. Fooed in not iechaded, reirm.

P 1O —Shippang weght | § gourss (1] TN 1B —Shigeping weledd 13 pounds, ... R

-3.44- Sears, 1975

;Dl err@ ..where you'll find a Ted Williams

Fielder's Glove that feels like it's already broken
in the first time you step on the diamond.
Special heat treatment shapes glove so it fits
naturally, comfortably. Deep natural pocket helps
snare anything you can get hold of. Flex-action
hinge snaps over ball and holds tight. Another
nice part of our story: the price. Just 5] 75

:
1
:
j

o EEETEE
i

e it

i3 _h_!?:!‘ £



Introducing
a new game
from

TELE-GAMES

LECTRONIC GAMES

Fast-p
you play

Designed for Sears by Atari—
one of the leading makers
of electronic games

ACTION SPEEDS UP
.ﬂ.'i}Tl:l MAT!LAL LY

YOU HEAR THE

SOUND OF ACTION

410 Sears] 25

-3.46- Sears, 1975

Wish ¥ Book
value,/ “Pong” TV Table Tennis
with all the action and sound
you find in commercial games
costing hundreds of dollars more

An outstanding 39895
low price . . only

tart the game, tser
lly amd smack the
jusi atimch snienna chang
i ol cakd i control pa
ard. 'l-'lalh with any sise _ulu:rl =
: high. TV mat inelwdel
88,95
setold current w DL voltage. UL
Inchades twemy ol

SCORE SHOWS Up
ELECTRONICALLY

RELIABLE
SOLID-STATE CONTROLS




Mini-Martians
From up above
the sky so high
come the MINI-
MARTIANS
“pinky” high

Sears, 1967



Why BAUER "Conbiolfed Hight"
SHUTTLECOCKS ARE THE CHOICE OF

) I CHAMPIONS

!
i

il
g
th:Ei

[P J
trabum il s brokpr, remsbennrd = uh e
Y B ————
this Thrlim Dalins Bird tle werbdls

He
i ol

i
i
i
L4

}

P |
_",‘,"E foneor Wadmysminn Sdmnbo el
Je= BAUER SHUTTLES, nc.  %° BAUER'S SHUTTLES. Inc
=9 TR WL A P TATTLL USA

-3.47- Eddie Bauer

—-3.48- Eddie Bauer, Kara Koram, 1954



, with the hel
risimas 1982,

255 can be al o
5 His/Her Gifft for C

ATIPE

 HIS/HER GIFT 1982

exercise. As a comy
of elements directed by o
gives you starthinghy
tours — move it speed, noute, sensations
of change in grade overthe terrain

.- & .
zes the modern m jifs ) mcH - i C ays, 5 1y for LaserTour — you'll want to travel
- 1 h, and for pure fun

n with Lifec
er. and an
ed video disc with approxi-
f tours, 20.000.00.°

-3.49- Neiman Marcus, His and Hers interactive bike, 1982



R}LO
TRAINING
FOR

THE

NEW
AGE

12BA Since pola's
infroduction ta England
in 184%, determined
polo players hove known
the advantoge of con-
stant froining. Britain's
Lord Mountbatien once
built o wooden horss
en shipboard, ond
trained sailors for

o maith with Malla.
Mew there is the Polo
Tech Trainer from En-
gland, computerized
and machanized to
simulate the octual
conditions ond feel

of playing on the field.
With this high-tach
frainer, the player can
develop cornect fiming
and striking of the ball
while at full gollop, be-

fore ever geing onlo
the field. Ideal for o
beginner, invaluable for
the experianced ployer.
Thea troiner show conters,
canters, and gallops
ahead; o light on the
head signals when 1ea
much pressure is on the
reing. With the special-
ly devaloped rubber
ball, ploy in o restrict
ed area can fesl like
the gome of full gal-
lop: Bast of all: no
chukkersi Allow 8
weeks, Green wooden
bose rot included,
Cotaleg order only.

128A. Pit Pola Lrd.
Polo Tech Trainer,
12,000.00 (x)°

*gift wrop nat available.



bonbons ofter the first dob , uethol lote b
the yeors. To celebrote thal enlerioining, exasperating, enduring
The brillia ailian les )
mr-; mr:-'n'ﬁ-.n:rl'.l famous art out of Berally anyshing: du-an_-r Dré Wapanoar hos sarned inter nur nal fame for -nol-mn tha
s evenl Here, he will copture your Bkenesses in o doulse i ral lents. Nestlad among the bronches, up off the gro
e Syun. Tou coems o h o fromed 408 x 48° museum- sol-diameter hardwood floo ¢ round mofiress in
x -:|| o, g ||T|Ipdod ¢ 1 the good
i Jarwing,
and lat ||'|E' rsing sun wake ji 1 Il promise not to disturd you oo
sarly. If vou promise *?rm GIFT for mons deloils.
97 Teoeterd by Dré ¥

-3.51- Neiman Marcus, 2007

-3.50- Neiman Marcus, 1991 (opposite)




FBA “Moding” Is an exding new way o
roller shate, creotes o great off-seoson workout
for ice tkaters or skiers. With the wheels 38t in
i, ther motion s not lineor, but side to side —
warking both upper and lower body. As a low-
impoct spof it's sosier on the joints than nenning.
In sizes 3-11. For women, size down 1% sizes
By Rollerblade® Mai Order only.

FEA Macroblode® skates, os shown, 246500

P88  Surf in the winter with the Snowboord

A fost-rising winter sport, Flaxdble fibonglass with
foom core, umthane fip ond i, UV coofing.

| 70em long, @ weighs B Ibi. Coloms and pabiern
o shown. Adustoble bindings it mest boot
sizes. From Mail Oirder anly,

PBR. K2 Sncwboard with bindings, 554.00.

9PA-F Dovid Upbon, PhD., resecrched and
safected saller aquipment for 1t to compile the
Uliengte Hiness Boom,

The Polar Accurex® Hearl Rote Manitar it
wsed by world coss athleles o improve pardfoem-
once by increasing oembic copacity, maximize
recovery, owoid injufies ar over-inining. Ir's the
single most impoarant aid jo amyona’s worlpul
progrom, BOG actunacy eliminales guess wark,

Hoggon dumbbells and rack am professional
auiby. Durbbels hove ongiomicolly conbounsd
handles. The 10 pais am mods of chrome and
sobd steal, weighing 4 to 45 lbs. The rack &
made of wolid stesl ond polshed chrome, Rest
ore coaled with PVC lor protection,

The Hopgon Adjustable Bench (not shown| s
made of chrome and solid siesl. Measuring 18

x 48" it occommodates o wide varely of exer

cizes, The bench bock easily odpsis from o fat

o a ful vpe'u]l:r ponsiian,

The LileFitnes Lifestep 1000° is engnoomd
o ghe the moximum benefits with the least sess
1o the body. Fingerfip contol determines intensiny
of workout, Digilal readouls display sneny oul
put v, gool, calores burred. Cpenatng dimen-
sioms of the wnit ore 34" wide and 49" long,
The Chollenger Mach 5* waoking/iogging
tsodmill hos o speed ronge of 0-10 mph, on 18
x 51" surace. It con be self.peogrammed, and
shares ¥ pogroms up ko 40 sioges sach. The

unil i equipped with 5 pee-axisting programs,
The 21st Century Workout Ovbatren® i1 o
non-napeiive, no-impoct workow! os much fan
i it i beraficial, A salfe ond sasy cordioves-
culor wnlt for oll lovel of ckility, ond o theill 10
ridel Con be set up indoos or oul, Reguires an
11" squors ama,

FPA. Hear rale monitor, 249.00 [X].
%8, Durbbels, rack, 3730.00 [X)*
9C, Adistoble bench, 71500 [X}”
S50, lilestep 1000, 345500 [X)*
%7E. The Cholenger, 410000 (X)*
F5F. Orbatron, 895,00 (X2

All ilams on poge 78 and 79 om ovalloble from

Mail Cirder only, For mene Infoemation, col
ol hee, 1-B00-MEIMANS,

-3.52- When rollerblades were new, Neiman Marcus, 1990



-3.54- Neiman Marcus, underwater BOB, 1994

—-3.55- Neiman Marcus, robots, 2003
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-3.56- Neiman Marcus, 2004




-3.57- Neiman Marcus, 2007







Around
the House
(and the

House!)



Around the House (and
the House!)

Not only could you buy everything you needed
around the house, from appliances and fur-
niture to bedspreads and carpets, Sears and
other mail-order outfits would also sell you
the materials to make your own house.

When mail order started, 65 percent of
the United States population lived in rural
areas. But during the early twentieth centu-
ry’s industrialization and immigration, veter-
ans returned from war eager to start families,
which created a pressing need for houses in
both urban and suburban areas. 1920 was
the first time that the number of people liv-
ing in cities outnumbered those living in rural
areas.

In 1906, Aladdin Homes of Bay City,
Michigan, was the first company to offer pre-
fabricated homes by mail. Sears launched
their Modern Homes Catalog two years later,
though initially they just sold house plans.
Sears started selling the home kits in 1915
andin 1916, started their own mortgage busi-
ness. A number of other manufacturers also
offered mortgages—a very profitable side-
line, until the Depression when the number
of defaulters skyrocketed. Montgomery Ward

116

started selling house plans in 1911. In 1921,
Ward partnered with Gordon-Van Tine to
sell plans and materials; they stopped selling
houses in 1931. Though they were marketed
under the Wardway brand, they contracted
all of the manufacturing from other mills. The
Lewis Manufacturing Company (later Lewis-
Liberty) were the other prominent house kit
purveyors.

Sears’s initial catalog offered forty-four
different models ranging in price from $495
to $4,115. A typical home filled two box-
cars and came with up to 30,000 different
pieces. The homes came with a seventy-five-
page leather-bound instruction manual plan
with the new homeowner’s name embossed
in gold. In addition to precut lumber, 750
pounds of nails, glue, plaster, paint, windows,
doors, plumbing, and electrical fixtures and
bathroom tile floors set in mortar, Sears
included floor plans suggesting optimum
placement of Sears furnishings (sofas, chairs,
beds, dinettes, etc.) as well as two trees for
planting in the front yard.

While these new homes helped to spread
modern innovations like central heating,
electric lighting, and indoor plumbing, not
all communities had electricity and water
systems; Sears continued to offer a $23 out-
house well into the 1920s.

In 1918, Standard Oil had just opened
a new coal mine in Carlinsville, lllinois. The
miners and their families needed places to
live so the company wrote out a check for $1
million to Sears. That money bought 192 pre-
cut Sears houses; 156 of which were built in a
twelve-block area of Carlinsville that became
known as the “Standard Addition.” (When
the mine closed and the town fell on hard
times, it became known as the “Substandard
Addition.”)

The Depression foretold the end of the
house kit market. Montgomery Ward stopped
selling house kits in 1931; Sears stopped in
1940. Between 1908 and 1940, it is believed



that 500,000 mail-order houses were sold;
roughly one-quarter of them by Sears. Of the
major prefabricated house manufacturers,
only Sears is still in business. Kit homes con-
tinued to be of interest; a 1925 Lewis home
in Chevy Chase, Maryland, which would have
cost less than $5,000, sold for $550,000 in
2001. Also in Chevy Chase, a Sears home
recently sold for $816,000.

In 2005, the fishing/hunting catalog Orvis
introduced its own log cabins that can be
shipped to the owner’s favorite fishing spot.
They offer six different models, which they
are quick to mention are “premilled, not pre-
fabricated.” Each is named after a river or
lake—so The Rogue is named after Oregon’s
river, not the village cad. Turnkey prices start
at $500,000 including walls, doors, windows,
beams, roofing, and hardware. All models
include a “Sportsmen’s Room.”

Catalogs also reflect the changes in the
utility and design of the domestic environ-
ment. Initially, labor, from canning and bak-
ing to water heating and laundry, was done
at home and by hand. Catalogs provided
the requisite Mason jars, cream separators,
and washtubs. After WWII, when appliances
were designed to make housekeeping more
efficient and less labor-intensive, the mass
production of appliances flourished. Sears
made the world safe for the avocado-col-
ored appliances of the seventies when they
introduced the Kenmore Harmony House
appliances in Sunshine Yellow, Malibu Coral,
and Aquamarine, in addition to the standard
white of 1940.

Catalogs sold iceboxes well into the
twentieth century; the mechanical refrigera-
tor wasn’t invented until 1913. Boxy refrig-
erators were introduced in 1916; freezer
compartments were added in the thirties.
Sears’s Coldspot electric refrigerator was
the toast of Paris when it was introduced at
the Paris International Exposition in 1929.
In 1937, a streamlined Coldspot, designed

by acclaimed industrial designer Raymond
Loewy, won first prize for design at that
year’s Paris exposition.

For washing, metal tubs replaced wooden
ones in 1900. Early washing machines were
hand-powered. In 1929, Sears offered the
motor-operated “Gyrorator” for $79.50. The
first one to wash, rinse, and extract water
from clothes was Sears’s Toperator, intro-
duced in 1933. In 1947, Sears introduced a
top-loading automatic washing machine for
$239.95.

The first portable vacuum cleaner was
introduced in 1901. Unfortunately, it weighed
ninety pounds and wasn’t a big hit. James
Spangler invented the “suction sweeper” out
of a box, a fan, and a pillow case. He incorpo-
rated a rotating brush to lift up dirt. He sold
his invention to his friend, “Boss” Hoover.
Hoover introduced the first vacuum with a
cloth filter and cleaning attachmentsin 1908.
Sears offered its first vacuum cleanerin 1932
for $24.50.

Early stoves were powered with wood,
charcoal, and coal. Gas stoves gained popu-
larity at the end of the nineteenth century and
were offered by both Sears and Montgomery
Ward; the electric stove was invented in 1906
but didn’t catch on until the thirties when
most American residences were electrified.

The microwave oven was the accidental
invention of an engineer at Raytheon who
noticed a candy bar in his pocket melted
when he walked past a bank of radar tubs.
Christened the “Radarange,” the first micro-
wave ovens cost $2,000-$3,000 and were
originally marketed for commercial use.
It wasn’t until Raytheon acquired Amana
in 1965 that the microwave took off in
American households. The microwave oven
first appeared in the Sears and Montgomery
Ward catalogs in 1971. By 1975, sales of
microwaves had surpassed those of gas
ranges. By 1976, more Americans owned
microwaves than dishwashers.

117



For years, Americans had heard that
television was just around the corner. A 1938
article in Radio News asked, “Is Television
Here?” “Yes” said the vice president of the
American Television Institute; “No” said the
president of Zenith Radio Corporation. RCA
introduced television at the 1939 World’s Fair
as RCA President David Sarnoff proclaimed,
“Now we add sight to sound.” NBC began
regularly televised broadcasting at the fair.
In the early days, Sears invited customers
to attend television demonstrations, while
RCA offered salespeople seminars on how
to sell the new technology. By 1955 when
catalogs and manufacturers introduced
color televisions, there were roughly 40 mil-
lion black-and-white televisions in American
households. Sears’s and Montgomery Ward's
color televisions were advertised for less than
$500. In 2002, Sears Kenmore was the “offi-
cial home appliance” supplier for the Winter
Olympics in Salt Lake City.

The rise of the suburb also spurred
America’s love of growing plants, and gar-
dening catalogs flourished, introducing many
foreign plant varietals to American garden-
ers. Plant developers were protected from
imitators when President Hoover signed a
law allowing new plant varietals to be pat-
ented like inventions. The garden catalogs
were known for their optimistic, almost over-
the-top language, touting fruits, vegetables,
and flowers of previously unimaginable gran-
deur. Wayside Gardens offered the Amaryllis
Hercules and the Rose Double Knock Out;
Burpee offered the Tomato Mortgage Lifter
developed in the 1930s by a gardener who
paid off his mortgage by selling the plants,
which yielded immense, flavorful toma-
toes. One of the more peculiar innovations
was Kelly Nurseries’ Fruit Cocktail Tree, an
“amazing one-tree orchard” that grew nec-
tarines, peaches, plums, and apricots on the
same tree. Kelly Nurseries also offered the
Apple 5-on-1 Dwarf, which is actually a small

118

fruit tree with five different apple varieties
grafted on one tree. A Pear 5-on-1 Dwarf was
also available.

To avoid disappointment, garden writer
Ken Druse offered home gardeners the fol-
lowing advice:

1. Read the catalog.

2. Mark those plants you believe you
cannot live without.

3. Fill out the form.

4. Tear up the form and throw it away.
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—-4.1- Sears Kit House, 1918

The Improved Simplex Typewriter

THIS MODEL IS FULL LETTER SIZE

Writes All Characters, Including Capitals, Small
Letters, Punctuation Marks, Figures, Signs, etc

OJPFUBLWTHEROIANDGSKYMQVXZ123456
67890¢ jpfublwtheroiandgakymqves
&ESTiH/——e/o") (1215,

= Blmns Trm )

Very Neat and Graceful Writing. m»..r glgsm’mnddnc iﬁﬂ"n thnls:; Tiated ot
page, wriling & rger  Tamber

b lhﬂ\ 4

Standard Characters i;:;n%ﬁ And 7 ccomoduter & sheet

s eatest mnd  most  abtesetiva writing, aod
No. 2380 Letter Size $7.50 o grocatly curprises st the
‘ImL wurk thab thin is capable
of produsing, Very littla Dﬂelimh ‘roquired
mn it is simplicity el o aperate.  Tou soot
(ﬂml.l\l tze yoursell with lhz lmmmnl wf
the keys, oo that after & short time
naturally megulve spoed  As with all our
Bimplex Tyn!wrltgn. the standard churacl
ore used, as aboye, but we will glodly
¥ou & epecimen of actual work dome w our
wul:bmu. You med a BIDBEX 'I'YDC writes
l‘y:wnlnl yoar letters, pos ad-
mu covel printing hhh‘, an
ate, Ench mmel!lm‘l E0EER ||l.|: LY
box. am cmplete,
carringe paid m any lddml M only $7.50

o, 2368, The Improved Bimplex Typewrlier. Price, Postpaid to ary sddvess.....ooee 37 50

The Little Giant Typewriter

A First Class Writing Machine for $1.50

PRODUCES THE FINEST WORK_JUST LIKE THIS 1234567890

are thousands of

mmnld llkp te use o typewrl
but whose necds and business do not
warrant the expense aftached to the

chase uod use of & ﬂﬂ! ormlltl-

ve doilar machine. To &

fkrly nmm:nc-a nur utm

GJluI_ L

gl e,
ulmph In mubruc:laﬂ:.,m that l
unuluyllmm rate |
ul% they woul

h= letters

:f!l lvq:wlmn Tove lttuu. afdreny envelopes,
of work not ki IIIE mwbine Wi
tibe of lni and fuil Driates Iostruttions for BAIRK the macia.

8. 2821, LITTLE CIANT TYPEWRITER. Price, mmu5150

LANDLADY: “Yeu'll have ta bill or leaval™ LODGER: “Thanks, awfuliyl
#y last landledy made me do o Ll

—4.2- At the end of the nineteenth century, Simplex made
inexpensive “Index” typewriters. They did not have keyboards,
and the acts of selecting a letter and printing it were separate.
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~ENAMELED LOUIS XV STYLE

Furnlture for s gracious bedroom! Every plecs kas the curves and delicate
colorlng charscierbitlc of Logls XV wiyle. Findshed In lvory emamel asd
enhtrasting deep sei-green. Dalnty Flomd designs on the paoels and deco-
mitive tooches ol beown sheding add o the w mance. The charming
Pewder Talile has a Einged mirror and can be i rmed [mio s qualsl e
wiiting desk.  Tope amd feonis selid herdwosd: by cadi.  Gesulne
onk imierors,  Mirrors of gensiee plats glas. Figured myon damask
kench euver,

Sklppet from factory in Central Tad.  Dod haa wood side mils. Dedding
und pooesssriss mol ladudod,

-
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a4 i el t Litlted.
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542. = Sanzs Eand Back EVERY PENNY Dua You 1f You Senc¢

-

-4.3- Sears, bedroom sets, 1934
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HARDWARE

ELECTRICAL GOODS

e T ]
BITEREN WANT - ALIMAYLN WART

SEARS, ROEBUCK anp CO.
o s e e CHICAGD

-CUTLERY

Modern General Barn,
% nd Frted,

IGHT, sir mnd enmilort for & mbved sbeck

are the specisl fratures of this General

Porpese llarm.  The oosstruction s of
the braced rifter type ibown om page 4

Groond Bear height, & frel 0 inchres.

Framing besber (s of Xo. 1 yellow pine.

The ownbls walla sre cove wich dreg sid-
ing of Cypress, “The Wood Etermal™ This
secwves B siremg End westher frsistmg com-
linstion.

To make the rool goad and sereeg we fur
nlali tighn fining tempesd and grooved shesth-
Ing bsards bo be baid on the rafiors amd covered
wih Fire.Chisl Shingle Roll Fire-
Chisl Roofing ia guatantecsd by ns for filseen
pears. [t rrermbies pabsied shinghes

Duwars i made of Clear Cypross, “The Wood
Fiernal® Ground Saor dedds and the deabls
hay dest aldde o8 Roll Rim Hangers. the
highest priced hazgers we haodle. A smaller
| door om ihe mow Soor level s gon-
wenmal for , many porposes. Al dsors are
=r -~ ready 1o bang in plsee and are
siperiof 1o thise prodeced by band carpentry.

wimdewa, 1% inrbes ihiek
b o
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Thaprd e ieresary ied ia AT e o= | 1B 1B Rl &
Biue. muleeadr gui™ Frainre topether with | B =S n
e dery, Saals aie., Paruialied Bt 1he peires ssseed - 4 - 1
Eaake B skl Tt Fetl fu el b melern feneral &= i a| | -
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i |
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Fricas of "ldeal” Modurn Geasral Purpare Karn Mo, 3080 *

—4.5- Sears, hardware, 1932
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—4.6- Sears, barn, 1918



Special

Easy Payment
Terms and Liberal

SEE THIS TRACTOR
AT YOUR NEAREST
SEARS STORE
SEE LIST BELOW

The Graham-Bradley Tractor is mo
power ot its very best. Built by z
cquipped by Bradley—guaranteed il
A mandout in speed, safery, Powes,

viaib, LYy comior, economy, beauty,
ubility. No more enthusiastic o i
users can be found todsy than ourll

Bradley owners. "'l can't keep my
it,™ says one. *The finest piece of
ever owned,” says another. Befor il
auy rfractor, wee the Graham-B X
it yourself—in your own ficlds—thae

GRAHAM-BRADLEY Two-Plow General Purpose Tractor

The GRAHAM-BRADLEY Tractor is sold through thedollowing Sears Retall Stores. We are continually adding stores toth
it is inconvenient for you to visit any of these stores, send for FREE Folder Number 972911, giving compleie details,

ILLINOIS ILLINDIS INDIANA . KANSAS MINNESOTA OHIO OUTH
Alton (Continued) [(Continued) Dﬂh-l}- ville M ol | (Continued) ] [
Aurora Sterling Tar Hunchinson o leater Elvria Siocs Fil
Blaamingion Yal Togreka St 1 Hamilten
Champalgn INDIANA Wa Wichita hMI:SS:_‘.'H;.IIH I\.!I.Ina it FL

T v Faa Cansns ity Ml
g frn, N wewvuewy  FammCiy  Mimga At
1! !I'\'.II 1 Wayne Padorak -“:.'llll:xlnl'x'ls WIsSE
midEanmpelis = : MEEB A
port Kentland lowa MICHIGAN Grand Islamd
alesburg K nox Battle Creck Lincolm
wom ville Ih'ﬂ!}cl.-mn !H-n!. City Omaha ik ..'Ile
H e detroll Sueulsavi
r_: ?n-,..”..l F'Ifirrn IN. DAKOTA 'Ilr"n.nlr.-lqn
Logansport Grand Rapids et ] arren
Ferwell ackscn OHIO Wooster
Marion IFI S 0H0 Akron aneaville
uncie Lansing A . OKLAHOMA
"R 2 Henaseluer M omroe Enixl
ecklort R himoma] Pontine atl Muak
Heck Island Seymout Skoux City Port Huran ws Ol ahs City
Speingfield South Bend Waterhoo Saginnw Tulsa

Wilh Ten
22dnch Dimca

FREIGHT
PREPAID

With Two
-bech DHscy

FREIGHT
PREPAID

e .

. 5
One-Way Disc Tiller
mmer, peneirates hard groand more readiiy
i-way discs, Rear wheel in set back nearly 4
ing iremendogs leverage 1o hold it In furrow In

ars Light-Draft Disc Plow Rotary Attachmen

tly balsmcod disc plow thai does & fine job even in bad Cmce over your feld withi the TORREY
o how hird the ground may be, this dise mt ment Fiebind vomr i ive s nll wosts




—4.7- Sears, 1939 —4.8- Sears, 1952



Our Biggest and Best Coldspot Upright Freezers..

SUPER-WALL CONSTRUCTION HOLDS SAFE, ZERO COLD FROM TOP TO BOTTOM

DESCHIBED ON OFFOIITE PAGER

0 qusher luns Big handy
409,095 ok

B cown, J19.50 mpenit

Sew o Coldspet Freezer ol
Sears Cotobeg Sales Dffice

Thay'ta o= display in caep
uffcrr throughoe® Se coun.

14 cobic Lot
L=t 34495 iry. See pages 1347 o 1271
is ; for lscations and phoss
14 dowr
IS mamibiy number

P20 ., SEARS, BOIBUCE AND CO), Frun

—4.9- Sears, 1957



for kitchen, bath or loundry

@ mﬂﬁ: i - 1030 .
Plostics . . o wise choice both for
wiefulness and uwr app-cd

_,_._,__ <=

-4.10- Sears, Maid of Honor, 1957
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—4.11- Sears, first color televisions, 1963



Our brightest picture ever. . and now, a wireless remote control

Selectra Remote Control turns VHF set
on and off, changes channels, adjusts
volume from your easy chair. Works up
to 40 feet away—without wires!

Memory Power Tuning. Fine-tune just
once—then touch a button to change
channels

Our Most Powerful Chassis. Action springs
to life with 20,000 volts of picture power.
Picture’s clear and steady, locked in by
advanced automatic controls

Realistic Sound. You almost feel you're in
the theater. Music and speech pour from
six hi-fi speakers—two 6-in. woofers,
four tweeters. Use them for stereo . .
built-in input jack

Auvtomatic Poewer Monitor protects tubes
and circuits from damaging overloads.
Removable tinted safety shield

24-inch Lowboy . . Enjoy 26% more picture
than 21-in. lowboys for only $20 more

{Over-all diogonal meawre, 331-1q. in. viewing arsa)

As low as $DB796 S g awn

All the thrilling performance of our finest TV—plus a lifelike BIG picture—
in a slim lowboy console styled to go with any surroundings. It's fine furni-
ture you'll be proud to have in your home. Powerful far-fringe chassis in
richly finished, hardwood-framed hardboard cabinetry. About 37x15 inches
deep, 32 inches high.

With Selectra wireless remote control. Available on VHF sets only.
57 K 181N—Mahogany. VHF. Shpg. wt. 124 |bs. 16 monthly. . .......$337.95

57 K 183IN—Blonde. VHF. Shpg. wt. 124 lbs. 316 monthly. .. .. ....... 34795
Without Selectra control. See our wired remote control at right.

57 K 180N—Mahogany. VHF. Shpg. wt. 120 Ibs. $13.50 monthly. ... .. $287.95
57 K 182N—Blonde. VHF hpg. wt. 120 lbs. 374 monthly. ........... 29795

57 K 18050N—Mahogany. All-Channel. Shpg. wt. 120 Ibs. $/5 monthly 317.95
57 K 18250M—Blonde. All-Channel. Shpg. wt. 120 Ibs. $15 monthly. . .. 32755

Get a service contrac! af no increase in down payment . . see facing page

Traditional Upright Consoles, superbly
styled to blend in any decor — only $10 down
Our finest TV in our slimmest cabinets ever. Powerful far-fringe chassis

brings far stations near. Rolls where you want it on hidden casters. Fine
furniture finishes on hardwood-framed hardboard cabinets.

21-INCH SCREEN without remate
As low as 327795 control

(Over-all diagonal measure. 261-5q. in. viewng area)
Cabinet about 27x15 inches deep, 34 inches high.
With Selectra wireless remote control. On VHF set only.
57 K 165N—Mahogany. VHF. Shpg. wt. 102 Ibs. £15 monthly. ... . $327.95

Without Selectra control. See our wired remote control below.
57 K 164N—Mahogany. VHF, Shpg. wt. 97 Ibs. $13.50 monthly $277.95
57 K 16450N—Mahogany. All-Channel. Wt. 98 Ibs, $74 monthly. .. 307.95

24-INCH SCREEN without remaote
NCH SCREEN §0Q)r795 “hove
(Over-all diogonal measure. 331-3q. in. viewing area)
Get 269, more picture area than our 21-inch sets at no increase in down
payment. Cabinet about 28x16 inches deep, 36 inches high.

With Selectra wireless remote control. On VHF sets only,
57 K 185N—Mahogany. VHF. Shpg. wt. 125 Ibs. 316 monthly 534795
57 K 187N—Fruitwood. VHF. Shpg. wt. 125 lbs, $17 monthiy. . 5795

Without Selectra control
57 K 184N—Mahogany.

¢ our wired remote control below

. 120 Ibs. 14 monthly $297.95
57 K 186N—Fruitwood. . . 120 lbs, 514 monthly 30795
57 K 18450N—Mahogany. All-C el. We. 121 lba, 75 monthly 32795
57 K 18650N—Fruitwood. All-Channel. Wt 121 Ibs, $/6 monthly 795

Wired Remote Control

Turn set on and off and change channels from your
easy chair, 25-ft. cable. Order only for Medalist TV
on these two pages without Selectra control.

57 KI776—0Order with TV, noi sold separately. . . $9.50

MNOTE FOR BOTH PAGES: All TV UL listed.
110-120-volt, 60-cycle AC. VHF sets for channels
2.13; All-Channel sets for channels 2-83

—4.12- Sears, first wireless remote, 1960
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pre-heating £ gy (8 (A TG
the oven Do g Bl ol B
e G [
e e )
R BT i e K b
ks hem home
FACHLS - Figminga Cookis Jor -
)

1 pagem, L B 11
3 oot proAs

r.. - " ~ " SR ¢ Do Desigiehy - A0R R

—4.,15- Sears, first microwave, 1971 -4.16— Montgomery Ward, tropical decor



Looks like
a Million
and just as
good as It
looks....

Sears, tractor, 1939



OUR FINEST I9-INCH PORTABLE COLOR TV
GIVES YOU AN EXTRA LARGE PICTURE BECAUSE|
IT HAS A SPECIAL WIDE-ANGLE SCREEN

. . but Sears wouldn’t settle for just that

p THIS TV ALSO HAS A TINTED, BONDED-ETCHED PICTURE TUBE FOR
BRIGHT, RICH COLORS; CLEAR, DEFINED CONTRAST . . UP FRONT
IS A LIGHT DIFFUSER SCREEN THAT MINIMIZES GLARE

p IT ALSO HAS EVERY AUTOMATIC PICTURE CONTROL THAT WE
OFFER . . GIVES YOU EXCELLENT COLOR QUALITY

ceats ~ Bost

MEDALIST Il

538995

1 Trstant sound, brilliam I- , in. pecture B

secoeds. Aufoenatic tind lnd. wou make

mrvemer, akies bluer without ever losing

Thesh tones. Automatic color purifier

calor vivid, even B wt b s et

m.lt pictune tome with l:hrurm:l" comtral.

C lmrmy i maintained lrom channel to
chanmel by automatic chroma colos.

Vou ged the strosgest plrture and sousd sig-
nals electronically sebected by automatic fine
1|.|u1.|.qb,t Interderesde is mln.m'u.md. by !:rwd A
toma in contral, giving
lh|.||.n|'|. "hn‘:‘::nlu and m{:gn‘: ar\erml.l.lFI:

r . Pespomkive 1o 8 thuc your fis-

cnaitrol, to

}'Fnhﬂ-l 1 thndnﬁkh J-E.Eﬂw:dhﬂ -
ture-bright power. h-sounding 5-in. oval
speaker, For private Butening, tl;pbnnt and
pllulrvﬁuhrun 12-It conds. VHF, UHF an-
Lefinh, alide-male l.ll?m.ﬂ_ Ligh-
l\d channel in h1|.lr w-ﬂm.ll ETal plastie
deep. UL Eated.

cabimet; 1% 1 T 19,
WET KA1 l!h—; mﬂl’ Wi miil 38R 89S

2 ‘Wood Rollabout Cart For sets up to MY,
m. wide, Mix2kxMin. deep. [nasresblad.
57 K 45540 —Shipping weight 17 Tha.. 01098

For real “tote-ability” . . this Solid State
Portable Color TV weighs only 25%; pounds

= Completely solid state for travel durability. long set life
» Immeadiate sound gnd picture . . absolutely no delay

$269%°

A real comgpanion TV, and so matter hew olten it's moved the colors rersain vl

bevnuse of aubomatic color . Aukomeatic frequency control “homes ™ ool |
SEMOREESL pRcturs sgnals Auromatic keyed comtrol gasrds s
it Automatic chroma-coatrol maintaing

Pudl ™ o=l mens st Crisp 4-in. oval
S e g e

a

Buiht-in VHF antesna, cip-on UHF astensa, Budt-in mnllﬁ
cabimet. Sibver-color krim. | 1T - -.dn'n _Tm

WET K 4005 N—Shppng 2 poands . . Taiisaceralk

MMULATED BILOFTHIN 0% BOTH JCRIESY

-4.17- Sears, 1972



= Shag Bath Carpet

All-nylon pile that keeps its deep,
toe-inviting look with machine washing

Thraa lustrous
cobors inong
deep pila . . each
: separate yarn Is
= 134 inches long

piom £ & N

1488 =

| Mi-tone Shog. Luxuriowshy thick pile lemds a
o e bath. Bare fect will find it elegantly solt
 With esch siep you take on & shag, the pile
e b slighily. Every time it moves, different
yams arc cxposcel. That's why this carpet is
gow sail Lhan most others. You're always walk-
e widdi= of ihe Gibers. 1i's long - wearing, foo . .
e mosl. wscd arcas. Besists pilling and fuzzing.
mae for . . machime wash and dry sl meedivm
Colers keep theis bright, lresh ook washing

Hofe coir avsber
g £¥3-Twwey Beoars desp
e ki S - Trawkerry Pk casp
gl Fid-dvccads laal
. hame foam back scis ns 8 cushion,
o b ekt slipping. Pattern and Instructions
ipet. Wi sumrest washing sires 5x8 feet and
operaled laundry.
e ol vl sl amdl lemgesd painds hofore arderimg.
eb-lool. Shippiag wi. 7 ha. 10 oe. . . 31488
- bool . Shipping weight 10 poamds 18.88
Sl food. Shipping weight 13 pounds, 2588

—-4.18- Sears, shag bath carpet, 1971



Irish Tapestries

Irish Tapestries has become
one of the major woven

A. THE SLANE DESIGN: Bedspread: Colour (code 2) as
illustrated with 2 inch binding and B inch Iringe.

badspread manufacturers in Sire Description Cat. No Ann';.o: Prica Surface Awrmami
ine, fringal wtighl

:i‘;.':::;é" :""'r"';"l"“"";":"’“ Eax 110" Twin 61352  7ibs $64.00 3575 $17.00

bedspreads into the fashion B x TR 05 1AM
b i 104 x 1207 Quoen 61379 9%ibs 880.00 s675 51950

world of home furnishings with 120x 120" DualKing 61387 10%Ibs S102.00 $7.60 82150

acceptance of its design and ¥

quality on a world wide basis. &

100% pure new wool.

FLOOR PILLOW RN o r s  PILLOW SHAM
Slane design. Size, J : - t esign. Size,
including fringe 27 x 27 ins . - - including fringe 21 x 27 ins.
Approx. 24 ors ) " Approx. 17 ozs.
Colour (2| as dlustrated L 4« ‘ Colour {2} as llustrated.
Stuffing not included. - *‘_ "t Stuffing not included.
Cat No 61395 Price each $14.50 Cat. No. 61409  Price each $12.75

Airmail 53 25 Surface 5175 Airmail $3.25 Surface §1.75

a0

—-4.19- Shannon catalog, 1971



We are the First to Offer by Mail

As everyone knows who knows anything
about wine, Frank Schoonmaker, nu-mht-r
“Diplome de I'Academie du Vin de France,"” is
the world's leading authority on wines of the
world. Nothing like fine wine to console us when
faced by the problems and anxieties of modern
living, he declares. But to enjoy fine wines, one
simply must drink them from proper glasses.
Part of the enjoyment comes with knowing
what glass to use with each breed of wine. Now,
at long last, Frank has designed, and one of the
oldest American glass companies has made,
authentic glasses so your table ean be set with
distinction and grace. You will now know, not
guess, what glass to serve wine to your guests.

These graceful, impeceably correct glasses are
handblown of the very highest quality paper
thin lead erystal, so fine and brilliant that wine

s enhanced, Schoonmaker glasses
e the mystery and uncertainty out of serving

wine.

—4.20- Vermont Country Store, Schoonmaker’s glasses

—-4.21- Neiman Marcus, mummy cases

Schoonmalker’'s Wine Glasses

From left to right, in the picture above.

1. CHAMPAGNE TULIP: 8 oz., for cham-

pagnes and sparkling wines.

THE CABERNET: 9 oz., for red wines.

THE JOHANNISBERG: 6 oz., for German

Rhine, Moselle or Riesling wines.

THE CHATEAU: 7 oz., for white wines,

other than German.

5. THE SOLERA:
fortified wines.

6. THE V.8.0.P.: a 7 oz. anifter for Cognac and
other liqueurs.

:'*

5 oz, Sherry, Port, and

Since mu-l Imri erystal glasses sell for 25 to
asonable in price. But
costs, we can sell no less than

R GLAF of any one shape. No. 11036
4 E,Imw-c» J'ul $10.00. Weight 4 lbs.

-4.22- Williams-Sonoma
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~4.23, 4.24- Liklys, 1959



There’s always more in it for you at Macra..]

Clairol true-to-light make-up mirror,

Macy"s Low Discount Price, 19.77
18-1. Dial light, office | a Re-
verses 1':!.'!11'1“hjl o mwwwmm Ii.;‘,‘L]llrer-

free illumination. Swivels, adjusts to any angle. FLMI.

Hitachi hair dryer

fits your hand, 14.95

1B-2, Gives cool or hot air instantly. Whisper-quict
mmﬂinnﬂmwﬂhﬁwnﬂnﬂrﬁym
hair in minutes. Slips into suitcase for travel. HDS000.

First at Macy"s, Brytone” lighted

make-up mirror, 12.99

18-3. Has three settings for daylight, office light or
evening light. B diameter mirror swivels to any angle. ..

Tru Image or magnified. Glure-free illumination. For
school, travel, vanity, SEE25,

hair dryers, make-up mirrors,

Norelco™ thermostatically controlled
stand hair dryer, 19.99
18-4, Sure, even, fasl

tings from cool to hat.
won't overheat. Has an altractive du-uhl: insulated hood.

Folds for storage. THP4606,

“Swinger” illuminated make-up mirror,
by Rialto, regularly 8.99, Sale 7.88

18-5, * Swinger” tilts to any angle, reverses
true reflection to magnifyi Wukmh 7%
in dimmeter, wnhdmmple:L Ihs. Lightweight:
carrying handle. Ivory, pink, I:Ine

“Duchess” vanity and travel make-up mirror,
regularly 19.99, Sale 17.99 .

IM By Unjversal Lamp, Variable light for
K-.g Hi-lo intensity switch. Compact, “':.'f io take
wilh you, FUC-601.

Mail und phone orders filled, see instructions on page 111, Sorry. no C.ODs Add *1 M-Mﬂhh

-

-4.25- Macy’s, 1970



-4.26- Richard Petty and Bobby Allison tout Sears DieHard batteries in 1973.



Shag Bath
Carpet
All-nylon pile
that keeps its
deep toe-
inviting look.

Sears, 1971



—4.27- Marshall Field, 1972




—4.28- Marshall Field, 1972




—-4.29- Marshall Field, 1972




—4.30- Marshall Field, 1972



LY

e

The down to earth treehouse e o

branches. It's a place 1o get oway and enjoy o sunsel, or o book, or silence. P30 phoce to toke o special friend.
It's o gozebo with trechouse ambience, af ground bevel,

Built in the tredition of the groat mountain comps of the postroodhis whﬂr af cromatic rdoeder, And for eve
tree token fo construct these gazebos, onother is abways planted,

The gozebo is 107 tell, 12" in diamoter, with encugh'seating-lor B pqnph It arrives p'bnﬂf oisembled, with vides
snstallation direchons. for your ln-cu,l. captraciar. Buily o lpsi I;Huhmt, this s handmade Ambricon inﬂ: art, by

craftimen wi'snmm e

mmdmg,uwﬁﬂw for delivery, For full infoemation, ccll 1-800-825-8000.
' Hunﬁnﬂdﬂl&oﬂ#&ﬂhmmwm

-4.31- Neiman Marcus, 1992




ISLANDS

—4.32- Neiman Marcus, aquarium tub, 1970
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Animals

The decades saw animals evolve (or devolve)
from workers to pampered pets. Through the
years, catalogs offered animal paraphernalia,
as well as a surprising range of pets, among
them, a Mexican burro ($69.95, Spiegel, 1955);
a Shetland pony ($299.95, Spiegel, 1956); and
a miniature donkey ($1,300-$9,000 depend-
ing on gender and pedigree, Neiman Marcus,
2002).

Since catalogs were founded to serve
rural communities, it’s not surprising that
early catalogs featured harnesses, plows,and
wagons that converted horses, dogs, sheep,
and goats into farm machinery and modes
of transport. Teams of animals plowed fields;
dogs and goats powered everything from
butter churns to cream separators. Horses
dragged buggies, carriages, and wagons.
With the advent of the tractor and the auto-
mobile, dogs and horses were transformed
from motors to man’s best friend (dog) and
little girl’s best friend (horse). Chicks were,
and continue to be, a popular mail-order sta-
ple but, as mail-order genius Max Sackheim
learned, when dealing with living things,
accurate projections are essential. Sackheim,
who helped to found Book-of-the-Month
Club, discovered that he could expand his
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farm supply business by offering the chicks
to the farmers’ wives, so they could start
their own businesses. The response was so
strong that he sold more chicks than he had
on hand. His staff had to scour the entire
Midwest for chicks and, according to his old
friend, Book-of-the-Month Club president
Harry Scherman, “completely upset the mar-
ket on baby chicks with one circular.”

Orvis’s “Dog Nest,” one of the company’s
best-selling products, owes its inspiration to
a goat. Owner Leigh Perkins’s son (and Orvis’s
current CEO) received a pet goat as a college
graduation gift. A Harris Tweed salesman vis-
iting from England got such a kick out of the
goat that he sent it a homemade “nest” when
he got home. The family dogs loved the nest
so much that they decided to offer them to
customers. Today, customers can order “Dog
Nests” customized to their dogs’ dimen-
sions and desires. The “Dog Nest” appeals
to people who want to pamper their pets as
well as those who want to keep them off the
furniture.

Roy Rogers was one of Sears’s most pro-
lific pitchmen. In 1949, he bought a gold and
silver saddle studded with rubies for $50,000.
Rogers traveled around the country with the
saddle, making stops at rodeos, a world’s fair,
and Sears stores. In 2002, the saddle fetched
$412,500 at auction.

The ever-outrageous Neiman Marcus
didn’t disappoint on the animal front. In
1950, Neiman Marcus offered gloves made of
baby ostrich so fine they could be (and were)
packed in walnut shells. Ostriches fared bet-
ter thirty years later, when they offered a live
pair of baby ostriches for $1,500.1n 1969, cus-
tomers could choose between a baby girl ele-
phant ($5,000), a Galapagos turtle ($2,200),
an entire petting zoo (burros, rabbits, goats,
Shetland ponies, and ducks—$1,750), or a
pair of gerbils ($35—and a flop). In 1976, in
honor of the Bicentennial, Neiman Marcus
decided to offer bison (“bicen”). The bison



on offer included a roll of uncirculated 1938
buffalo nickels (the animal’s coin swansong)
for $450, a stuffed bison for $700, or a pair of
his-and-hers live bison ($11,750 for the duo).
Gift wrapping was described as “optional
and difficult.” In 1961, Stanley Marcus over-
ruled his staff, who thought his idea of His
and Hers camels was silly. Someone from
Fort Worth asked if they could purchase just
the female camel. The camel was shipped
from the camel breeder in California to Texas
in the cargo hold of American Airlines. The
camel’s Christmas Eve disembarkation was
covered on the ten o’clock news. A woman in
Fort Worth who was watching the news with
her daughter turned to her and said, “l won-
der who's the darn fool getting that?” The
next day, she found out. The woman actu-
ally came to love the camel and built a spe-
cial house for it on her estate. In 1971, after
the success of the camel, the same daugh-
ter gave her mother another Neiman Marcus
animal gift, the $1,750 petting zoo. A man
from Hawaii called to order a Shetland
pony for his grandson in Oregon. The item
was not in the catalog, but the man said, “If
anyone in the country could help me out, it
would be Neiman Marcus.” Undaunted they
located the pony and had it air shipped to the
lucky boy.

In 1956, Edward Marcus came up with
the idea of decorating a Stieff plush tiger
with precious jewels and offered it for $1 mil-
lion. It was featured in Life magazine and
attracted the attention of a seven-year-old
boy who wrote the following letter: “Dear Mr.
Neiman Marcus, How much is your Life tiger?
Not the diamonds. | am a tiger collector, not
diamonds. | am seven, and | have five tigers.
Nor real, just play. | love tigers, especially
yours. Please send the letter and how much it
costs without the diamonds right away. Also,
can you charge it or do you have to pay right
away? | have my garden money, so please
send the letter right away before | lose it.”

In 1969, a man claiming to be a Middle
Eastern sheikh called to order twenty-four
baby elephants for a giant chess game to
be played in a valley between two moun-
tains. The elephants would be dressed as
chess pieces and the players would be on
the opposing mountains and would com-
municate their moves to riders mounted on
the elephants. When the mail-order direc-
tor called to check his bank references, it was
found to be a prank, later revealed to have
been played by a Los Angeles disc jockey. The
mail-order director thought of delivering an
elephant to the radio station with informa-
tion that the other twenty-three were on
the way with a bill for $120,000 but, fearing
it would encourage others to top the prank,
was dissuaded from doing so.

Neiman Marcus presaged the craze for
animal outfits when it offered a “10-gallon
hat for dogs” in 1963. It also offered a waste-
basket made from an elephant foot for $350.
The following year, a fox-covered wastebas-
ket was a steal at $30.

In 1999, Susan Bing, a former art direc-
tor for Tiffany & Company, started Trixie
+ Peanut, named for her two rescued box-
ers, to offer high-end products in a sleekly
designed mail-order catalog. Today, the cat-
alog is online, and she has a boutique and
website where she offers “designer collars
and leashes, chic pet beds and cozy blankets,
stylish pet apparel, unique toys and treats,
sleek pet carriers, fabulous feeding bowls,
and grooming accessories, as well as heart-
warming gifts for all animal lovers.” Her cli-
ent listincludes everyone from Britney Spears
and Jessica Simpson to presidents George
W. Bush and Bill Clinton. Bing offers such
items as the Chewy Vuitton Purse Dog Bed,
the Sniff Army Watch, Hairy Balls, Sniffany &
Company bed, a Furrari Bed, a Grand Lotus
Bed, and sparkling tiaras. Costumes include
the Afro Doggie Wig, the Penguin Hoodie, the
Pirate, and Superdog. For the holidays, there
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are Christmas outfits galore, but Jewish pet
owners will appreciate Chewish dog toys (a
Star of David, a dreidel, and a bagel) and cat
toys (a fish labeled lox and some Hanukkah
gelt).

Some of today’s premier pet design-
ers are Little Lily, Susan Lanci, and even
famed photographer William Wegman, who
designed a line of dog beds. Lara Alameddine
and Daniel Dubjecki founded Little Lily after
Alameddine’s Yorkie, Lily, injured her paw
and when they set out to find protective
shoes, “Lily did not approve of the shoes they
found.” Today, Little Lily offers fashionable
canine boots and other apparel, including
a line of dresses inspired by the Red Carpet
dresses (and tuxedos) of the stars. Little
Lily outfitted Reese Witherspoon’s gay dog,
Bruiser, in Legally Blonde. The company also
does lines with Hello Kitty, the Care Bears,
and Tinkerbell’s mom, Paris Hilton.

G.W. Little, a specialty catalog devoted to
“The Great World of Little Dogs,” has an over-
the-top collection of cocktail dresses, coats,
tuxedos, costumes, and toys. “For the most
special night on earth,” you could buy Susan
Lanci’s limited edition, red silk dress studded
with over three hundred and fifty Swarovski
crystals. At $375, you'll be tempted to see if
you could wear it yourself.

Today, the Pampered Pets catalog offers
fashions including wedding dresses and veils
for dogs and cats, as well as couture cre-
ations like the Dragonfly Kimono Jacket that
it calls “an Asian-Inspired Masterpiece,”
made of genuine silk with satin frog accents.
New on the market and a must for all fash-
ion-conscious pets are scrunchies that come
“complete with a scrunchie hanger for easy
keeping.”

In a more serious vein, veterinarians Rory
Foster and Marty Smith operated four ani-
mal clinics in Wisconsin before starting their
catalog, Drs. Foster and Smith in 1983. After
twenty-five years of selling supplies for dogs,
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cats, fish, birds, reptiles, and small pets, the
company responded to customer’s requests
to offer supplies for ferrets.

In a less serious vein, rapper Snoop Dogg
has his own line of pet toys and clothes avail-
able exclusively from Amazon.com. And while
there are no plans for a mail-order catalog, it
would be a shame to exclude the boom box
chew toy with a sound chip of Mr. Dogg him-
self saying “Bow wow wow, yippee yo, yippee
yay” or the Doggfather hoodie. Your dog can
be ghetto chic in no time.



100,107 Exclesively handerafted for
the Parness Collection, these exquisitely
designed beds for cots and dogs ore

reqlicas of thove manulachired in 1B
century France for the pels of the aris-

tecracy and royal fomilies. Every detail

it serupuloushy checked for authenticity
— woodwerk is finished in pure gold
leal, and labrcs meflect originol designa
fraem the period, In two styles: the
plumed pet bed is made of imparied
silk with four hand corved and cast
pincapples, pointed in gold leal and
occented with hand curled aitnich
feathors and silk pampoms, ) mea
sures opprox, 36 2 31 x 487, The pet
mansion, shapod like o necdassical
building, is hand painted in pure gold
and features an interior green velvet
cushion, domed fop with ball firal
three circular windows, curved break-
front fogode, ond a rear hinged doar.
Measures opprox, 54 x 43 1 58°,
Bath kmiled edition, destined to be
hairlocms of the huhere. Allow 10 weeks
for delivery. Call 1-800-825-RO00,
ext, 6303, for complate information,

100, Plumed pet bed, 7150.00 (X|.
101, Meodossical pet
mansion, 400,00 (X)

-5.1- Neiman Marcus, 1996




-5.2- Trixie + Peanut, Afro Doggie Diva Wig



-5.3- Trixie + Peanut, Chewish toys



)]
oL
&5
O
>

ds, ond rogiswo-
gisiry. For

W
Eﬁ
<C
O

._::.-

tion in the Interml




Does

this shirt
make me
look fat?

Company of Dogs



“Dogs have given us their absolute all,
We are the center of their universe.

We are the focus of their love and faith and trust,
They serve us in return for scraps. It is without a doubt
the best deal man has ever made, *

—Rager Caras

PAW PADS™

SIZE CHART
| Pad Widih
Meadum, ... 051"
Large e
AALBOG 192l

D. SELFADHESIVE .

TRACTION PADS PROTECT PAWS
Help prevent inguries from shding on sippeny
flaars and stairs, prodect paws from abrasions
and provicle betier traction for older and arthrive dogs. Ultrathin,
lightwesght, comionable and durable, they're backed with medical-grade
adheive to stay put indoors and out. Non-ioic, ypoalegenic black
Toughtek® neaprene with perforations. that allow paws to breathe
Indivicual cutowts ane shaped 1o fit each pad, Easy to put on; lsts
up 1ot wesks. Soress 5, M, L X1 please see charl, abowe
Fackage includes enough pacds for B paws.
DT1-087 Paw Pads™ $19.95

(8]

-5.5- Company of Dogs —-5.6— Neiman Marcus, rhinestone dog accessories, 2006

Retrieviers

P R

B. HANDKNIT SIGNATURE ALPACA SWEATER Sl B. QUILTED COVER KEE

xr Sionature Runnina Doa desian is knit into this clasuc rolled-

-5.7- Company of Dogs, carrying suit -5.8— Company of Dogs, sweaters
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.H.; and her camels .. for

peaple who have been promising
themselves to slow down.

Wwe'll fiy a pair of the slowest, surest
beasts on land from California to
your private casis® on the

fastest, surest wings in the air,
American Airlines. {They built an
airlira for the professional traveller,
50 naturally they can handle

the world's oldest “professional
travaeller” without a hitch.)

13A Matched pair of deser
plutascrats, 412500 (x]
{Dwlivary time subject to
availability of camels }

13B His abba of striped
Siamasae silk lined n Indian
silk with wool braid. By Cleopatra
170000 (.B0) Man's Store
13C Hor nomad pajamas, a
|eweled laast of plum and
turquoise silk. By Oscar de
LaRanta for Jane Derby
ETE.00 [ 1.00)

Couture Shog

“Within 1ha continemial U 5.4

—5.10- Neiman Marcus, His and Hers camels




ARE GIFT
HisandHers, 1983

-
Nulrnr Marcus spocialzes in the ram and the beautifu
Without doubt, the Chinese Shar-Pai dog is rarm ... and besuty i3
after all, in the eye of the beholder With a hertage that can be
raced back of least as far as the Han Dynasty in China (206 BC
220 AD), the Shar-Pei was down to & mere 12 in the 1850%, and as
recently as 1979 was listed by Guiness as the world's rarest
e Th|_||;5|!| the first known Shar-Pei (Jones Faigoo) arrived in
the ULS. in 1966, it was not until Matgo Lew of Hong Kong made
an urgent, world-wide plea to save these lay ng and outstand
| plligent dogs that the incipient loss of the breed
er was fully realized Mow there are 2,455 registered with
the Chinese Shar-Pei Club of America as of the last (1983} count
stll rane because of the stHictneéss n I'-|1,:|,':5|n|_; and ackrnowl
edgement. The adults “grow ino” the oversize skin — which i3 a
puppy defense mechanism. And Shar-Peis are innately clean and
tidy often housobreaking themsehes within a month, Thes year
give o real bundle of love — a Shar-Pei puppy

-5.11- Neiman Marcus, His and Hers wrinkle pups



-5.12- Neiman Marcus, 2006




-5.13- Neiman Marcus, 2005




-5.14- Neiman Marcus, 1990




-5.15- Neiman Marcus, 2002



-5.16— Neiman Marcus, pet GPS, 2005




Ruby gives

new meaning fo

RUNK SHOW

Ty

S5DA Ruby is o colebroted painter with o
méssion. The 18-year old artat, from Thailand,
i an Asion elephent wha Bves af the Phoenix
Zoa. Her penchant for doodling with o stick
in tha wnd led ber corsfokers 1o infreduce
her to pointing, both to keep Rulby happy,
and to research the process, Serprisingly, it
“uaon became evident that Ruby seemed 1o
heve o srong feeling for color — not thought

sapiens, Ruby
colors for &
e Par gu. Evenby, o visi-

with cardboord boxes

he now points on drehch-
ed canva with ocrylic painte. Haer fovarile

tars. From sarly
and single colory

r

colors are red, blue, e

wetlern pasteli. Her painfings ho

wherever achibsied, and now sha ho pe

o comvas excluively for NM®, The origing
[shown ot left, on the sasell, is printed n o
Limited edifian on quality matte-Finish pog
The imoge area it 22'x 28" with o 4™ bore
Tha palrting, called ™ Caraline™ T
moveman! and color. It i o composifion of
extraordinary energy, and one of Ruby's
Fimead, A with all of Ruby's creafions, o paor-
tion of the procesdy from the sole goes to tha
Canservaton Fund of the Phoenix Zoa, Thia
bund iz for programs fo benefit endangered
tpecies, including Ruby's refatives, al the zoo,

50A. Ruby Ethograph, 40,00,

e

-5.17- Neiman Marcus
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FOR $23.75 WE FURNISH OUR NEW (500 ACME KING BICYCLE GREATLY IMPROVED OVER LAST YEAR'S ACME
KING WHICH WE BOLD AT $35.00 AND THE EQUAL OF ANY BICYCLE ON THE MARKET RECARDLESS OF PRICE,
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YOU CAN MAKE $50.00 EVERY MONTH TAKING ORDERS FOR OUR ACME KING BICYGLES.



Transportation

Catalogs illustrate the progression of
American transportation from horses,
carriages, wagons, and buggies, to bicy-
cles, motorcycles, cars, and airplanes. To
attract attention, catalogers also offered
less conventional modes of transport, like
hot air balloons, zeppelins, submarines, and
spaceships.

In 1893, Montgomery Ward sent out a
“Special Buggy Catalog” that offered only
non-motorized buggies, wagons, and sleighs.
Accessories included lap robes decorated
with animals to keep passengers warm dur-
ing the winter. Both Montgomery Ward and
Sears did a brisk buggy business until 1923,
when motorized transportation prevailed.

In 1899, American companies produced
one millionbicycles; by 1909 the advent of the
car and the motorcycle brought bicycle pro-
duction to a standstill. Bicycles would come
back in favor in the seventies as an antidote
to smoggy cities and due to the renewed
interest in physical fitness. Bike design
changed little until the late sixties when BMX
(bicycle motocross) enabled kids to imitate
their free-spirited, motorcycle-riding idols.
In the sixties and seventies, the Spyder, with
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its curved handlebars and groovy banana
seat, was the bicycle of choice for hip and
happening ten-somethings. The Spyder was
availablein boys and girls models aswell asin
a “Chopper Style.” All had a sissy bar, the U-
shaped metal piece that held up the back of
the seat. As the space race heated up, Sears
also offered the streamlined Spaceliner,
designed by renowned industrial designer
Viktor Schreckengost, who designed over
one hundred bikes for Sears.

At the beginning of the twentieth cen-
tury, cars were novel and not always wel-
come, as this editorial in the New York Times
indicates: “The new mechanical wagon with
the awful name, the automobile...has come
to stay...sooner or later it will displace the
fashionable carriage of the present hour.”
Only the very wealthy could afford “horse-
less carriages” until Henry Ford introduced
the standardization that would enable cars
to be produced cheaply enough for the fac-
tory workers who made them to buy them.
In 1900, there were 144 miles of paved road
compared with over four million today. There
were thirty-six traffic fatalities compared to
roughly 40,000 in 2006.

Sears made two attempts at selling its
own cars. In 1912, they unsuccessfully intro-
duced a two-cylinder car for $500. In 1952,
they partnered with Kaiser-Frazier to offer
a four-cylinder model for $1,362. They called
it the Allstate, hoping that would spur sales
of its automotive product line. (The name
“Allstate” had been selected in a contest in
which over 900,000 people submitted over
two million names. Hans Simonson from
Bismarck, North Dakota, submitted the
winning name and was awarded $5,000.)
Unfortunately, the rise and consolidation of
the Detroit powerhouses (and Sears’s inabil-
ity to serve cars throughout the country)
made it impossible for Sears to compete;
they discontinued the experiment the fol-



lowing year. (Another Allstate brand exten-
sion was more successful.)

In 1930, during a bridge game on a com-
muter train, insurance broker Carl Odell pro-
posed the idea of selling insurance by mail
to his friend, Robert E. Wood, then presi-
dent and CEO of Sears. They decided to call
it Allstate, after Sears’s tire line. Their first
year, the company wrote over 4,000 policies
and collected $100,000 in premiums. During
the ‘50s, Allstate expanded beyond auto
insurance; in 1963, premiums for Allstate
Life Insurance surpassed $1 billion. Sears
sold their shares of Allstate in 1995.

In 1951, Sears introduced the Cruisaire,
a Vespa scooter manufactured by Piaggio,
for $279.95. Their initial order was for
1,000; soon after, they sent a rush order
for 5,000 more and a standing order for
2,000 a month. In 1952, Audrey Hepburn
and Gregory Peck starred in a Vespa adver-
tisement, better known as Roman Holiday.
Sears also sold scooters (as well as motor-
cycles and mopeds) under its Allstate brand.
Steve McQueen had a 1960 Allstate motor-
cycle that sold at auction for $900 in 2006.
Throughout the sixties, Montgomery Ward
offered Lambretta scooters under their
Riverside brand.

The moped, half bicycle/half motorcy-
cle, was a success in the winding roads of
Europe long before the fifties when Sears,
Montgomery Ward, and J.C. Penney offered
their Silverstone, Montgomery Ward, and
Pinto brands. The energy crisis of the seven-
ties fueled Moped Madness.

Neiman Marcus’s transportation offer-
ings were eclectic and outrageous. In 1960,
they offered His and Hers airplanes. One
man wrote, “l already have a plane, but if
you will break the pair, I'd like one for the
little woman who has been hankering for a
plane of her own.” They offered several other
unconventional modes of transportation

as His and Hers gifts including submarines
($18,700 each) in 1963, air balloons ($6,850
each) in 1964, Hoverbugs ($3,650 each) in
1974, and Chinese junks ($11,500 each) in
1962. In 1979, they offered a pair of dirigibles
for $50,000. A ten-year-old boy wrote the
following: “l have a list of questions | would
like answered before | think of buying your
Dirigible. If | decide to buy your Dirigible,
my grandpa and | will half (sic) to put our
money together. | plan to get a paper route
and already have a savings account.” He
enclosed his own sketch with questions and
suggestions for improvement. He wanted to
know if the dirigible was self-inflating and
whether it had an anchor rope, an antenna,
and an emergency potty. That same year,
they also offered a $32,000 jet-powered
glider for which they received orders but
not FCC certification, so they couldn’t ful-
fill them. The Fortress of the Freeway—a
Total Transportation Security Environment
offered in 1971, was essentially an $845,000
highway tank. In 2005, they offered a flying
car, the M400 Moller Skycar Prototype ($3.5
million), that boasted, “No traffic, no red
lights, no speeding tickets!”

They sold eight junks including one to
a Mexican television tycoon, who ordered
it on the condition that they provide him
with someone to rig it. Somehow a Neiman
Marcus executive found an experienced junk
sailor who was honeymooning in Dallas and
persuaded him to complete his honeymoon
in Mexico. They flew the sailor and his bride
to Acapulco where he rigged the junk.

Neiman Marcus has also offered a wide
array of luxury cars including the James
Bond edition BMW Z3 roadster ($35,000
included two tickets to a special dinner party
with Pierce Brosnan in Los Angeles) in 1995;
a Ducati 748L motorcycle ($15,500) offered
in 1997 came with a specially designed
DKNY leather jacket and Dainese riding
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gloves. One of only six Aston Martin DB7s
($150,000) offered in 1998 came with a black
mohair convertible top and a matching set
of leather luggage. A Limited Edition of 200
Ford Thunderbirds ($41,995) were offered in
2001 and sold out in two hours. Not to be
outdone, the sixty Limited Edition Maserati
Quattroportes ($125,000) offered in 2004
sold out in thirty-six minutes.

& Acme Ring ez, $23-23

OUR 1899 LINE IS CREATLY
IMPROVED OVER LAST SEASOM,

..You Can Make Money.,

Taking Orders for our "99 Wheels.

41016 RERERFY |

Froum the above Wusteatos, eagmved Trom a whetosrpb, you oan form some Idea of Hi -p-n-nnl' this our BEW 1869 MODEL HIGH GEADE ACME KING BICYCLE, Mn sene,
Teduced frous busd ymurs price of 83500, You musd sce nod sxamisy this wheel o approcinte e extmardinary vales we are ghing. |

FOR $23.75 WE FURNISH OUR MEW 1899 ACME KING BICYCLE CREATLY IMPROVED OVER LAST YEAR'S m-z

KING WHICH WE SOLD AT $35.00 AND THE EQUAL OF ‘ANY BICYCLE ON THE MARKET RECARDLESS OF % ¥
YOU CAN MAKE $50.00 EVERY mouru -rm-a ORDERS FOR OUR ACME lmlﬂ BIGVDI-E&

—-6.1- Sears, bicycle, 1899
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fter Motor Scoofer . . ALLSTATE 4-HP

1 1075 miles per gellon of gas .. U to 40 miles per hour

it's great for riding to schoal, to wark, or just plain fun

& compartment is fine for parcel delivery_. . handy for trips
dutch climinates gear shifting . | males dri EaEer

the fine fentires yom Rt at this low pricel Blg size . . it'e = full 6 feet,
SDeet La hcn\') duty centrifngal eluteh

dunmer switel
k. Engine fs &-horsepawer, 4.

-inch stroke; 114 cobic inch
rop-Torged pear-driven samsh
fer chain drive. Tocking fn age am:tum sleel saddle with eprings
latex cushion. Wheelbage. ;z§ in.; }% in. overall, Color hright red
sim. Complete it 4.00-8 vires and tubes, service maimzl, insiroc-
& lisl. Bc stirelo see “Fmporfard Notice en Motor Scoofers” helow.
Easy cr:

kipzing wsluhl T e e i il oy el S Cosh $259,50

 [MPORTANT NOTICE ON MOTOR SCOOTERS

UCENSE, Enfore you con operale @ mobor scocler, you o must hove an
e, secured Through your locod outhorities. 5o before bwlng your scooter, ke
E your loeal one provisions and any ether requirements.

I5E ARD TITLE: Upon shipmant of Maotor Seocizr, Sears sends you *h: necH!m‘v
g licanse o tile in )‘Dur afate,

3 ATE 3-HP
for Scooter

mud Juotor weniler Buy—eal T
4+HP A.u.\.rmz Srcoater et tap of this pa —4-13'\'_‘]
w designed [or scvoters, Has twist-grip throttle, kick
;‘mfr;r;.ahls Ist.t:?l srmnzm mtsd Arar. Rnhbw Mu'.me mannts ta
ation v
ceel frame znd panels. Engine has big 234 Im:h deP 23 dnch ﬁuokp
inch displacement. Raller ehain and mmrkrt Automat
fng requived. Mo mixing of gasoline and oil, elther—crankcase h
oil, 7-gullon gosoline tank for miles of travel]
Al size—a, regular highway type of motor scooter. Wheelbase iz 5240
erall leogth 71 inches. Beight red baked-on cosmel Goish. Complete
Jeply senoter Lires and tubes, made for mileage aud safely qﬂv:cp'
uctions, narts list are all incduded, Be swre do see “fm porfanl N olice"

1= on the facing page.
—Cder now for spring. Shlpplog walght 270 pounds. ... ... .

530895

ehntch—na -
olds 1

* scogter to many o customer’s dosr. And such o

hott e Thares Servics at top af this page and see Acceaaorles Tor nur .

432 down, 537 monthby

Price for Scooler only,

a8 shown in small visw

abave. Se= focing poge
For Accosrorics

Juspeed Transmission for best performe
unca ower dll roods. Gives you the sxoc
power you need when yau nead . Lefi-
hund chuich coalrol lever ond fwisk grip
aear selector , . "finger-Hp'! action.

. 1957 4.95-HP 'Cruisniré

» Delivrrs up to 110 miles per gullon . . up to 46.6 miles per hour

» Continental styling by Piaggio & Co. of Genoa, Italy , . light green color

& Two-wheel braking . . right hand-grip contrals front, foot pedal for rear

« Hydraulic shock ahaarher on rear wheel . . Ooil spaeings front and rear

You know this ds Our Besl Sceooter when you check ite sleck “How-togethet!! design,

Qur Best .

when i realize 21l the poaser it delivers at such fow sest for fuel, when you sce that ll's

built aimaet like an autumubile Tor sulety and comfort | . both fronc and rear brales are
standard equipment and fts cantilever wheel suspension (sams un with & conuembric
shock absorber and coil springs. Check all Lhese fealures:
i 2cwele cast iron cylinder; compression rativ 6.5 o 1
inch stroke, aluminum alley cylinder

raburdy 3-plate 1y pe for alre, nositive acticn; dirsct drive Lhrough clutch and gear,
Handlebar coutral cabics enclosed, ke 3 matnrcyele—reluteh lever aml 3-speed trans-
miegion vontrol oo lelt land grip, throttle and front brake control oo right ].mnd ETiie
Biith Brikes gre cxpaudmz t} P Powe;ful 2-heam headlamn for ssfc night-devinge—
has recese {or v from facing page}. ("ombmatm

“eguare” design, 251-'

‘tail and stonlight; huilt-in Plr_'r:tnc hurn. Inm-;,hmmh]e wiheela, L,umfar:ablc big hmvy
leather zaddle cushioned with special coil apeing

S.:&-t.\f featnrea—protective froat shield, sulx_"r stm steel frame. 1t°s hig—wheelhase
4414 Gy overall length 65 in,; overall width 31 i, Compiete with two 3.50 & seooter
tired und tubes, Easy action canter stand, 1,3-gal, Huel Bunhe fuel misture of 13 i ot
molor oil Lo 1 gal. regular gasoline, Srte-fire kick starter, Lnater finish adids exba beansy -
to the Continental Hght green enamel, Lmnlehe writh tool kit, service manual, instrie-
tlona, parta list. Be sure fa gee lmgortond Wolice'" al teft, abope. See aleo Cruisaire Aeces
eories on the Dacing page \wmdahu-ld el Bu) the L.ru]&u!c antl A\r‘mamnes an Scars:
Fagy Terma . . nay only 109 down.

28 K MP449—Ceaatar anly, without accessorias Shipping weight 300 pounds. oo . §319.50

Passenger Sidecar for Cruisaire

Make a 2 passeagee yehicle ot
Cargn Carrier with tlua sl:ruulmue(l Eidecur. Has
eeat and backrest of foam rubber, plenty of leg
mnm and footrest. Seat is removeble for Cargo

Terelen har suspension. Easly attached
wuLh 4 haitts. 16-foch wide seat, 42-inch leg room,
Complete with 4,00-2 tire and tnha. Continental
wreen finish ke the Cruisaire, Windshield ot ine
elnded. Shipping weight 100 Ths,

$3g;95
$5 dn, §8 o,

28 E MI94B8 -Sidecar ondy. L= al o JEF RS
Plastlc Yindehisld for Sidecar above.
28 K 07 489—Shipping waight 4 pounds. .. . 1175

USE EASY TERMS ON SCOOTERS AND ACCES§0R|E5

If you want @ mofol scooter now, why nod buy it “second ear” . . far delivesies or affar-achocl
now . . Bvan though you may be tempararily shorl jebis . or just for ploin tun. Business peopla and
of cush of fha moment? Farmers fnd them very hondy,-doc. 5o why net

Secrs Eosy Poymant Plan is the orawer. Thia by your ALLSTATE Maobor Scooter right naw af
comverient wey o by has brought many o' motor Seors Eusy Terms? You need pay only 105
dhawn, bulunes i preed oot in
imnt-munthly paymens, Suy Acce:
ban. For defolssee inside back cover.

| ¢ PAGE 1071 . . MOTOR SCOOTERS |

graot variely of vies hos been found For ALLSTATE
Seooters] They' ore being psed s on economical

-6.2 -Sears, motor scooters, 1957
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—6.3— Neiman Marcus, His and Hers hot air balloons, 1964







This yean, rise above it all with our his and her di
W 400

H gift that will have them floating on
air r colorful, hot-air dirigibles to rake
them up and away from the madding crowd
to transcend rraffic and slip away from
stress — riding wirh the wind into the sunset.

The passenger compartment is just right
for two people {(and a well-stocked picnic
hamper) to escape into the ether for a
leisurely 25 mph cruise that's really

out of this world.

We've prudently provided full flight
instructions for one person with each
purchase, so the recipient should be

able to handl Hue Norther
with full confidence.

—-6.4- Neiman Marcus, His and Hers dirigibles, 1979

These airships are completely col ible and
portable, so you can pack them off to launch
anywhere from Peoria to Pago-Pago . . . and
you can have them in any color and design.

Creared exclusively for us by Stokes Airships
and Balloons, Inc., the N-M airships are 120
feet long and powered by a 72 hp engine.
494, Available ar N-M through January 1,
1980. Each, 50,000.00.

For full information, please call
AC 214/741-6911, ext. 1251,




VIRGIN
GALACTIC
CHARTER
TO SPACE

Nieman Marcus, 2006



His and Hers 1992'
Time Machings!
N

-6.5, 6.6— Neiman Marcus, vintage motorcycles, 1992




Pock the sidecar with provisions and a portner, then elimb on and kick
tha engine 1o life. You're chasing the winds of the past, on the bock

of a vintoge Harley-Davidsen® motorcycle, restored to shining glory
for the callectar, the enthusiese, the revelor, the dreamer

For Meiman Morcus customerns, molercycle maestro Dale Walksker will
scout for, wecure, and \t:f:" 1o your 1.|w\.'_i"ir_|:|lim|9. a 1939-1943 Hulh.*r
Dovidsen, All options from colors to transmission type are oll yours o
slipulate. The mechanical condition will be fop nofch, You'll experience

the pleasurable rush down a new rood with o companion tucked inlo
the sidecar, sharing the delightful déjo vu of a fully restored, vintoge
Harley-Daviduan

Minimum completion fine from order: 90 days. 1946-1949 models
may also be ordered, and crofing ond delivery can be arrenged world-
wide. Many oplicns ore ovailoble, Depending on what you choase,
pricas moy renge from 28,000.00 to 35,000.00, For bl information
or to order, call 1-B00-825.8000

N2 Customized motoreycle with sidecar.




ducticn of the horse-driven sully vsed for fratter rices. First made as small by tricyches for children, loter in
Fronce enkorged and used by odulls for fun, for competition, for pork rertals. We found modern versions of

these sportive vehicles, sized for children and odulls, exdusively for Meimon Maorcus customens,

The 3-wheel sully s consirucied of shesl, with wooden bench seat, real leather reins o stesr, coaiter brokes for

the pedals, ond cost polyester resin ponées criginally designed by Marcus llions. The odult size is BB x 422 42°, -+
and holds 2 aduls, or | adull ond 2 children. The child's size is 65 x 31 x 3%, ond is designed for 1 childor 0
1 odult, Both requine some ossembly. Allow & weeks for defivery. For full information, coll 1-800-825-8000. "8
178, Al size slly, 2400.00 (X). 178 Child sire sulky, 1800.00 [x).

-6.7- Neiman Marcus, 1992




Pu’r’rmg Around
'rhe Greens -

Fhe'y

126A,8 The grons won't be the anly thing grean whan you rell up in thés cusiom golf cor from Porogan Classics. The "Hunber Glon® madal leh you
trarved the Binks in hasury. Custom made Fiborglor® body is packed with special features, induding AM/FM sierea with cossetie player, CD player,
talevision, video camere, and collular phone. Electric powened, with an autematic shul-clf charger; plus removobls heord i:flﬂ-'id Ef-'.:lbﬂ rock.
Cussom paint is avoiloble. For hull desaiks, colf 1-800-825-8000. The Equipows® putter. Periect balonce with unicue Graphile Boeon insert in 1ha
puser foce, T-squared olignment, tedured block poddie grip on the Grophite Boron shalt, and a special weighing process to reduce off-kine head
mawvernenl, decrease lorque, produce o pesitive over spin on the ball. By Spangler Classic. Avoiloble by Cololog ordar only.

1284 Custom Golf Car, 9700.00 1268, Parfoct balance putier, 120.00.

—6.8- Neiman Marcus, 1993




—6.9- Neiman Marcus, 2001
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-6.10- Neiman Marcus, Virgin to space, 2006



-6.11- Neiman Marcus, Cloudhopper, 1988



—-6.12- Neiman Marcus, 1960




GROUP DYNAM

-6.13- Neiman Marcus, jet, 1999 —6.14— Neiman Marcus, 1996

-6.15- Neiman Marcus, submarine, 2007




wouldsl‘-rﬁparmndvemml ke and lor
dqngmdhlghwy!rmllnmdmﬂhw-ﬂbh
flight is planned for Foll 2005, Dmdnpﬂdbeullarlrimmtw
e0sy Io use a3 an nu!omohulu.flmdlruul
ar fual than gosoline, And bamum Q

phetely, A limi
your foverite oo
B5 Sl-fcurPrumhm 3

—-6.16— Neiman Marcus, Skycar, 2005




The ©
"Ultimate
%< RV

—6.17- Neiman Marcus, 1990




—6.18- Neiman Marcus, Airstream trailer, 1996
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—-6.19- Neiman Marcus, Tomahawk motorcycle, 2003

-6.21- Neiman Marcus, ATV, 2006 —-6.22- Neiman Marcus, seaplane, 1993







ANTISEPTIC

WINE OF LIFE

VIN VITAL.

69 CENTS PER BOTTLE.

. A KEW ARD PERFERT TOMIC STINULANT FON THE TiR
STIMULAKT FOR THE FATI

‘NGREERBLE FOOD Fon THE BLOUB, BRAIN AN

WINE OF LIFE

E0, WEAK AND SITH OF ALL CLASSES, & RENEWER OF ENEROY,
GUED, A ETRENGTHENER FOR THE I A RERNETIVE B

WL M || NOT MERELY A STIMULANT, 3iis gevwse
BUTMERELYD STIRILANT, :

STOMACTE 3
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Vitaegives health and str
e ey 895 BUYS A LARGE BOTTLE OF VIN VITAE. T
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¥OU WILL NOT FAIL TO RECOMMEND VIN VIT/E
TO YOUR FRIENDS AND NEIGHEORS

PROMETLY REFUND YOUR MONEY,
e, Al

o fr Vi 1

First Showing of a New Import
Collection of British Naturals;
A Rare and Choice Briar Pipe
With Interesting and Unique
Features.

‘We have been working for two pears to ossemble this
collection of Genuine English Natural pipes that have no
stain or varnish whatsever. Each pipe is buffed down to
u soft, amooth matte finish that reveals the handsome
natural grain of the choice Mediterranean beiaz, bong aged
and cured, Anather interesting fenture:—theie pipes have
na puisy or fills] Veteran pipe amokers know very well
that il briar has some tiny pin holes, Out of ane big piccs
of briar root, perhaps one pipe may be fashioned without
perceptible pin boles, and that pipe would be so rare it
wauld have to sell for §75.00, In mast pipes these holes,
in many casea infinitesimal in size, are flled with the
ground wood and then the pipes are varnished. British
Naturalt have oo such filling, no sch
have not been doctored up but left in their natural state.
Tome of course is big encugh to go thraugh the bowl but

HND CHALLENCE OFFER |

l:lllll BD EEIT I‘IIIGE

DUR MONEY WILL BE IMMEDIATELY RETURNED T0 YOU FO

PUTS FLES

DRINK
If You are Wall, to Keep Weoll;

BUILOG TIBSUE AND MUSSCLE, FIL
OF SHARP ARGLES, AND ADDE F

DR. HOFFMA

Omarantand the Genuine Malk :
Hopg Exiraed, aew eflared o

WHAT IS MALT EX

lamis mreths Famaala o e of the Hy
HIG e s A S0 1 i

IT I5§ AMONG DRINKABI
DR, HOFFMANN'S MALT EXTR/
T, Tinrs ok Eveeues, tols o g

at
Fengih;

 vury ploters of estt

FOR INVALIDS III] [
1 T e

SottimaE T, Tiowmans's MAlE Bt Tt ias dl

THIS LARGE [LLUSTRATION zuprotussa sy
ener oxd & flosk and tSssoe bullder.

FOR INVALIDS AXD {
IT 15 ESPECIALLY

FOR MAKING THIN |
IF YOU ARE WEAK 77
B L) oo, cheee 35 g
sEtTLE, SIaIE Erome 16 T
1 this brsst thie marlies

Dr. Hoffmann's

FOR LOSS OF ABPET
3 l||‘:I aIIu:Ml: mcald,
| EGii SLEEpLESSHES:

‘r°t‘|’ﬁ"t'|%nﬁri coL

Our British Naturals are made by o venerable escab- I

fishment in England, wh alt is passed from one il
peneration to ancther, Like all good briar pipes, these are At fﬁ ngEPgll AND

r fashioned by band, Our pipes are

of quality vulumnz and individually ficted to that pipe.
For the growing number of pipe connoisseurs who will
smoke only & genaine enfinished Navorsl Pipe, these are
superb. In the traditional English Shapes that have not
changed in 200 pears,
COLUMN 1

[Reading fram Top fo Botiom In P 1. Billard, large
(6 bong). 2. Billard, medium (534 I«ng 3. mnm
small (5* long). 4. Billard, saddle style (: Jong!
gl i Yoy o LawER T IANCG, Maiatiy \U{"
leng).

COLUMN 2

Bz contadiing
MAT CHICAGO PHYBICIANS THINK OF DR, r‘lorﬁmum " MAL
7. Prince of Wales (5 lang). . Dublin Trish (536" lang).  Thamtet cuestu ] o soteutida lagitlston ani rompos 0 ton prualag U |
= gl 8. . L 4 rar skl At oot i Al zrm rety
9. Pat (534" long), 10, Canadian Oval (555 long). 11. (b DUSL AL et ElbsaEn e el 'ﬁifu'?m‘ip‘u‘ﬂﬁ?&ﬁﬁl T o

Bulldog (334 Jong), 12. Bent {555* long). 3 G
#6-F 600 EACH PIPE £5.75. To be sure of getting whit Aoy ig, 100 W oA A

you order, wrire “NATURAL"™ and then the sumbers and :

mame of the shaper you e T oo |




Food and Drugs

Food has been a mainstay of catalogs since
the beginning. In 1896, Sears began offering
groceries. The catalogs remained popular
until after the Depression, when competi-
tion from local chains caused them to stop
in 1941. The first known recipe for brownies
was published in the 1897 Sears catalog. It
was so popular that Sears introduced their
own brownie mix.

Harry and David Holmes exported their
Royal Riviera Pears to the grand hotels of
Europe until the Depression dried up their
business. Facing bankruptcy, the brothers
came up with the idea of offering their pears
as Christmas gifts by mail. In 1938, they
started the Fruit-of-the-Month club. In 1947,
they invented the Tower of Treats, a brightly
wrapped stack of food gifts. Today, their
deluxe tower includes Royal Riviera Pears
and Apples, Cheddar Cheese, Mixed Nuts,
Baklava, Lemon Shortbreads, Chocolate
Truffles, Mint Chocolates, and Bing Cherry
Chocolates.

The Collin Street Bakery of Corsicana,
Texas, sends their Deluxe Fruitcake around
the world during the holidays. In 2007, the
bakery sent fruitcakes to 196 different
countries. Ringling Brothers, their first mail-
order client, still send their cakes to friends
and associates. Every president since

190

Woodrow Wilson has given or received fruit-
cakes. The bakery recently started offer-
ing “Presidential Pastries” using recipes
from Chef Roland Mesnier, the White House
Executive Pastry Chef from 1979-2005. The
White House Banana Cake was a favor-
ite of President Bill Clinton. Princess Grace
of Monaco sent an annual order, a tradi-
tion her daughter Princess Caroline contin-
ues. Other well-known clients have included
Dom Delouise, Dr. J, Vanna White, and the
Aga Khan. The company rejected an order
from Iran’s Ayatollah Khomeini in 1979 dur-
ing the Hostage Crisis.

By the early sixties, advances in shipping
materials and vacuum packaging enabled
more perishable foods (such as Omaha
Steaks) to be shipped. Over time, food cat-
alog owners have diversified their prod-
uct offerings, realizing that people who buy
fruit or meat through the mail are also will-
ing to buy other food and nonfood prod-
ucts through the mail. So today, you can buy
flowers from Harry and David and cheese-
cake from Omaha Steaks.

In 1968, the most successful item in
the Neiman Marcus Christmas book was a
Mason jar filled with mint-flavored green
peas that sold for $5.00. The candy was
manufactured in a small village in ltaly and
when the company tried to order 20,000 jars,
they got a call from their Italian office who
thought it was a joke and explained that the
mints were rolled by hand. The order was
put through, but the mayor of the village
called the buyer and said that even if all the
women and children of the village worked
on this project, it could not be done. A New
York manufacturer was brought in to handle
production. Alas, one woman who received
the peas from her niece wrote to say how
appalled she was when she put them in boil-
ing water and they completely melted.

The increased sophistication of the
American palate has spawned catalogs



offering artisanal products, foreign products
and a dazzling array of spices, candies and
meats. Zingerman’s in Ann Arbor focuses on
traditionally made products often produced
in small quantities by artisans and small fac-
tories. In addition to (often, their own) great
coffees, breads, butters, oils, vinegars, and
cheeses, Zingerman'’s can be counted on for
unique items like violet mustard, pomegran-
ate molasses, and pistachio cream.

There’s also been a throwback to earlier
and, presumably, easier times. The Vermont
Country Store satisfies customers’ needs for
traditional candies like Mallo Cups, Skybar,
Zagnut, and Bit-o-Honey, as well as Necco
wafers in chocolate, wintergreen, and
assorted flavors. Other foods that Vermont
Country Stores has saved from obsoles-
ence include Green Goddess salad dressing
and Maypo (maple syrup-flavored oatmeal).
There are also niche catalogs: Gambino’s
Bakery sells their Mardi Gras King Cake, New
Braunfels offers old-fashioned sausages,
and Penzeys specializes in spices. Stalwarts
Swiss Colony and Hickory Farm, founded in
1926 and 1959, respectively, continue to offer
traditional Midwestern gift boxes featur-
ing Sausage ‘N Cheese bars (Swiss Colony)
and Beef Stick Summer Sausages (Hickory
Farm).

Attheturnofthetwentieth century, both
Sears and Montgomery Ward devoted pages
and pages to over-the-counter “patent med-
icines” that protected manufacturers from
counterfeiters, though they did nothing to
protectcustomersfromthemedicines.These
so-called remedies were laced with alco-
hol, narcotics, and poison. Opium and mor-
phine cures contained opium and morphine
or cocaine, and “bitters” designed to cure
alcoholism were often over 40 percent alco-
hol. In 1905, Sears offered Laudanum (tinc-
ture of opium), Catarrh powder (cocaine),
and Arsenic Complex Wafers (poison). The
“weaker” sex could avail itself of “Brown’s

Vegetable Cure for Female Weaknesses” a
40-proof medicinal compound that would
cure everything from “a dragging sensa-
tionin the groin to impaired general health.”
Sears offered remedies for “TOO MUCH
FAT, a disease and source of great annoy-
ance.” “Fat folks” would be relieved to know
that Sears offered tonics and powders that
would “reduce corpulency (sic) in a safe and
agreeable manner.” Articles about the fraud
of patent medicines that appeared in Ladies
Home Journal and Collier’s Weekly led to the
creation of the Food and Drug Act of 1906.
By 1915, Sears had only one page of medi-
cines, but the era of the medical miracle
was over. Sears offered aspirin. Today, cat-
alogs promising miraculous weight loss and
unstoppable sexual stamina could be con-
sidered patent medicines’ rightful heirs.

YES we Have Sfpmce GUM

If you've ever gouged spruce gum off SBpruce trees,
you know what hard work it is. That's why the supply
is short . . . but I think we have enoungh this time so
you can, if you send in your order now, have all you
want. Approx. 12 pieces in box, 10 cents a Box.

-7.1- Vermont Country Store

CAVIAR

Like many people, I love Caviar,
especially with champagne, before din-
ner. There is, of course, no question
that for gourmets it surpasses all other |
hors d’oeuvres. But, I don’t eat Rus-
sian Caviar because I won't give the
Communists a penny of my trade. So,
let me suggest something I have just
tried and found excellent: American
Caviar made from Whitefish, that has
the real Caviar tang, taste and appear-
ance. And at about one tenth the cost!
Try it and see if you and your guests do
not agree! Glass jar, 314 oz, No.
11326 $1.00 *. Shipping Weight 14 Ib.
Glass jar, 8 0z., No. 11327 $2.25. Ship-
ping Weight 1 Ib.

-7.2- Vermont Country Store
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YOUR IHE\" WILL BE IMMEDIATELY RETURNED TO YOU FOR ANY G0ODS NOT PERFECTLY SATISFACTORY.

THAT CHICAGO PHYSICIANSE THINK OF DR. HDFF&AHH'! MA
Tha moat caraful and sclontlfle ln

pr:mluunuon

PUTS FLESH ON THIN PEOPLE

DRINK IT AT YOUR MEALS,

If You are Well, to Keep Well; i You are Sick, to Regain Your Health and Btrengt

BUILDS TISSUE AND MUSCLE, FILLS OUT THE HOLLOW PLACES, MAKES GRACEFUL CURVES INSTEAD
OF SHARF ANOLES, AND ADDS FLESH TD THIN, BONY FIGURES, AND STRENGTHENS AS IT BUILDS.

DR. HOFFMANN’S MALT EXTRACT

Guaranteed the Genuine Mall and { ; «45 per dozen hottles,
Hops Extracl, now affered for 2.60 per case confaining two dozen bottles,

wl'llT ls “lLT EXTH“GT Malt fa barley that han been allowed to partial

sprout and germinate aod then dry,

velops the rich kernel into oaslly digested foo
Drl IH‘U the female flowers of the Humulos Lo
M haops nre recognized as the gréntest Aesh

junmndadd the soathing lonieandsiimelating propert

ITIS AMONG DRINKABLES WHAT BEEFSTEAK IS AMONG MEAT!

DR, HOFFMANN'S MALT EXTRACT bt (rom, st e vt Mookt et and o
Hoffmann's Malt Extract, take o

at your mweals and snot ginss before retirin ;-m will bl
yoursall up o & condition of unilt.'h and stren thnt will Lo o wonderful surpelso (o yoo. on thln, o

women the very ploture of health
FOR INVALIDS AND COMVALESCEMNTS, | IF THERE BE A NEW BABY IN THE HOUS
or one ls expoeoted, It will supply to the moth

for thoss recovering froom westing fevors, for
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FOR INVALIDS AND CONVALESCENTS | herves and Tndvcs sesttal slusmber, 11 o
IT IS ESPECIALLY RECOMMENDED. A8 ToRkes tho thin b0t

duces rich red bl
FOR MAKING THIK PEOPLE HEAVIER AND BTOUTER IT HAS NO EQ'I.ILI
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VIN VITAL.

69 CENTS PER BOTTLE.

L\ A NEW AND PEE‘FEQT ‘I’ONIB STIMULANT FOR THE TIRED, WEAK AND SICK OF .

A ALL CLASSES. A RENEWER OF ENERGY,
I MULANT FOR THE FATIGUED, A STRENGTHENER FOR THE WEAK, AN EFFECTIVE AND 5

AGREEABLE FOOD FOR THE BLOOD, BRAIN AND NERVES.

NOT A MEDICINE, P5SAf"-%.4 RE5"S55s% || NOT MERELY A STIMULANT POV ROAND
A TONIC WHICH WE FIND IS AS YET UNEQUALED.

WHAT IS VIN VITAE? SE530°A% P " 5t empsn sopotin g
bnud

tahl 1 d from
| South Amerlean herbs, with the lnv o effects of the purest and finest wines of & \I.Il.n{
California. The harbs sulmly eelfed foou strength for the glwd and nerves, the wine element

Trreee

counteracts the dis: of the herbs and gives just the right fire and
life to the preparation, It is a combination produe.l.ng a wonderful medical t.ﬂr.llt:.s
"I' '“'l allt of all the weil known sarsaparillas, blood purl-

Xilm VIIRE fors, ngn]amn ‘or men and » nerve tonlos, ete Ieho t thelr disagreeable

| and dtusiefal in T!r]ien__ts.l ",ﬂ'.:‘ ldu,l Z:.‘:‘“’:..E e ihonh sl

slmlln.r diei hj'h istip njm advan.

own that make It enjo; mclawd

bly nll whntryil,. It produces a derl‘nlve:hllnr.s-

“5 and leaves no 111 a pleasant
1cnllon'1l: 1o stmn%ﬂ and tone Ilp t‘lw narvu
purify and enrich t igorate brain, body and
muscles, te t

"VIN VITAE
SELAES BY BSEpRion o the mamket. ITISIN

Do you Siecp Badyr  YOU SHOULD TAKE

Are you Nervous? oW |
Do you Feel Exhausied? No |
Ay peieal - SVITAE

Is your Stomach Weak? REGULARLY IF YOU

Are you Thin? MUST ANSWER

Is your Circulation Poor? YES

Are you Weak, either con«

T NY ONE OF
Cont sicknoss? T TMESE QUESTION.

I d the good effects will be immediate. You
lKE 'll 'ITIE ;.ri.nl.l ge:sst% you will feel bright, trosh and

active; you will feel now, rich bl coursing through your veins,
your nerves will act steadily, yon will feel health and strength and
energy at omcomh':_ﬁhnc fo youn, If you are easily tuckered out,
t some especially b task bas exhausted your vi a'll.ty. or Hv{v.:u
ave undergone nny kind of a strain, mental or bod
" will act like magic, puts new life Inm you, bu-!n;- ,uu rlght up
to the fr of a bright and dullooss

,.i"ﬁf"m 690 immediately. ¢ Vin Vitae gives health and strength.

LT o Syt ety bt | G0 BUIS A LARGE BOTTLE OF VI WITAE, 1 e
a.nce of the bott e, except that itis a llu'fe full slze bottle, con

ork, weakness, nervous trouble, weak stomach, or dyspeps! ua loss of sleep,
trouble of any kind, for those recoverin from & peri ot sh.knaa!, aenmme a quantity ﬂlmctem. rar al urdin-ry cases. Vin Vite
fml Fak hand 1y put up ln with the that ltl

weak. worn out, Vin Vitse, taken accordin
7. 1t fl1s every nerve cell With vibration and energy, renews YIN VITAE VITAE !# compounded in our own oey, under theqd

erful results. It puts new blood !nw%he veins, new
our own lkulad chemlsts, aftera s 1 w hieh wea
m one the power to do double the ordinary amount of | e er T Hive right. Every ounce is carefully tested to:’sr.re:nh
Pnrll.y, s0 that we can offer It to our customers with our highest recomme;

Weak women, easily lon, under onr binding ‘umnm.u the Ilnut umlc wine ntlmnj.sut. ‘the

most plmnt and pnwerful it can be taken

ularly as with perfect sa z is recommaended war{m 0 has made &

pecu eirsex will realize | testof it, and it itis snbjer-led to am\l_\tsl t will found to crmhmn only the

benenttmmmu menqthumng m.dwnlcefrecasor vmvrm than from most | best and purest ingredients, products that are noted for their stimulating,
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heal
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e thelr l'im B0 ml.nsnblc. Thu:;uterrfb]s bncﬁ'schcs.?mdnches. u:hh‘;: W :aneml "fnﬂf“ﬂ“'e;"é"ex“ It lmprumnm

n 5
and limbs, that torture some women have every month, that make i gost
men old before thﬁl‘; time, disappearif Vin }}m is taken as nwnlc mgnlnor aﬁ‘,st.iw. w&w‘oﬁ;ve‘?ﬁ"‘;ﬂ?:;gﬁ]&";] :nrl:hggd;heu;hdlo:f&“%l:a lite

thesex 1
ﬂ:o ins, tones up th‘e nervous organism, brlgl\tm the eye, clears SFENIETNG wie e

complexion, rounds out the figure and restores health. BUI’T Fl“. To onnsn 0‘5 BnnLE as a sample of this oplamlld. 1

. .P'E.s VIN VITAE DO FOR CHILDRENY Driicasschtives | S hon S miiit e i Goun iy Vit VLo oo, 2;

! regular] w re thin wi agreeabl,
mgj‘ n wed non‘ri;;%enl; to the muu:anrs. makes bon S0 E. 3&’3 When?:s oﬂ r’ dwu s 453 5

wltbd licate stomachs, unable ta retain the strong and nauseous
s ﬁmpfmtﬁmsﬂwhh which the market is flooded, aceent Vin Vitw with YOU WILL NOT FAIL TO RECOMMEND VIN VIT/

1 tonic for TO YOUR FRIENDS AND NEIGHBORS |

UR CUARANTEE AND CHALLENGE OFFER| ...0UR 69-CENT PRICE..,

hottle of Vin Vite, take It according to directions, and if you do not feel mtl: improved 'gi:.l“mnllo, |.° muo::“ut'th‘::nm‘ and ua

h cme woe if you do not feel that it renews your ane soothes the Ilﬂ improves l;he ; i
L k, m&\l BeE e Dk tet amy h; In I.fymdnm & gtl\‘a“i“ ela:senn tha h;] nn‘e:g;umrd ;hmﬂﬂ
®go0d thas avy ediciual o Y00 have Ve ¢ WINE OF LIFE, ;
.AY S0, AND WE WILL PROMPTLY REFUND ‘I'Qllll “On“o with the smallest possible profit added, |
SM10%  Our special price per bottle for Vin Vite, the Wine of Life........ . |
Price, ner dozen bottles...cvuues assnisisinesn vararar . sanasarannrans
: g2 ¥ ;

—-7.4- Sears, medicines, 1901
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“emy and modern AVDS.

REDUCING
AIDS

Help in controiling.the
appefite but are not
effective unless directions
are followed and caloric
intake is adfusted

Mrz. Robart Cummings

aays, 'l recommend

AYDS to anyone wont-
ing o slim figure.”

Many fomous person-
alities use AYDS os a
slenderizing aid

Slim as the stars
slim . . it's so easy
when you use delicious AYDS

Safe, mwnm reducing with AYDS
wxu‘l’ Dctnrs in a prominent New
Medical Center tested four
uc.l.u methods: bulk wafers, loz-
‘Those
& AVDS averaged almost twice
as mnl:ll wei l Iaaa ae those taklnz
the next reduce your
desire for attenms Eoosg he‘tmnmﬂf
your “sweet tooth.” Fortified with es-
sential vitaming and minerals. Seien-

me weight . . . prom ., easily.
I ight, look lovelier the conven-
L way. Try this won:f_lrful
plan right away. Ovder yours ay.
Contains no harmful drugs. Post- .

paid. ipping weights 2 -pounds;
3 pounds 8 ounces.)

BK 373—Box of 104 pleces. . ... $2.98
8 K 372—Box of 208 pleces.. . ... 5,00

Brand New ! Duets

‘Worried about your weight, but
can’t stick to diets? Here's a medi-
tested, - scientific cookie that
help you return to your norm:
weniu without special diets, with-
out hunger. Only Duets are baked
with new Protopectin, derived from
portions of fresh ora.nxes
Duets help curb hunger pan
your energy and s—amly mtinﬁmﬂ
sweets . . also provide needed
and aid digestion. 414 dozen Duets
(approx. 10 days supply). Postpaid.
BK 476—(Shpg. wh. 1 1bJ...... $2.98

-7.9- Sears, weight loss products, 1957

VITRIM APPETITE CONTROL SUp-
PLEMENT. L1
minimum daily need for Vita-

mina A, By, By, By, D. Also  ing for fattening foods. You eat Helps put on pounds, inches
containg Iron, Calcium, Phos-  plenty ... lose weight. Pleasant  when underweight is caused by
phorus, Niacin Amide. Helps tasting, safe. Hel ps you lose poor appetite or eatin habits.
cut down your appetite so that wum]i without alu:vinu your- Fortified with blood-building
you take in fewer calories. sell and without endangering  Vitamin B, lecithin, Easy to
the same time it fortifies your  health. pplement your re- igest. A homogenized fat emul-
diet with these important vita-  ducingdiet. Nodangerousdrugs,  sion. Postpaid, (Wts. 2 lbs. 4 0z.;
mins and minerals listed above. 3 1bs. 8 ox.; 11b. 8 ox.)

Shpg. wts. 6 ox.; 12 oz.

BK 483—10.doy supply..
B K 484—30-day supply. .

620 .. SEARS; ROEBUCK AND CO. PCEEMN

Now you can get slim by drinking milk every other day

Drink S.M.D. fi

Eot your normal diet
Tuesdoy, Thursday,
Soturdey, Sunday. Ne
diefing these dn!sl

Diet every ofher d

The easy way t& reduce .. Larson's Swedish Milk Diet

Anyone normally healthy can Iuae welght qu-ckly, easily. Use
Larson's onlr 3 dnys weekly . . . 4 days you don't diet at alll People
who may di lain milk usually do!l.ke the tasty Larson's S.M.D,
milk. }Ielm Lake away the hungry fee!mg w:thoul underfeed

nzm.ema. bohy , Iron, ngo@

phorous, “minerals ener
videu slumadn ﬁllu: ulk mm helps kcep you ren:uln: without
feeling tired, tecws: of need for a laxative, Starts taking off
fat first day M how this new milk diet \&mks. why it is so quickly
accep d preferred by so many dieter
oA speelal one week's su) av‘s.llahle for only $1.00. (See be-
low.) Get this convenient trial size right away. Order in the regular
way. If you are dissatisfied after a "s trial, return the empty
package and get your dollar back. Vv'l: believe you will fin
easier with this plan. And remember, aahs.l'acuon auamu
your money back. Order S.M.D. right away|
BK 478—One week's supply. Postpald. IWL S ozl .. ueivue..n

BK 479—Montk's supply. Postpaid, W 1 1bJ).

T-W-O (Take Weight Off) All-in-One Reducing Capsules Formula 71 Special Che

Gives the feeling of a full, d All-i duci les. Combine vita- Helps you lose pounds and inches i
stomach withont adding a calorie. You protein, Ll starving and endang)
don't have to give up any of the foods you lielw lﬁsen your appetite . . . you eat bess,

A0 you take in fewer calories. In easy-to-take
capsule form. If being overweight is lessen-
ing your enjoyment of life, try this aid,
What a convenient way to get nutritional
aid and reduce, too. Start striving toward a

m figure nsht away. Redncing plan in-

cluded. Postpai
.52.98
. 550

like, you'll find you just eat less of them.
n supplies more than the total amount
of the important vitaming, minerals and
proteins you need daily to safeguard your
health. Containe *'SL-3," a hospital-
proved ingredient to help eliminate fats.
Postpaid.
BK 44550 tablets, (Shpg. wt. 8 oz) . $3 50
B K 447—I180 tablets. iShpg. wi. 11bd.. 5.9

pounds in the first month!

cial gum i3 chewed it aids in d
ite satisfaction. You automatic

ess and reduce intake of cal

halmful drugs or chemicals, (1.

No. 2,631,119), Postpaid.

BK 492— (Wt 8 oz) 80 pieces

BK469— W, 4 oz1" 80 coprules.
BK493—0Wi 1 Ib) 160 pieces,

B K 489—IWt. 7 ozl 160 copsules..

These aids help you increase your weight

Wate-Ox, Designed to increase
daily calorie intake, fat intake,
am}tosuwls addxuwéalenerw

R.DX. Plan

R.D.X. Repucing Pran, In-
cludes a scientific formula that
helps you cut down your crav-

Vitrim

NIRON . . appetite stis

als or exceeds for underweight men, w

8K 324—Liquid, pint.. ... $3.00 o weight . . try
sxa:s—u::h, ::.'Ln . 550 o bm'E Pﬂetvﬂi
8K 491—250 foblets 8K 328120 tablefs.. . ..  BK670-IWr. 2 Ibs. 4 0

Add ndqtrﬂg aids fo your Sears Easy Terms order. See inside back cover for n.mnplale ordering information

3 1.89
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Builds Strong
Bodies!

Sears, 1934



-7.10, 7.11- Vermont Country Store, pipes and tobacco warnings
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2A-B TALE apouT “rare” ciFTs! N-M's 1959 Christmas gift coup is a prize Black Angus steer served on the hoof, right
at your sieak-loving friend's front door Christmas morning. Rolling right along with the real live steer comes our deluxe
mahogany and silver 21 Club Roast Beef Cart. The steer and cart, a real taste-of - Texas gift (gift wrapped as best we can!),
1.925.00 F.0.B. Chicago, IIl.

28-8 FoR TENDERFOOT FRIENDS we'll send the steer in dressed, freezer-ready form prepared by Placleer Brothers of
Chieago, the N-M of the meatpacking world, Cart plus 300 lhs. steaks, roasts, ground meat, ete. 2230.00 F.0.B. Chicago,
1L 300 Ibs. prepared meat delivered in three ghipments of 100 lbs. each.

L'irr}n request we will zend you a !rnt'm copy of the r:nmp]ﬂl.‘: mlnlng of Placlzer's Home Service l|1:|i||il}' food phl:ill{‘bi.

-7.13—=Neiman Marcus, live steer, 1959 "r . q
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If you enparience any problem with one B
of our produds, customer service, or our ( >

shipging, please lat us knaw. We will do
whatever it takes to make it right for you.

cake for cocoa [Pvers
zingerman's hot cocoa coffeecake
Three years 20 our Bakehowse bakers came up with
a cake that captures all the solt, subthe goodress
of & cup of hot cocoa. The key ingredient is & very
special cocoa, made for s by Scharlfen Berger, one of
ihe leatders in America’s new pursait of fine chocolate.
They've found a special, nataral cocoa powder that is
mare complex and elegantly excellent than any we've
ever tried. Like a cup of well-made coooa, this B
& cake you can adore anytime—with morning coller,
Tor a subtle sweet snack, or (o cap off a long day
before you head off 1o bed. Both sires are packaged
with thssue in the wooden ZingCrate
G-C0A fresser cocoa cake L]
G-COA-S nosher cocoa cake LH3

[emon-spec<kled
mornihgs
lemon poppy seed cake
This ks probalbsly the most underrated baked good
war make, Virtually unknowm, it's the secret
sunrise snack of Tingermsan's regulars who
happily bypass bagets and muflins for a slice.
s made with fresh bemon juice, real lemon oil,
loads of real butter, real vanilla, and a veritabbe
passel of Dutch poppy seeds. With none of the
amificial aftertaste that most lemon-favored
pastries have, it tasses like bitng into a perfect
morning: sumvy, rich, deliciowms, Borh siees e
packaged with risswe in the wonden ZingCrate.
G-LMC Fresser S45
G-LMC-5 nosher fas

the american original

wild blueberry buckle coffeecake

A buckle is an American colleccake that dates
back to colonial times, Gur sweet and moist
version has a bounty of blueberries, sweet
hunter, sugar and cinnamon, and is topped

oll with & remarkable butter-crumb crust,

s & beastiful, delicious gift, and can be the
foundation of a fabulows weekend. ('ve also
witnessed it mike a boring moming office meeting
pasitively gididy.) Borh sizes are packmged with tissae
in the wooden ZnpCrane.

G-BUC fresser buckle f40

G-BUC-5 nosher buckle Sag,

-7.14- Zingerman’s, 2005



Avocado @f The Month Club’

Gﬂumét '
Avocadp Gifts

www.avocadoofthemonthclub.com



T Pty evet
= of dedeciable

concenved. From boad o dice, each and every fambar par s ma
and completety echble can j} dark chocolate, milk chocolse, butier oream, and
bumerscoich This cordecionsn s coup may Las only cne game, bt your creathaly
a5 .a host wdll linger delicloushy Akp included 18 a non-edible, defuxe egition ol te
srandard Monopoly ules a5 a permanent keefrake. Confections by Sandia
urcder license fom Parker Broghers. The set, 600100 x| From Epicure

—-7.16- Neiman Marcus, 1978



Sandwiches and Beverages

Lemonade with colored ice cubes and ice cubes with cherries frozen in center

Pinwheel Sandwiches — Page 18
made with cream cheese, jelly and cheese spread
Checkerboard Sandwiches — Page 18
Plain Pimento Cheese
Cream cheese with pecans, stuffed olives
Cottage cheese with crumbled hard-boiled eg
Peanut butter with radishes, hard-boiled eg
Mayonnaise with whole shrimp, stuffed olive
Mayonnaise with :ucumger and radish

-7.17- Montgomery Ward, Cold Cooking, 1942



47 A Our asmoriment of sxotc meats
From Broken Arrew Rench meludes: b
B oz, wild boor lein chops; bwo B oz, axis
of lollow deer rib chops; two & oz, South
Texos antelops fileh; o 12 oz, anselope
Bolion sowsoge; and o 12 cx, venison

bratwurst, Cotolog only,
47A. Exofic mech, 125.00 {15,000,

ATB A templing new treat for holiday
enberbaining, oshrich is similor in fovie o
boed, but with leas cholestoral, fal, and
colorias than bool, chicken, or hurkey.
Roncvniod for it lose ond nutriion, tese
prime cuts come from Ussh where the cli
male v perfect and only pure waler ond
ergonic groins are used, Avsilable in o
vedsalibe assortment of eight -0z, filet,
wight d-oz. burgers, o 1-0b. sclomi, ond
bonar Hoon. pocks of jorky longnal, erya-
ki, hat and wweat, and papped Heavord]
Tetal waight, 5 Ib, 2 ox. Avoilable by
speciod order through Cotaleg or Epicurs,
478 Oabrich sompler, 112,00 |15.00].°

B/

-7.18- Neiman Marcus, 1996
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Turn Heads
Everywl here

SaAoe ™" SPECIALLABINET MINNESOTA, $18. 7!

l will

SEARS, ROEBUCK
AND €O,

CIGAR FAH




Arts, Crafts, and Hobbies

From Matchbox cars to firearms, basket
weaving to bowling, cross stitch to cigars,
catalogs cater to every craft and hobby.
Also, collectors can find everything from
Civil War and sports memorabilia to stamps,
coins, and vintage fretted instruments.

As Americans discovered they had more
free time due to increased efficiency and
longer days thanks to electric lighting, they
turnedtheirattentionto hobbies, sometimes
called “productive leisure.” Sears advertised
that “hobbies sometimes become a profit-
able life work.” Photography became a pop-
ular hobby, spurred by the launches of LIFE,
LOOK, and other photo magazines.

Like toys, children’s hobbies were divided
along gender lines: little girls learned to sew
and embroider; little boys learned to build
models. Grandma Moses got her start in
painting in the late thirties when she ordered
a set of paints from Sears, Roebuck and col-
lected some old planks, sheets of tin, and
pieces of canvas she could paint.

The practical American pursuits of hunt-
ing and fishing were popular in the late-
nineteenth and early-twentieth century, so
several catalog pages were devoted to guns,
hunting jackets, decoys, and bird calls, as
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well as rods and reels, and hooks, lines, and
sinkers. Charles Orvis opened a fly-fishing
shop in 1856 to appeal to the upper-class
sportsman who was interested in “seek-
ing civilized adventure in the wilderness at
his doorstep.” The company is best-noted
for its fishing innovations, though today it
also offers hunting gear and other products
geared to sportsmen and women.

Guns continued to be available for pur-
chase by mail order until, prompted by the
assassinations of President Kennedy (who
was killed by a mail-order gun) and later Dr.
Martin Luther King, Jr., and Robert Kennedy,
Congress passed the Gun Control Act of
1968. One of the act’s central achievements
was to ban the sale of rifles and shotguns
via mail order. In 1986, the Firearm Owner’s
Protection Act was passed; interstate sales
and mail-order guns were back.

In addition, the requisite equipment was
offered for tennis, croquet, baseball, ice-
skating, skiing, and boxing. (Sears'’s boxing
sets came with a free copy of the official
Marquess of Queensberry rules.) Footballs
and golf clubs were offered, though the two
sports were much less popular than they are
today.

As life became easier, many Americans’
level of physical activity decreased.
Fortunately, increased leisure time precipi-
tated a rising interest in sports, physical fit-
ness, and exercise. European immigrants
introduced gymnastics and calisthenics
to the United States. President Theodore
Roosevelt, an avid sports and fitness buff,
encouraged Americans to get in shape, but
it didn’t take. As early as the 1920s, Sears
offered a primitive rowing machine. After
both WWI and WWII, government stud-
ies revealed that many American soldiers
had been physically unfit prior to their mil-
itary training. Post-WW]I efforts to improve
the fitness level of Americans were cut short
by the Depression, but the end of WWII saw



a dramatic increase in interest in physical
fitness.

A 1950 study revealed that the strength
and flexibility of American children was sig-
nificantly lower than that of European chil-
dren, prompting President Eisenhower to
hold a White House Conference that led
to the creation of the President’s Council
on Youth Fitness. President Kennedy wrote
an article called “The Soft American” for
Sports lllustrated that stressed the impor-
tance of fitness and changed the council’s
name to the President’s Council on Physical
Fitness, to include adults. President Johnson
changed the name to President’s Council on
Physical Fitness and Sports, advocating fit-
ness through sports. Subsequent presidents
have left the name alone.

In the seventies, both Sears and
Montgomery Ward offered some machines
of little worth (such as Vibrating Belt
Machines) that hearkened back to the quack
medicines of the early twentieth century.
Bicycles, displaced by cars and other motor-
ized forms of transportation, experienced a
resurgence in the seventies thanks to both
the fitness boom and the energy crisis.

In 1962, Montgomery Ward and Sears
both offered vacations in the pages of their
catalog. Montgomery Ward offered 775 dif-
ferent trips. Their prices were similar to other
travel suppliers, but they offered conve-
nience and the opportunity to pay in install-
ments. The credit card, invented in 1950, was
still in its infancy. Vacation options included
a seven-day trip to Miami for $6 per month
(paid over eleven months) and a journey that
included stops in Japan, Hong Kong, Manilq,
Thailand, India, and Egypt for $126 a month
(paid over 24 months).

—-8.1-Jackson & Perkins, new roses
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ABl—Volkano electric hand
Inntern, Shoots 14 mile beam,
takes standard G.volt batteries,
Lighiweight, non-corresive. 6.95

Ci2—Spalding Kro-Flite goll balls
guarantee uniformity of play

plus maximum distance. Long
lasting. Each 1.10: dozen 13.00

D82—Mitchell spinning reel has
heavy duty stainless alloy
pickup mechanism. 29.75

i

il
BaZ—Clinton culbcand motor

is more dependable, more
econombcal to run. Essy lor

any member of the family to
opernie, 4 horsepower al

4000 RPM, aulomatic rewind
sinrior, full pivol reverss

steering. Air-cooled, weighs

only 256 lba, 114.50

E#2—Ithaca featherweight repeating shotgun is ideally
constructed for water fowl and upland bird shooting. Comes
in 12, 16 and 20 gauge models with 28-inch modified choke
harrel. Five shot capacity, sale ajection,
Pistol grip, checkered stock, 91.16
F2—Mitchell Fiberglas spinning rod. 23.50

a8 F82A—Six-pound-test platyl line, 100 yards. 1.80

FOR MEN ONLY

G&2—Big Boy mobile barbecus
brazior for your ouldoar chel
Stainless steel hood, motor-
revalving spit, cutling

board, fire rack #9.95

HEZ—Rag boy goll cart . . . pulls
mnd folds ensier, looks bettor.,
Sturdy construction. Easy knee-
action. Ball-bearing whoels,

dJust 19.95

SILEY S SPORTING GOO0S, FOURTH HOOR

-8.6- Sibley’s Sporting Goods, 1954



BEGINNERS
OUTFITS

ANY INSTRUMENT
BY MAIL

LET THEM POINT WITH PRIDE—
to you—when someone in your happy group
of peppy merrymakers asks, "Who can
play something?” Or better, practice se-
eretly now, and surprise them yourself in
a short time by playing a tune on some
instrument. And later on, who knows
maybe a professional career as a radio
artist, on the stage or in some famous
orchestra. Perhaps a soloist of fame.
‘Thousands have learned by mall, and so can
you. Your own bome iz your studie. Wa
make the cost of the firat 12 lessons unbe-
Hewably low to convince you, Test your
talents !

How Lessons Look (&

Ax you soe, the malled lessons tell you
In the Instructor’s own words everything
concerning that particular lesson, as though
the instructor were right with you. You
can't forget, because you keep the lesson
with you, Marked papers check your A
p'm“" [ 2] I’l B EJ'. 1h r

or childrrn. frors B o |

[ oF ben el 1 eindigaring i
BUY AN INSTRUMENT QI Syt e vt el | o bl T T |
FROM SEARS AND GET THREE SIZES FOR SCHOOL ORCHEST
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—-8.7- Sears, 1939
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Our Own Real American Calico

We were the first to revive the 1860 American Calico
and we still sell the best. After much research we got
the people who had the original plates to make us
some of this fine cotton cloth. We can now offer you,
not a reproduction of Calico but THE REAL THING
. . . printed from the same designs as were used 60
to 75 vears ago. These lovely and charming small pat-

terns are now just the style for children’s dresses,
female aprons, blouses and skirts as well as dresses,
and they have many other uses such as for very at-
tractive window curtains and quilts.

Note also, on page 19 our men’s shirts made of this
handsome material.

Now it’s impossible to show you, in a black and
white photo, what the colors or patterns are, but rest
assured, they are all good and all authentic. The only
way we can sell yard goods by mail is to ask you to
tell us what color you want and we will send you what
pattern we have available in that color. They come in
Lt. and Dk. Blue, Lt. and Dk. Green, Yellow, Pink,
I.t. and Dk. Red, Lt. and Dark Gray and Black and
White. Set of swatches showing 4 colors, 25 cents.

Price 60 cents a yard, figure on two yards weighing
about 1 lb. See page 30. 36 inches wide.

-8.8- Vermont Country Store



SO Jackson & Perkins
. MEDFORD, OREGON
REDMASTERPIECE

ROSE OF THE YEAR

-8.9- Jackson & Perkins, 1974



Your own
home

IS your
studio!...
Test your
talents!

Sears, 1939



AYOID HOUSEMAID'S KMEE Carry tlis
little Giarden-ade into the ganden and konsel
comioriably on its paedded surfoce. Trougl in
fromt for tools small plants. Humdles 1o
Fslp you ugs « down, Cadmium-plated 10
defly rust. .50, With 4 uselul pools, 4,95

H!an'cllﬂ' FOR GLIDE?E'I-EI
Gimyplifies haulin ol l-"_‘tI1 "
warih, riss cullings :"\;-‘.rm-wl.-.
like m dusipan; 1o UBIEE TR
yip, Swurdy netal. rilbber=

whiels. LOng hunadle saves 1:::::-
. With ool bag halding 11:'1k L

1rF Ir‘k flowaer shears andd Kret 1

.:I:u-.-lm.. .95 Cort alone, 473

A WINE COVERED WALL 15 EASY TQ
ACHIEVE  Just put these tloxible linils
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. new dimension has been edded to the Vincent Price

Collection of Fipne Art in the form of works of sculpture,

-8.16- Sears, Vincent Price, sculptures
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the pessimist

Code:
A-D Passenger
staterooms
1 (P) Sauna
(S) Hair stylist
(P) Fur and Jewel
storage
(S) Objet d'art
storage
(Temperature
controlled)
Microfilm library
Infirmary
Quarters for
) ship's personnel
Meat locker/
pantry
Kitchen
Dining room
(convertible to
theatre/music
room)
Animal quarters
Veternarian
quarters and
infirmary
Aviary
Aquarium
Animal food
storage
Animal exercise
area
Bridge/Ballroom
and salon
Swimming pool

L K
PEOPLE DECK MACHINE DECK S — ANIMAL DECK TOP DEC

BRIDGE BALLROOM

A IPS) fZ

EXERCISE AND STATEROOM STATERDOM WUSIE FO0M - LIBRARY R
7 P L4
GAME DECK ’ 2 ‘ 8 1 THEATER .f e

CAMACITY &

oo | SMALL ANIMAL AREA n | 1 % i 8 | » | ANMAL DECK

CEEDE :

HEAT AND AIR MACHINE DECK
CONDITIONING

I LF 1)+ ARK, NOAH, Moo 2w |

ECTINET i

-

=

e 300 CUBIT
ot | S5E WOTE ONE

...plans for any eventuality. Before the deluge, he prepares the *Partial listing of animals (subject to availability and state of the
perfect retreat from come-what-may. Our Moah's Ark, updated market — endangered species given first priority): Lions, tigers,
and refined, is guaranteed to be more comfortable than the musk oxen Komodo Dragons, rhinoceri, elephants, hippopotami,
original, albeit not as capacious (see Note One, above). It sleeps  alligators, llamas, penguins, walruses, aardvarks, lemurs, camels
8 passengers; 4 ship's crew: one each: French chef, Swedish (Bactrian), American bison, polar bears, gnus, giraffes, kudus,
masseur. German hair stylist. English valet, French maid, Italian cheetahs Narth American otters, wombats, three-toed sloths,
couturier, English curator/librarian, Park Avenue physician, and mongooses, ocelots, okapis, springboks, wallabies, gorillas, platy-
Texas A & M veterinarian. The animal deck accommodates (in  puses; plus assorted domesticated animals.

pairs by specie) 92 mammals, 10 reptiles (could your wife stand

more?). 26 birds, 14 fresh-water fish and 38 insects 2A Moah's Ark, with animals® (allow 4 years) 588,247.00 (est.)

-8.18- Neiman Marcus, 1970
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LCHBTECH DIGTAL WRITING SYSTEM. The fastest way ko convert
handwritien words ha digitel information. Without ratyping or
sconning, the o2 Digiol Wiiting System directly inputs digi-
fzed handwrifften nodes, e-mails, colendar enfries, ond
moges o your PC and fovoriie sofwom opplicotions. Also
lots you export f0 populor graphics opplicofions. Includes
rechangeable [ithium ion battery with charging crodle, Pwe
digital notepods, USE coble, and PC-compatible softwore.
Addionnl 128-pope digital nolepods alss available; sized 1o
1 inside stondord 8.5 x 11" portlolics,

T2A Digitol Wiitng Sysiem 200000

TIB  Threa Additional Digitol Motepads 12,00

IGFS VEHICLE MAVIGATION SYSTEM. Removes and insialls in sec
onds, 80 you oo v ewand-winning GPS navigation in oy
cor. Powered by Motorolo® and Mecrosolt®, Royal AmenGo
provides voice-prompled, tume=by-tum guidonces, so you con
koop your hands on fhe wheel ond your eyes sofely on the
mod, Direcls you fo virluolly any US dasfinalion with pnpoint
occumcy ond has o dedicoled home key for fhe melum g
Includes detiled sireal mops, complsta mounting ki, and
odoptor, 4°H = 5.1 2 12D, Imporied

T2C GPS Movigaton Syslemn  BO0L00

GIGABEAT 206 MP3 PLAYER. Records up to 337 hours of music,
with 11 hours of ployback fime. Fealunes 2.2* LCD scrsen and
sarmpling frequency from 22,05 - 48 kHr, with buib.in lithium
ion batiery ond AC odopler. Specify Blodk or Sher. Inchudes
hendphones and USE coble. 4 9°H = 2.5%W x 4T Imporied
720 Gigobeat MP3 Playar 430,00

CAMON" DICITAL CAMERA, AMD ACCESSORY KIT. The alogantly
designed Cooch®-edition PowerShot SDS00 Digital Elph with
7.0 megopoel, 3x opfical mam, ¥ LCD, enhanced mavie
mada, nina spacil scane modes, and digial moorn mode
Aroassory ki includes o Cooch keathar cose and cutiom madal
neck sirmp, 128MB mamony cord, MEIL batlery and charger,
lablstop fipod, and digial aditing softeams

TIE [‘h-uml Caman and Acceisery KI - $49.00

STARCK MULTIFUNCTION CLOCK AMD THERMOMETER Fodio-
controlied precision fimekseping is just the |_'-r_lgn':n|ru] — this
mulliioceted device brom Oregon Sciantific, desigred by the
rencwned Philppe Starck, indudes easy-lo-reod weather foee-
ot icona, barometic pressune dhar with pasi-23-hours histo-
. alom with snooze lecture, indoor/ouldoor lemperiure
ond huwridily, moon phoses ond fide levels, and digial
ANTM rodio with 14 presets. And il progects the lime onio
your oeiling of night. Cladalandor oulomaticolly sets ssell
with the US alormac dlock: 5.5H = %W x 1. 50 Comes with
mm'nmr.l"l'frgru'rﬂr sarsor o meosune lempercivee and
humidiéy in o remole loooson; 3H < W 2 1.5°D

T2F Mudtifunciion Clock and Thermomater Set 22500

GLOBALPETAIMDER. Tha first paterded GPS locofion device e
pats 35 ks, or more, it ety you sef fences ol any size and con-
finuously tronsmits reodoble updales of the weorer's exoct
keation to your cell phone, POW, or compuder. Snops ecily
ond securely onio collor or hamaess ond m]i'ﬁ ks than 5
cuncas. Dial F-O-U-N-D from your coll phone for your per's
location on demand. Also provides envronmenial lempan-
twe and batiery shabus monitaring. Includes three AAA batter.
ies, 3-cell charger, ond snop guard. 4.5 x 2.25'W = 1.25'D.
Made in the LISA.

726G GPS Petinder 350,00

—-8.23- Neiman Marcus, 2005
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Books and Music

In 1897, the Bible was the best selling book in
the world. Sears offered Bibles, atlases, eti-
quette books, and, for $19.95, the thirty-vol-
ume, 26,200-page Encyclopaedia Britannica.
Sears actually ran Encyclopaedia Britannica
for eighteen years from 1928 to 1946, at
which point it transferred ownership to the
University of Chicago.

Book-of-the-Month Club (BOMC) was
founded by Harry Scherman in 1926, to bring
books to rural people who he thought were
being underserved by big city stores. The
first ad for BOMC proclaimed that “You can
subscribe to the best new books just as you
do a magazine.” Harry Abrams, the famous
art publisher, was BOMC’s first art direc-
tor. Members signed up to receive one book,
known as the main selection, once a month
for twelve months. Scherman’s colleague
Max Sackheim proposed that the main
selection should be sent unless the cus-
tomer returned a postcard requesting that
it not be sent. This practice, known as neg-
ative option, would endear book and record
clubs to lawyers for years to come. The first
promotions were sent to the New York Social
Register. By the end of its first year, BOMC
had 4,750 members. By the end of 1929, it
had 110,588. BOMC sold its one-millionth
book in 1949.
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To ensure that people didn’t think main
selections were chosen for commercial pur-
poses, Scherman set up a panel of “strictly
disinterested people” to serve as judges.
These were prominent authors and literary
figures. The judges’ system was described as
elitist and terminated in 1994 but reinstated
in 2001 with Anna Quindlen, Nelson DeMille,
Bill Bryson, and Annie Proulx as judges. It
was terminated again in 2004 in an effort
to cut costs. The first book offered was Lolly
Willowes by Sylvia Townsend Warner. Richard
Wright’s Native Son, a main selectionin 1941,
was the first by an African-American, though
the judges required that the author delete
some passages to make it “less disturbing.”
The deleted passages, which showed that
the black protagonist, Bigger Thomas, was
sexually attracted to the white woman he
accidentally killed, were deemed too racially
and sexually provocative for the club’s mem-
bers.In 1991, the Library of Americareleased
an edition of Native Son with the missing
passages restored. William Shirer’s Rise and
Fall of the Third Reich, offered in 1960, was
BOMC’s all-time best-seller.

Using a similar model, Samuel W. Craig
founded The Literary Guild in 1927 promis-
ing to offer “Literature—Not Just Books.”
Shortly after that, book publisher Doubleday
and Company founded its own book club.
Deciding it was harder to beat them than
own them, Doubleday acquired The Literary
Guild in 1934. Sears teamed up with Simon
& Schuster to launch its own book club
in 1943, The Peoples Book Club. The club
offered vapid love stories, often with reli-
gious overtones, to a primarily female clien-
tele. One such title, a Biblical novel called The
Emperor’s Physician, by Rev. Jacob Perkins,
was the Christmas selection for 1944; it sold
almost 250,000 copies.

In 1946, BOMC launched a new adver-
tising campaign with the express intent
of overtaking Doubleday as the country’s



largest club. Literary Guild countered by
advertising in Montgomery Ward’s Spring
Catalog. While BOMC started with the noble
aim of offering Americans “the outstand-
ing book published each month,” the reality
of the marketplace has been that under-
whelming titles have frequently proved more
popular than classics. In August of 1951, a
BOMC editor told TIME magazine, “We're not
missionaries, we’re merchandisers.” That
being said, the judges were generally good
at spotting classics, though they passed
on The Caine Mutiny by Herman Wouk and
The Grapes of Wrath by John Steinbeck. In
1929, the judges selected The Cradle of the
Deep, Joan Lowell’s account of her seven-
teen-year sea voyages with her father as a
main selection. Her account turned out to
be fake and is considered one of this coun-
try’s greatest literary hoaxes. BOMC was
forced to issue refunds, though Lowell was
unrepentant and said, “Any fool can be accu-
rate—and dull.”

The cultural importance of BOMC in the
middle of the twentieth century was summa-
rized by Random House president Bennett
Cerfwho said, “The book club is not only here
to stay but has become, in fewer than twenty
years, one of the most important factors in
the distribution of books and influences on
the people’s reading habits ever developed
in America.” President Harry Truman wrote
Scherman to thank him for making his mem-
oirs amain selection. In 1962, Supreme Court
Justice William O. Douglas reviewed Rachel
Carson’s Silent Spring and Adlai Stevenson
reviewed Barbara Ward’s The Rich Nations
and the Poor Nations. BOMC also had two
radio shows, The Author Meets the Critics on
WQXR and Let’s Go to the Opera on WOR.
They also expanded their business by suc-
cessfully offering art miniatures in conjunc-
tion with The Metropolitan Museum of Art;
500,000 miniatures were sold between 1951
and 1956.

In the fifties, BOMC was the first club to
test offering music the same way, when they
introduced the Metropolitan Opera Record
Club and Music Appreciation Records. The
Music Appreciation Records offered analy-
sis of a classical work on one side and a per-
formance on the second. BOMC used top
orchestras like the New York Philharmonic
and the Cleveland Orchestra, but they would
have to record under a made-up name to get
around the orchestra’s recording contracts.
Leonard Bernstein recorded five sympho-
nies and commentaries with the New York
Philharmonic performing as the Stadium
Symphony Orchestra. The recordings were
rereleased as Leonard Bernstein: The 1953
American Decca Recordings by Deutsche
Grammophon in 2005. But the bestseller
was Mendelssohn’s Violin Concerto, per-
formed by Fredell Lack, a young stu-
dent of Scherman’s son and the New York
Philharmonic, performing as the Stadium
Symphony Orchestra.

Columbia House was founded in 1955 to
sell music through the mail. To induce peo-
ple to join, the club offered a free mono-
phonic record with membership. Their first
record was Christmas with Arthur Godfrey.
By the end of the first year, the Columbia
House Record Club had 128,000 members,
and they had purchased 700,000 records.
Within two years, it had shipped over seven
million records to its members. Having out-
grown its New York City facility, in 1953, they
moved their warehouse to their manufac-
turing center in a cornfield in Terre Haute,
Indiana. Terre Haute was chosen for its good
railroad access. A bonus was that employ-
ees could cultivate corn and hunt rabbits
after their shifts ended. The first LP (long-
playing) records were produced in 1957; ste-
reophonic records were introduced in 1958.
By 1965, Columbia House accounted for 10
percent of all money spent on music in the
United States; that year they shipped nearly
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twenty-four million records. In 1960, a reel-
to-reel club was launched in order to attract
audiophiles.

In 1964, 8-track cassettes were invented
by a consortium headed by Bill Lear of the
Lear Jet Corporation. Columbia House
introduced an 8-track club in 1966 (and
although retail stores stopped offering 8-
tracks in 1982, Columbia House offered
them until 1988). The last 8-track produced
was Fleetwood Mac’s Greatest Hits. The
last 8-tracks are prized among collectors.
Two of the rarest are Stevie Ray Vaughan'’s
Texas Flood and Bruce Springsteen and the
E Street Band’s Live/1975-85, which was one
of the very few box sets to be released on
vinyl, cassette, CD, and 8-track. Cassettes
came on the scene in 1969. A video club was
launched in 1982, a CD club in 1986, and a
DVD club in 1997. Ken Lemry, a company vice
president, used to try to get artists to visit
the Terre Haute facility, but it was difficult
to lure them to the former cornfield. One
artist who did visit was Tom Jones, and he
was a hit. As Lemry recalled, “He could only
visit the midnight shift. | swear, he kissed
every girl in that factory.”

CBS’s primary competitor, RCA Victor,
founded its own record club in 1956 and
Capital Records started the Capital Record
Club in 1958. Capital decided to offer only
their own labels’ recordings. Fortunately,
their artists included Frank Sinatra, Dean
Martin, Nat King Cole, The Beach Boys, and
The Beatles. Capital’s Record Club was shut
downin 1972.

In 1986, the German media conglomer-
ate Bertelsmann acquired both Doubleday
and RCA Victor. Doubleday merged with
Book-of-the-Month Club in 2000. In 2005,
Bertelsmann’s Music Group, in partner-
ship with Sony, acquired Columbia House.
Bertelsmann subsumed BOMC completely
in 2007. It is a sign of the clubs’ dimin-
ished cultural importance that the Federal
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Trade Commission would see no antitrust
implications to having all the major book
and music clubs under one roof. Today,
there is a book club for everyone includ-
ing African-Americans, Hispanics, con-
servatives, Christians, cooks, crafters,
children, romance novel readers, and new
age followers.

Catalogs offered musical instruments
from the very beginning and their mass pro-
duction and promotion is responsible for the
popularity of musicalinstrumentsin America
to this day. Pianos were required parlor fur-
niture, and player pianos were popular with
the musically challenged (until the advent of
the phonograph). In 1905, Sears was a pre-
cursor to the U.S. News and World Report col-
lege rankings; their guitars were named for
prestigious universities. The Stanford cost
$4.25, the Princeton was $16.95, and the
Harvard was a staggering $21.95. They also
offered a Universal Folding Organ, equally
well-suited for schoolchildren, wandering
Evangelists, and home use.

In 1909, Sears’s banjos started at $2.45,
violins at $2.95, and mandolins at $5.65.
Sears even bought Harmony, the largest
producer of ukuleles, in hopes of cornering
the lucrative 1916 ukulele market.

In 1924, Sears founded its own radio
station called WLS, which stood for World’s
Largest Store. The station aired congratula-
tory messages from Rudolph Valentino and
Ring Lardner. Actress Ethel Barrymore was
so nervous when she saw the mike, she sim-
ply said, “Oh my God” before being led away.
WLS was sold to a local newspaperman four
years later. Gene Autrey worked on WLS's
show, National Barn Dance, for four years,
and before they took on their famous names,
both Amos ‘n” Andy and Fibber McGee ‘n’
Molly worked there.

Sears’s musical instruments were the
first for many future stars. Andy Griffith got
a slide trombone from Spiegel when he was



fourteen, and golfer Sam Snead once called
the four-string Gibson banjo he got from the
Sears catalog when he was the same age
“the most precious thing | own.”

Silvertone was the brandname for both
radios and guitars from 1915 to the pres-
ent. Silvertone guitars were manufactured
by a number of guitar manufacturers from
1941 to 1970. They were the first guitars of
Chet Atkins, Bob Dylan, and Jimi Hendrix,
among many others. Gregg Allman of the
Allman Brothers got a paper route for eight
weeks so he could buy a Silvertone acous-
tic. He rode his bike to Sears with $21, but
the guitar cost $21.95. He couldn’t convince
the salesman to front him the balance, so he
had to ride home and borrow 95¢ from his
mother. Gary Rossington, a founding mem-
ber of Lynard Skynard, was more industri-
ous. He got a paper route and collected Coke
bottles and scrap metal to pay for his first
Silvertone. Pete Townsend used a Silvertone
when The Who played live, ending the show
memorably by smashing it to pieces. Sissy
Spacekbought herfirst guitar by mail order, a
$14.95 Silvertone from Sears, Roebuck & Co.
Paul Stanley of KISS still plays a Silvertone,
while Jack White of the White Stripes plays
a vintage Airline guitar, manufactured for
Montgomery Ward in the sixties.

Silvertone was also used for the Sears
record label; featured artists included
Benny Goodman, Vic Damone, Sammy Kaye,
Kay Kyser, the Chicago Philharmonic, and
Sears’s own Silvertone Concert Orchestra. A
Silvertone Record Club was started in 1946.

In 1960, Neiman Marcus offered the
complete Modern Library of Random
House—suggesting it as the perfect gift for
the couple stranded on a tropical island. In
1980, they offered a one-of-a-kind Martin
D-45 guitar made of aged Brazilian rose-
wood for $9,500. When two orders arrived
simultaneously, the Vice President of Mail
Order Operations tossed a coin to deter-

mine the recipient. In 2005, Neiman Marcus
would even sell you Elton John for $1.5 mil-
lion. The money, a donation to the Elton John
AIDS Foundation, actually bought an Elton
John Signature Series Red Piano designed by
Yamaha that Sir Elton would play at a pri-
vate concert for you and five hundred of
your closest friends.

A Monster Velume For Little Money.

The Wonder Book of Knowledge
Gontaining Thousands of Answers to Children’s Questions.

Over 600 Large Pages. A Great Big
Book with Over 500 Illustrations.

Handsomely Bound
in Decorated Cloth.

Enquiry is the Source of Wiadom. A
E‘anr Answer to a Child's “Why?" is
the Very Best Kind of Education.
An Enquiring Child Soon Be-
comes a Clever Man.

Only $3.50 and we
pay postage to any
address.
e gl B L L et

answer to a child’ . -lu‘.stlon It is dEicult
to expluin even mple thing without
nee Lha

Dheself unAbY (o make tha
lillld understand, It hml l:unle to e reco
the Juﬂ:mwlm “Why" of t

& hild is one of the
unities I‘l‘r imhnllml: valuable
fon, as for encouraging the

f observation, mnd_ that
hus mequired is more firmly

=hild’
Pnnu Tod Iz
Tetained "than mosl of  the subjects im-
\'\rl h this

h ent W olen
tho child's eap{e t!,ueetmnlns' nm] in 1nuk|n~ up the matter wul f -menl]v recall
many things hut dimiy remembersd, o wr © ot
ROWH, eannot al
hand, in & momms
in simple Inm. 8,
me of vir £

thougands of guestions suca as ehildr i g LR

objocts, MARUIEEtUPINE processes and (nventions, nalupe .,umy biouraphy, geog-

raphy, travel, an:! Jllhl } : ll‘] fact, within tha CDH!?H’IN

'ound more really u ormation than in a likeary Ol m

UNDEN ROk OF KNOWLEDAE han betn sammil

staff of contributors, who

Url‘!lvl’de “lhl-ﬁl' and 'l'iniu_\ \HHILI‘N[ ?'

and the 1, the “'w of almost ever: ossd bl 1
C ot e e e L B L e L 'ﬁ 'i‘ "1{“'!

Qicentod, Tollod 4qwn Aad oAmoARITAtes VW hererhr

CREEAT explanatory 1llus-
trations are previded, and tao copious Hdex, areupying, 11 nages, 15 50 sdmirabir
arranged that any subject can be reforred to within a minut

Neo. 1304, The WONDER DOOK OF KNOWLEDGE, PRICE posteam..$3.50

JOHNSON SMITH & CO., RACINE, W18, 737
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SILVERTONE
TELEVISION
ANTENNA

SHvERTONE  Dmtdoar
Televisbon Amtenna Kif.
(Shawn Imstalbed at left.)
Receive better, clearer
receplion from your tele-
wisdos sci—use an oul-
iboor television antenns,
It's easy (o install—ene man can do it] And onee you have
corroctly natalled ft-——no mose sdjustments are necessary.
You'll get greater distance reception—and interference from
hdlls, tall buldimes, etc. will be minimized when vou wse an
ouldoor antemna, Complete with all necosary mounting
hardware, wire, e and casy-to-follow installation instmac-
tions. Sold oaly with Television set Hstod at right.
Silverions Indoos Televhilon Andenna. Simiplde, easy to use,
Hakelite base and chrome plated elements. Instructions.
57 K 05738 —Mallable. Shipping welght 100 b, .. 000000 1,03

-9.4- Sears, 1949

NEW! SILVERTONE Portable Television Set
clear, bright picture at low price

Wish Indoor Antenna

s149%2

© $15.50 Dewng §7 Mildy,

# Lightweight, portable as a table radio

* Fuyll-toned sound and steady picture
“locked-together” for fast, easy tuning

# T.inch picture tube - 12 channel tuning

E
Pl

Mo fuzzy, out-af-foam picheres

Ideal for the Easy tuming
[at lefl—Silvartons givas you “Shatdn” or and
a tharp, deady, bright picters cosvaleicant only 4 controly

IMPORTANT! Before ordering, READ this

Television is here to stay, but not for all mail order customers at this time. Your distance
from ihe station, your lscation in respect to hills, tall boiklings, ete. are factors that limit
the reception of television. ‘This STLYERTONE Television Set will give yvou good reception
if you live within 15-20 miles of the station. 1f your neighteor has & television set that gives
satisfactory reception, it"s a good bet that you too can get good reception with this StLvies-
TowE Portable Television. However, for the hest reception we strongly recommend the
use of the Outdoor Televisdon Antenna kit listed and descrilsed at the left.

Mote: When ordering, specify approximate miles your location from station, We may
refuse your arder if, In our opinkon, your lecation s unsatisfactory for television reception.
Compact . . . lightweight . . . superpowered. This NEW Siuventoxe Television Set brings
you clear, bright, steady, “plcture-perfect” performance at a low bodget price. It's ex-
pertly engineered and built to give you good reception from all the stations in your recep-
tion range. Has beputiful natural-like tone . . . and it's exsy on your cyes.

Weighs only 16 pounds. Easy as a table radio to move, Enjoy it now in yoar hving
TOOM—F MOVE it to any mom in your home, Tt's ideal to take to parties and to your
{riends’ homes. Simply plug this STvesTone Television Set into an AC outlet, adjust the
indoor antenna—and you'll have a front row seat for all the great television entertainment.

Easy, sure tuning with automatic station selector. No guessing! No fumbling! Just
tum station selector and poesto—you get the station you want. Eagy-to-ope rate controls
brightness, picture steadying and volume controls—are conveniently located on the front
of the cahinet. Handsome cabinet is made of sturdy plywood covered with alligator-
grained artificial leather. Has leather handle; beautiful brushed brass trim.  Size 154 x9x
1534 inches. Operates on 105-125 volts, 60-cycle AC only. With complete operating in
structions. Shipped [reight or express.

57 KM BT —Wish portoble onfenea, Shipping welght 30 posnds. Easy feems JI5.50 doen, §7.00
monihly . . . Mew low monthlY DAVEELE. 1 vanmnnaa st et r e sttt b nnn s Cash 149035

57 EM T 1B—Soms ai obeve satepl with ouldess telavidon oniensa bl described at lefi. Shpg wi. 45 [ba.
Fary rrmi JIT.50 diowen, BE00 @ mouth . . . New Jow monthly poyments. . . oooainoa., Cash 14995



adio Receivers YW LT

EUTRODYNE CIRCUIT

OUR OWN RADIO FACTORY

{ﬁﬁﬁ%Datﬂn

Essy to Tnatall
No Radio Knowl
edge Netewmary

1O onttivg
MODEL IX
and Reproducer Combined

Very striking and distinctive. This methed of con-
fing a dome 1ype speaker over the madio nssem-
insured maximom resulis in sousnd reproducing
accomplishes & very practical way of dispensing

a separate speaker where separate load speaker
B4 desireil.  The entire dome togp s hisnged to the
net and ean be raiscd 1o give immediate access

Bk radic assembly,

Cabiaey hrougheni i mide ol goenive walout veneer. didk

Umnbi Ve not Srow i (Fonl of dome. The s hox son-
o8 rpcial v llozilag muaterlit] Bl sesoriing 1o recog-
sismulic prisciples and i squbpgad with higl qualEp sipee
wiall, havisg @ leavy larpe o ar' ?-n.-
sty M ke grtess Uhe oo, 197 (oches P emi
it Bk over wil, arsd bu, fharolors, e balicy ae fumher-
In SjFenrane 46 b olben ihe cone wiih pable type cubineis
Miak-| o tirenie d B
IX Silveriore Sewirmdyme Bugbver siih sl -
, Wil Btesseties, Shipplag weigtel, 39 fou el
BTHIT RO —Caali i, 1aucsiane i
BTHITFON = Tary paymsni prier, JILM
el FMIS per monil wntd paddo -,y o onhierieers
Mixisl I Silvermme Menbrodpne Bocciver with beikta repre=
, cvtrplis wnil L snoesniries, Inohiding ain drbeyior il

MODEL XI
Beantiful Table Type Model

Ome of our mess popelar nombere l.".lan from the
Warld’s Largest Siore con you buy a poweriul siz-tubo
Nentrodyme with nsany modern refinemenis ot such 2
law price

The cabiner I made of genuine walnug venper, dark
walnal Enish, Cover of cabinet is st off im a rich
three-tone wilect, emphasized by n iriple Hoe of rw:ll:,i
Cotners  have hﬂ‘;r Mated columni, as  illostral
Caldnet by ippart by a strong turoed base, Digen-
Il.-!ntll:,. 1015 inches long, 1% mc wide and 11 inches
iig

wtzils of radio assembly enilined on opposite page.
Silverione MNeutrodynes are in the hands of thousands
of enthusiastic radio Jetencrs throughomt the counpry
and earry our guatantee of equal renge and performance
o amy recelver en the market, even though our price is
crmgi bly lower. 1§ want real valae im a radia,
buy s Silverione Hnlrm.r::!_

Medol X v periver, whibent sooremries,
Sl e e

“m';i“—?l.ll [ - S

any pmpreem ks,

arier med TR o i eyl Y ush ik 7500
—

|§'|5r:::|::‘rnm_l. seriad amd prosed il Sl
LI,HI,“W ke, .

R criar 2l KRS e o i o 8120.50

.."' mrdering an w:-ﬂ-u. -;‘ Tima Papmeni Ovedar

Madsl X1 Ebvertons  Nrutrisd Hn--cr—n-h[:m
mrrasdlss mcudng (ar G.ll,'.;'f risiine Salrp owr I sprakos
[eleram on puige (471, six dedrctor- g i hln'-u'ubri.. mnn
- ”"-&"‘E""" A s e, 0 e b e
sl T Ll Iy o o i
In:ﬁ. e pdremacher ml;r-n?ﬁ’m-m Bateerzl, e and
gromsd poidi.  Shipping welghs, s

BTHATT I otk Beimroncsvoessorseciiss DAL A D

BrHaTTEL it febin, IO mash
[N g i 1™ g i S e e R b 2L 11 )

Whan wraering an Eaay Papmanie, use Time Pavssnl Order Blank
on page BA.

ot g ot

of o
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Queen Anne Period £
Design

Gold Plated Metal Parts

WF. ARE positive that nowhere else can youg

bargain in a console phonograph as weg
REGAL CONSOLE SILVERTONE

price (which includes thirty 735-cent Columbia
those asked elsewhere for console models of
style and exquisite construction, without res
confident you will find the REGAL an unpara
Extreme care has been taken in every detail o
$7 00 Price, including thirty $ 00 REGAL supreme in appearance, no less than'i
* 75-cent double disc 165_._... quality, andpto this end the beautiful gold plal
T and the roval purple silk velvet covering of the tus

A MONTH Columbia Records,
greatly, The graceful lines of the beautiful (i
20H4740 — The REGAL CONSOLE SILVERTONE. period design will contribute much to the atl

Brown Mahogany or American Walnut. State finish. of your home.

The console type of phonograph is not only

7 = & very convenient in operation. A hinged lid gives
Dimensions, over all: 351 inches high, 4114 inches wide and 2234 right half of the REGAL cabinet, which conta
inches deep. Net weight, ready to play, 105 pounds, Silvertone anism. The left half is a record cabinet, acc
Reproducer and Silvertone Convertible Tone Arm to play any make of a door in front. The top of this section
of disc record. Latest improved tone modulator to regulate volume serves as a table if desired.
of sound. Extra powerful double spring motor, exceptionally The beautiful design and finish, the fine workn
%uict and smooth running. Twelve-inch turntable, covered with choice materials and the unexcelled tone give thism
ne quality royal purple silk velvet. All visible metal parts gold instrument a foremost place among the :
plated. Assortment of steel needles included. Shipping weight, S irtinients oftihe day. Its fine musical qua
205 pounds. surpassed by any phonograph on the market
We urge a trial of its unusual qualities in yourg

absolutely without risk, under the terms of o

No Money Down—Small Monthly trial offer.,

] : Thirty ¢
Payments Sixty Selections pis Cimb

Send in your order today and enjoy all the pleasure which this fine INCLUDED
musical instrument and this wonderful collection of music will furnish you. WITHOUT EXTRA CHA 1

You need send no money with your order. Just fill out and mail ] T R _
the order blank on page 555. At the end of two weeks, if you are 0“_" low price for the Rh(:‘"}['f( U:\?’OLE;'. SIL
fully satisfied, you send us only $7.00 each month for the REGAL until ?lss-zel:gd?i%?bﬁa ﬁé‘i:c“ oiitlol;{l;_? ][21.::‘:) e
it is paid in full. But if ybu are not satisfied, all you neeq to do is re- You make a big saving on tllu.SIl.V.hRI NES
turn the instrument at our expense and we W|I! return any without any extra charge whatever, $22.50 wi
money you have paid, including transportation charges.  celebrated Columbia Records, by the mosi famd
You are under no obligation to keep it if it does not orchestras and entertainers. This gives you a wi
please you in every way. music—instrumental, vocal, humorous and
We do not believe that you could possibly receive selections—from which you will have many hours

A , ente: t. We will ship five records with i
a fairer offer. It is the best_assurance of TONI qum_ n when we receive your first |

SH—:VERTDNE quality. We can make of ’?.M,mi],l send the other twenty-five reconds

it only because we know that the SIL- paid, giving you thirty 75-cent Columbia Record
VERTONE is right in every way I wish all thirty records shipped with thall
—in quality, in design, in price, send the first monthly payment of $7.00 with your on

Use the Order Blank on Page 555

546: «: SEARS, RoEBUCKAM (0.

-9.6- Sears, 1922
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GIVE THEM FOR CHRISTMAS...0r enjoy them yourself!

An O nusual o
G learance il
Ak .

B ECAUSE r:F l:Ilc' |.|:|1|."rr|.:l1':|:|
supply of paper caused by
wartime restrictions, the Club

has found it necessary to print
selections and Special Members'
Editions cquite far in advance,
Our storage facilities are conse-
quently taxed to the urmost. To
gain badly needed space we have
decided to L[iifkﬁr of swme fine
sets of books which we ordinarily
keep in stock in our warehouse to
meet requests for them as they
come in. These beautiful sets of
Jane Austen’s novels are there-
fore offered to members at a re-
duced price, Pleaie rend your
order before December Sth to
assire delivery in time for
Christrnar.

A the Novelsof Jane Austen

PRIDE AND PREJUDICE * SEMSE AND SENSIBILITY + EMMA
PERSUASION +#+ NORTHANGER ABBEY + MAMNSFIELD PARK

BOOK-DIVIDEND CREDIT GIVEN

Spectal Price to Members:*5.95

REGULAR RETAIL PRICE: $7.25

—-9.8- Sears, 1922
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MASTERPIECES OF PIANO MUSIC

BOOK-DIYIDEND CREDIT
GIVEN WITH EACH SET

T thie request of music-minded members—partic.

ularly those in out-of-the-way places—the Club
has arranged with the Schirmer Music Publishing
Company to make available these volumes of out-
standing musical compositions arranged for the piano.
Each is fully cloth bound. All will be indispensable
additions to your music library.

MOZART SOMATAS :Ihitlél;jlhe best-loved of chem. They include all of

L eoes, Muarkas and Preludes, s well o
One Volumee ..ocivsevivsmmmsmsiassssisssssisroiB 923 sabior swarke. wicy buas wiis u pisns sbould vy
These nincooen Mozarr & are this wolwme,

the grear piano compasitions of all time. While chal-

lenging 1o the pans vi th
form and |Impl£lr::-nm Euﬁ;.w:-ﬁ FEETHOVEN SONATAS

the piano will derive deep enjoyment from them, Tewo Folomer ...l 310,00
THE BEST OF CHOPIN The famouws Hams won Phlow edition, published by
Oue Volume ... ..ciiiiciivinssosnnn, §7.95  Schirmer, revised and fingered for amboriative and sim.

L £y plified expeession, Contains all thirry-cwo of the sona.
Virmally al' of Chopin's delightful scores were com- s of Brf‘d:’nn'l master-period, ixuding the AMoos.
jposed far the ad in this voleme you will find  fight, Pabitigus, Apparrieasts snd Wadditein Sowatai,

—_— —
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Broadens
the Mind

Stirs the
Ambition

The Wonder Book of
Knowledge, Johnson
Smith & Co.
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This yenr— 1953 —mnrks the Tenth Anniversary
of Peoples Book Club which wes founded to ill what
Sears belleved in 193 (and sufll belicves) was a
lasic desire an the part of most Americans to bidld
a homa lilrary of good, clean, wholesome, enler-
taining books, and to uldaln them at a price o gulk
the avernge budget.

And 1o celebrate the importance of this Tenth
Anmniversary event, Peoples Book Clib—just &5 It
i [ it very fisst annoancement (o the publfe—
s offering another groat book, destined to become
n classic. Ten yrears agn it was The Mabe by Lloyd C.
Dunpghes, Todny, it's Tha Big Fakssman, by the same
author—a stary told with a beauty and reveresce
bound to rekimile the fnith of its readers—amd
superbly Dhustrated by Dean Comwell.

But that's not all, “This remarkable enrllment
affier brings you not only The Big Faharman, bul sl
A Hungry Mos Drsams nid Adveniwres in Twe Worlds
ns wilditional enrollneent gifts, plus Kes prake ns your
regular Club selection —all faur for snly §1.071

Suzcess of Club Assured from Beginning

“Hook Chib back in 1043 as-
wiiFad he smicess of the Club.

Thamraaawls sipn thosamla ol
Jamelies who bad always bovel
Tmmiks, wasicd o rewl more ol
them, longed to baikl & beme
likwary of inladvsting, cler-
tainlng aml worihwhile new
Erkes, 8 last were alile diido o,

Ome Low Price for All Books

Bk Cluby was typi
mh:'hm value, as L B
tnslay. Mombers receive books
which sell everywhers In pole
liskser's efiens (pom S0 ta
£4.00 lor the amasingly low
preice of $1.57 mch plus 13c
[t pustage and hanidling. This
ann bew price of B1A7 s nlluuh
possihle by the huge printings
of the Cluls edlithons for it vask
membaership, And with every
Tuurth ook purchsse), sn sreed: bous book worid from
SRR 0 85,00 b ghven witBoud extra charge. To bring mem.
s itvanoe notice ol furthooming selectiana, The Peaplen
Chales Magaxbng is st reeulady and withoot charge,
T petahn full privileges of sembership, members pend
taka emly fous lecks & yesr.

F8 . . SEARS, ROEBUCK AND €O, powsin:
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The officers of Sears, Roebuek and Co. and the management of Peoples Bool: Club present this golden
opportunity to join PRC through the most important catalog offer made in Peoples Book Clab history!

Start your membership in Peoples Book Club with the magnificent sele
worthwhile and entertaining reading pictured and described on the @
th $15.75 at publishers’ list prices, all 4 books are yours for onl
This means that you receive over 1500 pages of wonderful reading, »
you save $13.88 before you even buy another book from Peoples Bog

SPECIAL ANNIVERSARY OFFER!

seloction known as the D'ooples me

Good, Clean, Whelesome Beoks.or 2

yuar
conlilenice—lor your friends and aff yoes i
Just piciare the pleasiee you and your f
frum meading aml owwing the popular 4
olered 1o you oa these gages!  Can ol o
pheasant sml coonombcal way— parioday
welth chddren —to besill & home iy ?

ACT NOW!
SEND NO MONE)

Dan't walt ansther moment. Acoept
-Mﬂ'!['{‘lh £ oo, and slen mnd mail the
enpallment |, wom'L you
dmdld.
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 INVITES YOU TO .l(‘t‘lal"l‘ THIS
ECIAL ENROLLMENT OFFER!

it ull vou get: THE BIG FISHERMAN plus A NUNGRY MAN DREAMS and
SNTURE 1% TW0 WORLDS a5 enrollment gifis—plus KEEPSAKE a8
ular Club selection—all for only $1.87 with membership!
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PRIVATE CONCERT BY SIR ELTON JOHM, Countless gold and platinum albums.
A-m;m:l-wmning compoattions for movies and Broodwoy. Songs that hove o
permanent ploce in our music collections ond our hearts, The arfisiry of the
legendary Sir Ellon John spons olmost 40 years — os hos his commifment
o humanilarian couses. This once-in-o-lilefime opporunity allows the pur-
erience this phenomenal singer, song-

L an in o r.in-gl._rh.'lll', intimahe FI-!'!!'I:-Dﬂh-I'.II‘II:I'!. an hour-ond-a-

half of Sir Edon al the piano, perdorming songs that have bacome inexdrica-
bly interwoven with our lives, And the $1.5 milion price is o donation fo the
Elton: John AIDS Foundotion (EIAF). Established in 1992, EIAF is cne of the
world's [sading nanprofit orgonizations supporfing innovative HIV/AIDS pre-
vanlion education programs and direct core services fo peopla living with
HIV/AIDS, Since ifts founding, EJAF hos distibuted over 560 million fo wor-
thy progroms in 55 couniries oround the globe, This concerdt would be the
ulfimale hidkday, wedding, or annivarsary gift a memory 1o recsurs
abways. And it impoct will extand for beyond thot audience fo the thousonds
who banefit from fthe Foundafion's work. Every day, 14,000 people are
irfectad with HIY — thot's ten peop ry minule who will need EJAF's help
. ond yours. Only one private concert will be sold. Trovel and production
expenses are not includad. An Elton John Signoture Series Red Baby Grand
Fiono, designed exclusively by Yomoha® with on aclual live performanca by

= Elion built into it, will ba yours to keep as port of this speciol gift. For mare:
Vinformabion and to ordar, plecse call 1,877 9MM.GIFT. To leam mose about

the Eltan John AIDS Foundafion, pleasa go to www.neimanmancus.com,
91 Privose Concert by S Eon John  1,.500,000.00°

“Efion Joln oppoany in T
thenciaet by Dirvicl LxChopefie,
Fana, designed asclusiely by Tamaha”
| The Red Pl i fow Vogax The pivahe conomt must ioke ploce during 2006 i
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Holidays

From the turn of the century until well into
the seventies, the arrival of the Sears and
Montgomery Ward catalogs was the holi-
day harbinger. The Sears Christmas Book
premiered in 1933. The 88-page, predomi-
nantly black-and-white catalog’s offerings
ran the gamut from two-pound fruitcakes
for $0.49 to a quarter-carat diamond ring
for $54.50. It also offered a Mickey Mouse
watch, Lionel Trains, and live canaries. In
1968, the Christmas Book was rechristened
the Wish Book, the name it had been called
by generations of shoppers.

Christmas trees go back centuries,
but a number of modern innovations can
be tracked through the catalogs. Before
WWI, European trees were decorated with
hand-blown glass ornaments from Central
Europe, while most American Christmas
trees were adorned with largely handmade
ornaments of metal and paper. After the
war, America’s handmade baubles gave way
to mass-produced ones. There was also
a post-war infatuation with plastic orna-
ments that continues to this day. In 1984, as
penance for purchasing the tree stand that
collapsed and destroyed his family’s collec-
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tion of over two thousand European orna-
ments, Christopher Radko launched his own
line of glass ornaments. Today, ornaments
from his collection of over ten thousand
designs can be purchased in high-end cat-
alogs like Saks, Bloomingdale’s, and Gump’s.
The mid-twentieth-century fascination with
man-made materials also extended into the
trees, themselves. Artificial trees made of
aluminum were introduced in the late fifties
and were a popular catalog item throughout
the sixties.

A colleague of Thomas Edison was the
first person to use electric lights to decorate
his Christmas tree in 1882. Sears introduced
their first Christmas lights, miniature fruit
lamps, in 1908, but they were advertised
as table, not Christmas tree, decorations.
Montgomery Ward accountant Carl Otis
invented the Bubble Light, but his employer
declined to purchase his invention. Another
company (NOMA) chose to manufacture it.
The Bubble Light, which resembled a glass
test tube filled with bubbling liquid, created
a sensation when it was introduced in 1947.
Bubble Lights remained popular through the
seventies. Montgomery Ward offered the
light, as did Sears. In the fifties, the pop-
ularity of miniature lights overtook large
cone-shaped lights, though the large lights
returned to favor in the late eighties.

When Montgomery Ward copywriter
Robert L. May created Rudolph in 1939, his
boss was initially concerned that the red
nose, often associated with excessive alco-
hol consumption, might be inappropriate for
children and holidays. However, he was over-
ruled. The recording of the Rudolph song,
written by May’s brother-in-law, also had to
overcome initial concerns, as a number of
artists declined to record the song, fearful
of taking on Santa Claus. Gene Autry’s wife
encouraged her husband to record it; his
recording went on to sell one million copies
inits first year.



In the late twenties, both Sears and
Montgomery Ward started offering min-
iature Christmas villages: whimsical card-
board houses that were frequently sprinkled
with glittery “snow.” They remained popu-
lar through the fifties. Interactive Christmas
games lost their allure in the sixties when
families gathered around the television to
watch new classics like A Charlie Brown’s
Christmas, Frosty the Snowman, and, of
course, Rudolph (narrated by Santa look-
alike Burl Ives). Romeo Mueller embellished
Rudolph’s story by adding new characters
like the inhabitants of the Island of Misfit
Toys, the Abominable Snowmonster, Yukon
Cornelius, and Hermey, the elf who just
wanted to be a dentist.

Neiman Marcus, which mailed its first
Christmas promotion in 1915, continues to
make news with its opulent Christmas offer-
ings. They started small, with a six-page, 5x6-
inch brochure. Their next promotion wasn’t
until 1926 when a sixteen-page, 5x3-inch
brochure was mailed. The first large mag-
azine-size catalog was introduced in 1939.
At the time, Dallas was low on good fash-
ion photographers (Neiman Marcus, itself,
would change that) so the catalog used
sketches. The 1942 catalog introduced a
quilted satin Treasure Chest for all gifts over
$100. An editorial also told customers that
buying war bonds was their patriotic duty.
They also offered gifts for servicemen.

The idea of offering extravagant holiday
gifts came to Stanley Marcus when, in 1952,
Edward R. Murrow called to ask if Neiman
Marcus had unusual gifts that might inter-
est his listeners. He offered him a live steer
from his brother’s prize-raised black Angus
herd alongside a silver-plated serving cart
like those used in Simpson’s and The Savoy in
Londonfor $1,925. After he got off the phone,
he changed the catalog to accommodate his
new item. Because of the popularity of the
over-the-top products, Stanley Marcus was

constantly bombarded with unusual pro-
posals. In Paris, one potential buyer was
dismayed when Marcus rejected his twenty-
two karat gold, life-size sculpture of a cer-
tain part of the female anatomy.

Neiman Marcus is known for above
and beyond customer service. When noted
producer Leland Hayward’s order of three
boxes of Godiva chocolates hadn’t arrived
by December 10th, he sent letters of com-
plaint to the candy department, the mail-
order director, and Stanley Marcus himself.
All three sent a letter of apology and air-
mailed a replacement. The arrival of twelve
boxes of chocolate prompted Hayward to
send Marcus a letter pointing out (correctly)
that “obviously the left hand of Neiman
Marcus doesn’t know what the right hand is
doing.”

In the sixties, a Greek shipping mag-
nate ordered a 5-foot-high giant stuffed
panda three days before Christmas with
instructions to ship it by air. When informed
that no shipper could make the deadline,
he instructed the company to buy two first
class tickets for the panda and a chaper-
one. His only demand was that they not fly
Olympic Airlines, owned by his competitor,
Aristotle Onassis. The chaperone was given
a one-week holiday in Greece with the mag-
nate’s compliments.

In 1967, Neiman Marcus offered a ten-
pound, 24-karat gold wig for $35,000. It was
purchased by a television star. With the
price of gold today, it would be worth over
$130,000. In 1971, the His and Hers gifts
were his and her mummy cases. A man in
London had offered the female mummy
case to Stanley Marcus at a cocktail party.
Marcus said, if he could find a male case
to go with it, he would offer it as a His and
Hers gift. Two years later, the man found
one. However, when the cases arrived in the
United States, a store manager found there
was stillamummy in one of them. Concerned
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about being fined for illegally transporting a
corpseinto the country, he was instructed to
find a doctor to issue a death certificate. The
mummy was declared dead and donated to
alocal museum.

A man ordered ten gifts for his wife that
were to be individually wrapped and placed
inside a papier-méché Santa Claus made
especially for him. The package was to be
delivered to a ski resort in Colorado where
the couple was vacationing. When the gift
hadn’t arrived by Christmas Eve morning, the
man called to complain. They tracked down
the package, but it was going to arrive too
late to make the truck going to the resort.
The shipping manager found a friend who
had a postal route that went by the resort,
but he was not authorized to stop there. The
driver said if the customer would meet him
on a bridge three miles from the resort, he
would slow down and push the package off
the truck as he drove by. At 10:30 p.m., in the
middle of a blizzard, the customer retrieved
his package from a snowbank.

One woman, who was divorced and
remarried, wanted to make sure her address
was not visible on the gifts she sent to her
children at their father’s home because she
feared he would come kill her. When she
realized she had forgotten to inform the
company, she called in a panic, and twenty
people were dispatched to go through 35,000
boxes to find her purchase. They found itina
UPS van and removed the information.

In his book His & Hers: The Fantasy World
of the Neiman Marcus Catalog, Stanley
Marcus relayed a number of snafus. The
first year Neiman Marcus put their mailing
list on the computer, one customer received
732 copies of the catalog. One year Neiman
Marcus offered crystal paperweights with
the seal of each of the fifty states. A cus-
tomer ordered one Wisconsin paperweight
and received forty-four. When he called to
complain, the supervisor researching the

254

problem was dismayed to have to inform him
that, because of a computer glitch, he could
expect to receive fifty-five more. The glitch
also screwed up the company’s projections,
resulting in years of overstocked Wisconsin
paperweights. Astraight gentilemanordered
a Bagel Butler for a gay Jewish friend and
was mortified when his friend opened the
gift to find Neiman Marcus had accidentally
sent him a fruitcake. In 1979, the company
offered a product with an Iranian compo-
nent. The hostage crisis forced them to can-
cel several thousand orders. One Christmas,
Stanley Marcus was caught by surprise when
a watch with twelve Chinese characters in
place of numbers that he'd been told were
advice given to the emperor to help him win
back the love of his wife, turned out to say
“We shall take America by force.”

In 2005, Neiman Marcus celebrated
forty-five years of “His and Hers” gifts.
December gift giving has always been, and
continues to be, every catalog company’s
most important season.

A few other novelties: if you wouldn’t
touchit with a ten-foot pole, Neiman Marcus
had a solution. In 1977, they introduced
a collapsible eleven-foot pole in a black
leatherette carrying case for $50. Everyone
should have a skeleton in their closet, and
Neiman Marcus offered a four-foot one on
a hanger for $25. It offered a $600 chocolate
Monopoly set that Christie Hefner ordered
for her father, Hugh. In 1964, they scored a
success (that surprised Stanley Marcus) with
toothpastes flavored like brandy, martini,
orange Curacao, rum, or eggnog. In 1981,
the company offered ComRo |, a domes-
tic robot that performs mundane tasks like
opening doors, serving cocktails, and pick-
ing up around the house for $15,000. For
an additional $650, you could buy Wires, a
computer pet to keep ComRo | company. A
$1,000 stuffed animal menagerie from Steiff
received six orders including one from the



Neiman Marcus His & Hers Christmas Gifts

1960

Airplanes: His—Beechcraft Super G18, $149,000; Hers—Beechcraft Bonanza, $27,000

1961

Ermine Bathrobes, pair, $6,975

1962

Chinese Junk, each, $11,500

1963

Submarine, each, $18,700

1964

Balloons, each, $6,850

1965

Para-Sail, each, $361; Boat, $1,994

1966

Bathtubs, set, $4,000

1967

Camels, pair, $4,125

1968

Jaguars: His—XKE Grand Touring Coupe, $5,559; Hers—Jaguar Coat, $5,975

1969

Vasarely Collection, pair, $750

1970

Thunderbird Cars, pair, $25,000

1971

Mummy Cases, pair, $6,000

1972

Mannequins, each, $3,000

1973

Greek Krater, pair, $5,000

1974

Hovercrafts, each, $3,640

1975

Dinosaur Safari, each, $29,995

1976

Buffalo Calves, pair, $11,750

1977

Windmills, each, $16,000

1978

Natural Safety Deposit Boxes, each, $90,000

1979

Dirigible, each, $50,000

1980

Ostriches, each, $1,500

1981

Robots, each, $15,000

1982

Lasertour, each, $20,000

1983

Chinese Shar-Pei Puppies, each, $2,000

1984

Custom Wooden Steer or Horse Desk, each, $65,000

1985

Diamonds, pair, $2,000,000

1986

California Spangled Cat, each, $1,400

1987

Day at the Circus, per couple, $7,500

1988

Cloudhopper, each, $18,000

1989

Quest for the West, each, $12,585-$121,407

1990

Portrait Chairpersons, each, $6,000

1991

LTV Hummer, $50,000

1992

Vintage Motorcycles, each, $28,000-$35,000

1993

Flarecraft, each, $150,000; Baby Tyrannosaurus Rex, each, $63,000; Triceratops, each, $93,000

1994

BOB (Breathing Observation Bubble), each, $7,500

1995

Name the United 777 Plane, $177,732

1996

MacKenzie-Childs Airstream Trailer, each, $195,000

1997

Windjet, each, $32,600

1998

Cracker Jack Prizes: His—Cuff Links; Hers—Ring, $400 & $950

1999

A Lasting Legacy: gift to The Nature Conservancy, $200,000

2000

Rokkaku Kites, pair, $2,000

2001

Rockettes and NY Knicks Fantasy Weekend, each, $15,000

2002

Action Figures, each, $7,500

2003

Robots—life-size & multifunctional, pair, $400,000

2004

Bowling Center, $1,450,000

2005

Photo Booth, $20,000

2006

Twike Commuter Vehicles, $40,000




embassy of an iron curtain country. In 2007,
Neiman Marcus offered a dragon topiary
that would be built on your land using plants
indigenous to your area for $35,000 and a
Swami talking robot that can hold conver-
sations, recognize family members, and give
advice. It also offered a futuristic tree house
with hardwood floors by Dutch sculptor Dré
Wapenaar. Victoria Beckham is rumored to
have purchased the $50,000 “Treetent” for
her children.
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YANKIBOY COSTUMES FOR THE WORLD OF "MAKE BELIEVE"

Yanklboy costumes

are washalls and sturdily made

to outlast many hours of hard

play. Lead your children into

the land of “Make Balieve™ by
selecting from the TYankiboy

styles below. A Yankiboy costume
is the way to a child's heart.
Afd—Davy Crockett himself with
rubber hunting knife and sheath,
plush-type hat. 4 to 14. 4.98
Bii—Lady Crochett. Cotton drill
skirt and shirl: ornamented balt,
plush-type hat. 4 to 14, 4.98
Cai—Pioneer flintlock cap shoot-
ing rifle and case. Plastic,

34" long. LB

DE4—Paloming cowboy. Black-and-
white print chaps and veat. Flaid
shirt. Holster, gun, lariat,
necherchief. 4 to 12, 5.08
Efi—Paloming cowgirl. As above
with skirt. Ribbon tle. Holster,
gun, lariat. 4 to 12, 3.98

FE4—Roy Rogers cowhoy costume.
Roy Rogers and Trigger design.
Embroidered shirt. Holster,

belt, gun, lariat. 4 to 12, 4.98
GEd—Dnls Evans costume, As above
with akirt. Ribbon tle, lariat,
holster and belt, gun. 4 to 12. 4.98
HE4—Davy Crockett at the Alamo.
Alamo of lithographed steel: 127
long; 47 wide; 77 high. Davy
Crockett figure, 20 frontier
figures, 10 altacking Mexican
soldiera, § horses, cannon. 4.08
JBd—Davy Crockett holater set.
Eelt branded with “Davy Crockett."
Trophy buckle. Leather scabbard
with bowie knifs, pun, powder and
ball pouch with shoulder strap. 5.98
Kfd4—Dude suit of colton corduray
and drill pants, embroldered shirt,
western tle. Leather holster and
belt, gun, lariat. 4 to 12. 5.98
LEd—Cowgir]l costume of cotlon
corduray skirt, plaid shirt with
ribbon tie. Also with leather

holster and belt, gun, lariat

4 to 12, 5098

MBE4—Dale Evans and Roy Rogers
hats. Authentically styled in wool felt.
Bed, Mack, buckskin. .M L. 1.88
NEd—Just like & grown-up nurss!
Costuma Inclides whilte cotton
broadeloth dress, navy hlus
brondeloth cloak, red linlng.
Nurse's cap. 4 to 12, 4.08

bley's

SIDLEY'S TOYS, FOURTH FLOOR

—-10.4- Rochester, New York-based Sibley’s offered children’s costumes in 1956.



-10.5- Sibley’s, 1955




Helem Gollagher-Foster Howse

413 Fulten Street, Peoria, Ilinois BULK RATE
Farwardisg Paitege Senrmebeed U. 5 POSTAGE
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—-10.6-Peoriq, lllinois-based Helen Gallagher-Foster House offered novelty gifts. The company, later known as Foster & Gallagher,
was best known for its horticultural products. It folded in 2001.
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“Miss Pigtails
Real hair in
braids. What
a grand thrill
to find this
dolly under
the tree!

Sears, 1933



-10.8- Jay Strongwater’s dreidel was offered by Neiman Marcus in 2007.

B STROCCWIRTER CLOCK, WASE, AND MAGHIFER.
Tirmear flins whean wou enjoy whol you'ra doing, ond we sure love
whal Jory Strongwoter does. All of our guchyshe objets ore hand
ernomeled and hond el with Sworovald® crystol. For our 1008
onnvenary, Joy creoted the “Sionley” double peocock clack,
slaboroioly enomeled with delicote harging pewel-tone accents
Pesared by one battery; included, # sonds 13.25H x 7.75W x
5D and is limited jo on ediion of just 100, Joy"s “Sea” mini bod
s in groldan-sporkded glass hos o jewsl-lons bos collor, IHx
Iha. His erameled “Gwen” tutle mognifier s 1H & 4.5°W x
3.50. Al ame rmode in the USA, Ao availoble in (it Golleres
BEA "Diawlsy” | 00sh Anniversary Clock  4,500,00 (45.00)
548 “Sea” Mini Bod Vose 125,00
S4C “Gwen” Tustle Mogrilier 355,00

1Y STROMNGWATER DREDEL. To celsbrote the Honuldooh season,
Joy's moster arfisors hond enameled thas colieckible "Tooc” drsi.
del and sef it with Sworowk® crysial oocerts. it omves with on
equolly beoushyl diaploy slond; 3H = 15g. Mode in the USA
Al crvailabls in Gt Golleries

54D "hooc” Deeidel ond Slond 350,00

FABERGE. Elogontly — and infricotely — hondcrolied in exquisite
detosl, our Fabarpé keepsakes celsbrete the oeotve on of Peter
Corl Fobergé. All ore hand enomeled and sef with hand-cul
crysial, The B enomel guilloche egg objet is o museum-guality
meproducion. Makching frome holds o 37 x 4" photo, 5.5 The
pove wikdlowen box is 3.75H x 2.625W. Made in Russio
STA Epg Objm  3.300.00

ET8 Freewa 750000

SPC o S00.00



MNow .

. A GREEN aluminum tree

The color, shape, delicate white locking give £ the look
ol m real trow, freshly cut. Tt's dursble, too—color won't
(nile, mewdles can'i looses, Favel

T1M FIPTLET B, 183 bronchen, Shpg, we T Bn,.. ... $20.98
T M FHRbL - . T8 rpsrbei. S ot b B, , 000 FER |
T M DI —d b 7Y bomchmr, Sepg, wi, B %
TIH P31 &, 31 brosches, Shpg w :Ir-:‘-;

Our best aluminum swirl tree has
more fullness, greater sparkle

Specially chosen as a Sears Jubilee Value

Because it's wwirled and tapered . . has exceptionally

¢lul-».:iiurmw:.hnr 14 coaty 34,08 lexs than our best J-foot tree
g.:ﬁ - we beBeve you m‘tﬁml-.bumnhqm
1 el

$2889 ...

F-foot, 201 hrosdes, Like troe ab right.  8-foos, 233 bronches, Even the trunk has
unk-ﬂmwh-rlwtuuhnirw 2 goaty of slumisum palnt for added Buster,

- brassches therefore FINOMEL — fiping waight 1d e THH I —Thinping wmight # B, $2|
ITF? o glitter.

Alummum trees with swirl branches
Hranches tapered to lilclike fullsess, Neadbes are ghaed
un asdl mechanically locked on . . wea't dreg ofl

Fina, Thicker thus our good qual-  Gosd, Like ourfine
ity. More and lonper branches, trees, encepl lews

TN FIT=T &, 154 b

g 13 i,
Jlunm:— . -
MR we e A4S 44444444 ++++++*J|1
A, TN Lrongher, ™ r
T x Gleaming Solid Color | Make your artificial tree Tres . Fer natural
ﬁ::qw: k. a“.--.--.... . o ?]:EH“'H—_J!E mmmm ‘metal Oriler basgers am E srﬂuﬁ'chl o |
i, e et a"ﬂ&-;m*h-r:u-.. .,..:nﬁs Silver fulor. 41 inches fn
A e THPEID 25 AR m“‘-ﬂ 5 il
06 seAns g F:"::““'" ey ,";-j DR AT 14k ik . S om0 2 o=~y N 1398

-10.9- Sears, 1961
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SANTA SAIT & PEPPER SET. Ccialog exchusive set of
four roly-poly sholers odds o lighthearled fouch
o your holidoys. Imponed of silver plale. Aerhes
in o gold crocodile-embossed FMMW® gt box
1424 Sat of Four 5ot & Pepper Shokers 40,00

" EXCLUSIVE PETIT FOURS. Thiee dasen artfully
decomied bie-sine teat, perect lor o holiday
desser bulled or hostess gift. 18 senvings. Modo in
the USA. Arives in o gold crocodis-embossed
" gilft boo Also ovollable in Epicure,

" ENCLLISIVE DG SWEATER. In ribbed Feruvior
cofion with o fun row of pompona. From VWoosk
Wear Specily color: Pink/Red or Ble/'Green
ond specify size: 107, 12, 147, or 14", For sian
msosune foim neck 1o bose of oil. krponed
1428 Dog Seecler 7500

MW" EXCLUSIVE PACKAGE WIME STORPER. A wall
hcsshess il with sibvar-ploied deoll. 5.5°H. A
in o gold crocodie-evmibossed RAT gt ban Al
ovoiable in Holiday Glones®,

1428 34 Pentl Fours 30,00 142F Stopper  30.00

LYMM CHASE 2005 ORMAMENTS. Set of four hand-
panied porcadain anirmals includes o 2eben,
TH x 3.25°W; monkey, TH x 2°W:; lion,
FHx IW; and hippo, 1.5H x 3.25"W
Also ovodloble, bul not shown, lorge
mebeo, 4.5H x 3W, Imporied
142C Four Chnaenents  PH.00
1430 Loege Jeben Cwencman,
el shown 5000

B0

800 B13

142

-10.14- Neiman Marcus, 2005
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