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Advertising and editorial design
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The purpose ol any advertisement is Lo CONVEY a MEsage — one
that makes the viewer want to buy the dient’s product or service,

This message is not just the ohvious statement written in the
headline and copy. It is the total meaning of all parts of the ad
— the waords of the text, whar the design or illustration itsclf says
or means o the viewer, and the planned impact of the layout's
arrangement of all the elements in the ad.

It is not enough that the design be handsome or decorative.
It must convey, clearly, the dominant idea of the advertiser's

might be used to symbolize the riding comfort of a railroad
coach, while a penguin suggests the coolness of a cigarette.

This relationship between message, art and design must hold
true no matter what the ad is used for — whether it appears in a
national magazine with millions of readers or is a poster for the
local church fair. If the basic idea is well conceived the design
can be hoth heannful and effective, rEwnnling In every sense
the designer and to the people who receive his message.

Amnd this is a most important point. Your Faculty and hun-
dreds of art direcrors all over the country have learned from ex-
perience that most beginning designers just don’t take the time
ta ask themselves the most viral question of all from the very
start of their planning: Will my design get the client’s basic
idea across to the viewer quickly and convincingly — rellecting
the true eharacter of the praduct ar services the advertiser wants
to tell his audience about?

All successiul prafessionals realize that their design and lay-
oul must answer this guestion with a loud, clear "Yes!” Any
confusion or inappropriateness in a design, anything that dees
not help to make this major point, should be eliminated no
matter how ariginal or interesting it may be in itsell — no mat-
ter how much personal appeal it may have for the artist himself.

In the preceding lesson you learned that there are countless
intriguing techniques, materials and effects at your disposal —
we hope you've tried many of them and will continue experi-
menting. But we must remind you again that technigues and
miaterials are only wols W express vour idea. Don't hecome <o
fascinated hy techniques that you fool yoursell into believing
they can replace thinking a design through — they never can!

To demonstrate how the design idea must link directly with
the advertiser’'s message, let's say a manufacturer wants Lo run
an ad in a steel-industry magazine, pointing out that his firm
makes the hardest steel for fine precision wols. With this as
the theme it’s logical to start oft by thinking of something as
hare as steel — or harder. This ssmething could then symbolice
the super-hardness of his kind of steel. Perhaps a diamond 13
the answer, because — as the readers of this trade magazine know
—very taugh steel is cur hy saws ripped with tiny diamond
points, So the relationship will be clear to the viewers ol this ad,

Having sclected the diamond, ather questions come to mind.
Does a diamond have a suthciently interesting shape? Certainly
— il the facets are well handled this could be a very striking de-
sign. The cut diamond is also geometric enough in form to sug:

gest precision and to convey an appropriate industrial feeling.

Let’s take another problem — let’s say an advertiser wants to
sell the idea that his transportation or distribution system js the
fastest and most convenient. Rather than show trucks, planes or
trains in a literal way, proceeding from one point to another, we
might conceivably show an outstretched hand with the major
cities in the country within its grasp, or perhaps the hand would
cover a map-like shape of the world, the country, or the arca in
which the advertiser operates.

If a third advertiser has a product whose form is unique, then
perhaps the designer can take that shape, emphasize its charac
teristics, strip it down (o its barest essentials —in ellect, exag-
gerate the form or texture in a way that makes the product hath
attractive and easy (o recognize. Then this motif can be used in
the ad. For example, a cable manufacturer’s ad would be un-
usual and effective if the spiral winding of the wires became a
major design element. The entire background of the ad could
even be made up of a repeated spiral pattern that said “cable”
with clarity and impact.

Onee you've decided on the general theme or subject that is
clearly appropriate, make a number of small thumbnail sketches.
Keep these simple. Use them to try out various designs and ar-
rangements of the layout clements. Some you'll discard; others
will seem more promising. Wark with these, improving and de-
veloping them. Finally you'll lind the one that best answers your
all-important question: Do T commumicate the basic message
quickly, accurately and convincingly? Only then are you ready
to begin vour final desipn and layout.

In your search for the right idea rhere will always be muany
possible solutions. Consider the Tree of Artistic Life on the op-
posite page. It is not intended to suggest that the Picasso head
at the top is the answer to everything. On the contrary — the
classic head at the foot of the tree might be just as gowmd an in-
spiration for a particular design. These illustrations show eight
of the countless different ways to handle one subject —all of
them equally valid. They are intended to remind you thar you
have a wide range of possible solutions to any design problem.
Make sure that the design you select expresses the idea clearly
and appropriately.

Unce you've chosen your theme, execute it with all your skill.
In this lesson you will study many aspects of designing which
will help you to develop ideas into successful layouts.

You will examine the psychology of the direct approach. Un-
derstanding the use of symbols can help the designer enormously
in the creation of trademarks, letterheads — designs of all sorts,
A fecling [or an unusual layout, rather than a conventional one,
can determine the success of a hasically good advertising or edi-
torial idea. The ability to use type with imagination and taste
is also of prime importance to the designer.

All these skills, demonstrated in this lesson, will help you —
the artist — o fulhll your ideas. But the main thing to remem-
ber is that it is through creative thinking, experiment and sound -
development that your idea will achieve its [ullest value.



Case history of a design

The Container Corporation of America wants us to design a
full-volor magazine page. It is to be used as an institutional cam-
paign advertisement in a series called “Great Ideas of Western
Man.” Now an institutional ad deesn't try to sell a product or
service directly — rather, it seeks to gain prestige for the com-
pany by associating its name with a worthwhile cause or a highly
inspirational or educational idea.

The client wants this ad to illustrate the humanitarian phi
losophy of Jane Addams, the famons American pioneer in social
work. They wish o [eature a quotation [rom her writings:
“Civilization is a methed of living, an attitude of respect for all
men.” They wish this message to appear in the ad with their
firm mame and trademark, but have no other specific suggestions.

We are familiar with rthe "Great Tdeas” campaign and know
that whatever we do has to [it into the general character of the
ather ads of this distinguished serics. As you can see [rom the
examples on this page, there is no rigid pattern the artist must
follow. There is almost complete [reedom — the client insists
only that the work be unique, original, and in the best aste.

To dedide on the all-important theme of this message the first
thing is to ind out more abour Jane Addams, her personality
and her work, This calls [or research in the public library, which

Some examples of the “Great Ideay of Western Man' series —
illustrating the varied opprooches used by diffierent arfishs.

discloses many interesting and memorable things about her.

She had tounded Hull House, a community center in Chicago
where she became [amous for her social work with the under-
privileged forcign-born, the slum children, and the 1889 equiva-
lent of juvenile delinquency and its prablems, This is a fascinar-
ing story but it doeesn't suggest a picture —a visual symbol of
her wark. She was also a leader in the fight for women's suffrage

an interesting campaign but no longer timely enough o be
a meaningful theme,

We alsa learn that Jane Addams won the Nabel Peace Prize.
Now the main idea [or the advertisement begins to take shape!
All her life Jane Addams fought valiantly for peace, against the
prejudices aimed at the different races and creeds that make up
America. She believed in the brotherhood of man —in equaliry
far all, regardless of race, creed or color of skin.

How to symbolize the strength that could come fram the
harmonious unity of the lour races —red, yellow, white and
black? What would make a convincing and arresting design to
vommunicate the idea ol brotherhood?

On the following pages you can examine several ol the ap-
proaches to this problem and see the gradual evolution of this
design to its successful conclusion.

Advertisements by Conteirer Corp. of America
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The first thumbnail sketches — thinking on paper

At frst we consider four heods, wiing o different color for eoch roce.
This lecks promising, but the vertical loyout is really too inoctive: it Tocks
o dynomic quality the design hos to corry. It dossnt slate ils mesoge
forcefully encugh. There might olso be somse critichm of the foces them-
selvel: not oftroctive encugh, too stylited, or perhops too playful,

This it o mare interesting design, four man with hands joined. but like
the others it doswn’t reclly corry conwviction =it ba't dysomic encugh.
And it might olso be caolled “rortoonish.’’ SHll, te create impoct the
figures hove to be stylired ond hondled in o contemporary woy. We
decide ogainit thesa figures but feel on ideo exists in the joined hands.

4

Mex!l we fry this centered loyout ond consider plocing the four profiles
within o gircle thot symbalizes the werld. This Iy mare decarative But it
iy alss stotic —it dowsn’t express vnity ond strength. Al this poinl we
decide to drop the idew of fores entirely ond by o new opprooch, viing

full figures — perhops thess will cammunicate sur message better.

The idec of joined honds (the symbol of friendship) beging to toke shope.
But this skefch is unsotisfoctory becouse there seems fo be o verticol push-
and-pull feeling in it — just the opposite of what is wonted, which is enity.
Moybe onother view or different positions of the dlosped hands would
work. We try mare opprooches.
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This is it

Ax soon on we skeich this we krow we'rs an the right frock. The hands
are now farming o strong bond, The basic loyout here is o combinafion
of horizentol ond vertical elements. Asather good point is thot this de-

sign permils an interesting plocement of the copy in the loyout,

|

6

The neat problem to sobve is the pasition of the black arm and hand, e
that's the ane that will centrast most with the cther colors ond bock.
greund, At firgt we try it ot the fop, but this creates o top-heavy efect,

The horizontal crrangement ehiminotes the top-heovicess byt now the
black arm coming in from the right seems to cul the design in holf.

9

On the opposite poge iy the advertisement o3 it ap-
peared in the mogonines. Before doing if we mohe o
raugh color sketch cbaut the some size o3 the frithed
ort, to determine the textures ond colors = the right
over-all technigues. For the red arm we use a red dye;
far the bBlock arm, India ek ord colored dyes. Thot
leaves the problem of moking the gray.white arm ard

How we have the right place for the block shape, It's more eFective here
becouse il seem lo swppor! the design, odlicg o3 o bose or pedestal,

the yellow arm stand out sgalnst the light background.
To be sure they won't be lost we point them with
thick tempara and creote a coorse texture thot sep.
arates them from the smooth white Bodkground.

Hotice too thot the block not only supports the
design fraelf, but alss edds srength and brilliance
to the other colors.

Adwverlitemen! by Container Corp, of America
from the series "Great Ideay of Western Man”
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Graat |[deas of Western Man
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Container Corporation of America ‘Et;i'lj’

Jane Addams
on the basis of civilization
Civilization

is a method

of living,

an attitude

of equal

respect

for all men.

[ Speech, Henalelw, 1923)
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Reducing a head to a design

This demonstration shows how to create an attention.
getting ad by starting with a completely real formn and
making changes, simplifications and even distortions as
you reduce it to an ellective and amusing design.

Here is an octual humaon heod bo stort from, bul oll we want from it
are the euenticls thot will make o design with strong impact.

IY's interasting 1o nate thet without the ears the head aciwally hits our
eye foster and with more impoct, The strange squarer heod is oo more
eye-cotthing thon the normal shape. Thie clearly shows the strength of
o |:-|1E'Iq outline and shaps. The pattern of light ond shodaw is further
sirengthened. The fectures cre simplified sll mare.

The very frst step is fo deport rodically from the reol heod, The hair
11 eliminoted; 30 are the subtle tones and detaily of the feotures. The
obvicus pattern of light ond shodow on the head is good — it can play
an imporiant part in the design.

Cottery Whiting-Flover Faper Co.

This final design shows you the Impact of smplicity, The head is now o
rectongle with squered cormars. The shadew side Ty completely block.
Mot only does the design hove striking effect and ottention-getting walue
but it hoy @ tovch of whimsy in the upturned eyes ond the eapression
of the mouth, Try some simphfications hike this one yourself.
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Stylizing the figure

Here the enignment is fo crecte o design for the jedket of o beok ritled
Threw Lives. The starticg point might be these three phologrophs. How-
ever, these figures are for too specific te funetion oy symbels for the
fives of the women in the story. They seem to be only “thres pictures of
o girl in @ bothing suit.”™ The net rewlt is literal, prosaic and unsvitable.

—— e

See how greally the design gains in strength os soon o5 the figures are
radigally changed — made simpler. Av this peoint the figures no longer
oppear oy detailed irdividunl formy: the three fogether moke o paltern
of fight ond deork shopes that create an over-all design for the jocket.
This is the desired effect, They bove become symbels of women.

2

The three different poses in the photo wemed distrocting, so this design
repeots one pose for all thres Eguresr The eenter figure is darkened be-
cause one of the three girs in the stary I3 o Megro. Thiz alternotion of
dork ord light odds inferest to the design But the effect is still tos
realistic. Some ssrious changes will hove to be made in these Rgures.

Desigred by Alvin Lustic: published by New Directions

S3IALIT 33UHL

In the preceding 1toge the forms were reduced to fat shopes, but the
autiines were s#ill reclistic. Here, in the finished jocke!, these conlours
are afill further wimplified — about as much o3 they con be without
maoking the shopes unrecognizable os fgures. The short pen strokes
create an over-all fexture far the backgraund aad help ta unify the design.
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Qur first step is fo toke o good look ot o
sailirg ship and see what its characteristies
are. Herse's what we stort from: o photes
gregh of o ihip model. The moin lTeatures
of the hull, mosts ond sails will form the

bais af aur design,
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Here it is simplifed still further, Mow we de-
part quite freely from the photo, but the
thres sysentialy — masts, hull and sails - ors
still there. The design i1 opened up, han-
dled more lociely ond mode slightly larger.

Here, in cur first working drawing, we be-
gin to eliminate ofl confusing elements and
everything not reolly ewentiol to the char
oeter of the venel. With free pan Hres we
explore the possbilities — try to “Teel” the
gereral outline of the shopes of the ship.

Transforming a ship into a symbol

This assignment calls for the design ol a contemporary magazine cover. No sub-
ject is specified, so we dedide o make a modern interpretation of a ship —nor a
realistic ship but a symbol that will be original, decorative, unique in its appear
ance and its use of materials. We plan to execute the final design in pieces of thin
copper wire soldered rogerher and placed apainst a rough-aexmred background,

4 MHow we moke o rodical choage in the

proportions of the ship 1o At the shope of
the cover better. The hull is mode shorter,
the psasty taoller. The lines of masts, sails,
ond hull are drawn much mare frmly and
we're more decisive about their plocement,
We try out o couple of small block shopes
to confrost with the many thin liney

This is almest the Ffnished weriion. More
dork thopes add iaterest ond voriety to the
dominant potiern at linsy, We alia droaw
in the soldered joints 1o jee what effect
they hove. To abitract it any further would
moke the subjeet unrecognizable, This is o
far a1 we carry the drowing — now we're
ready ta uie it ar o guide for the finithed
design in wire.

Courtesry Graphin Prass
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The final design is executed with thin copper wire
soldered together and oftoched to o woeden board
rovered with roogh geswo. This surfore fexture can-
fragty efectively with the fine wire pattern. The wire
end small pieces of matal were pointed with block

point, giving o dull velvety ficish. The firal phote-
groeph shows how the shodows thrown on the bock
greurd emphatize the three-dimansional noture of
the work. The original phategraph of tke ship has
now hegome o wire callogs,
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e How the idea becomes o design

This series of pictures, like those of the ship, shows progressive
steps in reducing a real object to its simple essentials in order to
create an original design that will be theroughly contempaorary
in spirit and will catch the viewer's eye.

I'his is alo a good example of the important point em-
phasized on page 3  that you must make sure your design re-
Iates o the advertiser’s product.

In this case the product is paper. There are many ways to

show paper —a tew sheets arranged to form an abstract design
—a stack of paper on a desk. or on skids at a printing plant —
rolls of it running through the presses. All these are valid ideas
but they lack originality.

What about the source of paper? Pulp comes from woml,
wood from trees. ‘Trees! 'That's it. Why nat a tree with its cylin
drical branches and trunk made ol rolled-up magazine pages?
1t all fits neatly rogecher in a logical and unigue design idea.

l This photograph of the tree shows on interesting group af 2 This drowing of the tree is less confusing thon the pheto. The 3 Hete we've left out some branches ond orgonized the athers

bronch forms ond shapes. We study its Basic sfructure and look
for woys to simplify it
— oo much like the photo.

4 To be sure the tonal pottern wan't mideod vs, we eliminote it 5 Here, in the poper tree. is the finol design, dmplifed to the
extreme bot shill retaining the batic structure. We wind vp with

a gay three-dimensianal design which is generally similor to the

preceding pictures, but mare original a3 o design sslution,

entirely, ond with this pure line drowing anticipote the final
design. It simplifies the tree still further cnd elimizoles many
of the curves that cauld net he duplicoted with rolls of poper.

bockground hos been eliminated ond some of the branches
maved slightly far batter design. However, it is skill too realistic

inte @ rhythmic, flowing pottern. Tha light and shodow pottern
works well — but it musin‘t be o conspicuoues that it moy de-
tract from the print on the rolled-up poges.

PAPER

6 Here is the design & it fs vsed in the rompleted layoul.
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The evolution of a muagazine cover design

Holiday magazine wants to symbalize Alrica on the
cover of an issue devoted o thar contnent. Qur first
problem, as designers, is to discover an idea, a motif,
that will do this directly and dramatically. During
our research we come across a photograph of a Masa
woman (belon) and learn a great deal abour her
tribe, The Masai seem to embody the popular con-
ception of native Africa. They are a handsome, sral-

Here iz the phologroph of the Maosai woman which furnishes the
'IM.pis'un'un far aur cover, MHefe the elobarate neckloce, .ulrr'lng\._
ard the shoved head — all are characteristic of her tribe,

At thiy t'age we moke o design decision 1o split the figure inte two
ports: the right side in shodew, the left in light. We plan fo use
o white background ond moke the neckloce o prominent element
in the dayign. The eyes, nosws, and mouth are further umplified,
end the leping shoulders edd groce to the fgure.

wart group, holding proudly to their tribal customs.
The men prove their courage by spearing lions [or
fun rather than making war against their neighhars.
The women glory in their coiled copper necklaces
that semetimes weigh thirty pounds. So this photo-
graph seems o be a pood startuing point. Now the
problem is to simplily it until it becomes a contem:
porary interpretation that will epitomize all Africa,

The firs! step of simplification is fo turn the heod directly toward
the wiewer for greoter impoct. We odd the hreostplates — thess
will take bright calars ond act oy cocents for the skin fones.

4 The darker skin is strorg ond imporlonl. As 000 o8 we put down
these desper 1ones. the figurs stords out tharply ogainst the white
bockground. The design elements we hove introduced on either
side ore battle shields, Tha larger shield balonces the fgure’s
shudow ude; the smaller shield leaves reom for the word “Africa

5 This final cover shows further improvements in design and bolance, Thare ebitroction would moke it dificult for even the highly hterote Helidoy

i1 a definite posterlike quality, and the neckloce, earrings, ond shields ecudience to vnderstand the swbject. Although now quite stylized ond o
land rextural interest. All these elements ore kept in pen line 30 they far ery from the originel photogroph, this is ofill the woman of the
will complemen! the solid fone ond colors on the woman, Any further Mool — stiang, fearless, primitive — symbolic of Africa.

Reprinted by speciel permistion from
Holiday & 1959 by Curtis Publishing Co.
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Simplification in design

Our assignment here is to oreawe a design
thar will be a visual symbol of the headline
“Chain stores . . . shopping made easv.” We
will develop this design from a photograph
of an actual chain-wore supermarker,

A supermarket has a busv, bustling in
terior. During  peak shopping hours  the
aisles may be crowded with people and
shopping catts. The shelves of goods, the
signs, and lighong Aixoures all contribute to
an essentially complicated scene.

Naturally we'll work to simplify all this
so that our design will be clear and strong.
At the same time we can’t ignore the basic
qu:aiitj_.' of complicarion and husyvness or our
design simply won't remind viewers of a
supermarket. You'll see that we never lose
sight ol our basic idea — shopping made
casy. The viewpoint is changed several rimes
and the hgures are reduced to their simplest
clements as we try to make this idea clearer
and sharper. Our final solution warks be-
cause it expresses this idea best.

2 The process of simplificotion begins by selecting just @ port of the scens ond
skefching from o cdoser polnt of wiew. To moke better use of our spoce, the
eye level is fowared ond the pecple are brought doser together.

Courtery Mew York Times

This complicated photogroph of a large supermarket interior will farm the basly
for our design. Theare are many elements here, and we must eliminate and
simplify greotly to get ocross our messaoge of selfservice with sliong impoct.

We drop the eye level sfill more, moke the people lorger ond move them into
the fareground, Mow they are locking ot products an baoth sides of the counter.

This it batter — but the messoge ¢till fin't sharp ond clear enough,
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Far greater clority, we shift to o direc! view of the hosizontal raws of producty 5 In order 1o prefect the iden of selfservice better, now oll the people have been
maved 1o the other side of the counter ard ars reoaching for products on the

en the shelves. The pazpla are shown os slhovettes. Ploding the man behind
the counter is wrong — he could be a cerk, and we most emphaiize the theme
of salf-service if we ore fo give our client the design he otked us for.

wallfilled shelves. The figures ore not individvals — we hove rendered them
in pure black fones sa thot they ore smply symbols of pesple.

Cowrdeny First Mational City Bank af Mew York
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Thiz it the Anal design. In order to bring more produch info wiew, sylized boxes oand
ather objects are ploced on the foreground counter, where they ara found in mast chain
wtares. A couple of children are added ta the crowd of buyers. Mote thot the basic story
of the photograph hos not changed — it has erly been tronsloted into o simple, strong
design with considerably mare power and impodt,

15
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Here i3 what might seem to be o rather vseless sort of deodle —
@ canfineoul thin pen line drown meannglessly around in @
series of loose curves, It's o typical deodle that sayens might
moke duritg o pheone comveriotion.

L~

This drewing of o head i1 dome in a doodiing fashion, wsing
the some type of free, toswel line seen in the doadles obove.
The drowing Ty contrelled, but the bosic charocter of o loase,
wandering, doodled line dominates.

Countery Rowah Dismend Co

But such an oppaorently meaningless doodle con hove volue. In
this design fer on od the desdle lines suggest a winding path
through spare that leods fo the small globe of the world in the
cantar of the design,

Doodling

We're all familiar with the practice of doodling on memo
pads or telephane books. For most people this apparently
aimless seriblling is a way to relax tensions. It can be
more than relaxing for you as an artist. It can help to
free your imagination and may allow your subconscious
to come up with a creative solution o a design problem.
1t rarely provides the final answer — it's more like impro-
vising on the piano while searching for an organized
melody. Srill, it's another way to approach your problems
freely, and no designer should ignore its value.

It is interesting to note that after the conferences of
top-level government palicy makers in Washington, n.C,
all serarch paper is collected and destroyed for fear some-
one may unconscionsly have revealed some important
secrer through his doodles. Doodling by the artist is
equally revealing, but don’t destroy your doodles — ar least
not tilt you've had a chance to study them for their possi-
bilities of practical application to your design problems.



The indirect approach — and the direct approach

The diagrams below symbaolize two different approaches — the
direct and the indirect — which are open to the designer on al-
mast every prahlem he faces. Bath are valid — the important
thing is to know when to use one, when the other.

Let's first consider the indirect approach. You could say that
any layout or design which inclades many elements — particularly
stiall pictures of diflerent sizes, or blocks of text arranged in an
irregular pattern — approaches the problem of communicating
its message in an indirect way, To see all the elements in such
a lavout or to study a detailed design like this takes the viewer
time — and if he has the tme and the inclination, such an ap-
proach is fine. In fact, this method is often necessary if the ad-
vertiser wants o show many items, or w show a few in great
derail, or leels the need of a long copy message. A maganne,
booklet or catalog which can be picked up and looked at leisure-
Iy might well be handled by the indirect approadh.

Getting te the peint — slowly: There is o good deal
of visual interest in this design with its winding, beishing,
linwar movement, The curving, snokelike motion obtroch
our attenfion bul it ole slows vp the process of com-
mynication, Howewer, this approoch hos ifs wses.

The direct approach serves a dillerent purpose. Its main job
is rapid communication — instant impact. Te works best where
attention is a prime requisite. Billboards, posters, newsstand
magazine covers, displays — all these must get their message over
fast. There simply isn't time tor subtleties to he seen, let alone
appreciated. Umler these conditions details would go unnoticed,
blacks af copy unread — enly a divect, simple desipn is effective.

The direct approach is usually the more versatile of the twa.
It is not by any means limited w the uses we have mentioned.
It can be effective in magazines or newspapers, where s sim-
plicity and directness make it stand out sharply from its more
complicated, indirect-approach competitors, Used in this [ashion,
it still receives the same quick reaction from the page flipper —
simply because there is nothing to waintain interest alter the
first glance — no copy to read, no details to linger over. But the
direct approach does hit hard and is easilv remembered.

Getting to the peint — fast: The direct opproach goes
right to the point with simplicity, avoiding all detours. In
this cose a quick, posterlike messoge is nesded ond this
daes the trick. It depends on design rather than tech-
niques 1o deliver its messoge with the speed of a buller.
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At a glance — translating words into pictures

A telegram always commands more attention than a letter. And
there are many times when a picture should have the dramatic
punch of a telegram instead of the letter's detailed persuasion.
In advertising, clear commpunication is vital. Finding the basic
idea that will translate wards into pictures is the first and all-

Lock: Here o most obrvious symbal (fwe syes staring stroight ohweod)
wos chosen — but it way presented in on unexpected way. All the plones
lead vs back to thows two eyes, which store stroight oul of wy o1 if
threugh on epening in o bor. It is finding the ayes in this vayswal ploce
tha! gives the symbol impoct.

Downi Here the thrust of the lorge block arrow points stroight down
frem the top border ond emphosizes the falling mevement of the airplane.
It creates a forceful, simple statement that no elaborate design could
compate with in terms of o fouf, deor mesoge.

important step in designing the ad. Once you have the idea,
present it with simple force. On these two pages we show you
some examples of how (o do this. In each case we take a single
word — it appears at the start of each caption — and imurp:rur: it
in a simple design or picture.

Up: The fesling of vpword mavement here is heightened becouse the
rising form of the rocket ik shown in three different positions. It is olmast
like o stopoction film in which you octuolly see the recker meve vp —

first its heod ond middle section mave post your ayes, then its rear séce
tien, ard finally the tip of the tail,

Escape: See how this simple but monumental design tells us quickly and
clearly what i1 hoppening. The fairly complicated idea of ewape or re-
lease is established immediately in cur minds @i soon i we e the cne
broken link. Bosic designs like thizs communicote with great directnes,
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Suspense: The expected movement of o lorge, dark mois like this is
dowsward, 1o when it hongs between tky and water it creates o feeling
of suspente. We feel that samething mysterizus is going en In the atmos.
phere. It's all achieved by the proper plocement of the two elements,

Speed: Hare the main impresion of speed fs obloined by the lines of the
thock woves which precede the airplans. These lines suggest suparsanic
speed — breaking the sound borrier — while the vertical direction sug-
gt shosting upwaord through the otmasphere.

Research: Here is o different and interesting waoy to symbalize research
without showing the vsuol test tubes, retorts ond moze of glau tubing.
The white mause usad [n medical ressarch is being held up for exomino-
fien. The rectangle represents o glaw slide vsed wnder the microscope.

s
o
: I

®\(& =il

Lenely: Hever be afraid 1o vie empty spoce dramatically. Here, by drap-
ping the Agure olmost out of the lower baorder, we isolole him in such o
woy thot his loneliness is unminokaoble.
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Creating order or disorder

In the course of your day-to-day work as a designer. vou are
called on to solve many kinds of problems — to create many
different effects. Although it may scem that order is part of
evervthing you dao, there are circumstances when you use the
opposite feeling, disorder, to convey an idea. For example, a

A symbel of seporation — the brecking apart of the four parts of o drele
beginy to sugges! movement, o lock of stebility and wniry.

Wastily Esndinaky, Compodition T, Fragment 1,
Mogsom of Madern Art, Lillie P. Bliss Esguint

Kandintky's painting carries the idea of separation suggested in the dia
grem obove to o tenvinedng sontludon. The picture is wild, discrdered and
eaciting; it seems to lock ony stoble structure.

layout might be required to canvey the chaos of war, fire, floml
or a similar disaster. You should know how to suggest both order
and disarder. The examples below show how simply and directly
these contrasting ideas can be expressed, and the design prin-
ciples to be kept in mind in creating each ellect.

By cantrast, this perfect circle with it flat dork tane is the vitimate symbal of
unity. The form is whele and salf<ontoined ond, unlike the diogrem ot the
laft, thers is no suggested movemen! or expansion owoy from the center.

Fier Mapdeian, Composition, 1721, NMoieun of
Modern Art, lent by Ms. & Mrs. Jobn L Senlar, Jr.

On the other hand, this painfing by Moadrion is composed eatirely of
rectongles. |1 hus the some calm quality of order o1 the circle obave, The play
of ane right ongle ogainst onother prevents any suggaition of movement.
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Controlling basic directions in a design

Control of movement is an important part of any design or lay-

out, just as it is in pictorial composition. We select shapes and
arrange our elements tn move the viewer's eve around the design
— actually direct it [rom one element to anather. This move-

ment itzell can also be made the dominant theme of the design.

»T

= =
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Converging: The small cirele seemy tropped by
the heary wrrows converging on it like powerful
trucks ot on infersection.

Horizontal movement: Here the movemant i
generally horirontol. The Rowing curves crecle
a feeling of wovelika mation.
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Diverging: Here the effect b Just the opposite
— the moveman! i explosive and the many ra.
diating lines of the orrows shea! out from the
center to the four sides of the piclure.

%
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Creating o vacuwum: Floding on object Betwean
o series of fowing curved lines gives the impres-
sien of o moving stream of oir or water tha!
bends around the sbatruction.

Going in all directions: Hara & plain eonfu.
sion with the arrowed lines going every which
way. One movemen! cancals another.
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Falling: The repeated pattern of orrows crectes
an insistent dewnward movement thot keeps
drawing sur eye to the baltom of the frame.
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More symbolic effects

)
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Rotation: This arrargement immediately sug-
gests apinning = clockwise rotation — ard there
is a real sense of swill arculor movement as
thess curved arraws fellow eoch ather wround.

Amusing: Allkaugh 1his s rot o rymbal like the
sther arrongemants on this poge, humor hos it
own symbelivn ard Immediately estobliches the
chareeter of this loyout o3 light end gay.

Static: A wertical form with & wide, firm baw
corveys no sense of movement = it i fixed, static.
This i1 true whether it be o picture of o build-
ing of @ celumn of type in the siddle of a layoul.

Unbalanced: The same rectangle that eppeared
#o static in the diagrom obove now comveys @
sense of instability os it folls to the right.

Conflict: Two forces meeling haod-on from left
and right we ouoriole very guickly with cenfiicn,
There would be diferent efech it the direction
were chonged. For sxample, in o disgonal posi-
tion the two orrows might suggest greater force.

Realism: Thess three noocses <onvey o atork
serme of dramo ond impending death. They have
immadiste meaning — strong and fo the point.
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Phera by Cr. Harald E. Edgerton

Heare's one czomple of o wnigue
technique of phategrophy. This is a
stroboscopic photegraph which ere-
otes the illusion of real motion in o
811 p.l'frurtl. Where movemen! iz an
integral part of the picture idea o
multiple-expoivre photo is well suited
te the job.

Special effects

The best designers will use any means they can
think of to create the effect they want — to get across
or strengrhen the messape of a design. For example,
they are well aware of the unusual ellects obtain-
able with special 1ypes of photography or printing.

The field of photography offers many striking
and unusual design possibilities. Not anly can the
camera itsell e used in imaginative amnd creative
ways, but manv ingenious eftects can be achieved
in the darkreom through developing and printing
processes. Keep your eves apen for effects that can
be “stoppers” and help communicate your idea.

You won't olten use such effects because their
application is limited. These pictures are simply to
show you that vour ispiration and even solutions
tor design problems will often come from the mnst

un n':xp-l:‘r.tfd LONITCES.

Cavrery Edian Seudla

\

This is o technique in which the pho-
toangraver wies o spiral pottern
instead of the vival halftone screen,
By plocng the center of the spiral
directly aver the open eys il Qs
sharply emphosized — it seems fo
wibrate and olmaost comes alive.
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Symbols — and how to design them

Symbols have been an important means of communication since
the earliest days of history. A flag is a symbal that identifies a
nation; the cross and the crescent are prominent examples of
symbols that identify religions. During the Middle Ages, when
most people couldn’t read or write, symbols were the anly farm
of visual communication between the illiterate masses and the
tradesmen. Symbols were hung outside shops to catch the
people’s attention and identily the bakery, tavern, blacksmith
shop, etc. Common survivals of this practice are the three balls
of the pawnshop and the striped pole outside the Larbershop.
Many businesses today are known by symbols or trademarks.

Symbols have a wide range of uses in design and advertising.
Their most common characteristic is simplicity — fur they must

Chair

deliver their message with the utmost clarity and directness.

In developing a symbol, you select the most characeeristic
features of an object. An ohject is recognized by its basic struc
ture, so you start by leaving out its secondary [eatures and de-
tails. You musi also be sure to choose a view that reveals this
structure. The chair on this pape is a good example of what we
mean. As a symbaol, it is viewed [rom the side and is represented
by just three lines. Anything much wore complicated would be
a picture rather than a symbal.

Study the objects on these pages and see how the accompany-
ing symbols, some of which go back to medieval times, were
derived from them. They represent the kind of thinking you
must do when you develop symbols in your own work.

Madieval city

Spade
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Windmill Ledder

Anchor

Hovrglass

Adopting a symbal: Directly abeve is onother medieval
symbol, this one — vnity, The distinguished designer Lea
Lionni took this symbol ond modified it (right) o creals

one of the most effective designs in the “Great Ideas of g
Western Man' series. His chonges, cleverly mode to Ly i gl o g
carry oul the bode copy idea of judgment and conilio- T e e

tign, still relain the strength of the originol symbal Emramis CaRrEEatien w8 Amiias T

Advertiserrant by Contairmr Corp. of America
from the series “Great Tdeas of Western Man"
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Trademarks — corporate symbols

I'he modern corporate trademark is today’s equivalent of the
old-time tadesman's sign. It has the sane purpose: o ideotify
the company immediately. Therefore its desipn must carch the
eye of the viewer, and be simple enough for him to remember
and recognize. I the rademark can also suggest the quality of
the irm's service or product, so much the beter,

When designing a trademark, you have considerable leeway.
You can use a fairly literal picture of the company’s product, a
realistic symbal, a logotype of a distinctively designed name or
initials, an abstract shape —or any combination of these. But
your result must be unigue . . . original - . . simple. And it muse
identify the company with the nrmost clariey.

Femember that vour trademark will have o Le adaptable to

This symbaol of twins i1 ane of the douic frade-
marks in Eurape, It has been wiad for over farty
years by the Zwillingwethe {Twin Fortories), which
manufectvres knives and scitsors

In tke todemark of the New Hoven Roilrood
the serif latter forms, particularly the H, remind
us of the eross-sectional shape of the railroad trock
ilself, This is o geod esomple of creative lettering.

Rejuvenating trademarks

With time, a company may decide its trademark needs updaring.
This does not mean that the old symbol, with its dearly bought
identification value, should be discarded. Instead, you must TeLain
the character of the uademark but make it look contemporary.

Courteay Liberty Mutual Irsurarce Co.

At left you see the presant frademark, at right the
“rejuvenation.” Merely the heod of Miss Liberty iy
kept in the paw version. The itrang centrost of
light ond dark forms o clean, bald design.

O

The CBS trodemwrk is o perfect symbol far o tele-
visian stafion. The stylized aye Iy 1o directly and
simply designed, the conception o right, thot this
dedgn will stay young for o long fime.

This gay little hird makes & wiable trademark tor
o Jopanss tay company.

Caurtery Unired Medical Service, [ne.

Our new Blue Shield symbol i essentially \imehr
than the present ane. Without the thin white barder
the thield cppears wronger. The chorocrenstic
shape of the snoke is all we need to identify it.

many different uses. It must reproduce well for packages. sta-
tionery, billboards, television and other mediums, Tt has o show
up effectively in calor ar hlack and white — and retain its unique
identity even when drastically reduced in size. All of the designs
below meet these requirements admirahly.

It takesa long time — and a lot of advertising money
the public to identily a trademark. So when you design one, aim
at permanence. 3o one that can apply to any [uture products as
well as those the lirm now turns out, The trademark should be
in a style that will not date, so that the company can use it for
a long peried. Simplicity ages well. Some of the trademarks here
are more than [orty vears old — vet they seem as contemporary
as il they had been created yesterday.

to teach

In the Alcco Aluminum trodemark the two triongles
orranged in the form of an hourgloss are o pawer-
ful symhal which reprassrts fimeless ochlevemant.

<

The symbel of the Mercedeas-Benz autamahile is one
of the maost graceful and ot the wome time power-
ful af all trodemarks. The idea of o stor enclosed
in the steering wheel is highly cppropriate.

let’s take three famous wrademarks and consider how we
might rejuvenate them. Each has great validity in its present
form — we are merely demonstrating the approach that might be
used il the company wanted to redesign the trademark.

Cowrlesy Grerveral Electric Co.

D&

The eusential lenars are refeined. Bud, by subati-
tuting block letters for the script and o smooth
circle for the serollwork, and reversing the values,
we creafe o verdon with o orisp, modern ook,




Establishing a corporate trademark

The problem here was 1o introduce a new corporate sym-
baol for a new division of the Olin AMarhieson Chemical
Corporation — Olin Aluminum. The plan was to take full
advantage of the power of repetition, using the trademark
itsell as the repeated motif, ‘This trademark was to he fea-

This is the first ad, which appeored o3 o two-poge spread in nalienel busingss
and newi mogezines. In this cose the olm wes ta ochisve o shack effect — o
“punch in the eye' The trademark wos menumental in size, the latters ware

DLW SLUMINUA's fell infeptaticn maass dependadle delvery for you

wred in all ads of the campaign —so that the public
would become familiar with the symbol, The important
point was ta give it impact — use size, color, and contrast
to the [ullest in order to plant the image in the public
consciousness as stromgly as possible.

Advertivernents courteny Ofin Marthiston/Aluminem

(5m Mrkses
Chemeral Comperal o
Longy 2F B wirids
Lrped sappien of
O s, Mataly 3]
Frohager g Prodcens
AT

Tulr g Dz

OLIN

B B mEw [Ty TR
ef ALLPRMTTY - aalfs 23 wgorlast S

corcend of Quaity #nd Snece

cutlingd in brood Black bardy asd, far moximom impoct, were filled in with
bright red, yellow, cnd viclet, here shown ag gray tores. The trodemork en
the right-hand page of the spread is cropped to moke it seem even larger.

UL'N M_UMI NUM Erings you an mpartant rew conoept of

Qralty and Tenior desigrad o cul your macafaciunng costi

This was designed for o single-poge mogozine od. Two of the frodemarks
are grapped to suggert an allover “pattern’” eFset — oy i this were &
section of o piece of dropery. The colors were fill Bright red, yellow,
ord violel, und they were further strengthened by the block.

This single-page od wied the same pollern principle, As in the first ad,
the trodemark Ty cut off ot the right ond gives the impression of mare
trodemarks meving in from ocutside the right margin. This eropping olss
crectes o fealing of wontinuily ead movemen! thal wrovses curniodily.

21
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The cient mow felt that the trodemark hod been preseated o) Forcefully os pos-
sible — the firs! series of ods hod kad it Rl impoct. Therefore, in o second
serizy, n new elemant won introduced with the trademark.

This twe-poge od wos designed to explain to the public the different activities
tannected with the storting of Olin's new industrial project — the orchitects mok-
ing plons, the execulive meelings, alt. To unify these pictures into o single unit,

Flag-risss=g day &t
srother presl oew

Qiin Alwriwer plart

OLIN

I T

Hare, on this doyble-spread od, photogrophs were shown of a new Olin Alumi-
num foctary almost completed. The trodemark continuad to be the most prominent

Your Mew Source of Alummem — Coming to Life

oAl

simple and arresting, the designer chase to enclose them within the shape of o
diamond. Thit tymbal, besides belng decorative and ynusrol in shope, reates o
feeling of oocurocy, eppropriate in an od for on industrial company concerned
with precision workmanship. The phategraphs on the diemond esch hod o differ-
ant tint, giving the design o three-dimensicnal feeling. The problem of connecting
the company octivities ond trodemark wos solved by the lorge dotted line.

Advertisementy courtety Olin Mathisssn/Alumicum
= = - -

element in the ad — the vialst and red were still inside the oullines, giving them
great strength, The photographs were block and white with o light coler Hint.



Thizs i3 a single-poge od emphosizing the vse of
lin Aluminum for housing materiols and house-
held abjects. Rectangles af aluminum (they ware in
Eright, offroctive colors in the original od) come
ou! of the trodemark at the top ond fcll into the
symbolic house, olso goily colored. Baolandng the
tredemark over the roof suggests the Ughtness of
this madern building material. Throughout the serjes
the trademark hos veried in size and color, but it
kos olways been important — sinee the basic pur-
powe af the campalgn wos to moke this symbal,
and whot it stoed for, fomilior 1o the public.

In the next series of ads the tredemark by gradu-
ally mode less dominanl. By now the compony ym-
bal has beesn foirly well estoblished ond other
designs ond pictures ¢on be used os major motifs
In this dovhle-poge spread the staring eyes illus-
trate the headiime "Zealous otention lo detwsil”
The wedge shape of white bockground ot the left
leads directly to the eyer. Bright. strang colors
wera vied in the trodemark, leas brillien) ones in
the design itelf, ard &l were occented by the
Black shope to the right,

Zealous aticntion to delail:

that's the Olin Aluminum way

of saving you money. ..

Light, bright. adds the right touch to modern lving 29

: - P T T e e
Ve and more, imannative maruiaciurers ae g QO Rl 10 Creale A SIUnmng Gaaxy
Mo AN TTROMRE, HARDETR NG TR Az =P,

v 3 ey ey Ve R o NV R
on matenals and houstheld obiscts Enameled atimmam Saing, 106 Instance— o0

MRS

comoson-resistant, easily cleaned with a gardes huse: Or worksaving, fastingly beaublul mikngs

and awrings. doors and windows, appiances and fumnidure Are you buiding? Kodemizing?

Ofin Aliminum, foday's fastmoving, modem malal, adds fusfer ang Eghthearedness to your life

.'.-" .
f. WATHIELS™Y WETALE CIVIEION - 100 FARe AVERUE, “Ew VORRK J2-Afo-yOEE &3 wills e

Advertipements courtery Oilfn Mathiesan/Afurminem
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Traditional and contemporary layouts

On these two pages we consider two contrasting kinds of layouts
the traditional and the cantemparary. Each is quire different
in its approach and each has its strong points.
Fhe lavours an this page are particularly interesting because
all of them are ads for banks. 'The upper two stress the relatian-
ship of banking to construction — the lower two emphasize the

Courtery Comtral Matioral Bank of Cleweland
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Traditional: These two ods rely chiefly an uze for impect and attentien. The
pictures swwpport the copy idea of being in the center of the busy, thriving area
of Cleveland, The monumentol scale of the pictures end rype in these ody gives
great viswal impod — o sense of hugenews on the poge suggests o similar huge-
ness ot the businasses ond of the bonk’s copority to serve these industrial gionts.

bank’s role in the chemical business. The two on the left are
traditional lavouts [eaturing o bold use ol logotype and photo-
graphs that deliver their message clearly and forcefully. The ads
on the right relv on strong. symbalic designs placed direcrly
in the middle of the layout with plenty of white space and a
smaller, more modest lopotype.

Cayrteyy PRlladelphia Maticral Bark
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Contemporory: The two ods chove hove eroctly the some purpose os thowe
at the left. bur they oppreoch the problem differently. The copy soys virtyally
the same thing — being “on the spal” in o bustling business city. However, the
designs are symbalic rather than literal. Althavgh essentiolly simple, their bold,
direct technique crectes impox! and interest.
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Courtesy Bethlehem Steel Co.
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BETHLEHEM STEEL

This is o troditional fullpage laysut. A large photegroph, o smaller one,
a headline, and three celvmns of copy are vsed to exploin a new miracle
of stesl conmstructisn. The odvertiser's logotype end trodemark ore promi-
nently displayed for remambronce value. The meusoge of this instituticnal
od is o foirly long one, ond oll of the poge is vied to communicate it

Courtery Buffalo Forge Co.

SAUFFALD" FANS HELP
FOWER BUSINESS PROORESS

T
et gl 5o bt i gt ks ok Bt B o7
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The headline feotures the power buesiness in this traditional loyout. The
squared-up photes are realisfic views showing the sxterior and interior of
the power ploats. Like the odvertitement obove, this one flls the loyaut
spoce completely.

In this contemparary design the some subject — steel construction — s In-
terprated by o wymbol rather thon o literal phetogreph. The loyout is re-
duced to irs bosest epsanticly —the copy is confined lo o blodk in the
upper righl corner and boloncsd by the trodemork or logotype ot the
lower laft. The generous background of white spoce focuies aur atention
strongly an the design end the odvertiser’s briel menoge.

See how the same meunges of power is expressed in this contemporary
layout. Here we hove just two mojor elemants. The lorge stock centered in
the middle of the page commonds immedinte atfention — it instontly sym
fizes the production of power.
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Using type as a major element of design

We are all used to seeing type in its familiar role as copy or logo-
type, as part of a layout. The examples on these two pages show
how you can explait the inherent character of type isell to
create ellective designs with powerlul impact. The fact that each
etter form is, in itself, a design of beautiful balance and shape
means that single letters and words can both be used by the de-
signer o enhance the lavout and convey the written messape.
The beauty of well-desipned type forms gives vou ready-made

clements which can be major [eatures of a poster or page layout.
For example, here the single letter 4 hecomes a poster, one with
a real feeling of monumentality. This sense of enormous scale is
created by cropping and hleeding the letter at the top, bottom,
and side. The design gives the impression that the type is so
large that it cannot be contained by the borders of the paper.
The contrast of the small type in the upper lelt corner also
makes the A4 seem larger.




Advertising designs created with type

These four advertisements, composed solely of type, were
run in a trade magazine. The advertizer 15 a type found-
er, and the type is his product — the thing he wants to
sell. Arranged in interesting designs, it gets his message

Craw Clarendons: Classic Creations - «.
Ecdars sooeh, Correoy et Choios” among oaftamern with ippe e

whaTe The e sarsdatly balnzced w e wrnlisbl
2 dynasls mbldrs TYpe * pafore was there a Claow
s whilpiness Thin paragraph oo
Dimaddar sb0 il LR8P PRSTE
ciTen. Bres

Uen the popalar ATE Crow Clurendons in tho Begular and Book woights,

ATF TTFE WPWE I8 &£03 NETWE FOR ETERTRECT

across to the special audience of "the magazine quickly
and eflectively. The reader has the product, or the re-
sults thar can he achieved with it, richt in his hand. For a
company like this, here is a natural design approach.

* Bothics

G-g-ﬁ-g*(‘-‘-g- E

The gresl wariely o387 Gty
TR R YT

b matter what «iz. no matter what pumes, it always looks right in 21

ATF TWEl MEWE Celelel MR FGE ETEVEOSOY e

The circular form of the letier © provides the basis for this highly original
detign — which catches the eye and promater o product of the some time.

The shaps of this buge lowercote g i1 used 1o contain o voriety of wmaller
gothie g's. The strang contrast of sizes adde imterest 1o the design.

Courlesy American Type Foundens Co., Inc.

A bold companion to Craw AModern:

American Type Founders Craw Modern

Bold

Drawn by Frecinnn Croaw, designor
of award-winning prinued pleces,
this forceful, tasicelal new (ypeface
has a touch of modern Amoericana
that combines gl once an incisive
direciness with a curvaced gualicoy
wihilel resulis in o Dalanceod offect.
Specimen shoeets of Craw Modern
Bold are available feom Amecican
Tvpe Founders, Elizabeth. NJ.. o
Mo your neacrcst ATF o pe dealors

who will stock it ferom 8 o 72 point.

In this design, note how powerful the ward “Bold” appears when con-
trasted with the smaller type 1hot surrcunds it The lorge word i carefully
placed to divide the design in on interesting way.
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The design hos o vertcol feeling created by turping the lorge beld m
and the long lines of type on end. The odverfiser’s messoge, however, is
In the normal herfzantal pasitian, so that it is easily read,
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Letterheads

Letterheads, like any other type of design, have
a purpase or function. The good ones are always
more than just a pleasant piece of decoration at
the top of the sheet. They not only identily —
they can reflect the taste, character, and type of
activity of an individual or an organization.

In the left column, musical instruments and
staves form a design that is appropriate for a
music scoring and sound cffects company, a fash-
ionable Fifth Avenue address is emphasized by a
large bold type face, a simple drawing of a cabinet
frames the name and address of a cahinet maker,
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Harvg & Mariva Edealo lar, '}! i Perk Avoswe New York Cily 252 Plaza 0 -11340

HEWS FROM COS TELEVISION
PRESS IMFORMATION T 485
MADISON AVENUE NEW YORK

and a TV station becomes part of a network by
cleverly using the network symbol in its call letters,

In the right-hand column, a designer with a
short name capitalizes on it to create a columnar
design, and a photographer conveys his sense of
taste and design through his use of an illumi-
nated lettering style. Another unusual design is
created by the vertical arrangement of initials
across a horizontal row of type. A photo of a
parade of delegates sets the tone for news of polit-
ical conventions. Original effects like these give
a letterhead character and distinction.
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Courtesy Enall Aucdaten, Ing.

A consistent pattern maintains the corporate image

The designing of company letterheads, booklets, labels, wags,
and folders ollers you an interesting opportunity that has a
challenge all is own. The problem here is o ueate enough
viariety to make these picces interesting — and at the same time
maintain @ consistent company image through all of them.
The designs ahove show how this can be done effecrively. See

how the hasic logotype — the name “Knoll” — is varied by using
the distinctive initial letter X in several ways, reversing tones,
outlining the letter torms, and combining the name with the
double-triangle shape. These examples give yvou a good idea
of the possihilities — of which there are others in endless variety.
Maodern industry lias many jobs of this kind for designers.
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Unusual effects with type

Dethgred by Ralph Coborn for Mass [ratitete of Technalogy Courtaty of Armerican Amsociation of Indurtrial Norses Jourpal

.,.
st
pil
W

MMMM EM BERSHp

By overlopping ond stoggering of the type. this design sets up o comvineing semie of vibrotisn on the poge. Here s on Ingeniaus drawing of o horn, vied to cnnounce a memberihip
drive. It i crected entirely with voricui-sized letters token from the word
“membership,” plus puncluglion marks.

Caurtesy Weat Virginia Pulp L Faper Co.'s Inspiraticns Mo, 210 Fasmlly Service Assn. of America
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The left balf of this design wos repraduced from o photo regative, the right frem o posirive print. Type lines oct os rain. In this paster the key word is repeatedly overgrinted as o
direct symbol of the tumbled confuslon of many people.
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Record album covers

The covers of réecord albums olter an interesting held to the
contemporary designer, and many fine artists have found it re-
warding. The problem is very similar 1o that of desipning a
magazine cover, except that the shape is usually a perlect square.

A preat variety of creative approaches are always welcome, so
long as they EX[iTEss the subject in a refreshing and original man-
ner. The artist may portray the thythm or character of the music

Couwrtesy Tico Records

MACHITO & HIS ORCHESTRA

-

5 58 R R A g0 G R (5 A g T

5
|

«d
Y .
wd
wd
= .
=
wd
=y
-d
LY .

B IR RN RRNEENAEN BN
H BB BN REERE NN BN

P LIPS 899975S
PP PS PSP PP PSS

b A A B A RV TR A AT R VR

G5 R GR G8 $R (I (R £ 177 7 7 (T AT,
T Ve o Vo e M T R o o R T
T Y S Ty T Y T i s Yy U T Y

J

This cover is designed with lettering alone, The power of repetition is vsed to convey
the repetitive quality of Cobon music. The impresive pottern olmoit mokes you heos
the imsipent rhythes,

Ceurtesy Meroury Record Corp.

The simple thin Rowing lines of the tap suggest muveal rhythms, and the hands carry
aut the wizardry featured in the title.

with ahstract shapes and dors of color — he may combine photo-
graph and design — use an old engraving in his layout — create
a highly styvlized drawing or a droll cartoon — or exercise his in-
gcnﬁit} in countless ather ways. The chief requircment of a
record album design, next to appropriateness, is thar it be strik-
ing. It must stand out, so that it catches the viewer's eve and

intrigues him — makes him want to hear the record.

Covrfesy Columbia Records

o) B CLAYTON ad bin Orcdmstzs

THE Janr oovssEy <2044 0 o - LS H

There's o posterdike simplicity combined with sensitive drowing in thiy album cover
shawing the blues singer ruthing batewsn importont cifies of the Jorz Beh

B 195 by Conterporary Records

ity fomne 3 Hla Flinds’*

i eiiEmeraty-C35c
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This simple but striking design shows wenderful humor as thews silly-looking birds tap
their fest in fime to the music.
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Cavriery Nariamal Rreadeanting Ca.

Blending words and pictures

The words in an advertisement or any other form of visual com-
munication may be few but they are important, I the piciure
interprets the words correctly — with humor or drama — the
idea will communicate immediatelv and be successful. Natice,
in these examples, that there are no distractions, no unnecessary
details. Each illustiration expresses the idea with grear simpliciey.

Cowprrery CRETVY

secregdtary

CBS televiksiokn

in the dark about daytime television?

This is on MBC selevisian mailing piece. Certalnly It is & simple, humerous drawing that Im this omysing TV title the type itself iz the illustrotion ond the errors suggest the
matehes the headline perfeetly. comedy as well oy the sghject of the progrom,

Cewrlesy CBETY
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GBS TELEVISION

Suimensa fs visunlly stated by the froyed rope, held together by o few foe! stronds It is o clever idea to relcte the progrom fitle to the lost poage of o dictarary — the
It symbolizes the subject perfectly. symbal of knowledge ord outharity.
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Cagrrery Saul Eaws, lester Rossin Associates Crourtery Saul Bavs, Lester Ronsin Associates

AFTER INSON

An advertisermant for the Urited Artists film Baajour Tristesse. It combines humer and wistfulress, An Allled Artishs Corporotion od for a movie — gay ard defnitely risque.

Courtesy CTES Radic

Courrery CBS

: ALLLLLLLY -!-!'-,'-!'

The titls for tha TV progrom “l've Got o Sscrat.”’ The combination of the realistic An imaginative ond humorous interpratation of oncther televisien program tithe. The
ripper and the corteon gets the idea acren quickly and amusingly. design iz simple, well bolonced ond immediciely effective.
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Cogrtesy CBS Radio

Remember —
it's the subject that counts

Each one of these examples expresses its subject
perfectly. Each one is effective because it spells
out the key idea surongly and directly through
the desipgn. No mater how simple, tllcTigu
never moves away [rom the subject. At the same
time nothing is overdone. There is even restraint
in the suggf;.i'rinn ol ramance symbalized by the
heart-shaped typewriter key [or the last letter ol
“Secretary” . . . amd using a dog’s bone for just
eme letter of the name “Lassie” is enough to iden-

THE
(B
PENSION
PLAN

tily the program’s star clearly and amusingly.

Caverevy CRE-TV Courtety Caradisn Broadoaiting Corp.

THE
MILLIONAIRE

Courteiy Sl Basy, Lester Rapitn Aveaslates Cavrmary CBS Rpdls Cowrfesy Gernerel Dynamigs Corp.
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FAMOUS ARTISTS COURSE
Student work
Lesson 19
Advertising and editorial design and layout

HOW TO PRACTICE AND FREFARE FOR THIS LESSON

In this lesson we demonstrate how to simplify
realistic and complicated pictures into strong,
symbolic designs. Apply what you learn from
these demonstrations te your own designs --
those done for practice as well as those you
submit for criticism.

Follow these suggestions to get full benefit
from your study and practice for this lesson:

1. Select photographs of any subjects that
interest you and see what you can do to reduce
them to simple but effective designs,

2. Create designs similar to those shown on
pages 18, 19, 21 and 22. Set yourself the
problem of communicating certain effects or
subjects through a simple but, at the same

time, forceful and interesting design.

3. Design pure symbols such a8 those on pages
2L and 25. Choose a variety of subjects -- &
tree, factory, farm, steamship -- anything
that stimulates your visusl imagination. Work
from real objects or photos in magazines or
newspapers.,

L4, Select a mumber of ads with traditional
layouts and create & contemporary version of
these ads. Aim for a bold, direct quality of
design such as you see in the contemporary ex-
amples on pages 30 and 31. Keep working to-
ward greater and greater simplification and
impact without losing the all-important qual-
ity of recognition.

THE ASSIGNMENTS YOU ARE TO SEND IN FOR CRITICISM

ASSIGNMENT 1. Make four designs which express
visually any four of the following holidays.
Be sure you create a design, not an illustra-
tion.

Hew Year's
Arbor Day
Lth of July
Labor Day
Halloween
Thanksgiving

Work in any medium you wish using black and
any two additional colors. The designs are
to measure L4 x 5 inches. Do them on & sheet
of 11 x li-inch paper and be sure to label

each design.
Mark this sheet -- ASSIGHMENT 1.

IMPORTANT +

ASSIGNMENT 2. Make s simplified design based
on the photograph of New York Harbor on Plate
1. Before you begin, restudy pages 8 through
15, which demonstrate the principles of sim-
plification in design. Do this assignment in
color, using either transparent or opaque
water color. Remember this is to be treated
as a design, not a realistic illustration,
Make your design 9 inches high by 12 inches
wide on a piece of 11 x 1lh-inch illustration
board.

Mark this design -- ASSIGHNMENT 2.

In eriticizing your work, our chief concern
will be how well you can interpret words or
ideas by means of clear, forceful designs.

Be sure to letter your name, address

C-L1g-A

before mailing

and student number neatly at the lower left=hand
corner of cach assignment. In the lower right
corner, place the lesson number and assignment

mumber,

Your lesson carton should contain:

Assigmment 1
Assigmment 2
1 Return shipping label filled out completely

Mail this carton to:
FAMOUS ARTISTS COURSE, WESTPORT, CONN.



	19
	fac1909262009_00000

